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Ns BULLETIN 


> DYNAMO ACQUIRES RIGHTS FROM FOXTRONIX.. Dynamo 


has acquired all video lottery rights, including software and game 
design, from Foxtronix. Its video lottery games have passed the test- 
ing requirements in South Dakota, Montana, and New Brunswick, 
Canada. 


Mark Struhs, Dynamo’s vice president of sales and marketing, will 
head up the company’s newly formed video lottery division. He says 
Dynamo plans to market its games through traditional coin-op dis- 
tribution channels. The video lottery products will be produced and 
shipped from Dynamo’s facility in Richland Hills, Texas, with ship- 
ment planned to begin in September. 


AAMA ELECTS NEW BOARD...Speaking of Dynamo, company 
president Bill Rickett was elected president of the American Amuse- 
ment Machine Association (AAMA) during its annual meeting in 
Washington, D.C., on May 8. 


‘lam pleased to be AAMA’s new president and am very much will- 
ing to work for the betterment of the industry,’ he said. ‘‘l would like 
to see further strides made in foreign business development and 
will do what | can to expand AAMA’s program.’ 


Also elected to the executive committee were Tony Yula Jr. of Mondial 
Distributing, vice president; Rus Strahan of NSM-America, secre- 
tary; Al Stone of Nintendo of America, treasurer; Rick Kirby of New 
England Coin-Op, assistant secretary; and Frank Gumma Jr. of Ameri- 
can Vending Sales, assistant treasurer. 


Others elected to the AAMA board of directors were Rich Babich 
of Colorado Game Exchange, David Patterson of SunBelt Distributing, 
and Alan Schafer of Valley Recreation Products. Members remaining 
include Strahan, Gil Pollock of Premier Technology, Frank Ballouz 
of Fabtek, Shane Breaks of Atari Games, Bill Cravens of Leprechaun, 
Rubin Franco of Franco Distributing, and Ray Galante of Music- 
Vend/Dunis Distributing. 


AAMA held its 1991 Legislative Conference during this time. Associa- 
tion members met with over 75 senators, congressmen, and con- 
gressional aides to lobby for the One Dollar Coin Act of 1991. Their 
efforts resulted in nine more co-sponsors for the legislation—five 
in the House, four in the Senate—bringing the totals to 78 in the former, 
20 in the latter. AAMA expects several more legislators to sign on 
in the near future as a result of the meetings. Look for more cover- 
age of the AAMA Legislative Conference next month. 


VIDEO LOTTERY UPDATE. ..The status of video lottery in each of 
the following states changes daily. Here’s the latest at press time: 
Kansas: Though Substitute Senate Bill 449 appeared unable to pass dur- 
ing the regular legislative session, it survived into a veto session, only to fail 
after passing the Senate Committee on Federal and State Affairs. The Kansas 
Lottery supported the bill and would have administered the program. Amusement 
operators say they plan to continue their efforts. 


Oregon: Legislation has been proposed to eliminate gray area games 
in the state by Oct. 1. At that time the Oregon Lottery would like to 
implement a video lottery program with operators, based on the South 
Dakota model. 

Louisiana: House Bill 283 has passed the House and is headed 
for the Senate, where it died last year. For more state information, 
turn to ‘Video Gaming Outlook” on pg. 79. 


AMOA, VH-1 TEAM UP FOR JUKEBOX PROMO... .AMOA and 
the VH-1 (Video Hits One) cable network will join forces to conduct 
a highly visible ‘Jukebox Madness” promotion later this summer. 


The promotion, set to run from approximately July 20 to Aug. 18, 
revolves around a VH-1 on-air contest. Ten jukeboxes—five nostalgia 
and five new CD units—will be given away to consumers. VH-1, which 
has nearly 40 million subscribers, will also include special jukebox 
segments in its regular programming. 


Contest entries can be made by either calling a special VH-1 900- 
number, in which the caller answers a ‘jukebox trivia question” to 
qualify, or by returning an entry form on display at participating jukebox 
locations. AMOA operators will lend additional promotional 
assistance by placing wall posters, easel-backed posters with entry 
forms, and special title strips promoting 45 rpm records and CDs. 


Among the artists tied-in with this video/jukebox promotion are The 
Eurythmics, Rick Astley, The Texas Tornados, and Vanessa Williams. 
We'll have the finalized list of songs next month. 

In other jukebox news, Randy Chilton has replaced Tami Norberg-Paul- 
sen as chairman of the AMOA Jukebox Promotion Committee. He 
will officially take over at AMOA Expo ’91. 


VANDERHOOF JOINS CAPCOM...Capcom USA has named 
Jim Vanderhoof to the position of regional sales manager for the 
Midwestern region. His territory will encompass 12 states and Canada. 
Vanderhoof has previously worked in sales for Sega Enterprises. 


AGREEMENT SIGNED BETWEEN NAMCO, DYNAMO... 
Two games currently being shipped by Namco-America, Final Lap 
2 and Stee/ Gunner, are manufactured by Dynamo Corp. at its plant 
in Richland Hills, Texas. 

“Dynamo’s capacity to engineer, manufacture, test, and ship directly 
to customers across North America is a big plus for Namco-America,”’ 
said Kevin Hayes, Namco’s coin-op division vice president. “Dynamo’s 
automated production process has allowed the economical addi- 
tion of value-added features, such as cleated plywood cabinets and 
diamond-pattern aluminum floor plate for the U.S. product. Dynamo 
is even able to provide custom color T-edge, molded plastics, and 
color-coordinated manual—a Namco trademark.’ 


MOVING THOSE USED GAMES. ..Is there much operator in- 
terest in acquiring games from auctions? Ask the folks at U.S. Amuse- 
ment Auctions. They had a record-setting day on April 27, auctioning 
off over 700 games in 14 hours! It was the largest and longest auction 
in the company’s nine-Year history. 


RSI RUNNING JUKEBOX PROMO. . Seven-inch vinyl supplier 
Record Source International is trying to create interest in jukeboxes 
by implementing a point-of-purchase promotional campaign. Locations 
will receive “Battle of the Sexes” posters that ask customers to choose 
their favorite selection. The choice is between “Men” by the Forrester 
Sisters or ‘“Women’”’ by the Bandit Brothers. 

RSI recommends that the poster be placed on the wall next to the 
jukebox. “‘It will allow the route person to read the number of plays for 
each record and post the popularity numbers on the poster,’ said RSI’s 
Dock Ringo. For more information on the promotion, contact RSI 
at (817) 325-8752. The FAX is (817) 325-6431. 


TWO INDUSTRY FIGURES PASS AWAY .. The coin-op industry 
lost two veterans in May with the passing of Nicky “Mary Jane” O’Don- 
nell and Thomas Dawson. | 

Mrs. O’Donnell, the wife of former Bally president/CEO Bill O’Donnell, 
died May 12 outside of Chicago. She was 67. Mrs. O’Donnell had 
been battling a lengthy illness. 

Mr. Dawson, co-founder and chairman of the board of Acme Premium 
Supply Corp., died May 7 in St. Louis after fighting cancer for the 
past year. He was 74. Mr. Dawson founded the company in 1938 and 
was working on a money-management machine before his death. 


NSM ADDS IRIZARRY.. Jorge Irizarry has been hired by juke- 
box manufacturer NSM-America to fill the position of chief engineer. 
An electronics engineer, Irizarry says he’s excited about putting his 
college degree to work at NSM. 

“NSM is, quite honestly, at the cutting edge of computer science 
technology,’ he said. “Their product shows it. I’ve also seen the kind 
of flexibility they’ve built into the product. It leaves all kinds of room for 
me to apply my electronic and engineering skills.” 
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' 22 worlds to tae 


and nothing 
in between. 


They're big. They're green. They're 
powerful. They're the bucks you'll earn with 
STRIKEFORCE, the newest video from 
Midway Manufacturing Company. They're also 
a race of giant Saurian lizard-men who have 
overrun the New Earth Solar System colonies. 
Human captives on all 22 planets are being 
“mutated” into reptiles for slave labor from an 





invasion launched from the Saurian Mega-Star, 


Apocalypse. Ground-Based Marine Infantry 
utilizing a full arsenal of the latest jetpacks 
and most lethal weaponry, and Aerial Jet 
Fighters equipped with the best combat 
artillery ever created are being sent in. 
STRIKEFORCE has one mission: to free the 
colonies and destroy Apocalypse. 
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Featuring two-way horizontal scrolling 
action and one-player or two-player 
simultaneous play, STRIKEFORCE takes 
intergalactic battle to a new frontier of 
long-term earnings that are out of this world! 
8-way joystick and button controls provide 
players with full maneuverability allowing 
them to fly in any direction over the 
landscape of the New Earth planets. 

Players decide which planets to attack, 
which weapons to use, when to purchase 
additional firepower for their arsenal ... and 
ultimately, when to attack Apocalypse! That's 
why STRIKEFORCE has all the earnings 
power of a direct hit: It's a game with a solid 
Storyline created for street locations and 
arcade players everywhere. STRIKEFORCE 
delivers profits that will be anything but alien! 
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Players determine their own navigational 
course and attack strategy 





Action blazes on all 22 unique planet 
battlegrounds. 
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The ultimate challen ine TaKsieles the 
Mega-Star Apocalypse. 
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Quality control personnel at Hoffman & Hoffman 
checking diameter of token with microrneter 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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DESTROY THE ROBQCRAB! 


GUN, LASER, MISSILE, A-BOMB ENEMY FIREPOWER ABOVE THE CLOUDS 


Hit first and hit fast with the hardest-hitting kit on Earth. 


In the coin-op wars, the best defense is 
| always a great offense. And that’s 
why EARTH DEFENSE FORCE™belongs 
i, in your arsenal now. Just look at the 
ae features: action-packed, graphically 
dazzling story of satellite warfare in the 
23rd Century; with JAMMA-compatible 
wiring harness, marquee, 4-color cabinet graphics, and 
controls; fits standard horizontal 


aepenen — buy-in feature J A LE C 0. 


Jaleco™ and Earth Defense Force™ are trademarks of Jaleco USA Inc. © 1991 
Jaleco USA Inc. Call us for the Distributor 


in your area—(708) 480-1811. 
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Buying the right game can be a ‘“‘make-or-break’’ proposition for the operator. This chart is based 


on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 
















1. Ms. Pac-Man (Bally) 





Street Fighter 
Fun House 
Race Drivin’ 
Hard Drivin’ 
High Impact Football 
The Machine 
G-Loc 
Final Lap Il 
Final Fight 
Pit-Fighter 
Simpsons (Video) 
Space Guns 
Rai Den 
Simpsons (Pinball) 
Elvira 
TMNT 
Rad Mobile 

. Final Lap 

., Clutch Hitter 
Four Trax 
Rampart 
Mad Dog McCree 
Steel Gunner 
G.P. Rider 
Dr. Dude 


ALLEY BOWLERS 
1. Skee-Ball (Skee-Ball) 


SPORTS GAMES 
1. Hoop Shot (Doyle) 
2. Putting Challenge (/CE) 
3. Championship Basketball 
(Grayhound) 
4. Shoot To Win (Smart) 


JR. BASKETBALL 
1. Dribbles (Betson) 
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GOLDEN OLDIES 


(Top three favorite videos in coin-op history) 


2. Pole Position (Atar/) 


3. Galaga (Bally) 





VIDEO & PINBALL COMBINED 


MFG. 


(Capcom) 
(Williams) 
(Atari) 
(Atari) 
(Williams) 
(Williams) 
(Sega) 
(Namco) 
(Capcom) 
(Atari) 
(Konami) 
(Taito) 
(Fabtek) 
(Data East) 
(Bally/Midway) 
(Konami) 
(Sega) 
(Atari) 
(Sega) 
(Atari) 
(Atari) 
(Betson) 
(Namco) 
(Sega) 
(Bally/Midway) 


POINT 
VALUE 


8.84 


8.38 
7.78 
PsA 


7.00 


7.00 
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REDEMPTION 


POINT 
VALUE 


SINGLE CRANES 
1. Big Choice (Betson) 
2. Hollywood (Hollywood) 
3. Clean Sweep (Smart) 
4. Skill Crane (Grayhound) 


7.69 
6.80 
6.55 
6.20 


ROLL DOWNS 


1. Roll Down (Bay-Tek) 7.00 


NOVELTY/REDEMPTION 
1. Pop-A-Ball 
(SMS/Coastal) 


MONTHS 


POINT 
VALUE 


NOVELTY/REDEMPTION (cont.) 
2. Wacky Gator (Data East) 8.78 
3. BozoPrizeGame(Yankee) 8.67 
4. Cosmo Gang (Data East) 8.13 
5. Rock-N-Bowl (Bromley) 8.00 
6. Toss Em (Coin Concepts) 8.00 
7. Knock Down (Meltec) 7.00 
8. Boom Ball (Meltec) 6.80 
9. Can Alley (Bob’s Space) 6.14 
10. TMNT Pizza Drop(Capcom) 6.00 
11. Whac-A-Mole (Bob’s Space) 5.00 
12. Roosta Shoota (Coastal) 4.40 





Swede POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter li (Capcom) 9.21 140 . Carrier Airwing (Capcom) 6.25 21 

. High Impact Football 8.32 . Golden Axe (Sega) 598 
(Williams) . Arch Rivals (Bally/Midway) 

. Final Fight (Capcom) 8.04 22. Growl (Taito) 

. Pit-Fighter (Atari) 7.94 . RoadBlasters (Atari) 

. Rai Den (Fabtek) 7.76 . Trog (Bally/Midway) 

. Clutch Hitter (Sega) 7.67 . Gun Force (/rem) 

. Sengoku (SNK) 7.38 . Championship Sprint 

. Turbo Out Run (Sega) 7.31 (Atari) 

. Blood Bros. (Fabtek) 7.00 . Cyberlip (SNK) 

. Ninja Combat (SNK) 6.95 . Super Spy (SNK) 

. WWF Super Stars 6.93 . All American Football 
(Am. Technos) (Leland) 

. King of the Monsters (SNK) 6.80 . Capcom Bowling 

. Tetris (Atari) 6.60 (Capcom) 

. Magic Sword (Capcom) 6:55 . Hydra (Atari) 

. Hit The Ice (Williams) 6.50 . Baseball Stars (SNK) 

. Smash TV (Williams) 6.47 . Top Players Golf (SNK) 

. Track Pak (Leland) 6.40 . Strata Bowling (Strata) 

.. Cyberball 2072 (Atari) 6.33 . U.S. Classic (Taito) 
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VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Race Drivin’ (Atari) 8.79 398 . Final Lap (Atari) 7.67 968 
. Hard Drivin’ (Atari) 8.40 1254 . Four Trax (Atari) 7.60 520 
. G-Loc (Sega) 8.20 403 . Rampart (Atari) 7.50 87 
. Final Lap Il (Namco) 8.14 174 . Mad Dog McCree 7.50 57 
The Simpsons (Konami) 7.91 45 (Betson) 

. Space Guns (Taito) 7.78 163 . Steel Gunner (Namco) 7.50 33 
. TMNT (Konami) 7.70 829 . G.P. Rider (Sega) 7.50 150 
. Rad Mobile (Sega) 7.70 48 . Galaxy Force (Sega) 7.29 201 
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PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
. Fun House (Williams) 9.20 . Earthshaker (Williams) 7.13 1047 
. The Machine (Williams) 8.22 . Diner (Williams) 7.00 164 
. Simpsons (Data East) 7.74 . Back To The Future 6.81 100 
. Elvira (Bally/Midway) 7.72 (Data East) 
Dr. Dude (Bally/Midway) 7.41 . Rollergames (Williams) 6.58 213 
. Whirlwind (Williams) 1.08 . Police Force (Williams) 6.48 983 
. Cyclone (Williams) 7.28 . Taxi (Williams) 6.48 576 
. Checkpoint (Data East) 7.14 . Pinbot (Williams) 6.32 327 


ONOoORWND — 





* New or reappearing games. 
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Mf y daughter and I were shopping the 

other day. I guess it could be com- 
pared to fishing for the guys—you know, 
bonding. It’s a chance to talk and get to 
know each other a little better. And you 
know what? It’s amazing how nice a 
teenage girl can be when she has her eye 
on some new clothes! 

Anyway, we passed by the make-up 
counter and I remembered I needed to get 
some mascara—for you fishermen, that’s 
black stuff for eyes. As I automatically 
asked for my favorite brand, my daughter 
rolled her eyes at me. ‘‘What’s the mat- 
ter?’’ I asked. 

She replied, ‘‘Mom, you always use 
the same make-up. You’ve been using 
that same brand since before I was born. 
You go straight for that counter and never 
even glance at the other counters. Don’t 
you ever try anything else?’’ 

I countered that I didn’t have any pro- 
blems with the make-up and I’ve been 
satisfied with it. ‘Maybe you are satisfied 
with it, but are you really happy using it? 
Aren’t you ever curious about what you 
might be missing?’’ she questioned. 

Actually, I hated to tell her that I hadn’t 
thought about it at all. Ihave a lot of things 
to worry about and my make-up is way at 
the bottom of my list of priorities, if it’s 
on the list at all. 

No, I had never had the lady behind the 
make-up counter show me what’s new. 
While I was trying to justify myself by ex- 
plaining how I didn’t see any reason why 
I should move on to something else, I sud- 
denly realized that she might have a point. 
I was satisfied, but I didn’t know if I could 
say I was happy with my make-up. I 





PLAY METER 10 JUNE 1991 


— THE EDITOR 





Don’t settle 


for satisfied 


wasn’t looking for something to make me 
any happier. But here’s a teenager telling 
me that maybe I was limiting myself. Go- 
ing a step further, had I lost my sense of 
adventure? I remember when I was a 
teenager with every brand of eye shadow, 
blush, mascara, and lipstick on my 
dresser and still checking out everything 
new. 

Mindy, I said, I guess kids can open 
their parents’ eyes sometimes. I marched 
right over to the other brands of make-up 
counters and looked at all they had to of- 
fer. After oohing and aahing all the new 
discoveries, it was inevitable that I ended 
up trying something new. I am now spor- 
ting new mascara, a different shade of 
shadow, and even different lipstick. 
Watch out, I look great! 

But the funny thing is that J just love my 
new make-up! \ can honestly say I’m hap- 
py with it. Sure, I was satisfied with the 
old; I’m having fun with the new. 

I remember years ago an operator told 
me that if you are satisfied, then you may 
be on the road to self-destruction. Of 
course, he wasn’t talking about make-up, 
but it makes sense for lots of situations. 

If you are satisfied and feel comfortable 
and secure, you lose motivation to im- 
prove and to achieve your goals. We all 
have goals, for our businesses and our 
lives, and we must constantly be driven to 
find more to keep us motivated. 

The coin-op industry is a perfect exam- 
ple of needing that constant renewal, be- 
ing willing to try the new, and even offer- 
ing something new. We’ve seen many 
new concepts reviving our industry: 
video games, solid-state pinballs, laser 


disc games, color monitors, better 
graphics, and new technology. There are 
very few players out there who are will- 
ing to be satisfied with the same thing for 
very long. They certainly are not like me 
buying make-up. No, they are constant- 
ly trying new things, searching for 
something that’s more fun and challeng- 
ing. 

Are we Satisfied with our businesses? 
An operator at a recent state show was 
talking about making a transition to com- 
puter. ‘‘I was satisfied with our old way 
of doing things,’’ he explained. 
‘*However, my son kept insisting that we 
needed to upgrade and update our route. 
So I gave in and I’ll be darned if I didn’t 
have to admit that he was right!’ 

How many times have you shied away 
from something because you were 
satisfied with what you had or what you 
were doing? I know you'll have to answer 
honestly at least several times. 

The coin-op industry has its ups and 
certainly its downs, but there are things 
out there guaranteed to give players their 
playing high. The recent ACME show 
gave all of us the encouragement we need 
to keep moving ahead. We were fortified 
by promises of things to come. There was 
optimism and good games—who could 
ask for anything more! 


Yateries Cogpauiek 


Valerie Cognevich 
Editor 








Shoot down the enemies 
“Air Bikes" and the 
"Flying Platforms" 


Save hostages to keep 
points high. 


Stop the terrorist’s 
ultimate super weapon. 





missiles and grenades. 


STEEL GUNNER WILL SAVE YOU. 


The terrorist organization "STURM" has taken over the GAME FEATURES: 

International Airport and kidnapped top scientists. The © Two player interactive. Players can join in at any time. 
special police force "STEEL GUNNER" is assigned to save 
the hostages, defeat the evil terrorists and destroy their 
super weapon. 





¢ Game continuation buy-in feature. 


e Each player controls fully automatic machine-gun with 
unlimited 10mm size special explosive bullets, plus a 
limited number of homing missiles. 


rm a Mm = ©) ; NAMCO-AMERICA, Inc. 


The Game Creator 3255-1 Scott Blvd. Suite 102 
©1991 Namco Lid. All rights reserved Santa Clara, CA 95054-3013 


(408) 496-6371 
Fax: (408) 496-6399 
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Thanks 


I would like to thank the entire 
staff of Play Meter for presenting 
me with the Ralph C. Lally II 
award. You have made me, my 
family, and all of the employees of 
Jim Stansfield Vending very proud. 

You can be sure that this plaque 
will be in a very special place in my 
office. You can also be sure that this 
special thought from your magazine 
will always be remembered by me. 

Keep up the good work; this in- 
dustry needs you. 


Jim Stansfield 
Jim Stansfield Vending 
LaCrosse, WI 




















DAY 


A The First Quality Open 
Box Costume Jewelry 


| The Widest Selection 
[A The Best Prices 
[Yj The Fastest Delivery 


% The Best Customer 
Service 


[7] The Only Money Back 
Guarantee in the 
Business 


JUNE 1991 


Just how different is HMS Monaco 
from the competition? 


There is only one number to call: 


1-800-777-0901 
HMS Monaco et Cie Ltd. 


The Original Creator of Boxed Costume Jewelry for your Cranes, 
Rotaries, and all your Redemption needs 
135 West 20th Street New York, N.Y. 10011 * 212-691-9000 


Editor’s note: We were proud to 
present the award to Jim. It’s nam- 
ed after Play Meter’s founder, who 
was killed in an automobile accident 
in 1984. This award is given annual- 
ly to an operator who has exhibited 
a true dedication and involvement in 
the industry, as has Jim. Last year’s 
recipient was Jim Hayes of Gem 
Vending in Ohio. 


A great turnout 


I wanted to take a moment to ex- 
press thanks to Valerie Cognevich 
for attending our recent first Annual 
World Championships of Amuse- 
ment Flipper Pinball Tournament. 
The success of our association can 
be greatly enhanced by the maga- 
zine and I truly appreciate your tak- 














TVM 


NU ceyaatehite 
Ticket 
Dispenser 


e Rugged 
e Durable 
e Compatible with 
existing equipment 
e Designed for years 
of jam-free, 
trouble-free service. 


FOR MORE INFORMATION CONTACT 


(516) 767-0682 © (516) 767-3635 FAX 


ing the time and making the effort to 
join us. 

Doug Young 

Executive Director 

AMOA-IFPA 

Milwaukee, WI 


Editor’s note: It was an im- 
pressive turnout and Doug did an 
outstanding job. There was support 
from all of the pinball manufac- 
turers and the players were delight- 
ed. I'd like to take this opportunity 
to urge operators to look into join- 
ing the group. This is another way 
to promote business and bring a 
healthy respectability to our in- 
dustry. Please call (414) 263-0233 
to get more information. Do it right 
now! 


“Tickets, Please.” 







INTRODUCING 





CLEVER 
DEVICES LTD. 


P.O. Box 2002, 


10 Sagamore Hill Drive 
Port Washington, N.Y. 11050 







(800) 872-6129 
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S.C. Supreme Court speaks: 
video pokers legal to operate 


The South Carolina Supreme Court 
ruled on April 22 that coin-operated video 
games of chance can be legally operated 
in the state, affirming a statute passed in 
1976. 

‘*The court affirmed what I’ve been 
saying for a long time: the gambling 
statute passed in 1976 exempts coin-op 
machines with a non-payout feature, pro- 
vided the machines do not disperse 
money,’’ said Michael Mims of Palmet- 
to State Distributing, the president of the 
South Carolina Coin Operators 
Association. 

‘*A slot machine with a hopper that 
pays out is illegal, but it’s perfectly 
legitimate for a person with credits on a 
video poker machine to turn them in and 
get paid. The legislature voted on May 1 


not to repeal the 1976 statute. They 
realize that South Carolina is a poor state 
that needs the $30 million in revenue 
generated from the license fees. The state 
isn’t going to bother operators. We’ re 100 
percent legitimate. ”’ 

Mims added that the SCCOA is 
pushing for some machine guidelines: 
disallowing more than nine in a location, 
requiring a two-year residency before so- 
meone can become an operator, and 
disallowing inducements to play the 
games. 

According to the South Carolina State 
Tax Commission, there are some 20,000 
coin-operated video games of chance— 
the majority being video pokers and 
8-liners—in about 6,700 locations. 


Cleveland operators hit with licensing fee; 
mom and pops fear the result 


The Cleveland City Council has pass- 
ed an amusement game licensing fee or- 
dinance that ‘‘will succeed in driving 
small operators out of business’’ unless 
rescinded, said Carl Brown of 
Cleveland’s B & B Music & Video. 

The ordinance calls for an annual $50 
fee for each machine, up to three, at any 
one location; $30 each if there are bet- 
ween four and 20 machines; $15 each if 
there are between 21 and 50 machines; 
and no fee if there are in excess of 50 
machines. It also requires prospective 
locations to fill out an application that asks 
some rather personal questions. 

‘*For example, before somebody can 
put a video game in their store, they have 
to answer whether they’ ve ever been ar- 
rested, and if so, the particulars in each 
case,’’ said Brown, adirector for both the 
Ohio Coin Machine Association and the 
Northern Ohio Operators Association. 
‘*Nobody wants to fill out an application 
like that. It’s going to be a deterrent for 
stores wanting video games, and as a con- 


sequence the small ‘mom and pop’ 
operators are going to suffer.”’ 

The ordinance is causing marginal 
machines, those on the cusp of being pro- 
fitable, to be pulled. One operator has 
already gone out of business because of 
the new law, Brown says. 

‘“The money generated must go toward 
regulating the industry; it can’t go into the 
general fund for revenue enhancement,’’ 
he said. ‘‘I ask you: should it cost $150 to 
have someone go into a store to check if 
three machines are licensed? 

‘‘We’re going to continue to fight the 
ordinance, with the hope that it will be 
rescinded. The ordinance is poorly put 
together. The fees they’re asking for are 
out of line with the amount of revenue 
generated from these machines. As for 
the application form, it’s like what they’re 
making the teachers in Yugoslavia fill out 
to see if they're Communists. It has no 
place in the United States, that’s for 
sure.”’ 





“‘Anybody else care to challenge me to some darts?” 
No, Joe Conway, the executive director for the AMOA- 
National Dart Association, didn’t rack up all of these 
trophies himself. They were given out to the winners at 
the recent AMOA-NDA International Team Champion- 
ships. Look for more coverage on the event next 
month. 


AAMA/AMOA 
program in fifth year 


This month marks the fifth anniversary 
of the joint AAMA/AMOA Location 
Trade Show Program, which has proven 
to be a successful tool for promoting the 
latest coin-op product to location owners. 

This year, the two associations will be 
exhibiting at the National Pizza Show, 
Fun Expo ‘91, the International Associa- 
tion of Amusement Parks and Attractions 
Show, the National Movie Theatre 
Owners Show, the Night Club and Bar 
Expo, the National Restaurant Associa- 
tion Show, the Bowling Proprietors’ 
Show, the Top Shelf Bar Show, and the 
National Recreation and Parks Associa- 
tion Show. 

In addition to exhibiting, AAMA and 
AMOA conduct a seminar for convention 
attendees entitled ‘‘Games for Fun and 
Profit.”’ 





These proud members of Dynamo’s production team 
give a ‘thumbs up” in response to being given Play 
Meter’s ‘‘Best Other Game” award for its air hockey 
game. That’s Mark Robbins, Dynamo’s air hockey am- 
bassador, on the right. Congratulations guys! 
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Namco game gets agency approval 


Namco-America’s Steel Gunner video 
has received approval from Underwriters 
Laboratories (UL) to be operated, accor- 
ding to the company’s Kevin Hayes. 

UL has numerousttesting labs across 
the country (Namco and other California 
game manufacturers use the one in Santa 
Clara). It tests a variety of consumer pro- 
ducts for safety and issues a ‘*UL 
listing,’’ which is akin to the Good 
Housekeeping ‘‘seal of approval.’’ 

Hayes says municipalities have long re- 
quired manufacturers to obtain this ap- 
proval for their amusement machines 
(classified as ‘‘UL 22’’). But the cost of 
the testing procedure, coupled with a 
general lack of enforcement, has led most 
manufacturers to ignore the requirements 
since the mid-’80s, when cost-cutting was 
a high priority. 

Recently, however, municipalities 
such as Los Angeles and Chicago have 


begun asking manufacturers to test their 
video games and obtain a listing. If, for 
example, a faulty video game caught fire 
and burned down the building, the 
municipality would be liable, because it 
was supposed to have tested the game. 
Though a formal threat has never been 
issued, failure to comply could prevent an 
untested video game from being operated 
in locations. | 

‘‘Our feeling is that we headed off 
future problems by taking this action,”’ 
Hayes said. ‘‘The municipalities haven’t 
gone so far as to say that we can’t operate 
games without the listing, but they’re 
moving in that direction. It’s better to 
spend the money and test the games.’’ 

Said Michael Cooper-Hart, Namco- 
America’s director of manufacturing, “‘I 
see the UL listing as a value-added feature 
for our products. The operator can use the 
listing for city inspectors and insurance 


SunBelt granted Williams/Midway line 


SunBelt Amusement & Vending has 
been named an authorized distributor for 
the Williams Electronics Games and Mid- 
way Manufacturing product lines in Kan- 
sas and parts of Missouri. 

‘*Dave Patterson and the entire SunBelt 
operation have already proven to be a 
dedicated and extremely supportive 
distributor,’’ said Williams-Bally/Mid- 


way vice president of sales Joe Dillon. 
‘*This move will further establish the best 
possible service and sales in this part of 
the country. We are very pleased with this 
announcement and its impact on the 
future success for not only SunBelt but 
also Williams and Bally/Midway coin-op 
products.’ 


SNK announces design change 


A mechanical design change has been 
implemented on SNK’s MVS-2 logo 
plex-cardholder assembly retainer. If you 
have a Neo-Geo MVS-2 cabinet that was 
built prior to April 29, 1991 (the day the 
change was implemented in production), 
note the following update information: 

Metal Z-brackets have been added to 
secure the sides of the logo plex- 
cardholder assembly. It was done to pre- 
vent vandals from tampering with this 
item. These components are available at 
no charge to all operators who purchased 
affected games. 
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These kits have been shipped to all 
SNK distributors. The part number for 
this item is ‘“‘MVS-2 Update Kit.’’ In- 
stallation takes approximately 15 minutes 
and can easily be done on location. In- 
structions are supplied with each update 
kit. 

If you have questions regarding this up- 
date, contact your local distributor or 
SNK’s Customer Service Department. 
The latter is open Monday thru Friday, 7 
a.m.-5 p.m. PST; the phone number is 
(408) 736-8844. 


underwriter investigations. UL enforces 
workmanship and test standards through 
field engineers’ factory inspections, thus 
ensuring high product quality. At present, 
Dynamo Corp. is UL listed as the factory 
for Steel Gunner.”’ 

Namco-America received a *‘Type R’”’ 
family listing, meaning that future games 
can be tested less expensively. 

AAMA executive vice president Bob 
Fay has been urging manufacturers to get 
a listing for their games. The association 
has been working with another testing 
lab, Florida’s Applied Research 
Laboratories (ARL), to provide manufac- 
turers with a low-cost program for obtain- 
ing family listings. 

Other manufacturers have gotten, or 
are in the process of getting, a listing for 
their games—dedicated and kits— 
including Atari, Data East, SNK, 
Williams-Bally/Midway, and Sega. 





Bill Bailey (r), president of the Utah Amusement Music 
Association, presents the championship trophy to 
‘“Ace’’ Brown, winner of the association’s recent 8-Ball 
Open Pool Tournament in Wendover, Utah. Over 160 
players participated in the event. 


World sFirst 
Real 3-D 





‘ 


F-15 Strike Eagle, the hot new combat flight simulator from MicroProse Games, draws crowds and quarters in 
record numbers. The sit-down version, competitively priced, is out-earning higher priced sit-downs in arcades 
everywhere, even the most popular driving games! The stand-up version of F-15 is consistently among the top five 
eamers internationally and has stayed on the top earnings charts for over 20 weeks. Order F-15 Strike Eagle today 
and experience the drawing — and earning — power of one of the world’s hottest arcade games. 


Simplified gameplay High, consistent earnings 
Multiple buy-ins Dazzling Technology and non-stop excitement 


Receive a Free T-Shirt. Just contact MicroProse Games at 1 -800-879-PLAY, to answer our brief customer survey. 





Call anytime between 9 am and 5 pm EST. Offer good while supplies last. Offer expires July 1, 1991. 


For more information, contact 
your local distributor or Chris Preus, 
MicroProse Games National Sales 


480 Lakefront Drive Manager, at (612) 544-7396. 


Hunt Valley, MD 21030 
(301) 771-1151 
Customer Service (301) 771-347 


John Slater 





Stephen Bristow 


Data East adds Slater, Bristow 


Data East USA has appointed John 
Slater and Stephen Bristow to the posi- 
tions of Western regional sales manager 
and vice president of engineering, 
respectively. 

Slater will be responsible for sales and 
management of coin-op accounts in the 
western U.S. He will be based out of the 
corporate office in San Jose, Calif. 

‘*We are happy to have John as part of 
our sales force,’’ said Gene Lipkin, ex- 
ecutive vice president for the coin-op 
division. ‘“With John’s sales expertise, he 
will be a great asset to our expanding coin- 
op division. In addition, we look forward 
to John adding a fresh perspective to our 
business.’’ 

Slater previously founded Slater, 
Russo & Co., a trading and risk arbitrage 
firm. He has also held positions with 
Dean Witter & Co., Oppenheimer & Co., 
and Drexel Burnham Lambert. Most 
recently, he served as an independent 


financial consultant. 

Meanwhile, Bristow, as vice president 
of engineering, will oversee all coin-op 
engineering projects, including video and 
redemption. He will also be responsible 
for all engineering interaction between 
Data East USA and Data East Corp. in 
Japan. 

‘‘We are very excited to have Steve 
Bristow join the Data East team,’’ said 
Joe Keenan, president of Data East USA. 
‘*His experience and accomplishments 
set him apart as a true leader. With 
Steve’s enthusiasm and past successes, 
Data East engineering is looking forward 
to setting new standards in the industry.”’ 

Bristow brings more than 20 years of 
experience to Data East, including 
engineering and management positions at 
Atari, Kee Games, Technicom Advanc- 
ed Design Center and, most recently, 
Verifone Inc. 


Ceraldi re-elected NYSCMA president 


Ralph Ceraldi of C&C Vending has 
been re-elected president of the New 
York State Coin Machine Association 
(NYSCMA). Other officers elected were 
Richard Prutting of Hudson Valley 
Amusement Co., vice president; Edward 
D’ Amato of Jet Vending Co., secretary; 
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and Joel Walentuck of Upstate 
Distributing Inc., treasurer. 

Also, Mickey Hayes of Daggett Vend- 
ing and Walter Lakomy of South Shore 
Automatics were elected to the associa- 
tion’s board of directors. 


Collins signs 
simulator deal 


Collins Entertainment Concepts, bas- 
ed in Dayton, Ohio, has signed an agree- 
ment to be the U.S. distributor for 
Astraltack Ltd.’s line of motion 
simulators. Astraltack Ltd. is a British 
firm that’s been building equipment for 
the oil and aerospace industry for many 
years. 

Collins designs and builds numerous 
family fun centers, so handling the Astro- 
jet simulator is a ‘‘natural fit,’’ company 
officials said. It comes in several seating 
arrangements and can be self- 
programmed. Additionally, Astrojet 
takes up just under 300 square feet of 
space. It has the potential to serve 220 
riders per hour. 

For more information on the Astrojet, 
contact Collins Entertainment Concepts 
at 3024 Springboro West, Dayton, OH 
45439; (513) 299-8879; FAX (513) 
299-8694. 


WAMO relocates 


The Wisconsin Amusement and Music 
Operators (WAMO) has moved its of- 
fices to another city. The new facility is 
two miles from and nearly twice as large 
as the former site in Hales Corner, Wis. 

The address is 9910 W. Layton Ave., 
Greenfield, WI 53228; the telephone 
number remains (414) 529-4704. 

‘*“While the move may cause some tem- 
porary inconveniences, we are confident 
that our new location will be significant- 
ly more suitable for the staff and the 
positive image we are trying to maintain 
for WAMO,”’ said executive director Joe 
Phillips. 


Wiederaenders joins 
Leprechaun Inc. 


Paul Wiederaenders has left his post as 
a regional sales manager for Capcom 
USA to join the sales staff at Leprechaun 
Inc., headed by former Capcom col- 
league Bill Cravens. His sales territory 
will encompass the eastern U.S. 
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AAMA 1991 
Spokesperson 
Program begins 


AAMA has commenced its 1991 
Spokesperson Program, a vehicle for pro- 
moting the coin-op industry via radio, 
TV, and newspaper interviews. Since its 
inception in 1990, AAMA executive vice 
president Bob Fay has conducted inter- 
views in Seattle, Las Vegas, Chicago, 
Nashville, New Orleans, and Charlotte. 
Stops in 1991 will include Dallas, Fort 
Worth, Miami, Atlanta, Boston, and 
Newark. 

Besides apprising the public of what’s 
*‘hot’’ in coin-op, the Spokesperson Pro- 
gram ‘‘enables us to let the listeners and 
readers know about the tremendous 
amount of charitable work being done by 
the industry,’’ Fay said. ‘‘It also provides 
us with a forum to discuss the pending 
dollar coin legislation.’’ 


HMS Monaco 
appoints Hillman 


Leslye Hillman has been named direc- 
tor of retail park sales for merchandise 
supplier HMS Monaco. She has 
previously worked as manager of games 
and merchandise for Opryland USA and 
as a consultant to amusement parks, 
designing games and installing an in- 
novative system of cash control. Addi- 
tionally, Hillman has chaired and par- 
ticipated in numerous games and mer- 
chandise workshops. 


Plush-4-Play 
hires two 


Merchandise supplier Plush-4-Play, 
citing growth in the industry and at its 
company, has added Georgia Orozco and 
Ed Elliot to the staff. Based in Stanton, 
Calif., Plush-4-Play will also be unveil- 
ing a new neon plush assortment and 
‘‘many other surprises’’ in the coming 
months. 





Keith White 


NSM fights to keep 
up with demand 


NSM-America president Rus Strahan 
reports that the company is experiencing 
such a demand for its jukeboxes that it 
can’t fill all of the orders being taken by 
distributors. The shortage will only be 
temporary, he says, adding that available 
inventory will be shipped to NSM 
distributors on an allotment basis. 

‘*We had planned for substantially in- 
creased demand for our jukeboxes, but 
what’s occurred is way beyond anything 
we could’ ve planned for,’’ Strahan said. 


“*Tt’s a bit overwhelming.’’ 

NSM AG, the German parent company 
that manufactures the jukeboxes, is run- 
ning its plant around the clock, with three 
full-time shifts and six-day work weeks. 
The company has also expanded its facili- 
ty, leased additional manufacturing 
space, and begun training new 
employees. 

*“Even so, we'll still be in severe back- 
order,’’ Strahan said. ‘‘We’re flying in 
40-foot containers of product in the bellies 
of 747s just to try to satisfy commitments 
to our distributors, but it isn’t making a 
dent in back-orders.’’ 

Distributors are being allotted product 
based on their past sales volume. 

NSM operators in need of product 
should contact their distributor to put 
together a schedule plan for the next 
several months, Strahan said. 

In other news concerning NSM- 
America, the company has hired 20-year 
industry veteran Keith White in the, 
capacity of national training manager. 

‘*T’ve been searching for someone to 
fill this position for some time,’’ Strahan 
said. ‘‘I decided I wouldn’t settle for 
anything less than Keith. His experience 
and talents add a dimension to NSM- 
America that we’ve long needed. We’re 
elated to have him aboard.’’ 


A pinball checklist from AMOA-IFPA 


The AMOA-International Flipper Pin- 
ball Association (AMOA-IFPA) has pro- 
duced wallet-sized information cards for 
operators “‘‘who may not be completely 
informed on the set-up and maintenance 
of their flipper pinball machines.’’ The 
card, entitled ‘‘Pinball Basics for the 
Shop,’’ list the following tips: 

1. Clean the machine inside and out and 
check the leg levelers for free operation. 

2. Visually check for loose or broken 
parts; repair as necessary. 

3. Electrical check: plug into the 
grounded outlet and check for proper 
operation through diagnostics. 

4. Clean the playfield; replace worn or 
dirty rubber and check the balls. 

5. Playfield switch adjustments: check 
all playfield switches with ball. 


6. Check all settings (refer to the 
manual from the factory). 

7. Check the coin door; with the door 
closed, insert coins to verify proper 
operation. 

8. Check all tilts and slam switches. 

9. Play the game to make sure it 
operates to satisfaction. 

10. Prepare for shipment; install the ap- 
plicable license and verify the serial 
number. 

Other AMOA-IFPA cards include 
‘*Pinball Basics on Location: First-Time 
Set-Up’’ and ‘‘Pinball Basics on Loca- 
tion: Check-Up.’’ To obtain them, con- 
tact the association at 141 W. Vine St., 
Milwaukee, WI 53212; (414) 263-0233; 
FAX (414) 265-9199. 
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Shuffleboard 
Federation 
chooses Dynamo 


The Shuffleboard Federation has 
selected Dynamo’s shuffleboard table as 
the official table for the 1991 Grand Slam, 
four of the sport’s premier events. The 
Dynamo shuffleboard, which features 
state-of-the-art electronics and a playing 
surface with 3/8-inch finish, received 
glowing reports from players at last 
year’s North American Shuffleboard 
Championships. 

‘‘Dynamo has satisfied the needs of 
both the player and operator,’’ said 
federation vice president John McDer- 
mott. ‘‘It is smooth, fast, and easy to 
maintain. An operator who previously 
needed to invest in expensive refinishing 
every 12 to 18 months now has a table 
that, for all practical purposes, will never 
have to be refinished.’’ 

Added fellow vice president Chery] 
Collins, ‘“The exceptional speed of the 
playing surface makes the Dynamo shuf- 
fleboard more conducive to a finesse 
game. It should help us attract more ladies 
to the game.’’ 

The Michigan-based Shuffleboard 
Federation, in its fifth year of promoting 
the sport, has been largely responsible for 
shuffleboard’s resurgent popularity. It 
has staged over 30 national tournaments 
during this five-year span. 

‘“We believe promotion is important to 
our success in marketing the Dynamo 
shuffleboard,’’ said Mark Struhs, 
Dynamo’s vice president of sales and 
marketing. ‘‘Sponsoring the Grand Slam 
represents an opportunity to get our table 
in front of players from all over the coun- 
try.”” 

The Grand Slam includes the Michigan 
Open Shuffleboard Tournament in Lan- 
sing on May 22-27; the Board Talk Tour- 
nament in Philadelphia on July 3-7; the 
U.S. Open in Reno on Aug. 29-Sept. 2; 
and the North American Shuffleboard 
Championships in Reno on Oct. 30-Nov. 
3. The latter boasts a total purse in excess 
of $100,000. 
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An exhibition of championship air hockey was featured at the recent convention of the National Cable Television 





Association in New Orleans. Sportschannel America, the primary cable channel for the National Hockey League, pro- 
vided space in its booth for a Dynamo air hockey table (the set-up was arranged by A.M.A. Distributors). Pictured here, 
(I-r): two-time national air hockey champion Mark Robbins, NHL legend Gordie Howe, current national champion Tim 


Weissman, and former two-time champ Robert Hernandez. 


Dynamo air hockey tourney update 


The following are some upcoming 
stops on Dynamo’s extensive air hockey 
tournament tour: 

e June 22-23: New York City Amateur 
Championships ® June 29-30: California 
Open Championships ® July 4-7: Houston 
Classic Open @ Aug. 10-11: Colorado 
State Championships ® Sept. 28: Bullseye 
Wisconsin Open ® Oct. 12-13: U.S.- 
International Championships ® Oct. 19: 


Baltimore Amateur Championships ® 
November (date undecided): Texas State 
Championships ® Dec. 14-15: California 
State Championships 

For more information on the sites, 
prize money, rules, newsletters, and 
membership, call the U.S. Air-Table 
Hockey Association at (713) 550-6631 or 
(303) 444-9164. Dynamo can be con- 
tacted at (817) 284-0114. 








They couldn’t make it down for the Jazz and Heritage 
Festival, but Pioneer’s Paul Scribner and his daughter 
Cori had a great time at Mardi Gras! They’re pictured 
here (with Mardi Gras beads, of course) beside the 
Riverwalk fountain. 


Nintendo service 
bulletin 


The Nintendo service department 
reports that some PlayChoice Baseball 
Stars ROM cards are causing delays in the 
selection process at the start of the game. 
The updated version abbreviates this pro- 
cess by allowing the player to: 

1. Select a one- or two-player game 2. 
Pick ateam 3. View the roster of players 
4. Play the game. 

To update the ROM card, the program 
EPROM at location U4 must be changed. 
It’s available on an exchange basis 
through an authorized Nintendo 
distributor. Request part number 22405 
(EPROM, Baseball Stars Prg.). For more 
information, contact Nintendo Technical 
Services at (800) 628-4126. LI 





” Ns FEATURE 





Atlas stages Desert Storm 
pinball tournament 





Vv 

’ ittsburgh’s Atlas Distributors recent- 

ly held a pinball tournament in 
Washington, Pa., to benefit the families of 
Operation Desert Storm troops. The 
event—co-sponsored by Giggles Family 
Entertainment Center, Canonsburg 
Amusement, Williams Electronics, 
Cameron Coca-Cola, and WDVE 
Radio—raised over $2,000. 

Some 150 players, coming from as far 
away as Youngstown, Ohio, competed on 
Williams’ Fun House pins. Nine-year-old 
Brandon Brown captured the 12-year-old 
and under division, while Dave Constant 
prevailed in the open division. The prizes 
up for grabs included a color TV, $200 in 


\ 


“| can’t believe | tilted again!”” That’s Lou Larson’s son Tony taking part in the Operation Desert Storm pinball ‘‘mall money,’’ CDs, T-shirts, a vinyl 
tournament. | jacket, a Walkman radio, and 12-packs of 
Coca-Cola. 


Between Atlas and Canonsburg Amuse- 
ment, over 20 employees donated their 
time for the tournament, including Atlas’ 
Jim Wittler and Lou Larson (tournament 
directors) and Canonsburg/Giggles owner 
Don Liberatore. [| 








v > ' wae 
5 aed — , Tournament directors Lou Larson (I) and Jim Wittler of 
A group of tournament volunteers and winners. Atlas. 
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Coin-A-Bunga, Dude' 


If the Turtles don't get you. . . 


Teenage Mutant Ninja Turtles is the hottest license 
around—tops at the box office and a merchandising block- 
buster. Now you can put the power of Michaelangelo, 
Donatello, Raphael and Leonardo in all your favorite 


locations. 
... the game sure will. 


Even hotter than the Turtles themselves is Data East's 
proven pinball wizardry. From our innovative dot-matrix 
display, to the industry's first disappearing, underground 


pinball shot, to a radical spinning playfield pizza, Data East 
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We've Got It All. 


Data East USA, Inc. 
1850 Little Orchard Dr. 
San Jose, CA 95125 
“tora Np nS oa (408) 286-7080 


All Rights Reserved. Used with permission. Based on 
characters and comic books created by Kevin Eastman and 
| Peter Laird. Exclusively licensed by Surge Licensing, Inc. 


Turtle-ly Awesome Action 
Means Bodacious Collections. 


Bronco-Bustin’ Turtle... 
Hold onto your hats as Raphael climbs atop the jumping, thumping, pumping 
Bronco Bumper for the ride of his life. 
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Beat the Clock and 10-Million Points Are Yours For The Taking... 
Master the million-point Twin Skill Shot Ramps before time runs out and it’s back 
to the Sewer System for a cool TEN MIL! 


Double Pinball Excitement with First-Ever Twin Skill Shot Ramps... 
Rack up major points on the industry's first Zivin Skill Shot Ramps—each worth a 
whopping 250,000 points times the number of the ball in play. 


Under-Cover Turtles—Another Data East First... 

Game action goes subterranean as you watch your pinballs disappear into the 
Underground Sewer System—only to have them wind their way under the playfield 
and come screaching out of Data East's revolutionary Pop-Up Manhole Cover. 


ee BOF SS ~y ei Ef Unload On Shredder and Reap Radical Rewards... 
A Zan Ey, | Smack the Splinter Captive Ball to help the Turtles’ master take out Shredder and 
oS IAS | cash in on one of a number of pinball bonanzas—including Instant Three-Ball 


Aub 
Multiball Play or lighting up the monster Twin Millions Shot. 


:) 


Round ’N Round She Goes... 
Hop aboard the Turtles’ Spinning Pizzas it whirls out-of-control and takes the 
pinballs for a ride—where she stops, nobody knows. 


Multiball Play Care Of Raphael, Michaelangelo, Donatello and Leonardo... 
Complete the four Turtle Targets and you'll activate Data East’s exclusive Jnstant 
Multiball Turbo Feature—then head for the Sewer System to launch a flurry of 
playfield action. 


Teenage Mutant Ninja Turtles" Pinball. New from Data East. 


¢ Chart-topping collections in all test locations. 
* Mega™ Sound Technology delivers actual digitized Turtles’ speech and music. 





* Fye-catching playfield art and dynamic silk-screened and mirrored backelass. 
* Free parts and maintenance kit inside every machine to extend the life of your pinball investment. 


To order Teenage Mutant Ninja Turtles’, contact your distributor or Data East: 
1850 Little Orchard Drive, San Jose, CA 95125 (408) 286-7080 









ome of you may remember the 

song, ‘‘It’s Not Easy Being Green,”’ 
as sung by Lena Horne and Kermit the 
Frog on ‘“The Muppet Show’’ in the ’70s. 
It was a melancholy song about the dif- 
ficulty of being accepted when you are a 
little different. In Kermit’s case, he might 
look strange, but he has become one of the 
most lovable characters created by the late 
Jim Henson. 

Kermit isn’t the only one who finds the 
going a little rough at times. It’s not 
always easy being a coin-op reporter. 
Take traveling and covering trade shows, 
for instance. Stories run the gamut from 
funny to sad. 

On the scary side: Too many flights on 
Puddle- Jumper Airlines in heavy fog. 
You know the small aircraft in question. 
The one where the same man who turns 
the propellers to start the plane then 
climbs aboard in the pilot’s seat. It’s times 
like these when you wish you had packed 
a rosary. 

Even regular flights on major carriers 
can spell disaster. For example: delayed 
flights, canceled flights, standby vigils, 
and cabin service abruptly stopped at the 
row in front of you because of inclement 
weather. Other hazards await, such as the 
fellow passenger who wants to engage in 
lively conversation on a 6:30 a.m. flight. 
Getting up, checking out of the hotel, and 
grabbing a shuttle to the airport at 5:30 
a.m. was tough enough. 

Unhealthy eating habits: Try driving 
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It’s not always 
easy being green 


across the countryside to an appointment 
only to find no time to eat before that im- 
portant interview. Choice: a candy bar or 
bag of chips to hold you together as you 
change into business clothes for the inter- 
view. One maxim offered by a traveling 
veteran: ‘‘Always eat a hearty breakfast 
because you never know ‘if’ or ‘when’ 
you will have another meal.’’ 

Rounds of hospitality suites following 
a grueling day on the show floor do 
nothing for the digestion. A few cold cuts, 
a nibble of cheese, and a cocktail don’t 
meet the minimum daily requirement of 
vitamins and minerals for the average 
adult. Especially if the total daily intake 
was a quick danish and tea for breakfast 
and a pre-packaged (three weeks ago?) 
sandwich munched down while standing 
in the ladies room. 

Just as you take a seat at a table after a 
run (literally) through the buffet line, so- 
meone says, ‘‘Aren’t you going to take a 
picture of our table?’’ Then a manufac- 
turer who spied you comes over to ask if 
you can get a quick shot of him and his 
best distributor. More photos follow and 
you are the last one to put fork to food. 

On the funny side: After taking a photo 
of several men playing a new game, you 
get the proper identification and descrip- 
tion of the game play and move on. Not so 
fast. You are pursued by one of the men, 
who says, ‘“ You have to destroy that pic- 
ture!’’ ‘‘Pardon me?’’ you say. ‘“My wife 
doesn’t know I’m here,”’ he replies. 





‘*This will mean divorce for sure.’’ You 
scrap the picture. 

Upon hearing this story, someone sug- 
gests you rip the film out of the camera, 
hand it over, and say the going rate for 
nixing photos is $200 (a joke). Even if 
such a crazy thought crossed your mind, 
you certainly wouldn’t want to reshoot all 
the booths covered on that roll of film. 

On the truthful side: Are all these hap- 
penings problematic? Not really. It’s an 
unwritten part of the job description to be 
‘‘on call’’ at shows, to sit in on service 
schools to learn as much as you can about 
every aspect of the industry, to fiercely 
take notes at seminars, to dutifully take 
pictures, and to genuinely take an interest 
in the products and people that make this 
industry go. 

Yes, there are special requests. And 
yes, it is difficult to accommodate 
everyone. You make an honest effort, 
knowing that the phrase ‘‘a job well 
done’’ still means something. 

Is that my line buzzing? It must be 
Treetop Airlines, ready to send my next 
ticket to the office via bicycle. LJ 


Bonnie Theard 
Managing Editor 





ANY MACHINE 
CAN TAKE IT. 





THE ROWE CBA-2 

BRINGS THE HIGHEST 

BILL-ACCEPTANCE RATE 

IN THE INDUSTRY TO 
VIRTUALLY ANY MACHINE. 

A finicky bill acceptor can 
cost you a lot of money. So 
we created one as efficient as 
it is compact. 

Enter the CBA-2. 

Not only does it fit into 
virtually every machine, but it 
takes significantly more bills 
than the competition. It 
cycles them in almost half the 


about the CBA-2, 
“am CONtact: Rowe 
International Inc. 
75 Troy Hills Road, 
Whippany, New 
m jersey 07981 

(201) 887-0400. 


time. And despite its compact 
size, the CBA-2 stacks twice 
as many bills as the compe- 
tition, in the same space. 
That adds up to satisfied 

customers, and maximum 
sales. From any machine, big 
or small. Rietnel 

And because we build < 
Rowe security, self- 
diagnostics and reliability into 
every CBA-2, you know our 
bill acceptors will take it for 
years to come. 

For more information 
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QUALITY LEADERSHIP 
INTO THE 215T CENTURY 


New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 












COMANDO JEEP 


KIDDIE'S® 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢42 DIFFERENT MODELS AVAILABLE » PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 


New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 







$$ 
Helicopter - color options: Cobra, Desert Shield, Police. 


KIDDIE S* 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢45 DIFFERENT MODELS AVAILABLE ¢ PARTS: REDUCERS 


MOTORS, COIN MECHANISMS, SOUND BOARDS... 
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VEST COMMENTARY 


Louis Boasberg 


Are they Teenage 


Mutant Villains? 


(Editor’s note: This commentary is in response 
to arecent Associated Press story about 
teachers not liking the effect Teenage Mutant 
Ninja Turtles are having on their students.) 


he names of the Four 
Horsemen of the Apoca- 
lypse, as depicted in the biblical 
book of Revelations, are War, 
Pestilence, Famine, and Death. 
These four horsemen, accor- 
ding to the Scriptures, are 
forever inflicting the earth with 
various scourges. 

The names of the four 
Teenage Mutant Ninja Turtles 
are Michaelangelo, Leonardo, 
Donatello, and Raphael. Many 
teachers and board members of 
the National Association for the 
Education of Young Children 
consider the Turtles as bad as 
the Four Horsemen because 
they bring violence and chaos 
into the classroom. These peo- 
ple further state that the Turtles 
encourage anti-social behavior 
and have a disturbing effect on 
learning, behavior, and play. 

It would seem these same 
teachers would welcome the 
Turtles, as they are named after 
four of the most famous 
Renaissance painters and artists 
that ever lived. The chances are 
good that when these kids get to 
be high school and college 
students, they will remember 
that their introduction to 
Michaelangelo, Donatello, 
Leonardo, and Raphael was 
through their love for the 
Turtles. Youngsters love them 
because they represent a power 
for good, unlike the Turtles’ 
hated adversaries. 

And I ask you, what would 
our childhood days be without 
folk heroes? We have seen 
many little children—who 
could hardly reach the panel of 
the TMNT video game—start 





playing without any knowledge 
of what the game is all about. 
All they know is that they’re 
crazy about the Turtles! 

The critics can criticize, but 
they sure can’t make the Turtles 
unpopular. Just look at the 
crowds going to see the movie 
‘‘Teenage Mutant Ninja 
Turtles II,’’ not to mention per- 
sonal appearances by the 
Turtles and their cartoons and 
books. Konami’s TMNT video 
game has been tremendously 
popular, and many predict that 
Data East’s TMNT flipper game 
will be the pinball hit of the 
summer. 

Once upon a time, it was 
fairy tales like ‘‘Little Red 
Riding Hood’’ that scared 
youngsters and gave them 
nightmares. Then, when 
Disney released ‘‘Snow 
White’’ as a feature cartoon 
movie, the cry from the critics 
was that the wicked witch 
scared all the kids. The 
‘*Wizard of Oz,’’ with its wick- 
ed witches, shared the same 
fate. 

But I have news for all of 
these teachers and critics: I 
don’t think any of the 
youngsters exposed to the net- 
work evening news or “*Ram- 
bo’’ movies will be hurt by the 
exploits of the Turtles. 

So, teachers and members of 
the National Association for the 
Education of Young Children, 
you are fighting a lost cause. 
Why not give up and look upon 
Michaelangelo, Donatello, 
Leonardo, and Raphael as what 
they are—the ‘‘stuff that 
dreams are made of!’’ L) 


CAPCOM 
LETS YOU 
UPGRADE 10 
FIRST GLASS. 


Capcom introduces B-Kits. The B-Kit allows you to perform a simple 
modification to CPS System games like Forgotten Worlds, 
Ghouls N Ghosts, Strider, Willow, Dynasty Wars, UN Squadron and Mercs. 
The new B-Kit modification can turn one of these into a new profit making 
game like Carrier Air Wing, Magic Sword, even Final Fight! 











Now for the best part. This program will continue for years to come. 
Imagine knowing that your locations can be upgraded forever. 


Just call your Capcom distributor for details and mention Capcom 
B-Kits, the best way to upgrade your profits. 





CAPCOM 
RY | 


OVER STORY 





Cap 





com’s motto: 











Capcom U.S.A. 
president 

George Nakayama 
(left) and 
chairman of 

the board 


Kenzo Tsujimoto. 
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enzo Tsujimoto, chairman of the 
board of Capcom, had a simple idea 
when he sold his interest in Irem and form- 


ed his own company: ‘‘Give players 
games that are superior to what they can 
play in the home.”’’ 

Simple? Perhaps, but he put his money 
where his mouth was when he invested $5 
million and nearly three years developing 
what he calls ‘‘a super chip’’ to give 
operators great games that they can afford. 

If it sounds like Mr. Tsujimoto sees a 
future rich in superior games for Capcom, 
that’s exactly where his visions are. In 
fact, although the first CPS chip, 
developed in 1988, was five years ahead of 
its time, he wasted no time in beginning on 
the next generation, which is now nearing 
completion. 

The super chip enables Capcom to take 
a popular idea or theme and make it better, 


because just one super chip can hold the in- 
formation of 10 regular chips. Take Street 
Fighter IT, for instance. Capcom was not 
the first to have a kicking/punching game. 
However, with Street Fighter II Capcom 
took a popular theme and let its imagina- 
tion go beyond the ordinary. There are 
eight different characters all doing 
something completely different—far dif- 
ferent from games with repetitious action. 
In addition, the graphics are brilliant and 
do not lose quality when put in one of the 
new, larger monitors that operators are 
finding quite popular. 

‘*When you get a game with that much 
depth and Disney magic, kids are truly in- 
volved instead of feeling they could play 
the same thing at home,’’ explained Cap- 
com’s Brian Duke, who has been with the 
company five years. 

But even a super chip cannot make a 


ve ‘em superior games! 


good game without superior designers. 
Capcom has an exceptional design staff, 
both in consumer and in coin-op. Duke 
said that the designers are very experienc- 
ed and proud. He explained, ‘‘They are 
very driven and well rewarded for their ef- 
forts. They don’t rest on past successes, 
either. They try to top themselves. We 
have close communications with Japan 
during development. And even though 
they ask us for input, I’ve found that no 
changes are usually needed. I think that 
says a lot about the research the Japanese 
have done on the American market.”’ 
It’s not only a feat for the Japanese to 
know the American market; it’s just as dif- 
ficult to know what games are needed. 
When Capcom Bowling made its debut, 
very few games were being introduced for 
street locations. ‘‘Street locations make up 
a large percentage of the coin-op industry, 


yet few games are specifically designed for 
them. We knew a game like Capcom 
Bowling whould do well in bars and 
taverns, but we were overwhelmed by the 
response. It’s still making money after 
four years!’’ noted Duke. 

Mr. Tsujimoto visits Capcom U.S.A. a 
half dozen times during the year to keep in 
close touch with what’s going on. The day- 
to-day operation of Capcom U.S.A. is in 
the capable hands of George Nakayama, 
who has many years of coin-op experience 
under his belt. He served as president of 
Universal U.S.A. during its Mr. Do! days 
before leaving to join Capcom. 

There are many familiar faces at Cap- 
com including the sales team of Brian 
Duke, Jolly Backer, and Jeff Walker. All 
bring to Capcom a wealth of knowledge of 
the industry and years of experience. L] 











Capcom 

has an 
experienced 
sales staff. 
From left: 

Brian Duke, 
Jolly Backer 
and Jeff Walker. 
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7 ea INTERVIEW 


Randy Chilton ts bright 
and witty. He had me 
laughing at his 
analogies and keen 
sense of humor. Yet it 
was obvious that he has 
a profound knowledge 
of the industry. His ad- 
miration for his fellow 
AMOA members runs 
deep, but he is modest 
over his own 
accomplishments. 
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Valerie Cognevich 


Randy Chilton 


- andy represents a third generation in 

the coin-op business. He adores his 
father Stan and credits him for showing 
him the ropes. He is quick to point out that 
Stan was not handed the business on a 
silver platter, but worked hard making the 
company into what it is today. Randy’s 
grandfather, Jess Chilton, owned and 
operated a small route of gumball 
machines. When Jess died at an early age, 
Stan inherited the gumball route, borrow- 
ed money from a friend, and expanded the 
business by buying some pinball 
machines. 

Randy’s older brother, an attorney in 
Oklahoma City, took a different career 
path. Since there was only the two boys 
(they have one glider sister), Randy ex- 
plains that he was the last-ditch hope to 
work in the family business! 

But Randy did not grow up knowing he 
would be in the business. In fact, he recalls 
a close call when he almost joined the 
Adolph Coors Co. before *‘the moment of 
truth’’ arrived and he accepted his fate. 

He says he can’t believe he ever con- 
sidered doing anything else. I asked him if 
he worked at the company during high 
school, to which he replied, ‘‘I’d say I 
worked, but the old-timers around here 
would probably say I just got in the way!”’ 
Randy admitted that he’s sure he got his 
own office simply because he was the 
worst routeman the company ever saw! 


Describe your company today. 
Our present route is significantly dif- 
ferent from five years ago. We have twice 
the number of games out than we did in 
1986. While we had about nine arcade- 
type locations that went under with the rest 





of the industry back in the mid-’80s, we 
have picked up some great accounts like a 
convenience store chain and some truck 
stops. 

We’ve also expanded outside of the 
Wichita area. Six years ago we had no out- 
of-town business; today 30 percent of our 
revenue is generated outside of Wichita. 
We have small satellite areas set up. 


Showing growth is surprising con- 
sidering that we’ve been hearing so 
many say that the industry is so 
bad. 

Well, it is; they’re right! There is no 
question that we have had to work harder 
and are sweating more than ever. We have 
lost our traditional video game route. In 
1985, 80 percent of our business was in the 
amusement category—video games, pin- 
balls, and jukeboxes—while 20 percent 
was cigarettes. Now it is 36 percent 
amusements, 30 percent cranes, 10 per- 
cent redemption, and 15 percent cigaret- 
tes. We wonder how it could have chang- 
ed so much. 


We were very profitable in the early 
’80s, not so profitable in the mid-’80s, and 
through all of the changes we are a pro- 
fitable company once again. It’s like when 
you are in the heat of the battle. You don’t 
realize how much you are doing until you 
look back five years later and wonder how 
you did it. 


Have you gone up quite a bit in 
cranes and redemption? 

We went from zero to 100 cranes in 
about 18 months. Cranes saved our 
business and redemption is the next natural 
evolution. 
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a INTERVIEW 


When you made the huge jump in 
the crane business, what made you 
feel that it would do what you hoped 
for? 

It was trial and error. We set them out 
and saw what they were earning, so we got 
more. We saw where our problem areas 
were and adjusted accordingly. Cranes are 
a whole new ball game for game 
operators. I had to explain to people what 
‘cost of goods’’ was. We have to track the 
percentages carefully. 


If we ran everything as efficiently as we 
run our crane route, our whole company 
would be better off. Every machine has a 
complete physical inventory every seven 
days, so we know exactly how many toys 
were given out during that time. We com- 
pare that with how much money we took 
in. So we know exactly what the “‘hit fre- 
quency’’ is. We service every crane every 
day. When I tell people that they think I’m 
crazy or lying. 


WORTH WANNING! 


XTEMAGE MUTANT NINA & 


Do you have one person who does 
it? 

We basically have three people involv- 
ed. One concentrates on product research 
and ordering. He travels to all of the toy 
shows, because buying the right product is 
the single most important thing you have 
to do. The next most important thing is 
making sure your machines are percentag- 
ed properly. Some operators don’t have 
any idea how many prizes they are giving 
out or whether the percentage is too loose 
or too tight. If the casinos in Las Vegas 
don’t know what their slot machines are 
giving out they won’t be in business. They 
track it religiously; we track our cranes as 
closely. 


The argument there would be that it 
takes too much time and manpower 
to do that. 

The proof is in the pudding, or the 
cashbox, in this case. We were looking at 
declining revenues and cranes were there 


THE STEINER Boys invite you to offer 
your customers a redemption gift 
that’s actually worth having! 

Steiner Fun Stickers are big sellers 
ee our exclusive line of vending 
marchines and produce big gross 
PRroFirs OF OVER 70%. 

For good reason. These colorful 
stickers are fun and appeal to kids of 
all ages. Ninja Turtles, Flintstones, 
Archies, Karate, Skateboard, 
Unicorns, Bears are just a few of our 


COMING 


popular collectible series perfect for 
redemption or sale, individually or in 
packaged sets. The Steiner Fun 
Sticker vending machine features 
adjustable coin mechanisms 
guaranteed for 2 years and comes 
in 2,3, ond ph models. 

It's easy to find out more about how 
you can tap into these money 
makers. Just call the Tol-Free number 
and ask for one o 

THE STEINER Boys. 


SOON! THE STEINER Boys 


KIDS-STOP 


voces! Steiner 


Fun Stickers, | MANUFACTURING & SALES 
617 Sackett Street, Brooklyn,NY 11217 


Fun Capsules 
& Bulbble Gum 


THE “WE VEND OVER BACKWARDS!” ail 





800-445-4321 © 718-875-0835 ® Fax: 718-858-3897 
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for us. Another positive step has been to 
pay the two others involved in our crane 
route on commission, based on how the 
crane route performs. If you have truck 
stops that will do a large volume over 
Memorial Day, for example, your typical 
problem is that no one wants to work on 
Memorial Day. Now we see both of them 
out there on Memorial Day and I don’t 
have to say a word to them. They are just 
standing there shining and cleaning. 


Have you had any surprises with 
your crane route? 

I guess one surprise was finding which 
locations were good and which weren’t. 
We have a large convenience store route 
and I thought the cranes would do great in 
them. However, cranes have absolutely no 
staying power in convenience stores. We 
don’t have one crane in a convenience 
store. I think it’s because the same 
customers are coming in. Since the pro- 
duct is an impulse buy, not only do you 
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need a large volume of people coming in 
a location, but you also need a large 
number of different people. 


Our best crane location is a big discount 
store. They run a quarter of a million peo- 
ple through their front doors each week. 
Every one of them has to walk right by our 
cranes. That’s the epitome of a perfect 
location. You have different people in 
unbelievable quantities. 

We haven’t been very successful in bar 
locations, probably because the same peo- 
ple get tired of looking at the crane. I don’t 
think anyone works as hard at making pro- 
duct attractive as we do, yet we still aren’t 
successful in bars. 

What about redemption? 

Redemption is the natural evolution 
once you have a handle oncranes. Cranes 
are redemption, basically, but there’s 
more to redemption than cranes. You are 
taking another major step when you set up 
redemption centers and start running 
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things like that. 


beautiful game room possible and he got it. 
We worked with him from A to Z. He paid 


‘There is no question that we have had to work 
harder and are sweating more than ever. ”’ 


Now you not only have to stock the 
cranes, you have to stock and design a 
beautiful redemption center. You have to 
decide who is going to stack it and who is 
going to pay for the prizes. Once we gota 
handle on that, we took the next step— 
designing the whole game room. We have 
developed a relationship with a local ar- 
chitectural firm that helps us design a loca- 
tion. 


I describe our company as a “‘turn-key”’ 
operation; you can bring us in at any level. 
A man wanting to open a location in Kan- 
sas City told us he wanted the most 
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an incredibly small amount for the work 
we did as a service to him. We can save a 
location owner a lot of money because we 
know what we’re doing. 


We were as guilty as every operator in 
America. When someone was opening a 
new location we’d tell them to call before 
they open and we’d bring the equipment 
in. Now we work with the owner on col- 
ors, carpet, neon, whatever. My sales 
pitch is that I cannot bring people in the 
door like I could 10 years ago simply by 
putting in a Pac-Man or a Space Invaders 
and watch traffic flow increase. People 
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used to go out of their way to play the 
games. 

They don’t go out of their way today. 

But if you get them in the front door— 
whether it be with a bowling center, a 
supermarket, or theater—I can get very 
deep into their pockets. But I’m totally 
dependent on the location to get players in 
the door. 
I’ve heard you in seminars say that 
an operator should consider buying 
a less expensive game and take the 
money saved and put it in 
decorating the location. What about 
that? 

I’ve used the analogy many times. Asa 
further explanation, consider this: if you 
take an average looking guy and put him in 
a $1,500 suit, he no longer looks average. 
It’s the same thing with games. Take 
average, fully reconditioned games and 
put them in a fancy location. They are no 
longer average games. This is not an alter- 
native to offering your players the top 
titles; you must. 


What other types of equipment are 
you focusing on? 

We are expanding our CD route. 
Are you phasing out your vinyl 
jukeboxes? 

Phasing out means that there will be a 
point where you won’t have any. I don’t 


see that. However, I can very easily have 
about 50 percent CDs within two years. 

We don’t have a lot of bars and clubs on 
our route. A typical location might be a 
chain of Pizza Huts or similar places. I 
don’t have one location where a jukebox 
makes $400 a week, but I’ve got 50 of 
them that make $150. So we make up for 
it in quantity. 

I consider our programming fairly 
specialized. CDs are run just like 45s—we 
put the hits on. However, we rotate CDs 
rather than put them in the library. I got 
that idea from fellow operators who run 
large CD routes. They really have it down 
to a science. 


they will get there. There hasn’t been quite 
the need for it as there will be in a few 
years. People haven’t been forced yet to go 
with services like this. 


Your dad went through the change 
from 78s to 45s. Has he ever said, 
“‘Here we go again?’’ 

Drawing on his experience during that 
earlier transition, he put his foot down 
about conversions. There are companies 
out there telling operators to convert their 
jukeboxes from 45s to CDs. That’s a bad 
deal; tell them to bring in the new. 

My dad saw the same thing when 
operators were making the transition from 


‘‘At a convention, 25 percent of the benefit is see- 
ing what’s on the floor. The other 75 percent is 
hearing good ideas and developing friendships. ’’ 


Have you joined Record Source 
International? 


Yes, and I think that type of one-stop 
will be the future. You send them a check 
every quarter and the records come 
automatically. They need to get to the 
point where they have some major input as 
to what is being pressed. I’m confident 





Randy with his dad, Stan. 


78s to 45s. He said it didn’t work then and 
won't work now; he’s probably right. He 
said nothing has the impact like a shiny 
new piece of equipment. 

You have been pretty outspoken 
about the home video game 
market’s effect on the industry. In 
fact, two years ago in an interview in 
another publication you told the 
manufacturers that they should 
‘‘dance with the one who brung 
you.”’ How do you feel now? 

I think they went home from the dance 
with someone else! 

I went to the Consumer Electronics 
Show recently. Companies like Pioneer 
had a 50’ x 50’ booth; they’ re the big guys 
in consumer products. Nintendo had its 
own building— 100,000 square feet! I saw 
the new 16-bit technology demonstrated 
and saw titles I’ve never heard of. I was in 
Las Vegas for another reason, but after 
seeing the show I figured God must have 
brought me there! 

I was concerned about the home market 
before the show; now there is no doubt that 
it can knock my video game revenues 
down 10 percent a year for the next five 
years. There are some very strong games, 
but you won’t see me buying every kit that 
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comes out. We are not planning to buy 
more than 10 titles over the whole year. 
We will be buying the solid hits in 
quantity. 

And even though that may not be so 
unreasonable, if you make that statement 
to a manufacturer he thinks you are trying 
to put him out of business. The number of 
titles coming out must be in the hundreds. 
There’s no way we could buy all of them, 
even if we wanted to. 


Though your amusement pieces 
have dropped from 80 to 36 per- 
cent, that’s still a major percentage 
of your overall business. Do you 
feel that video has settled into what 
it will be for a few years to come? 
It’s going to go down. On our little pie 
chart we see several growth areas: 
phonographs, cranes, and ticket redemp- 
tion. But even if they go up $10,000 a 
month, they’ve done no more than make 
up for the $10,000 videos have dropped 
off. If it weren’t for ticket dispensing and 
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cranes, we wouldn’t even be having this 
conversation. 


In the last 30 days we have found a real 
need to get organized. I always felt it 


“This isn’t ‘printing money’ time; it’s a very 
humbling time to be in this industry. ”’ 


You also said that 15 percent is 
cigarette vending. How do you view 
it? 

We’ve got a nice cigarette route. It’s 
profitable and I would hate to lose it. 
However, there are threats. Cigarette ven- 
ding machines could be illegal in Wichita 
within six months. I hope it’s not the case. 

I should add that I don’t figure my 
cigarette route into my long-term plan. If 
I’m still running cigarette machines in five 
years, that’ll be bonus money. I don’t see 
any way to stem the public tide; cigarette 
machines are the scapegoat. It’s not a mat- 
ter of if, it’s a matter of when. 

Is there a state association in 
Kansas? 
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would be good to get organized but also 
felt it would be better to have a cause. We 
have that cause with video lottery, which 
is fast becoming a hot topic in Kansas. 
The pitfall of operator organizations has 
been dwindling interest; the vending 
association had the same problem. Since 
there was a lot of cross-over, the Kansas 
Automatic Merchandisers Association ac- 
cepted the coin machine operators into 
their group. 
Video lottery is a hot topic in many 
states. What is going on in Kansas? 
I could go into great detail, but by the 
time the magazine came out it would all be 
different. On April 24 the bill passed the 
Senate Committee on Federal and State 
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Affairs, but it still has a ways to go. 
Did you have a group that worked 
with legislators? 

This is a great story and I’m going to tell 
it just the way it was. Because of my in- 
volvement with AMOA, I get quite a bit of 
mail. My father reads everything—at warp 
speed! He highlights things for me. As 
more and more information started com- 
ing through about video lottery, he asked 
me if I was aware of what was going on. 
He said it was unbelievable. It really 
caught dad’s attention. 

About two years ago he got in touch with 
some of his political friends and the ball 
started rolling. Dad did all of the initial 
work himself; soon other operators got in- 
volved. It happened differently here than 
in any other state. We didn’t get together 
and draft legislation. Although we had in- 
put, it actually came out of the Kansas Lot- 
tery Office. 

How do the other operators feel 
about it? 


oinevne! 


C2 


They are very supportive. Although 
Chilton Vending has never operated video 
poker games, we have nothing against 
gambling. We have something against 
running illegal games. We would like to 
get into video lottery equipment; it could 
be a bigger growth area than our ticket 
redemption. 


How do the legislators feel about it? 
Some are for it and some are against it, 

which is understandable. I think our 

governor is in favor of it. The biggest pro- 

blem is that many don’t believe how much 

money we are talking about. 

But you have facts and figures to 


PRIZE BINGO 
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show them from the two other 
states—Montana and South 
Dakota. Don’t they believe that 
information? 

There are those outside of our industry 
who are trying to shoot holes in our 
numbers. There are those that don’t want 
anyone else to have a piece of the pie; they 


want it all. 
What is AMOA doing with video 
lottery? 

It is one of AMOA’s top priorities; they 
have issued an official position paper on it. 
AMOA fully endorses video lottery 
operated by operators. 
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It’s frightening to think about 
passage of video lottery legislation 
that bypasses operators. 

We have thought about that. There are 
manufacturers trying hard to bypass 
operators. In several states operators are 
in big trouble. In a typical state lottery, the 
commission will subcontract out to a big 
company that runs the whole thing. 
There’s the same thought process with 
video lottery. On the surface it makes 
sense to have one company run it all. It’s 
easier to think about doing it that way than 
to think about putting it into the hands of a 
bunch of different operators, with each 
one sending in the money. After you go 
through the total thought process, that’s 
exactly where you end up. 


However, when they investigate it fur- 
ther, the sole-source people usually get 
shot down. But that’s not causing them to 
back off; they still come on strong, here 
and in other states. Their pitch is that 
they’ll give the state 40 percent instead of 
22-1/2 percent. It’s not a threat to be taken 
lightly. 


You’ve been in AMOA for a few 
years now. What are your feelings 
on belonging to the association and 
being on the board? 

It’s been the single best thing ever done 
for our business. The board of directors is 
a lot different than it used to be. Starting 
with our president, Jim Trucano, who’s 
doing a fine job, we’ve got a long list of 
talent coming up through the ranks: Gene 


Urso, Craig Johnson, R.A. Green, and 
Tami Norberg-Paulsen. It’s people like 
this who are making AMOA strong. 

But it is expensive to be on the board, 
which explains why there are many larger 
operators on there. That’s something we 
should address over the long run. AMOA 
has a stigma of being a ‘‘good ole’ boy”’ 
organization that doesn’t address the needs 
of the small operators. It’s just the con- 
trary; at meetings we talk about how we 
can help the average amusement 
operators. They don’t realize that it is our 
number one priority. We’ re not out trying 
to make the super-large operators rich; 
we’re trying to make the small, average 
operators some money. We need to get the 
average operators on the board. 
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But even if they can’t get on the 
board because of financial reasons 
or whatever, is it an advantage for 
them to join? 

They are still reaping all the benefits. 
Some operators may tell you that there is 
no advantage to joining. However, just 
because they don’t see the benefits doesn’t 
mean that there aren’t any. Our goal is to 
put more money in all operators’ pockets. 


the records. But the radio station thinks 
they should be given the records, not con- 
sidering that without the records there 
would be no radio station! 

Our industry groups are just as depen- 
dent on each other to survive. I don’t think 
it’s so unusual to have occasional spats, 
whether over parallel boards, Washington 
Conferences, or ego problems. It’s not that 
unpredictable. Once you recognize that it 


“You don’t realize how much you are doing until 
you look back five years later and wonder how you 


did it.”’ 


Did you ever believe that AMOA 
could do nothing for you? 

I was very ignorant of the association. 

My first experience was at a Notre Dame 
seminar. Once I started meeting those in- 
volved and learning about it, I thought it 
was a great deal. 
This may be a touchy subject, but 
how do you feel about the strained 
relations between AAMA and 
AMOA? 

It’s the ultimate love/hate relationship. 
My feelings are fairly straightforward— 
it’s not good for the industry. Manufac- 
turers do not make more money by having 
animosity between the two groups. And 
it’s not beneficial to operators. Just like in 
a marriage, when you have to see so much 
of each other and sleep in the same bed 
every night, you are going to have pro- 
blems! 


is going to happen you can go on from 
there. 

AAMA and AMOA representatives got 

together for a golf outing recently. I had no 
more expectations than a good round of 
golf. By the time the game was finished, I 
wasn’t playing with AAMA represen- 
tatives; I was playing with friends! I realiz- 
ed what a wonderful group of guys they all 
were. I kept wondering how we could have 
a problem. But the group they represent 
and the group I represent has problems; in- 
dividually, there’s no problem. So I con- 
cluded that’s it’s as simple as keeping the 
dialogue open and not freaking out when 
there is a disagreement. 
You mentioned that Larry Van 
Brackle from Ohio was visiting you 
yesterday. Is it the norm for AMOA 
members to visit each other’s 
businesses? 


“Cranes saved our business, and redemption is 
the next natural evolution. ”’ 


Even if you have a fight, storm out of the 
door, and drive away in anger, you have to 
come home sometime. There must be con- 
structive dialogue, whether it’s between a 
husband and wife or between AMOA and 
AAMA. 

One group is not more important than 
the other. It reminds me of a radio station 
that plays records and a record manufac- 
turer depending on the radio station to play 


By being involved in AMOA, I’ve got- 
ten to tour a lot of operations. I constantly 
talk about what I learn. Larry was down to 
see how we operate. 

If you go to a board meeting and discuss 
something you are doing, these people will 
make you show them. We are dependent 
on cranes and work hard at it. When I say 
things in a seminar someone may want to 
see for themselves. For example, Jim 
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Stansfield paid me the biggest compliment 
in the world when he took three days out of 
his schedule to have me teach him how we 
run our cranes. 

It’s areciprocal arrangement. Now that 

we are concentrating on CD jukeboxes, 
Ill soon be driving up to La Crosse, Wis., 
so Jim can teach me how he handles his 
music inventory. 
It’s interesting that you have 
developed that kind of relationship 
with other AMOA members. Would 
you feel lost if all of a sudden you 
did not have AMOA? 

I would be lost. I don’t ever want to be 
in this industry and not be a part of 
AMOA. The Notre Dame seminar used to 
be the single most important thing I ever 
did. Then I became an AMOA director 
and that overtook the Notre Dame 
seminar. I just can’t say enough about get- 
ting involved. Ten percent of it is going to 
board meetings to help direct the future of 
your industry. The other 90 percent is the 
personal relationships, the contacts you 
make, the ideas you share. At a conven- 
tion, for example, 25 percent of the benefit 
is seeing what’s on the floor; the other 75 
percent happens at the bar after hours. 
That’s when you hear good ideas and 
develop friendships. It’s been said, ‘‘For 
every idea you give out, you get 10 back.’’ 


There is no finer operator in the country 
than my father. He’s been an excellent 
teacher. Then there’s AMOA. I get to rub 
shoulders with some of the best operators 
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in the country. So I tell people that if I’m 
not successful, Ihave no one to blame but 
myself. I’ve got my father on my right and 
AMOA on my left; there’s no question that 
should go unanswered. Since I’ma golfer, 
the parallel here is that I’m on the practice 
tee with Jack Nicklaus, Arnold Palmer, 
and Gary Player all giving me tips. All I 
have to do is listen! 


center for pool tables and supplies and 
recreation equipment. If I hadn’t gone to 
visit the Norbergs, I never would have 
thought about it. I still call Tim Norberg 
every now and then to ask him questions. 
And he is probably more than hap- 
py to answer them. 

Tim and I speak the same language. But 
to answer the original question, video 


“If an operator says this business is going down 
the tubes, | ask him what business he’s in. If he 
says he’s in the video game business, he better 
Start looking in the want ads. ”’ 


What do you see for the future? 

It’s not video games! We are trying to 
focus on our growth areas and looking to 
diversify. For example, about eight per- 
cent of our business is now retail billiards. 
This is a great story: when I was in 
Mankato, Minn., visiting the Norbergs 
they showed me that they had opened a 
retail billiard outlet in part of their existing 
building. They are a distributor for all the 
top lines of pool tables. Our market has 
been wide open for that, but I had never 
realized what a natural fit it was for Chilton 
Vending until I went to Mankato. We now 
answer our phone “‘Chilton Vending and 
Billiard Supply.’’ 

We remodeled 3,000 square feet in our 
existing warehouse and are now a retail 


games are not a growth area at this time, so 
shed your tears and get on with the future. 

I think that video lottery will be a tremen- 

dous opportunity. Talk about being in the 

right place at the right time! The system 
could be in place if they vote ‘‘yes’’ on it. 

It will happen even if it is not this year. If 
an operator says this business is going 
down the tubes, I ask him what business 
he’s in. If he says he’s in the video game 
business, he better start reading the want 
ads. 

But if an operator is in the entertainment 
business, there is more potential than he 
can shake a stick at. That’s not to say that 
there aren’t constant struggles with mak- 
ing transitions. This isn’t ‘‘printing 
money’’ time; it’s a very humbling time to 
be in this industry. You go home at night 
realizing that there are tough decisions to 
make. If I have locations that aren’t pro- 
ducing, I have to decide whether or not to 
continue to operate there. Sometimes it 
means starting up the truck and picking up 
equipment. 

But that’s why it’s so important, pro- 
bably more than ever, to know what your 
spread sheets are showing you. If you are 
not making a profit, it may be time to make 
changes. I consider our business suc- 
cessful, but the budgets are tight. 

I’m more optimistic than I have been, 
but I don’t see it being an easy road. LJ 









Call Betson for top earning, reliable redemption equipment. 


e 3/4" Birch plywood 
construction by 
Skee-Ball 

e Operator adjustable 
pricing, payouts and 
ball selection 
(3,6 or 9) 

e Parts are 
interchangeable with 
Skee-Ball 

e Synthesized speech, 
music and sound 
effects 


DIMENSIONS: 
78” High 

30” Wide 
60” Deep 


Redemption games 
have lasting appeal— 
so buy products 

that are built to last 


Crompton Pushers 
(1, 4 or 6 player models) 


IN N.J. (201) 440-2200 © TOLL FREE 1-800-524-2343 





Exciting new 

cover-the-spot game 

e Player control 

e Crompton quality 

e Ticket or token out 

e Ticket every play 
option available 
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DIMENSIONS: 
63” High 

31” Wide 
26” Deep 

440 Ibs. 





BETSON ENTERPRISES 


DIV OF H BETTI IND. INC 
6 EMPIRE BLVD., MOONACHIE, NJ 07074 


FAX (201) 440-4463 
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Redemption merchandise: 


what’s out there? 


A fter much trepidation, you’ ve final- 
ly decided to take the plunge and buy 


a few redemption games. Gee, that wasn’t 
so hard, was it? The next step, though, is 
the crucial one: choosing the appropriate 
merchandise for your redemption center. 

How many key chains, rubber balls, and 
other ‘‘slum’’ (low-end) items should be 
purchased? Do I need more than a couple 
of high-end pieces to satisfy the customers 
who want to save up their tickets? What 
merchandise falls into the ‘‘mid-level’’ 
category of prizes? And what about 
cranes—are they still profitable or tired old 
relics? 

For the answers, we talked to three ex- 
perienced merchandise suppliers: Rhonda 


Fletcher of Bonita Marie International, 
Mark Gawlik of P.M.I. Toys & Novelties, 
and Larry Morris of Laramie Interests. 
Rhonda Fletcher 

Rhonda Fletcher, national sales 
manager for the ARMS division of New 
Jersey-based Bonita Marie, says her com- 
pany has received a growing number of in- 
quiries from operators anxious to add 
redemption pieces to their game mix. 

‘It’s definitely atrend,’’ she said. ‘‘At 
the last IAAPA show, I noticed that every 
other person who came to our booth (she 
worked for another redemption company 
at the time) was interested in opening a 
redemption arcade or family entertain- 
ment center. Fifty percent of the booth 
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WE CATER TO YOUR NEEDS... The Breakfast Kit contains 44 different items 


LIKE NO ONE ELSE CAN! in appropriate quantities for $1,000.00. The Lunch 
The Nanco Menu System is designed to take Kit contains 66 items totalling $2,000.00 The Din-- 

the guesswork and trouble out of selecting the ner Kit contains 89 choice items which total 

proper goods for a redemption center. The kits $3,000.00. These kits are preassembled and ready 

assemble prizes of varying price ranges, for varying for immediate shipment. 

age differences, or varying boy, girl or adult difer- Call our toll free number for your free menu! 

ences. Three kit levels are designed to work with 

your budget in mind. 1-800-NANCY IS 


(1-800-626-2947) 

* * * * 617-884-1700 

: 617-884-0171 
“Takes the guesswork out of prize selection.” UREA AER OOD 
CHICAGO FUN TIMES Se ee eee eee cue om © 


“The portions are just the right size.” 
FUN STREET JOURNAL 


‘(Moms and Dads, Boys and Girls love the color and value.” 
THE POCKET PARK POST 
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“Beautiful presentation, Thoughtfully considered.” Te 
CASINO SCIENCE MONITOR -=bhiee 
66 ° 99 i AMUSEMENT ISITS 
* *& *% & 4 Big stars. : 
GAMESWEEK . 


LUNCH + MODERATE 
DINNER + ADNANCED 


“Selection, Quantity, Age grouping, All in one neat package.” 
THE CARNIVAL EXAMINER 


‘New centers will look like pros.” ; __——.GA 
REDEMPTION TRIBUNE : 


22 WILLOW STREET - CHELSEA, MA - 02150 


“Expert buying a phone call away.” 
THE ARCADE HERALD 


22 WILLOW STREET * CHELSEA, MA « 02150 
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traffic came from new customers looking 
to get into redemption. We’ve been busy 
trying to get them off on the right foot.’’ 

What kind of merchandise is Bonita 
Marie recommending to these virgin 
buyers? 


saving for these prizes—that’s why it’s 
taking six months! Those who don’t offer 
high-end merchandise complain that 
customers don’t come back. Well, they 
haven’t been given a reason to come back. 
You’ re really hurting yourself if you don’t 


‘A boy with a Harley-Davidson pig or a New York 
Yankees bear wouldn’t be considered a sissy. ’’ 


‘‘A smattering of things,’’ Fletcher 
said. ‘“We’re pushing the need for not only 
variety but high-end merchandise as well. 
The whole philosophy behind redemption 
is promoting repeat play, so offering on- 
ly slum merchandise will cause them to 
play today and not come back. 

**Say an operator is starting out with five 
redemption games. That doesn’t mean he 
should automatically eliminate those 
customers who like to save their tickets. 
Granted, he may not need to offer a $300 
TV, but there should be a radio in the $50 
to $70 range. He doesn’t need a whole case 
of radios; the one in the showcase may be 
good enough. Bonita Marie sells prizes in 
quantities of one. It isn’t necessary to buy 
a whole case. 

‘*T’ve had operator customers tell me, 
“We won’t carry anything but the slum 
merchandise, because the high-end stuff 
takes six months to go out.’ What they 
don’t realize is that their customers are 





“Buy Direct and Save” 


offer high-end prizes, no matter how small 
your operation.’’ 

Fletcher says a good cross-section of 
mid-level prizes should be available to 
customers to reflect the broad spectrum of 
ages and tastes. 

“Whereas videos and pinballs are 
geared primarily toward males between 13 
and 17 years old, redemption games have 
appeal to both males and females, and they 
can just as easily be young children or over 
30,’’ she said. ‘‘Some of the prizes I’d 
recommend in the mid-range category in- 
clude footballs and basketballs, pool cues, 
hand-held vacuum cleaners, small Corn- 
ing Ware sets, dishes, and things like that. 

‘It also depends where you’re located. 
For example, redemption centers in col- 
lege towns could offer sheets, towels, and 
comforters. Now you’re entertainment 
dollar can be justified in a recessionary 
economic period. You’re not spending 
$20 on a movie with nothing to show for it. 





OVER 400 HOT EXCITING PRODUCTS 
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CENTERS 


Novelties ¢ Toys ¢ Electronics & More 
FREE CATALOG 1-800-248-5264 


35 N. Middaugh St. 







Somerville, NJ 08876 





Instead, you can go toa pizza parlor, spend 
$20, and maybe come away with a useful 
prize—and have fun at the same time.’’ 

A smart operator, Fletcher says, adjusts 
his redemption merchandise to keep up 
with the corresponding season. Summer is 
a good example. 

*‘Beach umbrellas, backyard game sets, 
fishing poles, and Hibachis are all popular 
items during summertime,’’ she said. 
‘*Also, keep an eye on what’s hot in the 
retail stores. After a while you’ll start 
developing your own customer base to 
find out player preferences.’’ 

Speaking of ‘‘hot,’’ what merchandise 
is currently moving well at Bonita Marie? 

**Right now, we’re doing tremendous- 
ly with sports themes—both for redemp- 
tion and cranes,’’ Fletcher said. ‘‘Again, 
it’s pretty much because of the season, 
with baseball having begun and summer 
about to kick off. We’ve got all kinds of 
neon sports items and quality Everlast pro- 
ducts, including Don Mattingly baseball 
gloves. 

**We’ve also picked up the Black & 
Decker appliance line for our high-end 
merchandise—coffee makers, irons, 
smoke alarms, can openers, and so on— 
as well as a line of radios, compact stereo 
systems, and telephones. As I said before, 
we don’t make you buy a whole case. If 
you only want one of something, that’s 
fine with us.’’ 

Slum merchandise, such as Bonita 
Marie’s wildly popular, slime-like 
**moosh balls,’’ should be heaped in bins 
or baskets to gain the optimum effect, Flet- 
cher advises. 

*‘One spider ring in a showcase is going 
to look pretty bad, but a whole basketful 
gives you that ‘wow’ effect,’’ she said. 
**The same theory applies to the high-end 
stuff, but there you may face cost con- 
straints, especially if you’re just starting 
out. In that case, one of an item in the 
showcase is fine. One Corning Ware set in 
a showcase looks nice; five straight across 
looks dynamite! You want the item to have 
a perceived high value in the player’s 
mind.”’ 

A tool that’s proven highly valuable to 
operators is ARMS (Amusement 
Redemption Management Systems), a 
relatively new—and growing—division of 
Bonita Marie. 
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**Lou Cappetta, our company CEO, 
saw the need for computer software for 
redemption,’’ Fletcher explained. ‘‘It 
started out with the software and has 
grown to addressing anything that will 
make the redemption operator’s life 
behind the counter easier. We have ticket- 
and token-counting scales, along with 
ticket shredders. 

‘*Soon we’ ll be debuting a full on-line 
tracking system for all of the machines in 
an arcade. It will tie in to the computer 
system and be able to determine how much 
money a machine is making, which coin 
slot they’re putting the money in, how 
many tickets have been paid out, what the 
percentage of payout is, how many times 
the door and cashbox were opened— 
anything you want to know about that 
machine. ”’ 

Fletcher estimates that the cost of the 
computer system averages two video 
games, ‘‘and ARMS doesn’t depreciate in 
value. Besides saving inventory head- 
aches, it will last for years and years and 


COMPUTERIZED 
REDEMPTION 


ARMS 


Amusement Redemption Management System 


¢ VIP Members/Build & Maintain Customers 
e Security Locked Inventory Tracking 

e User Friendly Menus & Help Screens 

e Employee Tracking & Reporting 


¢ Control Points & Receipts 


¢ Software & Hardware Support 
A Division of Bonita Marie International, Inc. 


Call Rhonda Fletcher for more information 


1540 Rte 37 West, Suite 2 
Toms River, NJ 08755 
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really save labor costs.”’ 

Bonita Marie’s merchandise breakdown 
is about 50-50 for cranes and redemption 
centers. While many bemoan the 
lackluster performance of their cranes, 
Fletcher says it doesn’t have to be that 
way. 

‘As long as you merchandise them well 
and fill them properly, there’s no reason 
cranes can’t be profitable,’’ she said. 
‘*Many times the operator has killed the 
crane from the outset by fixing it so the 
customer can’t win. People realize that a 
machine is cold and won’t go back to it. 

‘‘The same holds true for the rotary 
market. They should be percentaged the 
same way as cranes, so that they have the 
same amount of throw. Again, if you mer- 
chandise rotaries well and percentage 
them properly, they should earn money.”’ 
Mark Gawlik 

P.M.I. Toys & Novelties, based in San 
Antonio with an office in Dallas, started in 
the business by distributing to the crane 
market. Soft toys are still the bulk of 





P.M.I.’s sales, but the focus has lately 
been on lower-end merchandise, says 
general manager Mark Gawlik. 

‘‘We offer a variety of merchandise, 
ranging from one- or two-ticket items to 
500-ticket items,’’ he said. ‘“We’ve 
discovered that there’s a tremendous 
amount of volume done with the lower- 
end goods. This past winter, we brought in 
our first few containers of hard plastic, 
lower-end merchandise. Our efforts have 
been focused in that direction.’’ 

Among the toys Gawlik refers to are 
spider rings, yo-yos, key chains, and 
bouncy little ‘‘super balls.’’ The price for 
these items ranges between a penny apiece 
to $2 or $3 each. The soft toy plush, on the 
other hand, runs the gamut from small, in- 
expensive huggables to large ones made of 
higher-quality material, stuffing, and ac- 
cessories. The price is anywhere from $6 
to $60 a dozen. 

Gawlik says P.M.I. has been enjoying 
success recently with assorted licensed 
merchandise, including the ‘‘Harley- 
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UNFORCE. 


War—As It's Never Been Fought Before 


GUNFORCE steps in | GUNFORCE 
to save humanity. at a glance. 


EARTH---Continued alien § H Two player simultaneous action 
attack on planet Earth has led to the 
formation of the ultimate multi--- 
national army, the GUNFORCE. 

Backed by the largest arsenal 
of weapons ever assembled, the GUN- 
FORCE is the planet's last hope for 
survival. 








me Ff Explosive screen graphics and 
special effects 


H Six-stage battle plan moves players 
into the heart of enemy operations 


Advanced tactical weapons and 
command power 


For the latest news coverage on GUNFORCE operations, see your 
AUTHORIZED IREM DISTRIBUTOR or call IREM at (206) 882-1093. 


IREM AMERICA CORP® 


IREM AMERICA CORPORATION 8335 154th Avenue N.E. Redmond, WA 98052 ©1991 IREM AMERICA CORPORATION 
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Hog,’’ ‘‘Frisbee Dog,’’ and ‘‘Oscar 
Orangutan”’ soft toys (though the latter has 
been copyrighted by P.M.I.). 

‘*Licensed merchandise tends to do well 
in redemption centers, because it offers a 
high profile,’’ Gawlik said. ‘In addition 
to offering Harley-Hog, Frisbee Dog, and 
other licensed soft toys, we’re distributors 
for Steven Smith Stuffed Toys, which has 
a licensing agreement with major league 
baseball. We will be carrying a full line of 
major league baseball-licensed bears with 
emblems of all the professional teams. The 
first shipment will arrive in June, and we 
expect them to be very popular.”’ 

Most of P.M.I.’s toys, Gawlik says, 
lean toward the unisex variety rather than 
being boy- or girl-oriented. 

‘‘We try to go with unisex as much as 
possible,’’ he said. ‘‘Soft toys have a con- 
notation of being items more for girls than 
boys, but our licenses have focused on the 
unisex side of the business. A boy with a 
Harley-Davidson pig or a New York 
Yankees bear wouldn’t be considered a 





Don't take chances! Dependable 


Choose the “industry stand 


sissy. The connotation, then, that soft toys 
are just for girls has been removed.”’ 

The months of May through October are 
a peak period for P.M.I.’s amusement 
park and carnival line of merchandise, 
which is popular at state fairs and the ma- 
jor theme amusement parks. Other than 
this segment of P.M.I.’s business, the rest 
of the company’s merchandise sales are 
fairly non-seasonal, Gawlik says. 

Like Fletcher, he believes the crane 
market is not dead by any means. 

‘*It’s been steady since last year,’’ 
Gawlik said. ‘“We’ re finding that there are 
fewer operators operating cranes, but the 
ones who do are larger and operate more 
cranes than they did a year ago. There’s 
been some cannibalization in a sense; the 
smaller operators have basically been 
swallowed up by the larger ones.’’ 
Larry Morris 

Houston-based Laramie Interests 
specializes in pre-assorted merchandise 
packs of all sizes. They are ideal for both 
crane and redemption center applications, 





" for ticket dispensers 


Redemption Machine 


says president Larry Morris. 

‘*The pre-packs are customized to the 
needs of the operator, but we also have 
larger plush and non-plush items,’’ he 
said. ‘“Things like electronics, toys, and 
games can all be used for redemption. 
However, our most popular item is the 
larger plush for redemption, merchandise 
that’s even too big to go inside a jumbo 
crane. We specialize in the retail quality 
merchandise, goods that you would see in 
the retail shops for anywhere from $20 to 
$150. 

‘*What we do is buy these items on a 
close-out basis. This allows us to offer 
them to operators at less than half of 
wholesale. This is where we excel. 
Licensed items such as the Disney 
characters and Bart Simpson are 
recognizable and have a perceived high 
value. We provide them to operators at a 
greatly reduced price.’’ 

Morris echoes the belief that those just 
starting out in redemption must offer 
players a wide range of prizes. Don’t ex- 





performance, on time delivery, and "The redemption ‘hit of the show' was the 
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meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. - everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. Sb PERC 
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SAY AHH! 
WITH DR. MARIO, ‘THE FUN 
IS REALLY CONTAGIOUS. 


- 
° 


if € THE PRESCRIPTION FOR PROFIT: Here's a sure-fire way to pep up 
the income on your VS. and PlayChoice™ systems. It's Dr. Mariom. And this hot 
new game is generating quite a fever! 
The object of the game is to help Dr. Mario destroy the most sickening bunch 
of viruses around. These miserable germs can only be destroyed by lining up 


the appropriate combinations of vitamins as they fall. And Dr. Mario is relying 





on your players to help him get the job done! This game isn't just fun. It's ~dig epsassstagpn 
contagious. That's why players of all ages keep coming back to Dr. Mario for 

Dr. Mario - with germs that 
another dose. are fun to catch. 


Dr. Mario isn't the only prescription for fun. The huge Nintendo® 
PlayChoice library includes more hot releases: TMNT II, the Arcade Game’, 
Yo!Noid’, Nintendo World Cup’, Rad Racer II‘, Solar Jetman*, and 
Mega Man III°. Don't miss your chance to cash in on the excitement. Order 

now! Just contact your authorized Nintendo 
Distributor or Nintendo of 


America Inc., at 
206/882-2040. 














When all the viruses are destroyed, 
Dr. Mario advances to a more 
challenging round. 





Players compete to match colors on 
the vitamin capsules as they fall. 





1. ® and © Mirage Studios, U.S.A. Licensed to Ultra Games. 2. ® and © 1990 Domino's Pizza, Inc. © 1990 Capcom U.S.A., Inc. 3. ™ and © 1990 Nintendo, © 1990 Technos Japan Corp. 
4.™ and © 1990 Square Co. Ltd. 5.™ Tradewest, Inc. © 1990 Rare Ltd. 6.™ and © 1990 Capcom U.S.A., Inc. 


Nintendo of America Inc., P.O. Box 957, Redmond, WA 98073-0957, 1-800-633-3236, Fax: 206/882-3585 
© 1991 Nintendo of America Inc., ™ and ® are trademarks of Nintendo of America Inc. 
All titles are subject to location testing. Game release dates may vary. Printed in U.S.A. 


LAY METER 





pect a customer who only gets to choose 
from slum merchandise to come back 
many times—f at all. 

“*There needs to be a broad price spec- 
trum, starting with slum merchandise that 
costs two to five cents apiece and ending 
with items that may take several hundred 
or a few thousand tickets to redeem,’’ he 
said. ‘‘ Assuming the operator puts a one- 
cent value on the tickets, he’d want 
something that can be redeemed for five or 
10 tickets, all the way up to prizes that re- 
quire 2,000 to 5,000 tickets.”’ 

Some operators with only a few Skee- 
Balls, for example, believe they don’t 
need any high-end merchandise. Morris 
says they could be right, given the nature 
of the location. 

‘*Let’s say the location is inside a bus 
terminal,’’ he said. ‘“You’re not going to 
have many people who come by every 
night of the week for several weeks. It’s a 
transient crowd; they are going to play one 
evening and cash in their tickets. 

**But a local bowling center or arcade 
will draw a neighborhood crowd. They’re 
more likely to accumulate tickets and cash 
them in later, so you will need to have a 
higher-priced item in the redemption 
center—at least for representation.”’ 

Laramie is currently enjoying redemp- 
tion success with a 22-inch talking Bart 
Simpson. A string in the back is pulled, 
which causes the little angel to utter one of 
12 distinct sentences. 

‘*It’s a licensed, trademarked piece of 
merchandise that originally retailed for 
$30,’’ Morris said. ‘‘We sell it for $11.25. 
This is an example of an item that’s 
perceived to have a high value. Also due 
in any day is a licensed Mickey Mouse 
character known as ‘Mickey Mouse 
Wizard.’ It’s full-bodied plush, 20 to 24 
inches tall, with Mickey Mouse dressed as 
a magician. The original retail value is $30 
and, like the talking Bart Simpson, will sell 
for $11.25 to operators. These are two 
prime examples of a real value for anyone 
in redemption. We get merchandise like 
that all the time.’’ 

As for Laramie’s crane pre-packs, the 
ones for standard claws (priced at a quarter 
per play) come in 80-, 85-, and 90-cent in- 
crements, as well as $1, $1.25, and $1.50 
levels. 

‘*A street operator who has to split the 


proceeds with the location, after taking off 
cost of goods, cannot possibly use a $1.50 
average in a 25-cent crane,’’ Morris ex- 
plained. ‘‘But if the merchandise is going 
directly to the owner of the machine—the 
owner/operator who doesn’t have to split 
the proceeds with a street operator—he can 
then use a higher average. 

‘*The same thing goes for jumbo crane 
merchandise. The machine operates on 50 
cents or even $1 per play. Again, Laramie 
has a price spectrum average of $2 to $5 
per piece, depending on the situation of the 
crane operator.”’ 

While some parts of the country might 
be experiencing poor performance from 
their standard cranes, Morris says the 
Houston area is a hotbed of activity for 
jumbo cranes. 

‘*The merchandise emphasis has been 
on jumbo plush for the jumbo machines,”’ 
he said. ‘‘I am also an operator (Amuse- 
ment Cranes Unlimited); I have a large 
route in the Houston area. In the past 18 to 
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24 months, my machine purchases have 
almost exclusively been jumbo cranes. 
That’s where the demand is. 

‘‘We’re finding quite an acceptance of 
50-cent play for these machines. The mer- 
chandise is totally different, of course, 
than what’s found in 25-cent cranes, and 
the perceived value of the merchandise is 
noticeably higher. You’re able to put more 
retail-quality merchandise into a jumbo. 
The market is proving to be very suc- 
cessful.’’ 

Will this trend toward increased 
operator involvement in redemption 
games continue? Morris is a believer. 

‘*With so much new redemption games 
coming to the market, there’s definitely a 
move toward ticket-dispensing and trading 
those tickets in for merchandise,’’ he con- 
cluded. ‘‘I frequently visit arcades in the 
Houston area, and I’ve noticed that they’re 
allocating more space to display and in- 
ventory this trade-up merchandise.’’ L) 
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ere’s a redemption riddle: How is a 
family fun center like a made-from- 
scratch layer cake? 

Answer: Both require a list of basic in- 
gredients necessary for a satisfying finish- 
ed product. 

In the case of the cake, basics include 
butter, sugar, eggs, flour, baking powder, 
milk, and flavorings. The texture and taste 
of the cake depend on the order in which 
these items are combined. The family fun 
center needs a special set of basics in the 
form of redemption games that cross all 
market demographics if it is to become a 
success. 

Roll down games fit this description and 
are fast becoming a ‘‘new basic’’ for loca- 
tions interested in adding or expanding 
redemption game areas. Manufacturers of 
this equipment are in agreement that the 
game concept is universally appealing and 
easy to understand. Colorful and durable, 
they are most often sold in sets of two for 
visual impact as well as an encouragement 
for competition between players seated 
side by side. 

Seidel Amusement Machine Co. of 
Albuquerque, N.M., Bay Tek of Oneida, 
Wis., and Coastal Amusement Distri- 
butors of Lakewood, N.J., offer a diverse 
selection of the games and kindly shared 
their thoughts on the subject. 


Seidel Amusement 
According to Phyllis Seidel, *‘From 
what we hear in the industry, redemption 
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Phyllis Seidel of Seidel Amusement Machine Co. shows Quackers to interested players. 


Bonnie Theard 


Roll downs become basic 
ingredient in game mix 
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is the only way to go. We’ve always 
manufactured redemption games and are 
pleased with the sudden acknowledge- 
ment.”’ 

Seidel Amusement Machine Co. offers 
seven different models of roll downs, in- 
cluding 3-in-One, Hi-Lo, Lite-A-Line/ 
Bingo-Reno, Pokereno, Twenty One, 
Quackers, and the new Dino Roll. The 
company has 32 years of experience in the 
amusement market. 


Seidel noted, ‘‘We’re getting a lot more 
interest from arcade owners, where in the 
past their primary concern was video. 
What they’re finding is that redemption 
equipment is long range. From the stand- 
point of value for the initial investment, 
these games will generate many years of 
play.’’ 

She recommends purchasing at least 
two of the games, explaining that couples 
can sit down and play together. Since 







hen it comes to America’s 
favorite game, Williams 
is in a league by itself! 
With a theme that has 
everyone stepping up to 
bat, SLUGFEST is an out-of-the- 
yark hit for all locations. AWERIG VS 
PLAY BALL! 
fargets score lit values as players 
wing at fast balls, change-ups, BAVORINE 


urves and screwballs in this 1 or 2 
ylayer game. Each player gets one 
yinch hitter per credit during which 
yut targets are unlit and the ramp is 
ip for a shot at the upper deck. 
stealing bases when the runner 
lashes challenges both speed and 
‘oordination just like in the real 
same! With 2 players, the pitcher 
‘an even try to throw the runner out 
n a race for the base! With all the 
>xcitement and fanfare, players will 
ye buying in to continue play as fast 





STEALING BASES 
The runner can steal a base when 
the player repeatedly taps the 
steal button. 


YOUR FUTUREIS 
IN THE CARDS! 


SLUGFEST vends baseball cards 
based on the player’s performance as 
he scores points as well as runs! 
The card dispenser, ticket dispenser 
friendly, gives players that extra 
incentive to step up to the plate 
time after time. SLUGFEST comes 
with a supply of baseball cards— 
replacements are available through 
8 a ™ authorized dealers. 
s they can say “Play ball”! With our new, sporty-looking cabinet 
and fewer parts for maintenance-easy 
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many other games are one-player units, 
someone has to stand in the back and 
watch. After all, asks Seidel, ‘‘How many 
people go to an arcade alone? They 
generally take a family member, friend, or 
date. 

‘*Most of our games come with a seat 
(choice of two arrangements). If players 
can sit down they will play for a longer 
time. Games with seats complement the 
rest of the games because, after standing 
and playing other machines, players can 
comfortably sit at the roll down. It will 
keep them in the game room longer.’’ 

Seidel feels that redemption games are 
the answer for operators seeking to attract 
the whole family. ‘“These games are the 
workhorses of the amusement industry,”’ 
she said. “They have long-lasting appeal 
and cannot be equaled for sheer en- 
durance. The games have survived 
through depressions and recessions. It’s 
not uncommon for customers to continue 
operating roll down games for 15 or 18 


CRANE PRE-PACKS 
1-800-274-2031 


You will need NEW NUMBERS in your 
cranes to keep up your sumer sales — 
so please try our new #905 summer pack. 


100 pcs. for $99.00 


That’s 99¢ avg. and includes: 
¢ The Simpsons ¢ Calif. Raisins 
e Sunglasses ¢ Sun Visors & more 
(Simpsons included in ALL our regular packs 
— 10 to choose from) 
We pay 1 frt. on all orders of $500 or more 


years. The players just keep coming.”’ 
Bay Tek 

Before electronic roll downs and the 
previous electromechanical models there 
were manual roll down games at carnivals, 
recalls Lori Treankler of Bay Tek. These 
used to be called ‘‘add ‘em up’’ games us- 
ing a three-ball system with a manual total 
of the high or low scores needed for a win. 


of the company, the first customers were 
amusement parks and carnivals. Now, it’s 
all types of locations, from family pizza 
restaurants to mall arcades and sports bars, 
where Fielder’s Choice fits in well and 
doesn’t intimidate men due to its baseball 
theme. 

Treankler has observed that operators 
not familiar with redemption are looking 


‘“‘We’re ina people business; that’s what it boils 
down to. The operators want regular customers. 
The manufacturers must give them equipment to 


fit their market. ’’ 


This original concept is a far cry from 
the sophistication of today’s games, such 
as Bay Tek’s Roll Down, Fielder’s Choice, 
and Clown Rolldown. 

‘*Family amusement centers are the 
highlight of our business,’’ said 
Treankler. Back in 1977, at the inception 


e Extremely Accurate 
e Available for tickets & tokens ¢® 30 month warranty 
e Lightweight & fully portable 


for a starting point. Start with the basics, 
she recommends, happily explaining that 
roll downs are considered in that category. 

Simply stated, the games last forever. 
That’s both a blessing and a curse. Even 
though the new units have more options 
than games from days past, customers still 


REDEMPTION 
MANAGEMENT 


ARMS 


A Division of Bonita Marie International, Inc. 
is now the exclusive distributor of 
Redemption & Collection Scales 


SCALE FEATURES INCLUDE 





e Operates on AC or battery 


¢ Cuts labor costs dramatically 


* Visa and MasterCard Welcome! 
Next Day Delivery! 


Impressment Plus, Inc. 


6217 Factory Rd. ¢ Crystal Lake, IL 60014 
Phone: 815-455-2031 ¢ FAX: 815-455-2074 
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ARMS is also now offering an exclusive line of redemption tools 
including shredders and on-line computerized cash & ticket con- 
trol systems. 


Call for more information 
1-800-272-6375 
908-349-1994 
FAX 908-341-4056 


1540 Route 37 West, Suite 2 
Toms River, NJ 08755 
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LARAMIE IN TERES TS 
1-800-237-5874 1-800-521-8697 


3635 WILLOWBEND BLVD., SUITE 318 * HOUSTON, TEXAS 77054 
&.@ & Your Custom Plush Pak™ Headquarters Bae a8" 
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find that the older games continue to earn 
well. 

Since return on investment is so impor- 
tant, redemption games with the staying 
power of roll downs are moving closer to 
the top of operators’ lists. 

‘‘When you have a certain budget, 
you’re concerned with your dollars and 
want to choose games that will appeal to 
everyone,’’ noted Treankler. ‘‘Roll 
downs offer that appeal. Industry leaders 
have shown that redemption can succeed. 
Now we’ re finding that people are follow- 
ing.”’ 

It’s not just the younger set who enjoy 
roll downs. Said Treankler, ‘“Even grand- 
parents remember the game from the days 
when their main source of entertainment 
was derived from carnivals.’”’ 

Has she noticed any trends affecting 
redemption? She responded: ‘“This year 
we’ re seeing big amusement parks adding 
separate buildings to house redemption 
centers right inside the park. They still 


have a midway, but complement that with - 


a family fun center indoors.’’ 


Coastal Amusement 

Bob Keelyn of Coastal sees the roll 
down as a ‘‘worldwide, universally 
understood game that lends itself to any 
environment and complements other 
equipment around it.”’ 

Coastal markets the SMS-made Poker 
Roll, a poker-themed roll down with a col- 
or monitor that debuted in 1988. It appeals 
to all players but has a particularly strong 
attraction for adults. Said Keelyn, “‘It’sa 
slower playing game; that’s why adults 
like it, including that often-missed market, 
the female player.’’ 

Keelyn advised that redemption game 
offerings should be varied. ‘‘You can’t 
have just children’s pieces. You need to 
flavor the mix with games for the adult 
market. Adults come into the location with 
children and give them the money for the 
games. Treat equipment stock the same as 
merchandise. ’”’ 

Roll downs do take up a generous 
amount of floor space, averaging 72’’ to 
80’’ in length and 22” to 48”’ in width (per 
single unit). On balance, Keelyn explain- 
ed that ‘‘the games produce the kind of 
revenue it takes to maintain that amount of 
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Lori Treankler of Bay Tek with Don Molella of Fun World by the Rol! Down and Fielder’s Choice. 


space. Such equipment lasts a minimum of 
five years and often up to 15 years or more. 
Many redemption games pay for them- 
selves in the first season.’’ 





Hong Kong to Mexico. 

Here in the United States, Keelyn has 
seen a burst of interest coming from the 
West Coast, where calls for redemption 


‘“‘We’re getting a lot more interest from arcade 
owners, where in the past their primary concern 


was video.”’ 


What about the effects of today’s 
economy? Said Keelyn: ‘‘We’re in a 
cautious buyer’s market. I get several calls 
from customers before they’ re convinced 
about a certain game and that it will do 
what they want. Game buying requires 
prudent business decisions on anyone’s 
part. 
‘It’s harder to rationalize game pricing 
today. Manufacturing costs are going up 
as well as operators’ business expenses. 
The manufacturer must try to fully unders- 
tand the customer’s objective, the market 
he seeks to attract, and be sensitive to his 
needs before recommending equipment. 

‘“We’ re all in the people business; that’s 
what it boils down to. The operators want 
regular customers. The manufacturers 
must give them games to fit their market.’’ 
Common threads 

Seidel, Treankler, and Keelyn are in 
concert on several points. One is the grow- 
ing international market for roll downs. 
All three report a brisk business in that 
area, from Turkey to Australia and from 


equipment have not traditionally been 
high. 

Another harmonious point is that each 
company continues to seek out new themes 
to adapt to the roll down concept. 

Seidel explained that the company is 
redesigning the Lite-A-Line/Bingo-Reno 
and plans to introduce the new model later 
this year. ‘‘Exciting sound is one of the 
features,’’ stated Seidel. ‘“We hope it will 
be attractive to people who’ ve played it all 
these years, as well as drawing new 
players.’’ 

Bay Tek’s Treankler reports that the 
Roll Down is getting a facelift of all-new, 
state-of-the-art electronics, sound effects, 
and graphics. Both Clown Rolldown and 
Fielder’s Choice are also getting new 
sound effects and music. 

Over at Coastal, are there plans for a 
successor to Poker Roll? Said Keelyn: 
‘*We’re always in the process of brainstor- 
ming to come up with innovative game 
ideas. Poker Roll marries the video system 
with the mechanics of the roll down and 
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Master the air war with an impressive array 


of modern weaponry at your command. 
Choose a special “main weapon’”’ in each 
round of exciting and challenging aero 


combat. The enemy is lurking and you are 


FIGHTE TM Summoned to search and... .DESTROY! 
= | : - 


HORIZONTAL 

STANDARD JAMMA 

CONTINUATION FEATURE 

1 OR 2 PLAYER INTERACTIVE 

6 STANDARD LEVELS & 6 PRO LEVELS 
UNIQUE WEAPON & SPEED-UP 
FEATURES 





Vertical Kit 
Great Air Battle Action 


* 
1 or 2 Player Interactive 
Conti tion Feat 
CALL YOUR DISTRIBUTOR TODAY! | | > Seninna°Sompansie’ 


Soar to new heights with this fast action UNIQUE FEATURE 
cross-universe battle. The “Aero Tactic ft 
Fighter’ enters a new dimension with hom- | COMBINED PLAY! 

ing missiles, verticle shooting, instant Either player can initiate combined play to 
turns, guard weapons and the ION-L. Ex- merge both aero ships together, creating 
cite your senses with Strato Fighter! the Ultimate battle action! 


VICTORIA BUSINESS PARK 
18005 S. ADRIA MARU LANE e CARSON, CA 
90746 


(213) 329-5880 ¢ 1-800-338-0336 
FAX: 213-329-6134 
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takes the game a step into the future. 
There’s a great deal of market research go- 
ing on at all times.”’ 

Easy maintenance is another factor on 
the credit side of roll downs. Lanes require 
only light cleaning and perhaps a little fur- 
niture polish, if desired. Extra balls are 
shipped with each game, but since they 
tend to ‘‘walk’’ away from locations, ad- 
ditional supplies can be ordered from the 
manufacturer or obtained locally at most 
sporting goods stores. Ordinary racquet 
balls are utilized in the games. 

A variety of roll down games can 
peacefully coexist in the same locations 
since each one has its own individual ap- 
proach to a proven game concept. Players 
can go from one to the other, testing their 
skills on a game that’s never conquered 
and later abandoned. There’s always a dif- 
ferent score and a different number of <a 
tickets. As long as the location has mer- a pans ofthe Coastal/SMS P 
chandise to match the game mix, the 
players will keep returning. LJ 
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CONQUER THE MOUNTAIN WITH PAMMA 
AT SEVEN SPRINGS RESORT 
CHAMPION, PA 
JULY 129 & 20, 1991 


PAMMA'S ANNUAL CONVENTION AND SHOW 
JOIN US ! 


PENNSYLVANIA AMUSEMENT & MUSIC MACHINE ASSN 
12 N. Third St., Harrisburg, PA 17101 
(800) 521-778 in PA 
(717) 232-5322 outside of PA 
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Here are two units of money-making 
excitement that you'll want to have in 
your operation. Call us! 


We can help with all your redemption 
needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 

Telex 249-238 RACER 


Since 1970 ©Bob's Space Racers, 1990 
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TS NOT HOW MUCH WE HANDLE, 


The challenge of crane machines should be getting the prizes out not in. 

That's why Pearson Products handle a variety of high quality prepaked 
prizes including plush animals, jewelry, watches, supercool sun- 
glasses, coolers, and adult novelties. 


Variety—Prepaked orders never contain 
more than 3 of 1 item even in paks of 
144 pieces and the content of our paks 
changes weekly. 











Quality—Our strict quality control over Md 
: ; 709 Hwy. 43 South 
all of our products guarantees satisfaction. — picayune, MS 39466 


— 601/798-8889 
Service—Same day shipping and handling —_ Fax 601/798-1702 P P I 


direct to you is always dependable. 1-800-969-7587 


TATE SHOW 


A peach ofa time 














GAMOA board member Weyman Moon on the riverboat 
enjoying the ride. 


he Georgia Amusement and Music 

Operators Association held its third 
annual convention in Stone Mountain, 
Ga., April 19-21. Not only did Georgia 
operators show up in force, but operators 
from neighboring states were seen mingl- 
ing with fellow operators. 
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John Margold chats with Take Ten’s Jane Adkins. 





Becki Mitchell (daughter of Play Meter’s Valerie Cognevich) flanked by Namco’s Tom Siemieniec (I) and Nintendo’s 


Pete Walton. 


Georgia operators were celebrating the 
passage of a crane/redemption bill the 
week before the show. Although there 
were no controversies in the state concer- 
ning cranes or redemption equipment, at- 
torney Les Schneider explains that there 
was never an Official ruling. 


The new law, sponsored by Rep. Sonny 
Weston, who was a featured speaker at a 
seminar, set limits on prizes, listed a set of 
rules on crane operation, and also includ- 
ed parameters on ‘‘amusement only’’ 
poker games. Pokers and 8-liners, 
displayed in force, are legal if they do not 
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Darlene Lamz looks awfully happy to be surrounded by 
these two good-looking guys, Joe Bundra (I) and Mike 
Kubin! 








Mort Ansky with Kramer’s new countertop. 
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A few manufacturers representatives getting ready for the boat trip are, (I-r): Joe Bun- 
dra, Darlene Lamz, Mike Kubin, Rachel Davies, John Hill, and John Margold. 
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Jerry Carnes and Reece Spencer of Georgia Coin Distributors in front of their 8-liner, Georgia Peach. 





have knock-off switches or accumulate 
more than 15 credits. 

GAMOA is not officially sponsoring a 
bill to legalize video pokers as many states 
are doing presently. However, they are 
looking into it, weighing their options. 


There was also a pool tournament and 
golf outing held in conjunction with the 
show. An impressive list of contributors 
donated prizes for the auction held after the 
boat trip. Show managers Bonnie and 
H.A. Devlin, along with GAMOA presi- 


dent Lee Martin and officers Reece 
Spencer, Stan Miller, and Allen Morris of- 
fered heartfelt thanks to all those who 
made the auction so successful. (L) 
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By Merit’s Pub Time Darts, (|-r): Howard Smoyer of Merit, 
AMOA president Jim Trucano, and Tami Norberg- 
Paulsen of C & N Sales. 
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NSM’s Paul Harmon (I) with Scott Nelson of Hanson 
Distributing. 
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MOMA gathers for 
annual convention 


innesota operators large and small 
converged in the Twin Cities of 
Minneapolis/St. Paul on April 19-20 for 
the Minnesota Operators of Music and 
Amusements (MOMA) Annual Conven- 
tion, held at the Hotel Radisson in St. Paul. 

Friday was devoted solely to an exhibi- 
tion of the latest coin-op amusement 
machines, while Saturday focused on the 
annual meeting and seminars. The latter 
included ‘‘Succeed with Superior Ser- 
vice’’ and ‘‘Cash Flow Pays the Bills.”’ 

The main topic of conversation, though, 
was MOMA’ s attempt to pass a video lot- 
tery bill in the legislature. Bob Latz, who 
serves as the association’s legal counsel 
and lobbyist, updated operators on Satur- 
day afternoon. 

The bill, Latz says, still had a slim 
chance for the ’91 legislative session, but 
a more realistic view would be to begin 
planning for 1992 — which happens to be 
an election year. The problem isn’t a lack 
of grass-roots lobbying or the necessary 
funds; MOMA has both (though more 
money will be needed for future efforts). 

Rather, Latz says, it’s a combination of 
factors: opposition from charitable gam- 
ing organizations, which don’t want any 
competition for their pull-tabs; legislators’ 
fear that gaming in Minnesota is growing 
too rapidly (Minnesota ranks second in 
terms of per capita expenditures for 
gaming—over $400 for every man, 
woman, and child); and a feeling by some 
that compulsive gamblers need to be 
shielded from video lottery machines. 














UEBERMAN MUSIC COMPANY 
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AMOA president Jim Trucano (I) and Larry Berke of 
Jaleco by Jaleco’s Cisco Heat. 
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Dan Clarton of Premier (I) and Jim Korhonen of Northern 
Amusement at the Hanson Distributing booth. 





TATE SHOW 





This is all compounded by video lottery 
terminal manufacturers who, even if a bill 
was passed, may want to deal with the state 
ona ‘‘sole source’’ basis, which would ex- 
clude distributors and operators. The 
Canadian provinces of Newfoundland/ 
Labrador and Nova Scotia have such an 


arrangement. 
‘*Think what would happen to other 
games—videos, pinballs, jukeboxes, pool 





From left: Victoria Rogers of Game Farm Amusement, Art Gallagher of Nintendo, and 
Mike Seibert of Design Plus Industries beside the latter company’s Aoll-R-Ball. 





Jim Pietrangelo (I) of SMS Mfg. and Paul Riffel of Lieberman Music by SMS’s Player’s 


Touch. 


tables, and so on—in terms of lost floor 
space and revenue if video lottery went 
sole source,’’ Latz said. 

At the Saturday luncheon/annual 
meeting, the membership elected four new 
officers to one-year terms: Roger 
Rasmussen of Music Service Co., presi- 
dent; Dan Galvin of D&G Amusement, 
vice president; Charles Leininger of CDL 
Co., treasurer; and Ken Cipperly of 


and Strike Force. 


of Renegade Distributing. 





Theisen Vending Co., secretary. 

The new board members elected to 
three-year terms were Kurk Johnson of 
Minnesota Valley Vending & Amuse- 
ment, Jim Boudewyn of Don Hanson 
Sales, Linda Winstead of Lieberman 
Music Co., and Doug Smart of Northern 
Amusement Inc. LL] 





Steve Lieberman of Lieberman Music Co. (I) and Williams’ Joe Dillon by The Machine 


/@ 


From left: Tom Kramer of Kaneko USA, Peter Nikiel of Pop’s Arcade, and Bertie Olson 





David (I) and Hy Sandler (MOMA’s executive director) at the Sandler Vending Co. 
booth. 
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By Arachnid’s Top Gun Challenge, (\-r): Linda Winstead of Lieberman Music, Brent 


McKennon of American Amusement Arcades, and Darren Decatoire of Arachnid. 
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Bringing you more sights and sounds in the Juke Box business. 


———_ ——____ a 
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come Order A Pioneer CD Laser Juke OrDIEs 
° ‘ 
me And The First Round's On Us. mm 
#A19-6-91 #B6-6-9 | 
For a limited time, 

. Here Comes The 9. Someone To when J ou install a 1. All The Way 9. You're Sixteen 
Hammer Love Pioneer CD Laser Juke * Frank Sinatra (You're Beauti- 
M.C. Hammer Roger McGuinn i ? 2. Please Mr. ful And You're 

. Here We Go 10. Right Here, the first round of hit Postman Mine) 
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Hcy Lewis & 11. Baby's Coming SG, AcDeTnkin | Rose Royo 
e News ac : . ‘ ‘ 

. High Wire Jellyfish of our exclusive 15-hit ._ Rey Orbison Sunshine 
Rolling St 12. Call It Rock N' ° ° ° - Good Lovin' 1 ithers 

. a Roll compilation discs and a TheYoung 12. Mockingbird 
Whitney Houston Great White six-pack of CDs—your Rascals Carly Simon 

. Uncle Tom's 13. I Touch Myself hs i f R &B 6. Light My Fire with James 
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Celine Dion Reba McEntire “ 8. Night Moves 14. Cruel To Be 

. [Don't Wanna your CD juke, turn up Bob Seger & The Kind 
Cry Silver Bullet Band Nick Lowe 
Mariah Carey the volume, and watch 15. Rhinestone 
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To find out more about Pioneer Compact Disc Juke Boxes, 
call (800) 421-1404 or an authorized distributor near you. 
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Godwin Distributing Company Moss Distributing Atlas Betson/Advanced Distributing Mountain Coin Machine 
(501) 753-1138 (515) 266-6422 (616) 241-1472 (315) 455-5400 (801) 262-5494 
Phoenix, AZ Chicago, IL St. Louis, MO Portland, OR Seattle, WA 

Mountain Coin Machine World Wide Distributors Audio Visual/ Brandt General Coin General Coin 

(602) 269-7596 (312) 384-2300 (314) 421-5100 (503) 256-3930 (206) 625-1474 


El Cajon, CA Indianapolis, IN Charlotte, NC Imperial, PA Menomonee Falls, WI 
] ~ 


Progressive Game Distributors tlas Brady Distributing RMV Sales Viking Vending 
(619) 441-9100 (317) 322-0104 (704) 357-6284 (412) 695-2406 (414) 255-6580 
Los Angeles, CA Louisville, KY Las Vegas, NV Wilkes Barre, PA 

Weymouth Distributing Company Kentucky Coin Mountain Coin Machine Roth Novelty CANADA 


St. Laurent, Quebec 
Laniel (Canada) Inc. 
(514) 336-5050 


Vancouver, BC 
Pacific Vend Distributors 
(604) 324-2164 


Winnipeg, Manitoba 
Northwest Amusements 
(204) 633-5751 
Concord, Ontario 


Northwest Amusements 
(416) 739-0361 


(213) 748-5181 


Denver, CO 

First Choice Distributing 
(303) 292-9657 

Miami, FL 

Brady Distributing 

(305) 621-1415 
Orlando, FL 

Brady Distributing 
(407) 872-1666 


Honolulu, HI 


(502) 966-5266 
Norwood, MA 

New England Coin-Op 
(617) 769-9760 
Baltimore, MD 
Weiner Distributing 
(301) 233-2600 


(702) 798-0900 


Reno, NV 

Reno Game Sales 

(702) 829-2080 

Richmond Hill, NY 

Mid Atlantic Amusement Company 
(718) 291-5757 


(717) 824-9994 


Chattanooga, TN 
Brady Distributing 
(615) 855-0322 


Corsicana, TX 
Master Sales 
(903) 874-4749 
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VY) PIONEER’ 


The Art of Entertainment 


Bazar 
(808) 848-0347 
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Distributors welcome customers 


After each major show, AAMA or ACME, distributors invite their 
customers to their offices to enjoy the new games, eat a bite, and chat 
with manufacturers and other operators. Here are some shots from two 


open houses held soon after ACME. L/ 


Atlas Distributing 





Operators Bruce Neuber and Craig Rohde of All Star Amusements with Premier's Dan 
Clarton (r). 
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L-r: Grand Products’ Stan Jarocki and Dave Marofske with Pat O’Brien of Nelson ; 
Fabricators. Les Ziolkowski of Quad Amusement having a go at Kaneko’s Gals Panic. 
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Betson Enterprises 





These youngsters couldn’t resist MicroProse’s F-15 : 
Strike Eagle. Betson’s Joe Beston (I) visits with customers. 





“There’s never been a game like this!’” says Sega’s John Hill of Rad Mobile to Horace 
Maconi of Homac Vending. 





Hey dudes, can’t resist Konami’s The Simpsons, can you? There’s no such thing as being too young to enjoy playing games. 
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Atari unveils Road Riot 
at Florida meeting 





ever a company to stage distributor 

meetings at second-class venues, 
Atari Games held its annual affair in mid- 
April at the Boca Raton Hotel and Resort 
in Florida. Distributors from across the 
country were treated to Atari’s usual heap- 
ing of hospitality, which this year includ- 
ed golf, an airboat ride through alligator- 
filled waters, deep-sea fishing, and dinner 
aboard a yacht. 

Oh yes, they were there to conduct some 
business. Atari introduced its latest adven- 
ture behind the wheel, Road Riot. It’s a 
dual-monitor, sit-down game with 25-inch 
monitors and realistic roll-bar cabinet. 

Road Riot combines racing competition 
with shooting action, and the digitized 
graphics give players a healthy dose of 
realism. Motor-driven steering produces 
true-to-life offroad feedback, while anew 
‘‘rump-thump’’ feature creates an audible 
‘*kick’’ when shot. Skidding/bouncing ac- 
tion, coupled with rollovers, only adds to 
the challenge of Road Riot. There are also 
two-player simultaneous play incentives 
and 10 different tracks offering specializ- 
ed terrains. 

Atari’s Mary Fujihara reported 
outstanding test results for Road Riot. It 
was ready for shipment at the end of May. 

Atari also hinted at a game that may be 
ready for display by AMOA ’91. The 
company preferred that it be kept under 4 , 
wraps until then. A hint: it combines par- 


ticipation in an actual sport with images On _From left: Terry Moss of Moss Distributing, Steve Koenigsberg of State Sales, Mr. and Mrs. Bob Haim of R.H. Belam, 
a video screen. That’s all we cansay! L] — JohnLotz of Betson Pacific, and Rick Kirby of New England Coin-Op. 
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: ny . } 
——, We os ie ; i, ; é Rich Babich of Colorado Game Exchange (|) with Karl 
From left: Linda and Shane Breaks, Jeannette Galante, Steve and Sheila Lieberman, and Ray Galante. Feder of Pacific Vend. 


) ) From left: Ray Galante of Music-Vend, Jon Brady of Brady Distributing, and Steve 
Atari’s Hide Nakajima (I) and Shane Breaks flank Play Meter publisher Carol Lally. Lieberman of Lieberman Music. 
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redemption 


Time-Out redemption centers 
offer an extensive 


mix of prizes. 
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—— REPORT 


n the April 1991 ‘‘Redemption 

Report,’’ I made the following state- 
ment: ‘‘Picking desirable merchandise is 
tougher than picking good games.’’ If you 
have read any of the numerous articles on 
redemption, you must be aware of the need 
to offer desirable merchandise. 


Common sense will tell you that the ap- 


peal of redemption tickets is only as strong 
as the merchandise available. If the tickets 
have appeal, the games will earn more 
money. There is an interdependence—and 
it all begins with the prize merchandise. 

Though I am not a merchandise expert, 
I do travel extensively. When I see a 
redemption display that impresses me, I 
am not shy about asking questions. I 
recently spoke with two ‘‘experts.’’ Mike 
Doherty purchases for a single location, 
Funspot at Weirs Beach, N.H. Tom 
Jackson does the same for Edison Brothers 
Mall Entertainment, one of the industry’s 
major arcade chains. 

Funspot is quite a location. The 
550-piece game room is part of a complex 
that includes a 20-lane bowling center and 
kiddie bumper cars. The redemption 
facility is very impressive. 

I asked Mike how he decides what items 
to include in the redemption center. He 
tells me that he’s fortunate to be ‘*41 go- 
ing on 18.’’ Because he thinks young, 
Mike has no trouble keeping abreast of the 
trends. He has three young children and 
has been known to watch Saturday morn- 
ing cartoons with them. 

On the low-end merchandise, Mike is 
careful not to choose prizes that appeal ex- 
clusively to little boys. Little girls are im- 
portant, too. He likes to offer a wide varie- 
ty in the under-a-quarter category. 
However, the real strength of Funspot’s 
redemption comes in the high-end section 
of the counter. Mike has worked hard to 
upgrade the image of the prizes. The com- 
pany has solicited vendors to make a bet- 
ter, softer-quality plush (retail quality). 

Also, Funspot has added a wide variety 
of housewares and electronic items. 
Toaster ovens, hair dryers, blenders, and 
similar prizes attract adult women 


customers. At the end of the summer 
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Ar. 


These kids try to decide what to get for their coupons at New Hampshire’s Funspot. 


“The appeal of your equipment Is only as strong 
as the appeal of your prize merchandise. ’’ 


season, it is not unusual for a woman to 
come into Funspot with 2,000 or more 
tickets. 

Mike will also cater to a regular 
customer who would like a prize not on 
display. He takes electronics catalogs and 
replaces the prices with tickets. The 
customer chooses his own prize. As one 
can see, customer service is the key to 
Funspot’s success. 

Another avenue explored by Funspot is 
merchandise with logos. Squeeze bottles 
with the Funspot logo have been strong for 
the past two years, and Mike believes this 
will continue during the summer of 1991. 
Funspot offers these items with a smaller 
mark-up, making them a good buy. Mike 
believes that the free advertising is more 
important than a high mark-up. Funspot 
has even created ‘‘Top Snuff,’’ a cuddly 
dragon available only at its location. 


When talking with Mike Doherty, it 
becomes obvious that he enjoys his job. 
He’s positive and proud of Funspot’s 
wholesome family image, and this en- 
thusiasm has infected the counter staff. All 
of the merchandise is well-displayed and 
clearly labeled. The glass cases are clean, 
and if an item is potentially unsafe or in 
poor taste, it will not be seen at Funspot. 

Our second merchandise expert, Tom 
Jackson, has spent 15 years in operations. 
He was with Seaworld and Circusworld 
before joining Time-Out Family Amuse- 
ment Centers two years ago. When Time- 
Out was purchased by Edison Brothers, 
Tom stayed with the company. Two-thirds 
of their 150 locations have redemption, 
which keeps Tom quite busy in his capaci- 
ty as merchandise buyer. 

I asked Tom if he thought being big was 
advantageous. He responded that being 
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The OPEN BOX SYSTEM Presents New 
Variety and High Perceived Value That 
PAN Gigs (elise Viiclamme Ae) antclalctareme@naliielesiar 


The Open Box System 
PAY-OFF Includes: 


@ The Largest Selection of Merchandise at the Lowest Cost 
@ Each Kit Customized To Meet Your Requirements 
®@ Correctly Weighted Prizes For Accurate Percentages 
@ Specially Designed Clear Lucite Boxes For Better Player — 
Visibility and Product Presentation Don't Guess! Order The Best Open Box System. 
@ Free Step-By-Step Instructions and a Toll-Free Hot Line We Guarantee Satisfaction or Your Money Back! 


For Operator Assistance Call (201) 349-1994 or 800-272-6375 


Foor a 
“VISA ONITA MARIE INTERNATIONA alle: 
— B L @ 


1540 ROUTE 37 WEST, SUITE 2, TOMS RIVER, NEW JERSEY 08755 
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able to purchase in large quantities offers 
a natural price advantage. But Tom was 
also quick to point out that a mistake will 
be larger, too. Also, the logistics can be a 
problem. Do you have your purchase drop 
shipped from the supplier to various loca- 
tions or have all the merchandise delivered 


to acentral warehouse? Those of you with 
one or two locations may take comfort in 
the knowledge that big players have their 
own unique problems! 

~ Choosing the right merchandise is hard 
to do, whether it’s for one or 100 locations. 
Tom has no magic formula for success. He 


‘“SHUTTLE LAUNCH”’ 


Lazer-Tron’s new Shuttle Launch 
game has proved to be the best 
earning ticket redemption game of 
the summer. Shuttle Launch 

am has great player appeal and high 
earnings. 

It is very reliable and is a terrific 

addition to any family entertainment 
center. 

Here is what these satisfied customers 
10) Al have to say about Shuttle 

~<a.) Launch: 


A Proven Winner! 


You can add excitement to 
your facility with our highly 
competitive Model 54 shooting 
gallery. With a new upgraded 
electronics package you will 
get years of steady high 
earnings with this exciting 
attraction. 


Now at much lower prices! 
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“‘Great Game! Great Payback! Gary Rudolph 
It has good legs.’’ Malibu Grand Prix 


‘‘The earnings are consistently top of the 
charts. We have experienced 
virtually no down time. John Werner 
Ideal for smaller locations.”’ Alladin’s Castle 
“We are thrilled in every way with this game, 
from its earnings to its servicing to its terrific 
player appeal.”’ 
Joe Aboid 
Fayetteville, NC 
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LAZER-TRON CORPORATION 


7042B COMMERCE CIR. PLEASANTON, CA 94588 
CALL NOW for the distributor nearest you at 
(415) 460-0873 or fax (415) 460-0365 
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says his job requires him to keep his ‘‘ear 
to the ground.’’ In other words, it is 
necessary to establish good relations with 
the premium vendors. Also, Tom often 
relies on gut feelings. Fifteen years in the 
industry has given him a sense of what will 
move. He uses historical data and input 
from field employees to help determine 
what to offer players. 

When you enter an Edison Brothers ar- 
cade featuring redemption (most are call- 
ed Space Ports or Time-Outs), you will 
find a wide variety of merchandise at many 
price points. Tom wants to have small 
ticket items available for the casual player 
and young child, but he emphasized that 
the ultimate goal of redemption is to create 
repeat customers. Offering valuable and 
desirable high-end items develops this 
loyalty. 

Tom calls these players his ‘‘bread and 
butter.’’ He likes to offer merchandise at 
many different levels, so that there’s 
always something a little nicer available 
for a few more tickets. A basic telephone 
may be on display for 4,500 tickets, but as 
the player saves tickets he might have a 
cordless phone—for 9,000 tickets—catch 
his eye. The phone with a built-in answer- 
ing machine for 15,000 may keep the 
player coming back even longer. 

Tom admits that he is basically conser- 
vative. If he makes an error, it will usual- 
ly be that he has purchased too few of an 
item rather than too many. However, even 


Tom will occasionally buy too much. 


When this happens, he will cut the price 
(i.e., the number of needed tickets) to 
move the merchandise. At this point, Tom 
stresses the value of good signage. ‘‘Let 
the customer know when there is a 
bargain,’’ he says. 

If you purchase the merchandise for one 
redemption center or several, the prin- 
ciples used by Mike Doherty and Tom 
Jackson will apply to your business. Stay 
in touch with what the player wants. Cater 
to the repeat customer. Offer variety, and 
when an item doesn’t move, reduce the 
price (mark it down and move it out!). And 
remember that the appeal of your equip- 
ment is only as strong as the appeal of your 
prize merchandise. LJ 
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Put your pedal to the metal 
for a fast start at the 
Golden Gate Bridge. 


No time for a fast food break 
at Fisherman's Wharf. 











Rev down for a safe ride through 
the streets of Chinatown. 
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It’s life...or death...in the fast 
lane along Bush Street. 


THE FASTEST GAME ON FOUR WHEELS! 


It’s hot! It’s fast! It’s the wildest way yet to see 
San Francisco—flying over hills, screeching 
around corners, dodging cable cars and pedestri- 
ans, at speeds only the most powerful police cars 
can reach. 

"Cisco Heat brings your customers death- 
defying action they can't get from any other driving 
game as they race in the nation’s first “National 
Championship Police Car Steeplechase” at breath- 
taking speeds. 

Digitized graphics and thundering stereo sound 
combine with ultra-realistic controls— including 
vibrating steering wheel, gear shift, brake and gas 
pedals — to take them for a ride they'll never forget. 


‘Cisco Heat features: 
e Skilled Realistic Driving ¢ Variable Coinage 
e Continue Play Feature ¢ Vibrating Steering 
Wheel ¢ Attracting Flashing Lights 
e Stereo Sound 

Once your customers get their hands on the 
wheel of ’Cisco Heat, they won’t want to let go! 


Take a test run today 

Call Jaleco at 708-480-1811 for a ’Cisco Heat test 
drive. Production will be limited, so make sure you 
get your hands on one while it’s hot. 





Call us for the Distributor 
JA a: CO in your area—(708) 480-1811. 


Jaleco™ and Cisco Heat™ are 
trademarks of Jaleco USA Inc. 
© 1991 Jaleco USA Inc. 


‘CISCO HEAT. ..DRIVES 'EM WILD! 








Watch out for slow- 


moving pedestrians as 
you approach downtown. 


Put your pedal to the 
metal for a fast start at 
the Golden Gate Bridge. 


It’s life...or death... Rev down for a safe 
in the fastlanealong ride thro the streets 
Bush Street. of C town. 


No time for a fast food 
break at Fisherman's 
Wharf. 


IT’S WHITE KNUCKLE TIME! 


Dizzying graphics! Thundering stereo sound! 
A vibrating steering wheel that threatens to shake 
your teeth right out of your mouth! 

It’s "Cisco Heat — the wildest ride your custom- 
ers have ever taken. A tire-screeching, heart- 
pounding, sweat-inducing race through the streets 
of San Francisco—flying over hills, squealing 
around corners, dodging cable cars and pedestrians, 
at death-defying speeds only the most powerful 
police cars can reach. 

‘Cisco Heat combines ever 


digitized 
graphics, exciting sound effects and ultra-realistic 
controls — including vibrating steering wheel, gear 
shift, brake and gas pedals — as players race in the first 
“National Championship Police Car Steeplechase” 
‘Cisco Heat is two games in one. Two players 


Jaleco™ and Cisco Heat™ are trademarks of Jaleco USA Inc. © 1991 Jaleco USA Inc. 


can play against the computer at the same time, or 
play against each other in head-to-head competition. 
‘Cisco Heat features: 
- Dual Individual Play or 2 Player Competition 
- Variable Coinage - Continue Play Feature - Two 
25" Monitors - Vibrating Steering Wheel - Stereo 
Sound - Unique Cabinet Design - Attracting 
Flashing Lights 

This is one ride people will pay to be taken for... 
again and again and again. 
Take a test run today 
Call Jaleco at 708-480-1811 for a Cisco Heat test 


drive. Production will be limited, so make sure you 
get your hands on one while it’s hot. 


€) JALECO.. 


Call us for the Distributor 
in your area—(708) 480-1811. 








a GAMING OUTLOOK 


Bonnie Theard 


State checkup reveals 





I egislative bodies looking at next 

year’s fiscal budget are considering 
untraditional routes to financial stability. 
Legal video poker machines, commonly 
referred to as video lottery terminals, may 
provide the answer for many beleaguered 
legislators. 

Enthusiasm for this form of regulated 
gaming continues to grow, with new states 
joining in the effort. Benefits for the state 
and the small business community are 
clear. Where do we stand right now? The 
following progress report will bring us up 
to date. 


One of the biggest problems facing 
operator drives on these measures is the 
‘*sole-source’’ carrot being held out to 
states. When one large company tells a 
state’s legislators it can provide the entire 
system (central computer, games, etc.), 
tied up in a neat little package with larger 
revenue percentages for the state, it seems 
tempting indeed. 

Kansas experienced this situation at an 
April 24 hearing on its video lottery bill, 
Substitute Senate Bill 449. The operators 
prevailed, however, and the bill (with 
operator participation) passed the Senate 
Committee on Federal and State Affairs. 
As of April 29, the bill was scheduled for 
debate on the Senate floor; if successful 
there it moves on to the House. 

Kansas has patterned its bill after provi- 
sions of the South Dakota system, with 
minor differences. The main points are: 
maximum wager—$2, maximum payout 
— $1,000, maximum number of machines 


per location—S, accountability by central 
computer system, no vertical integration 
(manufacturers cannot distribute, distri- 
butors cannot operate, etc.), and machine 
placement only in establishments with 
licenses to sell alcoholic beverages for 
consumption on the premises. 


While the approved riverboat gambling 
(due to commence in late summer) has 
been garnering a lot of attention, there is 
another important issue in Illinois gaming 
activities. Illinois operators are hoping to 
obtain passage of their proposed video lot- 
tery bill, House Bill 1976, introduced to 
the state legislature on April 5. 

By late April the bill had traveled the 
normal route from the Judiciary Commit- 
tee, where it was assigned, to the floor of 
the House. 

The Illinois Coin Machine Operators 
Association (ICMOA) has worked 
diligently to obtain support for the bill. 
Association members have criss-crossed 
the state in an all-out education effort and 
held numerous meetings with operators, 
distributors, manufacturers, and 
legislators. 

Said Ray Shroyer, chairman of IC- 
MOA’s video lottery committee: ‘‘We 
learned a long time ago, when legislators 
see the equipment and understand the 
capabilities, they feel more comfortable. 
We’ve done two presentations to them 
already and had great response. 

‘“When we undertook this project we 
wanted to keep in mind what was best for 
the entire industry, not just one segment. 


continued efforts 


Our bill benefits the state, operators, and 
locations. That’s what makes it a good 
deal. You can’t have it one-sided. We’re 
trying to keep a marriage between the 
private sector and government to raise 
needed revenue.”’ 


What’s the biggest concern for 
legislators? Shroyer responded: ‘“They 
want to know that the audit system is im- 
peccable, that it cannot be violated. They 
understand now that the state is the one 
with the power to turn the machines on and 
turn them off if any irregularity comes to 
light.’’ 


Recent meetings with the State Lottery 
Commission have provided yet another 
perspective on the impact of video lottery. 
In all instances, ICMOA has been open to 
comments and suggestions from every in- 
terested party. 

The association will host a breakfast for 
legislators on June 5. Operators will attend 
with their local representatives for yet 
another opportunity to fully understand the 
equipment and the implementation of a 
video lottery program. The legislative ses- 
sion ends June 30. 


An entirely separate proposal, Senate 
Bill 1444, concerns a Video Gaming Ter- 
minal Act that applies only to 
municipalities with populations greater 
than two million citizens. This bill is not 
connected in any way with the operator- 
sponsored bill. 

S.B. 1444 creates a State Video Gaming 
Commission, composed of five members 
appointed by the governor. It calls for 
video game terminals placed only in 


establishments that have contracted with 
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the state as a ‘‘game retailer,’’ defined as 
’’a person with whom the commission has 
contracted for the purpose of selling video 
games to the public.”’ 

Some of the main provisions are: 
players must be 21 years or older, max- 
imum number of terminals per 
location—10, maximum bet—$2, max- 
imum win—$600, and no retailer or 
operator shall own or operate any gray 
area machines. 

The bill is becoming known as the ‘*80 
Percent Bill’’ since fund disbursements 
after payouts to players would be divided 
80 percent to the municipality, 10 percent 
to the game retailer, and 10 percent to the 
game owner. The term “‘operator’’ is rare- 
ly used in S.B. 1444. 


The pursuit of legislation favoring video 
lottery measures has been quietly under- 
taken by a number of states, including 
Missouri. Since the fall of 1989 there has 
been a consensus of opinion among the 
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Dealer & Distributor Inquiries Only 


3125 S. 108th Street, 


COMPETITION 


All Styles 
Available In 
14 gm. only with 


2BA or \% inch tips. 


* RPS and UPS Ground Service 
* 24 Hour Shipping with UPS Red and Blue 
* Visa, MasterCard, American Express and Discover Card Accepted 


directors of the Missouri Amusement 
Machine Operators Association that the 
group would work toward legalization of 
video poker games in the state. To assist in 
achieving this end, the association form- 
ed a PAC committee in February under the 
auspices of the association. 

According to association president Jerry 
Nissenbaum, ‘‘We have been working 
with our lobbyist, studying the proper time 
to introduce legislation in Missouri. We 
have met with legislators and the lottery 
director and received a commitment that, 
whenever a bill is introduced, the senti- 
ment is to include the private sector.”’ 

The 70-member-strong association has 
gained an ally in lottery director Michael 
Morris. He recently traveled to South 
Dakota to study video lottery in that state 
and returned with positive impressions and 
favorable views. 


Although the lottery director felt he had 
the right to install machines under existing 
law, the full commission voted in favor of 
a bill being introduced to formally broaden 
the commission’s powers. 









$33 
$3357: 





Much statewide press has been devoted 
to Mr. Morris’ views toward this issue. 
Said Nissenbaum: ‘‘A lot of good has 
come of this because video poker games 
and the money these machines can 
generate for the state are now looked upon 
in a new light. It has been recognized by 
the lottery director that the operators in this 
state would be significantly hurt if the 
private sector was not involved. 

‘*The association has opened good lines 
of communication with legislators and the 
lottery commission, and will continue to 
work toward passing legislation that will 
best represent the interest of Missouri 
operators.’’ 


Undaunted by last year’s failed effort, 
Louisiana Rep. Emile ‘‘Peppi’’ Bruneau 
(R) has made alterations in the bill and 
presented a new package to the legislature. 

The bill, H.B. 283, is called the Video 
Draw Poker Devices Control Law. It 
allows for: maximum wager—$2, max- 
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Packaged In A Durable 


All Metal Deluxe Case 


Complete 3 dart set with 
extra tips and flights. 
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| \, For Dart Excellence 

: * Quality Service from the 
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(IN Wi) 414-543-9773 


FAX 414-543-9820 





“Quite frankly, NSM is not 


one of the prettiest 





J 


99 
ukeb Oxes eee ... we prefer the (competitor’s ) styling. But 


facts have to speak for themselves. The other day, one of my technicians called in 


for help on repairing one of over 50 NSM jukeboxes we have. On his return to the shop, 
I asked him why he had to call in for what turns out was just a minor adjustment. His 
response was: ‘Fred, I’ve taken service’ calls here every day for 5 years, but I’ve never 
had a call on an NSM before.’ Upon exploring this in greater detail, the same was true 
for everyone in the company! That’s why I operate NSM’s.” 


“I ran your competitor’s machine exclusively until last year. I was 
having all kinds of trouble...and I wasn’t about to switch brands just 
to buy into a different kind of trouble. So I looked at everything, 
and finally decided NSM was my best bet to try. I started out by 
putting an NSM Fire wall-mount in my basement, where I really 
went through the thing. Needless to say, I was impressed. The 
mechanism in the NSM is a dream. Most recently, my two sons — 
one of which is a month away from getting his electronics degree, 
the other already graduated — came back from the ACME Show and 
said, ‘You're right...don’t buy anything except NSM from now on. 


Their is light years ahead of the rest.” 
(ee Mle. 

Don Wall 

T & W Vending Company 

Nashville, TN 


“I felt compelled to tell NSM management how strongly I felt about 
their product, so I took a moment to talk to them at the recent 
ACME Show. But, I made it clear that I didn’t want to be identified 
if they ever used my comments in their advertising...because NSM 
jukeboxes are the reason a lot of my accounts decided to become 
my accounts. The NSM Fire wall-mount jukebox, in fact, is my cal- 
ling card. Locations love it. And NSM’s reliability is my guarantee 
that they'll still love it a year from now. NSM is, unquestionably, the 
best jukebox built today. My route is proof.” 


NSM Operator 


“We have solely NSM’s on our route now. The reason is simple — 
we buy jukeboxes with the idea that they’ll be on the street for at 
least 10 years, and if we can get 20 years out of them, we’ll do that. 
NSM is the only jukebox on the market that has the kind of techno- 
logy and quality built in that it takes, in our opinion, for a jukebox 
to survive that long. What’s more, we're located literally a hundred 
miles away from anything, and we have to have jukeboxes we can 
count on. Nothing is more reliable than NSM.” 








John & Suzi Armenta 
Armenta Enterprises 
Hesperia, California 


ed@rick C. Gillman 
Just Games 
San Diego, CA 


“I have several of most every manufacturer’s CD jukebox on my 
route of approximately 60 jukeboxes. I can say I’ve thoroughly tested 
them all. And NSM is, unquestionably and by far, the best. They’re 
the simplest to program and use. Service calls are so few that, if 
they weren’t so simple to work on, you'd forget how. And the CD’s 
I put in NSM machines stay like new...you should see what happens 
to CD’s in some of the other machines! I tried to swap some CD’s 
from one machine to another the other day and they flat-out 
wouldn’t work anymore...they were so scratched up. One other thing 
— you can update a location with a used NSM, just clean it up, and 
the location is pleased...it looks like new. It’s hard to do that with 
the others — they use cheaper materials. The only place NSM 
jukeboxes could stand s improvement is in appearance...color 


and all.” 


Ed Neargarac: 
Owner, Celina Music 
Celina, Ohio 
“I’ve operated every jukebox manufacturer’s equipment there’s been, 
in the 40 years I’ve been in the business. I’ve also studied every CD 
box as they came on the market, one by one. 
I can say, without question and with countless hours of comparing 
under my belt, there is no mechanism in any jukebox today that 
comes even near NSM’s. And that’s not an opinion — it’s just plain 
fact. What NSM needs to do, though, is to make their jukeboxes look 
better.” fp, 

) 
sae [ge 
Pete’s Music and Cigarettes 
Houston, Texas 


ee aE 
The NSM HyperBeam™ CD is the only jukebox available today that has a level of technology and quality 
capable of serving its owners for a decade...and well beyond. 


But we’re not asking you to take our word for it. Or even the word of NSM operators. 


We’re simply asking you to compare. Start by getting a free copy of our booklet, “NSM Presents”, from 
your NSM Distributor. Or call us for a booklet and the name of the Distributor nearest you. 


The Performance Machine 


5207 North Rose Street 
Chicago, Illinois 60656 


TM HyperBeam is a trademark of NSM — Chicago, Illinois & Bingen, Germany 


Phone: 312-992-2280 
FAX: 312-992-2289 


©1991, NSM — Chicago, Illinois & Bingen, Germany 
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imum payout—$500, maximum number 
of machines per location—3, central com- 
puter system for polling and reading 
device activities, minimum payback 
percentage—80 percent, no vertical in- 
tegration, and machine placement only in 
locations with a license to sell alcoholic 
beverages for consumption on the 
premises. 

If machines are located in restaurants, 
the bill provides that they be put in an area 
separate from the dining area. The magic 
number of three machines has one excep- 
tion: there would be ‘‘no limit on the 
number of draw poker devices at a licens- 
ed establishment at which off-track betting 
and pari-mutuel wagering are permitted or 
conducted.’’ 

In regard to locations with pari-mutuel 
wagering, there is a clause providing that 
a share of the net device revenues be used 
for racing supplemental purses. 

The bill provides that all license fees be 
non-transferable. In addition, distributors, 
owners, or service entities (except cor- 
porations) must meet a two-year residen- 
cy clause. In the case of corporations, 
licenses would be granted to companies in 
which a majority of the common and 
preferred stock is owned by individuals 
who meet the residency clause. 

No machines would be placed before 
Jan. 1, 1992, or until at least three different 
manufacturers have been licensed, 


whichever is later. The gaming enforce- 
ment section of the Office of State Police 
shall be in charge of enforcing the provi- 
sions. 


“One of the biggest pro- 
blems facing operator 
drives on these 
measures Is the ‘sole- 
source’ carrot being 
held out to states. ”’ 


If H.B. 283 passes, it would create the 
Video Draw Poker Device Fund in the 
state treasury. After payment of all credit 
obligations, the fund would distribute re- 
maining proceeds to gaming enforcement 
and local governing authorities. 


Although this state is well known for 
casino gaming in Atlantic City, the 
statewide benefits of a video lottery pro- 
gram have not gone unnoticed. Senator 
Thomas Foy (D) has sponsored Senate Bill 
F3268, now under consideration in the 
legislative session that continues through 
June. 

Foy has been quoted in the local press, 


FROM: ANGELS TOYS 


9822 Glenoaks Boulevard 
Sun Valley, CA 91352 


PTO: The SMART Buyer! 


FINALLY A REAL QUANTITY DISCOUNT FOR YOU! 
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DISCOUNT PLUS FREE SHIPPING ANYWHERE IN THE CONTINENTALU.S.A. 


(U.P.S. GROUND TRANSPORT). . 


IT’S THAT SIMPLE! 


TO GET THE BEST PLUSH FOR YOUR MONEY — AT 
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saying, ‘‘Legalizing video machines in 
New Jersey is an idea whose time has 
come.’’ Like most states, New Jersey has 
its share of unregulated gray area games. 
Foy, for one, would like to have them 
available to a population that already en- 
joys playing such games, but have the state 
and municipalities benefit from the 
revenue. 

He echoed the lament of other jurisdic- 
tions when he explained, ‘‘As the reces- 
sion deepens, forcing states around us to 
raise taxes, we must find alternative 
sources of revenue without more taxes. 
Our residents have reached critical mass 
on taxes; we should lower taxes, especial- 
ly property taxes, not raise them. In- 
stituting this video lottery program will 
enable us to generate a substantial amount 
of income without new taxes.’’ 

New Jersey’s interest in such a program 
dates back to 1982 when the then-lottery 
commissioner actively pursued the idea. 
Foy feels that ‘‘the proposal would con- 
stitute a state lottery as defined under the 
New Jersey Constitution.”’ 

Amusement operators in the state are 
joining with tavern owners in an effort to 
bring about passage of the bill. 


West Virginia 


The West Virginia Lottery Commis- 
sion, which has the power to add video lot- 
tery to its product offerings, is taking a 
cautious approach. In June 1990 the com- 
mission installed 133 video lottery ter- 
minals at Mountaineer Park in Chester, 
W. Va., as an experiment. The games 
generated 15 million plays by patrons and 
are counted a success. 

According to Robert Wilhelm, deputy 
director of finance and administration for 
the commission, ‘‘We’re still collecting 
data on the race track terminals. We plan 
to expand and place these machines at the 
other three tracks. We’re still gathering 
statistics to develop a total system for both 
hardware and software.”’ 

He reports seeing increased sales in lot- 
tery products for the first time in the last 
two years. He added, ‘‘We feel video lot- 
tery will not hurt our other products; it will 
open up a whole new market.’’ 

West Virginia’s lottery was established 
on Jan. 9, 1986. UJ 
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James R. Maida 


Video lottery legislation: 


education is the key 


am writing this column on my laptop 

computer just hours after participating 
in a tumultuous day of legislative 
testimony on video lottery. Many topics 
have come to mind over the past few 
weeks, but they all seem trivial in view of 
our overwhelming need to educate 
legislators, political appointees, and state 
employees with regard to pending video 
lottery legislation. 

I arrived in a Northeastern state capitol 
this morning, armed with my ‘“you can’t 
cheat the devices’’ speech and a few sun- 
dry ‘‘toys’’ to demonstrate static testing, 
EPROM comparison, and general security 
measures used to test and evaluate devices. 
However, ina few short minutes after the 
testimony began, I found myself rewriting 
most of my comments in an effort to 
educate members of the public and news 
media regarding the basics of video lottery 
operation. 

In those states where video lottery is be- 
ing challenged and the hearings turn 
adversarial, the negative arguments used 
by the opponents fall into three categories. 
First, moral objectionists will challenge 
video lottery on the basis that it is gambl- 
ing, and gambling to them is per se im- 
moral. I respect this opinion and never try 
to argue against them, because, after all, 
the ability to voice our opinion is constitu- 
tionally protected. 

Secondly, anti-video lottery forces will 
argue that the central computer system 
lacks integrity and that there are a million 
ways to beat the system. This is not only 
false but without foundation. 

Lastly, state governments, in an effort 
to ‘‘kill the bill,’’ will cite staffing con- 


cerns, higher state costs, higher crime 
rates, and plead that they do not have the 
resources to manage the system. 

The balance of this article will attempt 
to set the record straight, address these 
issues, and hopefully allow the future 
arguments over the implementation of 
video lottery to shift back to public policy 
concerns at a statewide level. 

The first argument, the moralist view, is 
one that I generally do not dispute. 
Everyone is entitled to his own opinion. 
The only point I wish to make is that tradi- 
tional lottery products are a form of 
gambling, just as much as video lottery. 
Indeed, one can play a scratch-off ticket 
using a quarter and a ticket, or a facsimile 
of a ticket can be displayed on a video 
screen and ‘‘scratched off’’ by hitting a 
button. 

I recently saw a stand-alone lottery 
device complete with blowing balls and a 
reader mechanism, which transformed the 
numbers to the video screen. Any tradi- 
tional lottery product currently offered can 
probably be offered through the 
technology of video lottery. 

At the legislative hearing I referred to at 
the outset, statements were made regar- 
ding central system integrity that simply 
aren’t true. Video lottery, by common 
definition, is a system of video machines 
offering games to the public. They are 
hooked to a central monitoring system, 
which allows automated collection of ter- 
minal data and other security information 
so that a state lottery commission or other 
state agency can collect revenues based on 
the terminal data. 

States that do not have central system 





forms of accounting and control are not, in 
my opinion, video lottery states. They can- 
not be compared operationally to those that 
have implemented systems. 

Some people are concerned with the 
ability of hackers to invade the terminals 
and somehow change data. I heard this 
question at the most recent ACME and 
again since then. The answer: it is impossi- 
ble, for several reasons. 

First, the terminals, when using non- 
dedicated lines, are not always available 
for communication. Second, encryption 
methods are used to keep unauthorized 
persons from being able to communicate 
effectively with the terminal. Third, the 
protocol is a trade secret document only 
held by a small population. 

Fourth—and most importantly, access 
to a terminal on the system will not allow 
corruption of accounting meters or allow 
jackpots to be set. Therefore, it is extreme- 
ly tough to communicate. Once into the 
terminal you need the protocol, and even 
if you have done that you still can’t change 
the data in a meaningful, undetected way. 
The central system concept is totally 
secure; don’t let anyone tell you 
differently. 

The testimony then shifted away from 
the computer system and descended to the 
terminal level. Again, there was misinfor- 
mation. In every legal video lottery state, 
each type of machine is tested and 
scrutinized by our laboratory before being 
released. In addition, lottery staff review 
the communications of the system to make 
sure it is compatible with the current 
protocol. 

There are no buttons, switches, screws, 
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hidden latches, etc., that can make ter- 
minals behave in an erratic fashion, pay 
out large winners, or limit the number of 
jackpots. On a technical basis, these 
devices are simply not assembled that 
way. They would quickly be eliminated by 
our testing if they were. 

I was asked whether I could cheat the 
device standing before me. I emphatical- 


ly answered ‘‘no,’’ though I think it was a 
trick question. (Had I answered “‘yes,”’ 
they could’ve inferred that others, too, 
could cheat it.) There are too many levels 
of security. One must get through two 
locked doors, remove the game software 
unnoticed (after you identify it from the 
other EPROMS on the board), attempt to 
cheat the device, and then reverse the steps 
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without being caught—either visually or 
by the computer system, which can track 
each door opening or other tampering. 

In Canada, you can even disconnect all 
power from the machine and it will still 
‘*know’’ if you opened locked doors! Not 
even Houdini could beat this system. I 
must note here that using any one level of 
security is not enough. But when you stack 
several levels of security, electronic 
cheating of the device becomes almost 
impossible. 

The central computer system, ter- 
minals, and associated hardware controll- 
ed and manufactured by engineering prin- 
ciples are extremely secure. In my view, 
there can be no arguments or meaningful 
debate on this subject. In fact, it has been 
more common to have the opponents 
almost stipulate this fact prior to any 
debate. This allows for the narrowing of 
issues and quicker focus on questions of 
public policy. 

In the debate at this Northeastern state 
capitol, the public was told that it takes 
dozens and dozens of staff to run a video 
lottery system. That just isn’t the case. In 
South Dakota, 11 new positions were 
created to satisfy the workload of this new 
technology: system people, administra- 
tors, and field auditors. The South Dakota 
Lottery, by statute, is given one-half of one 
percent of the state video lottery revenue 
to help defray these operating expenses. 

The video lottery system has an exten- 
sive security module within it. It can iden- 
tify machines that are performing badly or 
not at all. Lottery staff can be sent to select 
locations to solve known problems, which 
conserves travel time and state resources. 

In summary, the video lottery model 
established by the South Dakota Lottery 
and enacted elsewhere continues to be one 
of the most secure types of gaming. Issues 
of central system integrity, terminal 
technology, and accountability should be 
explained to all parties—in detail—prior to 
legislative hearings. 

In most cases, hopefully, this proven 
system will be acknowledged by both par- 
ties so that debate on public policy con- 
cerns can take center stage. In my view, 
proponents of the legislation and lobbyists 
must educate all parties on the capabilities 
of this new form of gaming. (1 
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ince ACME, I have been looking at 

games on location. Although I’ve 
seen a little of everything, I am most im- 
pressed with pinball. I was so pleased, in 
fact, that I decided to devote this month’s 
column to the latest from each of the ma- 
jor players in pinball. 

Perhaps the industry has heard once too 
often that pinball is making a comeback. 
Whenever an article or news story appears 
gushing about pinball’s popularity being 
on the rise, we tend to take note then return 
to business as usual. However, there are 
some trends beginning to surface in- 
dicating that longterm pinball profits are 
very likely. 

There were three pins in the last round- 
— Simpsons, Fun House, and Check- 
point—which changed some minds about 
pinball. Instead of the typical earnings pat- 
tern of Williams and distant runners-up, 
the strong Data East games made it possi- 
ble to earn good money on more than one 
game. 

The nagging questions were, “‘Where is 
Premier?’’ and ‘‘After Dr. Dude, what 
happened to Bally?’’ Both companies had 
released a couple of poor-earning games in 
a row, calling into doubt whether either 
could get back on track. Those doubts 
were magnified by the overwhelming 
strength of Williams’ and Data East’s re- 
cent games. As optimistic as I am about 
pinball, even I was worried. 

Things are not as bleak as they were. 
ACME show-goers were witness to the 
rising of Premier in the form of Cactus 
Jack’s. And Bally’s newest pinball, 
Gilligan’s Island, is a return to the the 
tongue-in-cheek, irreverent humor Bally 
has done so well. 

To top it off, both Williams and Data 
East have followed their mega-hits with 


Silver and gold 


solid games. In this round—The Machine: 
Bride of Pinbot, Cactus Jack’s, Teenage 
Mutant Ninja Turtles, and Gilligan’s 
Island—everything looks great! The idea 
that pinball-strong locations could install 
four money-making new games may strike 
some of you as sheer fantasy. I’m confi- 
dent of all these games’ profit potential. 
But does a royal house of good games 
mean the bad pinball time are behind us? 
Not necessarily, but trends seem to in- 
dicate that this season’s killer line-up 
won’t be a fluke. There are lessons in this 
crop of games for anyone who watches 
closely. Each game is an example of what 
works, a contributor to the definition of 
‘‘fun.’’ Entertaining players and bringing 
them back for more (and, hence, making 
money) is what coin-op games are suppos- 
ed to be all about. Perhaps it’s a rare event, 
like an eclipse, but now that all four ven- 
dors have gotten their acts together, it’s a 
good time to be a pinball evangelist. 


“There are some trends 
beginning to surface in- 
dicating that long-term 
pinball profits are very 
likely.’’ 


Premier’s Cactus Jack’s 

Cactus Jack’s is pure fun, almost Bally- 
like in its treatment of the theme. The 
country music band is made up of German- 
accented cactus plants (featured on a stage 
at the rear of the playfield) who, it seems, 
can’t wait for the chance to strike up a 
polka. 

The object is to arm yourself with pro- 
gressively more obnoxious fruit (a collec- 


Tom Yager 





tion which includes eggs) in preparation 
for the polka seizure that overtakes the 
band. 

The ‘‘fruit value’’ is advanced by hitting 
lighted targets along the left side of the 
game. Lights appear in patterns that grow 
more difficult as the fruit value approaches 
the ultimate: the watermelon. The current 
fruit value is expressed dimly on the 
backglass and on the playfield in concen- 
tric rings of ‘‘disco lights.’’ I call them that 
because, during play, they sweep around 
in patterns that make it difficult to tell 
where the fruit value is. 

Those disco lights also use up most of 
the game’s lighting budget. Premier could 
have saved the money it spent on all those 
sockets and lights and still have done very 
well. They do look pretty in attract mode, 
though. 

There are two ramps in the game. The 
primary ramp is a great shot: a steep ramp 
left of center toward the top of the 
playfield. The ball climbs up and heads 
rapidly toward the right flipper. It moves 
fast enough to make successive hits on the 
ramp areal challenge. I was unable to ob- 
tain the manual in time for this review, but 
I believe three successive ramp shots score 
a million points, and four score a jackpot 
(Jack’s Pot). 

That’s partly where the points are, but 
one of its strengths is that while it uses this 
ramp to good advantage, the game is not 
dependent on it. As Cactus Jack ’s ages and 
its flippers get a little weak, players can 
still score well. 

The second ramp, however, on the right 
side above the slingshot is so poorly plac- 
ed that the shot cannot be made consistent- 
ly. There is no direct path from the flipper 
to the ramp entrance, at least not one that 
gives the ball enough velocity to go the 
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distance. Most often, when the ramp is 
made, the ball gets a little way up the gut- 
ter and then rolls back. 

Cactus Jack’s reward for the greedy 
player comes at multiball time—polka 
time. Multiball, two-ball in this case, is ac- 
tivated by landing the ball in a deep eject 
hole (I like those—no doubt about the ball 
staying put) when the light is lit. Multiball 
is not special, so even mediocre players 
can activate it once or twice a game. Once 
multiball is started, “‘throw fruit’’ lights 
appear in front of a number of playfield 
targets. Each target hit scores the fruit 
value, 5OOK points if you advance all the 
way to watermelon. 

The sounds—fruit going ‘‘fweeeee- 
splat,’’ well-done polka music, the band’s 
taunts (‘‘You throw like my grand- 


mother’’), and the audience’s shouting— 
add up to a multiball riot. 

The fruit value is also the bonus, the 
multiplier for which is advanced by com- 
pleting four entrance lanes. In addition, 
there is an alley on the left side arcing 
toward a standup above the entrance lanes. 
This is a ‘‘throw fruit’’ target, but also 
scores a timed ‘‘banjo bonus.”’ 

There are lots of other features to this 
game, but I’ll only cover one more: the 
thorny surprise. This is a short tunnel 
under the playfield with two entrances— 
one above the right slingshot and one hid- 
den in the bumper bank. This is the game’s 
mystery feature (when it’s lit), and the 
revelation of the reward is preceded by a 
realistic tympani roll. Nice touch. 

Cactus Jack’s is an enjoyable romp ofa 
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game. It is relatively high-scoring, with 
game durations in the middle to long range 
(four to six minutes). The tavern motif art- 
work is funny and very good; it’s a shoe- 
in for bar locations. But there is nothing 
terribly adult about the game so it should 
also be a hit in arcades. Cactus Jack’s will 
draw first plays from everyone who passes 
because it /ooks like a fun game. The 
game’s charm is its relative ease of play; 
the rewards are high enough across the 
board to bring expert as well as novice 
players back for more. 

Williams’ The Machine 

This game is already out in some 
numbers. And while it would be tough to 
follow FunHouse’s success, The Machine: 
Bride of Pinbot is more than good enough 
to buy. 

This is a classic one-shot game. A long 
ramp up the left side is about the entire 
game. A player that can learn to nail that 
shot consistently can stand there forever, 
but it’s not an easy shot. 

The Machine has one of the most 
unusual playfield layouts I’ve ever seen. 
About halfway up there are a series of 
short alleys and a miniature ramp. They 
send the ball through curious paths, and 
everywhere the game is loaded with 
rewards for hitting one ramp or alley 
multiple times before a timer expires. 

Each shot has its own timer and the 
value grows each time it’s hit. On the 
sides, looping alleys score big points and, 
when hit repeatedly, light extra ball or 
jackpot. In the center a ramp scores an in- 
creasing value, topped out by unlimited 
millions. Consecutive hits on the ramp 
during this mode are rewarded by a million 
points. There is also a one billion point 
shot, but it’s rare (and silly) enough to 
skip. 

Analley to the left of the ramp ends ina 
concealed saucer. Normally, this alley 
**spins’’ the smaller of two circles of lights 
in the lower playfield. Rewards range 
from points to extra ball or jackpot. The 
jackpot shot, when lit, is also the alley. 

A blinking shuttle at the base of the ramp 
is a signal that the ramp dumps out in a 
plastic bounce area over the bumpers. This 
shot is worth a climbing value and dumps 
out in either the right return lane of the 
plunger lane. There is also a small hole cut 
into the plastic, which allows the ball to fall 
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into the bumpers. When returning to the 
lower playfield, the ball follows a shallow 
Zig-zag path cut in a plastic gutter and is 
only one of several interesting ball travel 
paths in the game. They’re fun to watch. 

The plunger launches the ball over a 
group of rubber stops. The skill shot here 
is to aim the ball for the next-to-last gap 
between those stops. The ball falls through 
to a kicker underneath, which puts the ball 
into play (into the bumpers). 

The traditional Williams innovation has 
been invested in The Machine’s big budget 
device: a rotating face cube. Each side has 
a different female robotic face. Making the 
ramp shot twice (once when the shuttle is 
lit and again when it’s not) has some effect 
on the face. The first time, the ball lands in 
an opening where the mouth should be. 

The ball returns to play and the cube 
spins to reveal another face with two holes 
where the eyes should be. Again, shoot the 
ramp to clear the shuttle light, then put two 
balls up the ramp and into the eye sockets 
to start multiball. During multiball, two 
more balls up the ramp change the face to 
human. Two more after that spin the larger 
of the lighted wheels for millions or to light 
the unmentionable billion point shot. 

It’s easy to see that everything about this 
game revolves around the ramp and the 
face. The objective is to make The 
Machine a human woman and the ramp is 
the only way to do it. The face’s design is 
ingenious. Lights inside pulse when the 
game’s voice is speaking and shine from 
the eyes when that side of the cube faces 
up. 

The game is programmed so that no 
player can take advantage of a previous 
player’s success. Locked balls are held in 
a wire tube under the face and each player 
must advance the features himself. 

Although it is possible to rack up a very 
respectable score without shooting the 
ramp, the game’s behavior outside of the 
ramp gets dry pretty quickly. The 
backglass graphics are better on this game 
than on FunHouse, but the playfield art 
isn’t quite as good. 

To go along with the face is a sultry, 
breathy female voice, loaded with a reverb 
effect that softens and makes it very 
realistic. Pinbot, the mate, also makes 
vocal cameo appearances throughout the 
game. The sounds and music are first-rate, 


loaded with deep drums and rich with 
variety. 

The Machine is a pretty long player for 
a Williams piece. Side drains are uncom- 
mon, since the the game’s big payoff shots 
feed the ball gently back to a return lane or 
onto the playfield. Scores are likely to be 
high, but there’s a wide range depending 
on player skill. Williams’ auto- 
percentaging will come in very handy on 
this game. 

Since the ramp is the game’s main shot, 
it’s important to keep tabs on flipper 
strength. It’s along ramp and it takes a full- 
strength flip to get the ball over the top. If 
you want this game to keep earning, pay 
attention to flipper strength. If earnings 
suddenly slip, that’s the first thing you 
should suspect. 

The Machine should do well in a varie- 
ty of locations and looks like a good buy. 
Data East’s TMNT 

I hate the teen turtles! I figure any fad 
that ends up a breakfast cereal has gone too 
far. But Data East knows a good thing 


set 40, ice 


ould never a 


when it sees one. Its Teenage Mutant Ninja 
Turtles pinball game is poised to take full 
advantage of the nationwide lunacy over 
the malformed creatures. 

Even without the turtles themselves, the 
game is fun. The dot matrix display that 
debuted on Checkpoint reappears, as does 
the ‘‘turbo boost’’ (automatic launch of 
balls during multiball). Even with a small 
hardware budget on this game, it’s not 
without good features. 

There is a spinning disk, painted like a 
pizza, left of center in the lower playfield. 
There is an alley leading to a “‘sewer’’ 
shot, sending the ball under the playfield 
to be returned from a pop-up manhole 
cover. The best part of the game is the split 
ramp. It’s the rough equivalent of one 
wide-mouthed ramp, but divided into two 
halves (left and right). 

The launch skill shot, as with Check- 
point, is to get the ball up the ramp before 
the ball touches something else. But the 
challenge and rewards are doubled. You 
can hit either side of the ramp for the first 
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sill shot, then nail the other side for the 
same value (250K times ball in play) 
again. 

There are groups of colored standups 
around the playfield. Completing each 
group activates one of the turtle 
characters. When all are activated, the 
sewer shot lights up to start multiball. Tur- 
bo boost kicks two more balls onto the 
playfield. 

Also like Checkpoint, jackpot is the 
main objective during multiball. Sinking 
the sewer shot during multiball activates 
jackpot on both sides of the ramp. Once 
again, the jackpot can be collected twice 
by shooting both sides while multiball is 
still active. If you blow multiball too 
quickly, the sewer shot will, within a tim- 
ed period, bring it back. 

Each trip up either side of the ramp 
lights a letter in “‘turtles,’’ displayed ona 
very attractive marquee above the 
playfield. When the word is complete, 
both sides of the ramp light for a million 
points each. 


‘There is plenty of 
room in this game for 
both random and skilled 


flipper play. ”’ 


There are a handful of other features, 
but those are the major ones. Turtles 
doesn’t win any awards for depth of rules, 
but the game’s draw is what Data East has 
proven to do best: excitement. The game’s 
music and artwork are good drawing 
cards, as is the dot matrix display. 

Each of the turtles is represented on the 
playfield by a stationary figurine, one of 
which is perched atop a bumper and cries 
‘‘whoa’’ whenever the bumper is hit. Will 
Teenage Mutant Ninja Turtle haters like 
it? If they try it, they will. It’s fun, ex- 
citing, fast-paced, and entertaining. Of 
course, we can’t overlook those that are 
fed up with the characters and may boycott 
it no matter how fun it is. But early test 
reports seem to indicate that nothing is 
keeping players away. 

One weakness I found in the plot is that 
the player has no consistent role. There 
would be room ina game like this to give 
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the player a role in the drama. Periodical- 
ly, April (the oft-kidnapped female com- 
panion) calls out to be rescued and the 
player can do so by arcing a ball up the far 
right alley toward a standup. Besides that, 
there is no consistent point of view. 

In Cactus Jack’s, for instance, the 
player is clearly part of the audience. With 
The Machine, the player can imagine 
himself as a mad scientist, turning a hunk 
of metal into a living woman. With 
youngsters being the target of Turtles the 
plot should have been crafted more 
carefully to include more role playing. 
Bally’s Gilligan’s Island 

‘*Gilligan’s Island’’ is one of those TV 
shows that won’t die. It’s been years since 
it went off the air, but it’s still in syndicated 
reruns all over the country. I'll, admit I 
don’t understand the allure, but whatever 
the mystique, Bally has managed to cap- 
ture it in a delightful game appropriately 
called Gilligan’s Island. 

The theme is taken from an episode of 
the series in which Kona, the god of the 
island, gets angry and demands that its 
thirst be quenched by an odd brew called 
‘lava seltzer.’’ Gilligan (whose part the 
player takes on) must scramble around for 
the ingredients and deliver the finished 
concoction to Kona before the game ends. 

Although I never cared for the show, 
Bally’s treatment of the plot and the game 
in general caught me off guard—I loved it 
enough to figure it to be the strongest game 
of this group. Let me explain. 

I see Bally as the stand-up comedian of 
the pinball business, and there’s a 
necessary element of storyteller in any 
good comedian. Gilligan’s Island draws 
the player into the plot of the game very ef- 
fectively by weaving a convincing story 
and putting him in the lead role. 

The completion of that silly recipe 
becomes the player’s life’s work for the 
duration of your game. If the game ends 
before the player completes his work, it’s 
a certainty he will play again. Therein lies 
the magic—and profitability—of the 
game. 

The layout is divine. The major shot is 
a steep, short ramp, the entrance to which 
is normally raised. The ball travels 
underneath the ramp opening when the 
drawbridge is up and heads for an entrance 
lane (which is also where the plunger 


launch ends up) endowed with a single 
shallow saucer with a wide brim. 
Remember Xenon? I like this device; 
coaxing the ball to slow down enough to 
stop in the saucer is a player’s delight. A 
set of marching lights over the saucer 
highlights the reward for a soft landing. 
This can activate a kickback, spot an ingre- 
dient in the recipe, or best of all, award the 
coveted ‘‘jungle run.”’ 

Activating ‘‘jungle run’’ lowers the 
drawbridge on the ramp and, depending 
on which of the saucer lights is lit, starts 
with either 5OOK or one million points. 
Here’s a key feature: the timer doesn’t 
start running until you hit the ramp the first 
time. Then the timer gives you a number 
of seconds to make the shot again, with 
each successive shot climbing in value by 
the ramp’s initial point value. After each 
shot, the timer is reset—you can do it all 
day. That’s the first clue to one part of this 
game’s personality. It’s a high-scorer. 


‘‘Trends seem to in- 
dicate that this season’s 
killer line-up won’t be a 
fluke. ’’ 


The variety of shots needed to collect the 
recipe give the game its challenge and 
draw. Even a bad player can collect a few 
ingredients, enough to trigger some amus- 
ing sound effects and displays. Is that 
enough to please? You bet. 

Gilligan’s Island employs a dot matrix 
display panel that is fully twice as tall as 
Data East’s. The programming is breath- 
takingly good, extending even to the use of 
dimmed dots to simulate gray-scale for 
pictures. Some of the faces that were part 
of the series appear in synchronization 
with their voices, and even on the dot 
matrix those faces are unmistakable. I give 
full marks to Bally’s display program- 
mers. The extra size wouldn’t have been 
enough in itself, but Bally puts it to ex- 
cellent use. 

Up the center extends an alley which 
takes a sharp jackknife into a kicker hole. 
The left side of the alley is lined with stan- 
dups spelling ‘‘lagoon.’’ Completing 
these letters and shooting the length of the 
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alley to the end activates the game’s 
mystery feature. Points, extra ball (called 
‘“bonus ball’’ and awarded at the end of the 
game), and multiball are all available here. 
During multiball, the drawbridge drops 
again and the ramp is worth one million 
points each time it is hit. 

Before I get to the game’s big payoff, I 
have to spend a little time on a frequently 
neglected device: the kickback. I know it 
adds to game times, but it also adds to 
players’ enjoyment. That’s not only 
because the game lasts longer (although 
not by much), but also because kickbacks 
are fun. If you are not paying close atten- 
tion, they’re a welcome surprise. And re- 
activating the kickback can be an impor- 
tant game objective. 

But Bally took it further. When 
kickback is enabled, the return lanes light 
alternately (under control of the flippers) 
to advance the kickback value. It’s worth 
going for this, because the value advances 
all the way to two million or bonus ball. 
But watch out for the deceptively named 
‘gift of the gods.’’ This feature awards 
one million points to all the other players. 
That million doesn’t come out of anyone’s 
score, so it’s not really a penalty. 


“Although | never cared 
for the show, Bally’s 
treatment of the plot 
and the game in general 
caught me off guard—I 
loved it. ’’ 


When the last ingredient for the recipe 
is collected, a bright red beacon starts 
blinking below a deep hole. The blinking 
says ‘‘lava seltzer brewing,’’ and that 
means Gilligan (the player) needs to pick 
up the formula by dropping the ball into the 
hole. Here’s something else Bally did 
right. 

The ball stays put long enough for the 
game to put on a light and sound show. The 
player can safely watch as a mountain 
towers on the display and Kona’s voice 
booms from the speakers. The ramp en- 
trance drops and a vertical kicker delivers 
the ball to the right flipper. From there the 
objective is to get the seltzer to Kona 


before the timer expires. Apparently Kona 
is mighty thirsty because the timer is long 
(30 seconds on the game I played) and the 
point value of the ramp shot climbs with 
each hit—one through five million for the 
first five hits—and hit number six is the 
jackpot: 50 million points. 

At the top of the ramp sits a short 
cylinder that has multiple ball paths cut 
through it. During the lava seltzer mode, 
each hit on the ramp amp spins the 
cylinder, sending the ball a different way 
each time. Either the ramp right or the left 
flipper is fed regardless, but the unique 
ways in which the mechanism delivers the 
ball to the player are spellbinding. 


““ACME show-goers 
were witness to the ris- 
ing of Premier in the 
form of Cactus Jack’s. ”’ 


The music is the show theme but con- 
structed in a way that is uniquely Bally. 
They systematic completion of a number 
of objectives leading to a big payoff is 
reminiscent of Dr. Dude. True to Bally’s 
style, there are lots of quirky ball paths to 
keep the player’s eyes entertained and fun- 
ny digitized speech to draw giggles and 
groans. 

But will it make money? It is a long- 
playing and high-scoring game. Six- 
minute games would not be uncommon. If 
you trim the timers and don’t award extra 
balls on score you can probably knock the 
play-time down. But take care that you 
don’t also take away some of the fun. 

It is a rare piece that offers something for 
everyone. Inexperienced or first-time 
players will be drawn in by the familiar art- 
work and the game’s generally unimpos- 
ing appearance. They can flail around, 
collect a few ingredients, make a couple of 
ramp shots, and feel they’ve done really 
well, even if they don’t obtain (or unders- 
tand) the game’s main objective. 

More experienced players will shoot for 
the ingredient targets one by one. They’re 
placed so that only a couple of them are 
easy shots. There is plenty of room in this 
game for both random and skilled flipper 
play, and that’s the recipe for making 
money with pinball. LJ 
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t’s the summer season for pinball and 

video. Here on the East Coast there are 
some games as hot as the weather promises 
to be. Williams’ FunHouse and Data 
East’s Checkpoint are very popular. 
Premier is coming on strong with its latest 
pinball, Cactus Jack’s. 

Pinball seems to be enjoying a welcom- 
ed popularity. It is now getting strong pro- 
motional boosts from the New York Times, 
MTV music television, the Chicago Sun 
Times, and a variety of local magazines. 

Promotion from the amusement game 
industry through IFPA, PAPA, and the 
Pinball Expo could get some credit for this 
phenomenon. For the real pinball players 
we have this message: enjoy being in style 
and show the people near the game you’re 
playing how it’s done. (For more news on 
the pinballs, see ‘“‘Prime Time Preview’’ 
in this issue.) 

There are also plenty of new video game 
releases. I am very impressed by driving 
games Cisco Heat by Jaleco, Rad Mobile 
by Sega, and Final Lap II by Namco. 
These are the type of games that keep 
players coming back for more. 

This month we will take a quick look at 
Rampart by Atari, The Simpsons by 
Konami, and Strike Force by Midway. 


used. In the two- and three-player version 
of this game players battle against each 
other to become medieval conqueror. 
Rampart is an interesting game because 
it combines a puzzle game with a shoot ‘em 
up action that most people like in video. 
Graphics and sound are average on this 
game. Rampart is suitable for both street 
and arcade locations. It’s available in 
dedicated upright. I’ll rate this game ## of 


. ##### for new game innovation. 


Konami’s The Simpsons 

Look out man! Bartman, Homer, 
Marge, and Lisa are on the loose, trying to 
rescue baby Maggie. Based on the hit TV 
show, The Simpsons offers one- to four- 
player action. 

The game begins as the family stumbles 
onto a jewel robbery in progress in 
downtown Springfield. Homer bumps into 
the thieves and a large diamond pops out 
of a thief’s hand and into baby Maggie’s 
mouth. The thieves then kidnap Maggie 
and the rest of the family sets out to rescue 
her. 

Each family member has a different at- 
tack technique. Bart skateboards, Lisa 
whips the villains with her jump rope, 
Homer uses his arms and legs, and Marge 
attacks with the vacuum cleaner. Two 


Three for the road 


Atari’s Rampart 

This video is a challenging one-, two-, 
or three-player interactive game that com- 
bines action similar to Missile Command 
and Tetris. Rampart is a game based on the 
wars of the Middle Ages. In a single- 
player game, the player builds a castle 
Tetris style and then places cannons within 
the walls of the castle to fire at incoming 
armada of sailing ships. These ships are 
firing deadly cannon balls at the fortifica- 
tion. Then the battle begins. Each side 
hurls projectiles to destroy enemy walls. 
The battles are relatively short followed by 
a rebuilding period, where the player must 
enclose his castle with geometric shapes. 

Once the castle is rebuilt and enclosed 
the player is awarded a bonus for pieces 


family members can join together and play 
cooperatively. Different stages offer addi- 
tional weapons to use against the bad guys. 

When I played The Simpsons, players 
were getting two men for a quarter. This 
was the same initial pricing on TMNT. 
Players lose health by getting hit by the bad 
guys or the moving obstacles. The player 
can regain strength by touching 
refreshments as they appear from screen to 
screen. Items include donuts, ham- 
burgers, fried chicken, hot dogs, etc. The 
game takes the family through different 
areas of the city, including Krustyland, the 
ghoulish Springfield Discount Cemetery, 
Moss Tavern, scenic Springfield Butte, 
Dreamland, and the Springfield Nuclear 
Power Plant. 


Tim Wolfe 


Players control the action with an eight- 
way joystick and two buttons that provide 
attack and jump movements. Players can 
buy-in at any time and it has a continue 
feature. Graphics and sound are excellent. 
Music hits ‘‘Do the Bartman’’ and “‘I’m in 
Deep, Deep Trouble’’ are included. 

The actual game play is unusual (play it 
and see what I mean). Because of the 
show’s popularity, it is sure to be a hit. The 
Simpsons is targeted to players ages 12 to 
18, so it could have limited street location 
appeal. But it should be quite popular in ar- 
cades. I’ll rate this game ### out of ##### 
for arcade locations and its attraction to 
younger players. 

Williams’ Strike Force 

The new Earth Solar System colonies 
have been over run by Saurians. All 22 
planets, including Dryan, Pterra, Cyberia, 
Andieas, Phobos, Petol Deus, and 
Brimstone are under attack! No warning 
was given and on-the-screen reports in- 
dicate that human captives are being 
‘‘mutated’’ into reptiles to be used as slave 
labor. The invasion was launched from the 
Saurian Mega-Star, Apocalypse, the 
planet-sized war factory. 

Sound interesting? It is. Strike Force is 
an updated Defender game with one or two 
players trying to free the galaxy from at- 
tacking lizard people. Players can decide 
which planet to attack (similar to 
Blasteroids) and have different weapons to 
use, including mega bombs, shields, 
atomics, photons, and star gems. Players 
can also purchase additional firepower. 

The eight-way joystick allows the player 
to attack star destroyers, smaller attacking 
vessels, land-based gunners, and mutants. 
The player rescues surviving marines and 
colonists and delivers them to the mother 
ship. The player can also convert his ship 
from the jet fighter to a mobile cannon or 
turrets for a cooperative assault in the two- 
player game. 

This game plays a lot like Defender. It’s 
a fast-paced game that requires a roll of 
quarters to finish the game. I enjoyed play- 
ing it. Graphics and sound are good. Like 
Smash TV, it will appeal to both street and 
arcade locations. It’s available as 
dedicated or a JAMMA-compatible 
horizontal conversion kit. I’ll rate this one 
a ### out of #####. L) 
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i YEARS AGO 


Industry problems 
were just beginning 


| t was 10 years ago that Play Meter 

began publishing two issues per month. 
With the industry reaching a crescendo, it 
became very difficult to pack all of the 
news into one issue and the “‘Update’’ edi- 
tion we had been sending out. 

An indication of the pattern of videos 
taking over pinball sales was seen in Play 
Meter’s ‘‘Arcade Operator’s Survey,’’ 
which showed that 68 percent of operators 
bought fewer pinballs while 86 percent 
were buying more videos. We can look 
back now and not be too surprised since we 
knew that video games were going to 
dominate the industry. 

Along with the popularity of video 
games came the long-enduring problem of 
copying. A group of eight influential firms 
from Japan and abroad held a meeting to 
work on the problem of copied games on 
the world market. Their purpose was to 
urge concerned governmental officials to 
form a uniform policy that would insure 
legal regulation of video games. At that 
time, Mr. Nakamura of Namco and chair- 


man of the Japanese Amusement 
Machinery Manufacturers’ Association 
(JAMMA), stated, ‘‘A video game pro- 
gram, a form of motion picture, ought to 
receive the protection of copyright laws.’’ 

Copied games weren’t the only kind in- 
voking the wrath of the industry; gray area 
games continued to generate attention. In 
Ohio 10 years ago, the association was 
praised by law enforcement officials for 
their stand against gray area games in a 
court action, which resulted in draw 
poker-type videos being declared gambl- 
ing equipment and in violation of state law. 

The industry was also seeing the rise in 
‘*blue suede shoes’’ boys who were adver- 
tising games to unsuspecting en- 
trepreneurs with expectations of little 
work and high profits. Claims were made 


that games could make $38,000 a year 


with just 30 minutes per week needed to 
service the machines! In Play Meter’s June 
issue, we reported the arrest of three men 
from California. They would be the first of 
many such arrests. 


In other news 10 years ago a Michigan 
operator was awarded a substantial settle- 
ment when a location contract he had with 
a location was ruled valid in a court; 
Valley began national movement toward 
operator-run pool leagues; Iowa operators 
formed a state association to fight gray 
area games; Tom Herrick of Gottlieb 
retired from the industry; New Orleans 
Novelty moved from downtown to its pre- 
sent Metairie headquarters; Atari in- 
troduced a home game with hologram 
technology called Holographics to pro- 
duce three-dimensional light images; and 
Data East introduced its ‘‘game system,’’ 
which allowed operators to change games 
without moving the game. 

New products introduced 10 years ago 
included Gremlin/Sega’s Pulsar, U.S. 
Billiards’ Quasar, Stern’s Scramble video 
and Lightning pinball, Bally’s 8-Ball 
Deluxe, Midway’s Gorf, Exidy’s cocktail 
version of Spectar, and Atari’s Asteroids 
Deluxe. UI 
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HYATT LAKE TAHOE 
INCLINE VILLAGE, NEVADA 
JUNE 20 - 23, 1991 





FRIDAY, JUNE 21ST 2:00 p.m.— Lake Tahoe Sailing Cruise Aboard 55 Foot 
8:00 a.m.— Breakfast, First Business Session and 3:30 p.m. Catamaran 
11:15 am. Panel Discussions: 6:00 p.m.— — Cocktail Reception Followed by Dinner 
1) “Profitability in Games” 8:00 p.m.— CCMA Annual Auction 
Moderators: Bob Fay, AAMA Executive 
Vice President SATURDAY, JUNE 22ND 
Ken Anderson, The Leland 8:00 am.— Breakfast and Business Session 
Corporation 10:00 a.m. James Trucano, AMOA President, Wil! 
2) “Sales in Vending Today” Lead Discussion on Key Operating Issues in 
Moderator: Bob Tullio, World Wide 199] 
Vending Wally Bohrer, AMOA, Will Lead Discussion 
3) “How to Make Money in Today's Tavern on The Video Game Lottery 
Environment” 
Moderators: Marvin Gray, Silco of 10:00 am.— Legislative Update and General Membership 
San Diego, 10:45 a.m. Meeting 
puis Raya Yeeg 11:30a.m.— Annual Golf Tournament at the Incline 
Village Golf Resort Executive Course 
11:45 a.m.— Lunch with Guest Speaker John Pierce, 
1:30 p.m. Staff Counsel, Alcohol Beverage Control 7:00 p.m.— _ President’s Cocktail Party Followed by 
Board Dinner 





For registration forms and information, write or call: 


CCMA 
925 L Street, Suite 1100 
Sacramento, CA 95814 
(916) 441-5451 





TOKENS 





= PINBALL : 
# PALACE i 


Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 





Purchase 
your used 
equipment from: 


New Or:EANS 
Noventy Go. 


@ /n business for 50 years! 


@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


@ Each and every game 
beautifully refinished like new 
by experts. All games authen. 
tic. Legal factory models. 

@ Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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| RESPONSE 


OPERATORS: This column is devoted to you. It is your 
chance to have your voice heard on the state of the in- 
dustry. We welcome all complaints, compliments, and 
comments. We will print your letters as received, when 


possible. We would appreciate it if you would refrain 
from sending a scathing letter about a specific 
manufacturer. Instead, we would like your general 
observations on the industry. Your name will not be 
used if you prefer. Take a few moments to share your 
thoughts with the rest of the coin-operated entertain- 
ment industry. There is a self-addressed sheet waiting 
for you to fill out and return to us. 


Never too young 


I’d like to address Christopher 
Caire’s feelings in ‘‘Goodrich doesn’t 
have a blimp’’ [April 1991]. 

I completely agree, Chris. I’ve found 
that although people are aware that I 
know a lot about the coin-op industry, 
they rarely seem to question me on the 
subject. The closest they may come— 
except for my best friend—is ‘‘Brian, 
what kind of new video games are out 
for my home system?”’ 

Believe me, I’m glad to answer ques- 
tions about the consumer market, but 
there’s something in my heart for the 
coin-op market. You see, like you, I 
write articles and columns for the coin- 
op market (Arcade ‘‘Hot Spots’’) in 
several publications. That’s about the 
only time I and the industry get any 
credit. 

I wish there was some way the in- 
dustry could be more greatly ap- 
preciated and accepted. I have some 
ideas that may help, but I’m only 15 
years old. I’d love to go to some trade 
shows, maybe some seminars, but like 
I said, I’m only so old. Every chance I 
get, though, I support the industry. 

I love Play Meter and read it 
thoroughly. Keep up the good work! I 
also fix machines; it’s very interesting. 


I was also wondering if you could tell 
me what was the first coin-op game to 
use 32-bit technology? Is it Rad Mobile 
by Sega? 

One last thing: In ‘‘Up Front’’ in the 
March issue, I totally agree with Bon- 
nie both on the need for 10s and ‘‘#1 
Arcade Hit’’ signs on home video game 
cartridges. I’ve seen the latter ploy on 
too many boxes to believe it. I look at 
that and say to myself, ‘‘How could 
they ever get such a needless and 
ridiculous distraction?’’ 

Something should be done for both 
issues. Obviously, though, the need for 
more 10s is what we in the business are 
concerned about. L) 

Brian Gaudreault 
Danbury, CT 


Standardization 
suggestion 


I would like to see fuses clearly 
marked so you would not have to spend 
so much time looking for the poorly 
marked fuse size. 

I also would like to see the small 
bulbs and other small parts more clear- 
ly marked. 

Earl Wells 
Richmond, VA 


AND NOW... 
A WORD FROM OUR READERS!!! 


An operator challenged us to provide space and invite everyone in the coin 
machine business to write about what is right, wrong, or can be corrected within 


the industry. OK, here’s the space. Now it’s up to all of you to fill it with com- 
ments on the industry. We will not print your name if you so request, but we will 
print your comments just as you have them. The operator suggested running 
the page for three issues, but we will leave it indefinitely if you continue to send 
your opinions. 





PLEASE FOLD HERE 


PLAY METER 


P.O. Box 24970 
New Orleans, LA 70184 


A child’s first experience with our industry is usually a kiddie ride; 
a carousel, then a pony, car, motorcycle, or speedboat. Next come 
the colorful vending units with animal figures that dispense prize- 
filled capsules. It’s common to hear parents guarantee a stop at one 
of these machines in return for good behavior in a grocery or dis- 
count store. It works (most of the time). 

Before long, that youngster graduates to alley bowlers, junior 
basketball, and bopping- 
type games. He can im- 
merse himself in race 
games, cranes, roll downs, 
and a host of novelty pieces 
that challenge his coordina- 
tion and skill while rewar- 
ding him with tickets—lots 
of tickets. 

We all like to win 
something and tickets are 
the tangible sign of ac- 
complishment. Children 
are thrilled to have a small 
toy to play with on the way 
home from an afternoon of 
fun at the family amuse- 
ment center. These games 
appeal to the kid in all of us, 
no matter what our age in 
real numbers. Parents and 
grandparents who play for 
tickets ‘‘to give to the kids” 
are partly playing for the sheer fun of it themselves. 

An increasing number of operators are recognizing the appeal of 
such machines and devoting a section of their game rooms to novel- 
ty/redemption equipment. Ticket handling and merchandise buy- 
ing are factors that have to be added into the business equation, but 
those who’ve taken the plunge into redemption find it has a direct 
positive effect on their bottom line. 

The pages that follow offer a complete listing of currently 
available kiddie rides, alley bowlers, coin pushers, cranes, rotaries, 
novelty/redemption games, roll downs, sports games, and specialty 
machines. An index of manufacturers with addresses and phone 
and FAX numbers comes at the end as a handy reference guide. 
Merchandise suppliers are included in the index. 
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Kiddie Rides 





Cruiser 
AMTEC 

Young sailors love the 
authentic look of this pleasure 
Craft in red, white, and blue. 
Nautical detailing on this 
fiberglass ride with real chrome 
hardware. Other rides from the 
company include Blue Cosmos 
Rocket Ship, Crown Carousel, 
Carousel Horse, and Pinochio. 


Turbochopper BS2 
American Simulators 

What a mission! Kiddie 
helicopter pilots must battle 
wind and a driving rain to 
rescue a stranded firefighter 
from the rooftop of a towering 
inferno. The unit is red and 
measures 60”’ high, 84’’ long, 
and 39”’ long. The weight is 300 
pounds. 
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Skyhawk Raider BS3 
American Simulators 

Kids can simulate an ‘‘aerial 
dogfight”’ in this ride. They 
thrust the throttle forward, point 
the ride’s nose toward the sky, 
and are transformed into a 
‘bright yellow blur streaking 
toward their proving ground.”’ 
This yellow ride has a fiberglass 
capsule and base. 





g\¥ 


SP1 Spacepod, SP2 Skylab 


American Simulators 

These new simulators com- 
prise the Self-Propelled (SP) 
line (the preceding four rides 
are from the flight simulator 
line). They are all-mechanical, 
interactive rides for children up 
to 12 years old. 
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Starfighter BS1 
American Simulators 

This rocket ship ride has a 
gleaming white exterior, amber- 
colored afterburners, and 
flashing lights on the control 
panel. Other features: a 
fiberglass capsule and base, 
fully molded interior, solid-state 
electronics, resilient 
mechanical components, and 
corrosion-protected metal com- 
ponents (all rides in this line 
have the features). 


Davey Dragon 
R.H. Belam (Belita) 

The friendliest of dragons 
awaits youngsters wanting to 
climb on the back of a most 
unusual creature. The smiling 
fellow is all green with a yellow 
neck and yellow seat ready to 
be occupied. 


Stealth BS4 
American Simulators 

With this ride, kiddie pilots 
can make believe they’re 
piloting Air Craft Stealth air- 
craft. The unit is black and blue, 
with amber-colored after- 
burners. As with the other rides 
in this line, the length of the ride 
time can be adjusted from 30 
seconds to four-and-a-half 
minutes. 





Pepito Horse 
R.H. Belam (Belita) 

Every little cowpoke will want 
to saddle-up on this colorful ride 
that features a classic white 
and tan horse on a bright green 
stand. The blue saddle adds to 
the already eye-catching color 
combination. 


BELA NM 


America’s National & International Distributor of all amusement machines 


GREAT KIDDIE RIDES FROM BELAM 
BELITA KIDDIE RIDES 


FERRARI RACING CAR 
- % 


Music on all rides 
Complete line of 
horses, animals, 

cars, etc. 


ALL RIDES WITH BEAUTIFUL MUSIC *% ALL RIDES MOVE GENTLY TO AND FRO 


ra A Great New Game from Belam: re 
BELITA WORLD SPORT FOOSBALL 


PEPITOJIORSE 


ai 









ALSO 
We offer the most complete assortment of new and used: 
SIMULATORS ¢ SITDOWNS 


LARGE GAMES ¢ REDEMPTION GAMES 
Including: 


Race Drivin’ Dlx., Top Landing Cockpit, Galaxy Force II Super Dlx. 
Final Lap IJ, GP Rider, Radmobile, Cosmo Gang, Cisco Heat 


AND MANY OTHERS! 


R.H. BELAM COMPANY, INC. 
One Fulton Avenue © Hempstead, New York 11550 


PLEASE CALL: (516) 292-2670°PLEASE FAX: 516-486-0957 
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Kiddie Rides 





Vienna Horse 
R.H. Belam (Belita) 

Carousel horses of days gone 
by provided the inspiration for 
this special ride, available as 
either a white horse with blue 
trim or a striking black steed 
with blue trim. 


SPACE SHUT1LE 


Space Shuttle 
Carousel 

This space vehicle is 
decorated with American flags. 
The heavy-duty black base 
seats a young astronaut ready 
for voyage. The double- 
guarded cashbox has a secure 
11-gauge steel outer cover. 


100 





All-Terrain 3-Wheeler 
Carousel 

A bright yellow three-wheeler 
that moves back and forth and 
has authentic sounds. A sturdy 
red and yellow base ensures a 
safe ride. 


Thunder Horse 
Carousel 

Next to the carousel, the 
horse is the most traditional kid- 
die ride. Here it’s done in a soft 
buff color and stands on a stur- 
dy blue and yellow base. The 
double-guarded cashbox is 
standard. 
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Jr. Carousel 
Carousel 

Calliope music is played on 
this three-rider carousel. It’s 
built to withstand constant use. 
There are candy-striped poles, 
a red and white canopy top, and 
a double-guarded cashbox. 


Mean Machine 
Coastal Amusement 

There’s a telescopic handle 
in the base of the machine. The 
volume control for sound ef- 
fects is located behind the 
large, secure cashbox. The ride 
is constructed of self-colored 
fiberglass. Like other Coastal 
rides, this one is manufactured 
by England’s Whittaker Bros. 


Knight Rider 
Carousel 

The famous sleek-black car 
with special powers still 
registers well with young 
drivers. Features includes all- 
steel frame, no-jerk starts, and 
double-guarded cashbox. 





Noah’s Ark 
Coastal Amusement 

The company’s most colorful 
model, this kiddie ride brings 
the famous Biblical tale to life. It 
sways back and forth and 
features such animals as a hip- 
popotamus, elephant, dog, cat, 
pig, and squirrel. 
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Kiddie Rides 





Old Woman’s Shoe 
Coastal Amusement 

This new ride gets its theme 
from the fairy tale pages. It 
features attractive lighting and 
sounds. Dimensions are 48”’ x 
23° *65"": 





Dinosaur Jr. 
Daemco FunRiders 

This prehistoric ride features 
red fire lights and blue horn 
lights, an all-metal fabricated 
frame fitted with castors, anda 
belt-driven base mechanism for 
quiet operation. 


Submarine 
Coastal Amusement 
Whittaker’s new ride incor- 
porates simulated speech and 
special lighting effects to 
reproduce all of the excitement 
of a real underwater adventure. 
Features include three push 
buttons on the control panel for 
spoken phrases; telescopic 
front handle; a flashing light; 
red light rope around ride. 


Grand Prix 
Daemco FunRiders 

This flashy red sportscar has 
an open top, along with sound 
and lights. Features include an 
all-metal fabricated frame fitted 
with castors, standard voltages 
available for any country, belt- 
driven base mechanism, and 
bronze oil-lite bearings 
throughout. 


Turbo Porsche 
Coastal Amusement 

This ride features front and 
rear flashing lights; authentic 
Porsche colors in a Le Mans- 
style racing car; engine and 
horn sound effects; rear 
castors; and a telescopic han- 
dle at the front. 


Lawn Tractor 
Daemco FunRiders 

This authentic-looking unit 
has flashing lights, sound, and 
rubber tires. Features include 
all-metal fabricated frame fitted 
with castors, belt-driven base 
mechanism, reliable timer and 
electronic sound units, and dif- 
ferent coinbox configurations. 
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Welephant 
Coastal Amusement 

This new fire engine kiddie 
ride uses an elephant character 
to promote fire safety. During 
the ride the authentic 
‘“‘Welephant”’ signature tune 
plays. A fire engine siren and 
bell push buttons can be press- 
ed by the child rider. There are 
rear castors and a telescopic 
front handle. 


Ranger Pony Jr. © 
Daemco FunRiders 

Kids can feel ine he Lone 
Ranger on this pony, aided by 
the famous theme music from 
the TV series. It includes all of 
the previously mentioned 
Daemco ride featurés. All of the 
characters within this series are 
interchangeable and available 
in a wide range of colors. 
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Kiddie Rides 





Kiddie Car 
Kiddie Amusements 
(Dudley’s) 

This car kiddie ride, ever 
popular among young drivers, 
features a sleek design. As with 
other Dudley rides, it fitsona 
universal base and has a high- 
security coinbox and post. 


Eighteen Wheeler 
Kiddie Amusements 
(Dudley’s) 

This newly designed ride is 
made with individually molded 
tires for realism. It shares these 
characteristics with all Dudley 
rides: seats two children; fits on 
a universal base; high-security 
coinbox and post; heat-treated 
strips for construction; replace- 
ment parts are universal 
American-made. 


Helicopter 
Kiddie Amusements 
(Dudley’s) 

This newly designed red or 
blue helicopter is lightweight, 
durable, and weatherproof. The 
mechanics and music are solid- 
state. It seats two and fits ona 
universal base. 


Kiddie Karousel 
Kiddie Amusements 
(Dudley’s) 

A carousel with a yellow and 
blue canopy. There are three 
carousel horses in red, yellow, 
and blue; a fiberglass body; and 
steel fabrication for the coin- 
box, base, and security covers. 
A single- or double-horse con- 
figuration is also available. 
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Kiddie Amusements 
(Dudiey’s) 

This classic ‘‘big foot’’ truck 
has been redesigned. There 
are lights, sound effects, and a 
standard, state-of-the-art 
security box with double coin 
mechs. A smaller model—Little 
Bigfoot—is currently being pro- 
duced. Other Dudley rides in- 


clude the Hydroboat and 
Biplane. 
PLAY METER 102 


Commando Jeep 
Kiddie’s Mfg. 

This two-seater ride features 
solid-state integrated sound 
and head and tail lights. It can 
be converted to the following 
options: Desert Shield, Cobra 
Commander, and Police 
Vehicle. 
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F14 Fighter 
Kiddie’s Mfg. 

This Air Force-inspired ride 
comes with solid-state in- 
tegrated sound, along with 
head and tail lights. It can be 
converted to the following op- 
tions: Desert Shield, Blue 
Angel, or Navy. 


Helicopter 
Kiddie’s Mfg. 

This chopper ride features 
head and tail lights, along with 
solid-state integrated sound. It 
can be converted to the follow- 
ing options: Cobra, Desert 
Shield, and Police. Other possi- 
ble colors are red and blue. 





KIDDIE RIDES USA™ 





PORSCHE 













JUNGLE CAR 





If it’s new and money making, Kiddie Rides U.S.A. has | 
itand has it FIRST. We represent the leading U.S. and 
European ride manufacturers. FIRST with hydraulics, 
and consistently FIRST in the Children’s Amusement 
Industry. 

We maintain the largest inventory of the latest, best 
money making rides in the marketplace. Our selection 
is unparalleled in the industry. 

Immediate delivery on most rides. 






















New & Bt LAE “WE TAKE TRADE: INS 





LARGEST PARTS INVENTC RY IN THE BUSINESS 
8 Full-Time technicians to assist aa .CALL TOLL FREE 
for same day service and parts! 1-800-553-8000 
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Merry Go Around Horse 
Kiddie’s Mfg. 

This old favorite among 
children comes with solid-state 
integrated sound, with pastel 
and black color options. Kid- 
die’s Mfg. also manufactures a 
Classic Carousel ride, which 
comes in an optional pastel 
color. 





Cobra Army Tank 
Kiddie Rides USA 

This ride has all the detailing 
of areal military tank, including 
a swiveling top section with 
mounted cannon, machine 
guns in front, and realistic 
sound wea and lights. 


Ninja Cycle 
Kiddie Rides & More 

This flashy motorcycle 
shares the same features as the 
other two company rides: made 
in the United States; brightly 
colored; fully warrantied; a 
sound system; an inter- 
changeable body; and the abili- 
ty to use the same base. 





Old Tyme Car 
Kiddie Rides USA 

Kids can step back in time 
with this antique car ride. It’s 
red and black with a single oval 
window in the rear. Also 
featured are working headlights 
and old-time horn sounds. 


Pony 
Kiddie Rides & More 

This traditional kiddie ride 
has all of the same standard 
features as the Ninja Cycle. 





Porsche 
Kiddie Rides USA 

This red and white sports car 
has racing decals and flashing 
lights. Young drivers will be 
pestering their parents to get 
behind the wheel of this ride. 


Kiddie Rides 


Tri Moto 
Kiddie Rides & More 

A three-wheeler kiddie ride, it 
has all of the same standard 
features as the previously men- 
tioned Ninja Cycle and Pony. 
The company also provides 
parts, coin box protectors, timer 
assemblies, reduction gears, 
and the like. 





Space Shuttle 
Kiddie Rides USA 

This is a hydraulic ride with 
rotation—a real step into the 
world of outer space. The color- 
ing is all-American red, white, 
and blue. It stands 6’8”’ long, 4’ 
wide, and 9’9”’ high. 
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Kiddie Rides 





Sputnik 
Kiddie Rides USA 

This unusual, eye-catching 
spacecraft mimics the first one 
to orbit the earth. Jet boosters 
dominate the back of this white, 
red, and black ride. Also 
available from the company is 
Up and Down and many other 
rides. 





Robot 

Standard Kiddie Rides 
Children sit inside this talking 

robot, which rotates in a quarter 

circle. The unit is white with red 

eyes, black arms, and a blue 


Carousel 
Miracle Recreation 

A musical, miniature merry- 
go-round that’s built for use in- 
side or outside. It’s constructed 
of sturdy fiberglass and steel. 
There are computer-generated 
calliope tunes to attract 
children. The ride comes in red, 
white, and yellow. 


Train 
Standard Kiddie Rides 

This red, black, and white 
replica of a steam train features 
flashing lights and engine 
sounds. The ride—along with 
all Amutec models—features 
an all-metal fabricated frame fit- 
ted with castors, a fiberglass 
cabinet with high-gloss finish, a 
large cashbox, and a top- 
quality gearbox. 


Sea Lion 
Rainbow Amusement Rides 
One of a series of 16 inter- 
changeable kiddie rides with 
UL-approved motors, belt- 
driven movement, and 
fiberglass bodies. Among the 
other rides are an airplane, 
speed boat, pony, kangaroo, 
unicorn, pelican, donkey, 
crocodile, dolphin, elephant, 
and fantasy horses. 


Little Train 
Zamperla 

Youngsters can take a turn 
as Chief railroad engineer on 
this mechanical ride. It looks 
like Tootle, the storybook 
engine that learned to stay on 
the tracks. 
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Custom Car 
Standard Kiddie Rides 
Standard distributes rides 
manufactured by England’s 
Amutec Kiddie Rides. This two- 
seater ride incorporates a rock- 
ing motion and sound. It’s black 
with white running boards, 
headlights, and a double steer- 
ing wheel. 


Red Baron 
Zamperla 

Snoopy’s nemesis, the Red 
Baron, piloted a jet plane just 
like this one. A hydraulic lift ride 
of molded fiberglass, with 
sound and lights. Also available 
is Sharp Eagle, a black and gold 
hydraulic ride reminiscent of a 
jet fighter. 


105 


JUNE 1991 


PLAY METER 


PRING BUYER’S GUIDE 





Ye Olde Gift Shoppe 
Altec 

A single upright crane with 
European claw unit, plexiglas 
exterior, coin mech for one to 
four coins, adjustablestimer, 
four-way joystick control, solid- 
state electronics package, four 
tension adjustments for various 
prizes, and 12 musical tunes 
during play mode. 





Big Choice Limited Edition 
One-Player 
Betson Enterprises 

Deluxe version of Betson’s 
jumbo crane with mirrored ceil- 
ing and high-tech halogen 
lighting. Other features: deep 
bay, eight-inch claw for large 
prizes, adjustable price set- 
tings, separate locked cash 
box, coin meter, and locking 
caster wheels. 
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Six-Player Rotary 
R.H. Belam 

A deluxe, hexagon-shaped 
merchandiser with color-coded 
player stations, adjustable turn- 
table speed and sweep arm 
control, selectable attract mode 
music, special prize payout 
music, and locking casters for 
transportation or location 
replacement. 


Classic Carousel 
Coin Concepts 

Three-player, multi-sided 
crane with full viewing of prize 
area. Features include joystick 
or button controls, dual coin 
mechs at each player station, 
large prize chutes and coin 
boxes, locking caster wheels, 
and optional bill acceptor. Two 
units can go back-to back to 
form a hexagon. 
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Cranes and Rotaries 


Big Choice 
Betson Enterprises 
Features include adjustable 
claw size and prize value, 
walnut or red formica cabinet, 
reliable Belgium mechanism, 
separate locked cash box, op- 
tional coin counter meter and 
bill acceptor, available in 
single, double, or triple 
versions. 





Classic Jumbo 
Coin Concepts 

A one-player crane with but- 
ton or joystick controls, fully ad- 
justable mechanism, dual coin 
mechs, extra capacity playfield, 
and wide prize door. Options in- 
clude prize counter and Rowe 
bill acceptor. Dimensions: 77 
inches high, 35 inches wide, 
and 43-1/2 inches deep. 


Top Choice 
Betson Enterprises 

A jumbo single upright crane 
with oversized adjustable claw, 
button or joystick controls, op- 
tional $1/$5 bill acceptor, prize 
counter, dual coin mechs, and 
extra large prize-viewing area 
and door to accommodate 
larger prizes. 





Tiger Paw 
Drews Industries 

Single crane with multi- 
sensory devices for security, 
tilt, and chute. Features: 
operator-selectable play set- 
tings, separate locking cash 
box and prize storage compart- 
ment, coin-in and prize-out 
meters, hinged front door, 
joystick or button control, and 
locking caster wheels. 
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Jumbo Tiger Paw 
Drews Industries 

A new Crane designed for 
jumbo-size prizes. It has all the 
same features as the single 
Tiger Paw, including operator- 
selectable play settings, coin-in 
meter and prize-out meter, 
hinged front door, locking 
caster wheels, and more. 





Custom Crane 
GaMCO 

Single upright crane with ad- 
justable timer and coinage, 
joystick control standard, 
rotating playfield that moves 
toys within the unit and 
eliminates dead corners, inter- 
changeable marquees 
available for seasonal em- 
phasis, and formica-covered 
cabinet. 


Animal House Toy Vendor 
GaMCO 

A winner is guaranteed every 
time with this upright crane. 
Features: illuminated rotating 
carousel of prizes and modular 
electronics. Game play is pric- 
ed at either $1 or $2 per play; 
players keep playing until they 
win a prize. A bill acceptor is 
standard. 


Music Machine 
GaMCO 

A new rotary that dispenses 
cassette tapes, housed ina 
cabinet with many of the same 
features as the Crown Jewels. A 
special spring mechanism 
gives greater control of the 
tapes and the unit automatically 
puts a new cassette on the mir- 
rored playfield after one leaves 
the prize chute. 


Cranes and Rotaries 





Crown Jewels 30-Cup 
GaMCO 

A two-player rotary with 
joystick control, space-saving 
design, shake and tilt alarm, 
high visual impact viewing 
area, plexiglas window for safe- 
ty, adjustable pricing and timer, 
modular electronics, extra large 
coin box, self-stocking, 30-cup 
reserve model. 





Jumbo Skill Crane 
Grayhound Electronics 

Features include jumbo aa- 
justable six-inch claw, plexiglas 
side viewing area and tempered 
glass front, dual coin mechs, 
locking caster wheels, button or 
joystick control, LED read-out 
for coins and seconds, coin ac- 
cumulator and bill acceptor 
standard. 
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Crown Jewels 80/90-Cup 
GaMCO 

Rotary merchandiser with 
80/90-cup reserve, self-loading 
by gravity. Other features: two- 
player action, joystick control, 
directional control of sweep 
arms, automatic security gates, 
adjustable pricing and timing, 
$1/$5 bill acceptor available. 





Skill Crane 
Grayhound Electronics 
Single-player crane with ad- 
justable claw, dual coin mechs, 
plexiglas viewing area, joystick 
or button control, large metal 
coin box, deep prize area, LED 
read-out for game play, coin ac- 
cumulator, and optional bill 
acceptor. 
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Cranes and Rotaries 





Kramer Krane 2000 
Kramer 

A single crane with coin-in 
and prize-out meters, operator- 
adjustable claw, plexiglas 
panels, joystick or button con- 
trols, seven complete dip switch 
changeable play modes, dou- 
ble locking front prize door, 
separate locking cash box and 
storage, and back access for 
service. 
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Clean Sweep Double 
Smart Industries 

Features include 
simultaneous game play for two 
players. The same features and 
options on the single cranes are 
available here, plus other op- 
tions such as credit/timer 
readout and tilt alarm. Dimen- 
sions: 48-1/2 inches wide, 
32-1/2 inches deep, and 81 in- 
ches high. 
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Super Skill Dozer Il 
Kramer 

New design dozer with 
rotating turntable and revolving 
pusher. Players drive a dozer 
and push prizes onto the turn- 
table. The game is completely 
operator-adjustable for difficulty 
levels. Dimensions: 42 inches 
by 42 inches. 
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Clean Sweep Triple 
Smart Industries 

All the features of the double 
model are included here to ac- 
commodate three players at 
once, from the LED credit/timer 
readout to the sound system 
and plumb bob tilt operation. 
Dimensions: 70-7/8 inches 
wide, 32-1/2 inches deep, and 
83 inches high. 
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Diga Mart 
Roth Novelty 

A one- to four-player rotary 
with domed top and double coin 
mech. It accommodates various 
size prizes and has three 
musical tunes selectable by dip 
switch. Prizes move on a turn- 
table; playing time is 80 
seconds. 


Clean Sweep Jumbo 
Smart Industries 

The same features and op- 
tions as the Jumbo Jr. 34-inch 
unit, including the new cabinet 
design of the ’90s. Both models 
feature credit/timer LED 
readouts to accommodate the 
large set of claws. Dimensions: 
42 inches wide, 32-1/2 inches 
deep, and 81 inches high. 


Clean Sweep Single/ 
Super Single 
Smart Industries 

New cabinet design with gold 
aluminum trim and tamper- 
resistant, stainless steel, dou- 
ble prize door system. 
Features: three skill game op- 
tions, game bonus and timer, 
joystick control, steel frame, 
and dual coin mechs. Options: 
$1/$5 bill acceptor with stacker, 
prize counter meter, and more. 





Clean Sweep Jumbo Jr. 
Smart Industries 

Along with the same features 
and options as other Clean 
Sweep models, this crane has a 
dropped playfield depth with in- 
creased side viewing area. A 
$1/$5 bill acceptor with stacker 
is standard. Dimensions: 34-1/4 
inches wide, 32-1/2 inches 
deep, and 81 inches high. 


SHOOT TO WIN 
BASKETBALL 
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Cranes and Rotaries, Alley Bowlers 





Clean Sweep Classic 
Jumbo Single 
Smart Industries 

Large viewing area achieved 
by low playfield and increased 
window display, high-tech 
halogen trac lighting, ‘‘motion’”’ 
sound system, $1/$5 bill accep- 
tor with stacker, credit/timer 
LED readout, and large ad- 
justable claws. Dimensions: 
35-1/2’’ wide, 41’’ deep, and 
77-1/2” high. 
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Challenger 4 
Wedges/Ledges 

Four player upright with eight 
coin mechs and a double coin 
door at each player’s station, 
carousel field that rotates, 
enhanced audio, complete 
prize viewing from any angle, 
and eight-way joystick. Also 


available, the single Challenger. 
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Clean Sweep Classic 
Jumbo Double 
Smart Industries 

A larger version of the Classic 
Jumbo Single. Both offer three 
skill game options, joystick con- 
trol, and tamper-resistant, 
stainless steel, double prize 
door. The console box on both 
can be removed for access 
through standard doorways. 
Dimensions: 70”’ wide, 41”’ 
deep, and 77-1/2” high. 





Bowlingo 
Capcom 

Coin-op bowling lanes with 
fully automatic 10-pin installa- 
tion, Games can be ordered in 
lane lengths starting at 20’ and 
going up; minimum order is two 
lanes; balls are 4-1/2” in 
diameter. 
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Jackpot Four-Player 
Smart Industries 

A four-player rotary with 
automatic prize loading system 
and prize dispenser in the 
center of the mirrored playfield. 
Features: rotation timer, double 
coin mech, separate locked 
cash box, tilt alarm for motion 
detection, and 12 musical tunes 
in the attract mode. 





Croaker 
Exidy 

Players roll rubber balls 
toward a mouth-popping frog 
for points and tickets. Features: 
infrared optic sensor switches, 
attract lights, canopy-plex, and 
quick entry to components 
through trap door bottom ac- 
cess. Dimensions: 7’ long and 
2’ wide. 


Jackpot One-Player 
Smart Industries 
Single-player version of the 
four-player unit. Features in- 
clude rotating carousels, 
separate locked cash box, dou- 
ble coin mechs, side-cabinet 
viewing window, and automatic 
prize dispensing system. Op- 
tions: dollar bill acceptor with 
stacker, ticket dispenser, or 
bubble gum payout. 





Twister 
Exidy 

An alley bowler with a 
‘devilish’ theme. Players roll 
rubber balls toward numbered 
holes good for points that add 
up to tickets. Secure coin box 
and ticket dispenser standard; 
all features and dimensions the 
same as for Croaker. 
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Fab-U-Ball 
F.A.B. Electronics 

An alley bowler with a two- 
piece cabinet of solid core 
plywood in 6-, 10-, and 13-foot 
models. Look for solid-state 
electronics, infrared ticket 
dispenser, solenoid ball 
release, coin mech sensors, 
and a multiple sound system of 
30-plus tunes. 


Smartball One-Player 
Smart Industries 

A ski alley game that comes 
in either 10- or 13-foot lengths. 
Features: sound system, coin 
counter meter, separate locked 
coin box, microprocessor game 
boards, adjustable winner 
levels, and total front ser- 
viceability. A host of options are 
available. 


Super Bowl 
Imagination Leisure 

A big ball coin-op bowling 
game that comes with lanes 14’ 
long, expandable in increments 
of 4’ up to a maximum of 26’ in 
length. Balls are 4-1/2” in 
diameter and pins operate on 
an automatic reset mechanism. 


Smartball Four-Player 
Smart Industries 

All the same features of the 
Smartball one-player are found 
on this larger unit. Among the 
options are bill acceptor and 
stacker, auto-adjustable ticket 
dispenser, ticket counter, low- 
ticket warning light, and 
100-point bonus pockets. 


Alley Bowlers, Roll Downs 





Skee-Ball 
Skee-Ball 

The classic alley bowler with 
cabinet constructed of plywood 
and laminated hardwood. 
Features: flashing lights, 
sound, digital scoring, special 
netting to contain the balls, coin 
mechanism adaptable to 
coins/tokens, and steel coin 
box. Available in both 10- and 
13-foot models. 





Clown Rolidown 
Bay Tek 

Clowns, balloons, and hearts 
cover the backglass of this blue 
and pink roll down; six balls are 
rolled with the intent of 
reaching either a high or low 
score. Features: attached stool, 
beacon light, new voice and 
sound effects, faceplate target 
lighting, and game and ticket 
counters. 
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Mini Skee-Ball 
Skee-Ball 

An alley bowler designed 
especially for children, it’s a 6’ 
3”’ version of the original game. 
Features include pastel colors, 
nursery rhyme music, digital 
scoring, steel coin box, and 
graphics panel with nursery 
rhyme characters. 





Fleider’s Choice 
Bay Tek 

Players roll for only high 
scores in this rolldownina 
cabinet of red and green; the 
backglass has baseball hard 
hats on top of the beacon lights. 
Identical features as Clown 
Rolldown; measurements of 
both units are 69”’ high, 22.5” 
wide, and 72”’ long. 
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Roll Downs 





Roll Down 
Bay Tek 

The original roll down in the 
Bay Tek line has been com- 
pletely redesigned with new 
electronics, sound effects, and 
graphics. Standard are the 
beacon light, automatic coin 
and/or token operation, single 
ball release, and faceplate 
target lighting. Players roll fora 
high or low score; choose from 
a host of options. 


Lite-A-Line/Bingo-Reno 
Seidel 

Roll down featuring ticket 
dispenser, winner light and bell, 
12-inch foul glass, 
microprocessor-controlled cir- 
cuit board, ticket and coin 
meters, and score display on 
each game. The object of the 
game: score one or more lines 
(five lights in a row) to win. 
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Dino Roll 
Seidel 

A prehistoric-themed roll 
down with colorful cartoon 
dinosaur graphics. Features: 
ticket dispensers, digital sound 
effects and voice, front drawer 
access, playfield lighting, 
rotating winner beacon and 
bell, and operator- 
programmable pricing, scoring, 
tickets, and credits. 


Pokereno 
Seidel 

This roll down features the 
same standard equipment as 
other Seidel games. Pokereno 
derives its name from the card 
game Poker, with more tickets 
being dispensed as the player’s 
hand improves. 
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3-in-Line 
Seidel 

Roll down with ticket 
dispenser, microprocessor- 
controlled circuit board, 12-inch 
foul glass, ticket and coin 
meters, score display on each 


game, and winner light and bell. 


The object of the game: score 
three lights in a row or a double 
3-In-Line. 


Twenty One 
Seidel 

The object of the game: 
achieve a score of 21 with two 
to five balls, or remain under 21 
with five balls. Features: ticket 
dispenser, Win-A-Path playfield 
dividers, winner light and bell, 
ticket and coin meters, 
microprocessor controlled cir- 
cuit board, and score display. 


Hi-Lo 
Seidel 

Features include ticket 
dispenser, Win-A-Path playfield 
dividers, winner beacons, win- 
ner light and bell, ticket and 
coin meters, microprocessor- 
controlled circuit board, and 
score display. The object of the 
game: score Hi-Lo (21) with two 
to five balls or remain under Hi- 
Lo with five balls. 





Quackers 
Seidel 

A roll down that adds new 
technology to the over/under 
midway game of the ’30s and 
’40s. Features: operator- 
programmable, four channel 
digital audio with attract mode, 
and the ability to issue tickets, 
free games, or credits for winn- 
ing scores. It can be customiz- 
ed for themed graphics. 
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Roll Downs, Coin Pushers 





Poker Roll 
SMS/Coastal 

A combination of a roll down 
and a video poker game with a 
21-inch flat screen, Wells- 
Gardner color monitor. An XY 
grid mechanism accurately 
evaluates cards. Players roll 
five rubber balls, then selective- 
ly discard unwanted balls and 
roll again to improve their hand. 


Rock N’ Roll 
Betson Enterprises 

A Crompton coin pusher with 
a Classic jukebox theme, 
available as a one- or six-player 
game. Features: more player 
control, reliable electronics, 
and solid cabinet design. 
Dimensions: 26”’ wide, 31”’ 
deep, and 63”’ high. 


Klondike 
Betson Enterprises 

A one-player coin pusher with 
token or ticket payout and a 
10-token bonus feature. The 
cabinet is bright red, blue, and 
yellow with gold trim; manufac- 
tured by Crompton. Dimen- 
sions: 26’’ deep, 31” wide, and 
63”’ high. 


Variety 
Betson Enterprises 

A three-player game that 
features Magic Circle, a cover- 
the-spot game in the center, 
and coin pushers on each side. 
Several players can be happy at 
one time with the choices 
available. Dimensions: 86” 
high, 74’’ wide, and 31”’ deep. 


New Wave 
Betson Enterprises 

A hexagon-shaped coin 
pusher from Crompton. 
Features: bonus slide, cabinet 
construction of tubular stainless 
steel, highlighted by colors of 
hot pink, electric blue, and 
fluorescent green. Dimensions: 
6’11”’ high and 6’ across. Also 
available with Rock N’ Roll 
graphics. 


Wedges/Ledges 
Betson Enterprises 

A four-player machine with 
“no tilt” inner table unit, music 
playing during ticket- 
dispensing, operator adjustable 
number of tickets dispensed. It 
is available with both token and 
quarter chutes. Dimensions: 
40” wide, 49-1/2”’ long, and 
37” high. 
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Riviera 
Betson Enterprises 

A Crompton coin pusher in 
three-, four-, and six-player 
units. Features: bonus stacker, 
special token-dispensing 
model, and synthesized sound 
effects. The game is bright red, 
yellow, and blue with splashy 
overhead display. Also 
available with Rock N’ Roll 
graphics. 





Buccaneer 
Coastal 

Acoin pusher available as a 
two-player centerpiece or two- 
or three-player wall unit. 
Features: double coin mechs, 
front playfield perspex released 
by service locks for easy 
loading, new laminate finish for 
cabinet, sound effects, and ad- 
justable tilt protection with 
alarm system. 
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ROWE International and 
ROWE’s Participating Distributors 
Proudly Announce 


FREE CD’S 


¢ The "Billboard Top Hits" Series ¢ 
¢ Rhino Record Selections ° 


24 FREE CD’S 
with purchase of one 
CD-100A 


Offer Valid June, 1991 


Not valid in conjunction with any other factory promotion offered during the same period. 


Contact your local participating ROWE distributor 
for payment terms, qualifications and details. 


Whippany, N.J. 07981 
(201) 887-0400 
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Coin Pushers 





Circus Parade 
Coastal 

A brightly colored, hexagon- 
shaped, six-player coin pusher 
with a circus theme and wide 
viewing area for player appeal. 
Features: dual self-filling 
jackpots and full anti-cheat 
system. An ideal centerpiece 
available with or without 
changers. 


Showboat 
Coastal 

The big brother of Riverboat, 
also designed by Harry Levy. 
Features: three-, four-, or six- 
player pusher with token 
dispensing feature, available 
with or without changers, and 
bright marquee and graphics 
depicting paddlewheelers of 
days gone by. 


Merlin’s Magic 
Coastal 

A new Harry Levy three- 
player or six-player coin pusher 
designed around the theme of 
Merlin the Magician. Features: 
wide playfield design for player 
viewing, attractive graphics, 
and token dispensing. The 
cabinet is red, black, and gold; 
available with or without 
changers. 
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Fairground Attraction 
Coin Concepts 

An ornately designed three-, 
four-, or six-player pusher with 
a wide playfield and two dif- 
ferent bonus features. Other 
features: an anti-cheat alarm 
system, sliding skill coin chute, 
and ticket-every-time option. 
The game is fully metered; 
payout is ticket or token. 


Pirate Treasure 
Coastal 

A pirate-themed coin pusher 
in two- or four-player unit. 
Features: running lights, clever 
use of mirrored perspex for 
visual impact, sound effects 
with adjustable volume, and 
bonus feature. Also available: 
Wild West Rick Wheel, an Old 
West-themed two- or four- 
player unit. 


Gold Mine 
Coin Concepts 

Bright graphics laced with 
gold highlight this three-player 
or six-player pusher with ad- 
vanced cabinet construction. 
Features: wide playfield, sound 
effects on bonus wins, and full 
tilt alarm. Dimensions: 73”’ 
wide and 79”’ high. 
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Riverboat 
Coastal 

A one-player coin pusher 
designed by Harry Levy. 
Features: full anti-cheat 
system, token-dispensing, 
playfield with maximum coin 
display, and wide front and side 
panels. The game is housed in 
a bright red and blue cabinet 
with a vintage riverboat scene. 





Starburst 
Coin Concepts 

A one-player coin pusher with 
a unique bonus payout. The 
playfield and shelf play is 
typical of most pushers, but it 
has the ability to dispense a 
promotional bonus token for a 
greater prize redemption value 
or a special bonus gift. 
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The 2001 
GaMCO 

A coin pusher with full securi- 
ty and alarm, wood cabinet, 
sliding coin entry, four-tiered 
coin drop, dual locks, lighted 
display, and optional ticket 
dispenser. The game operates 
on tokens in/out, quarters 
in/out, and tickets out (option). 


Jr. All American 
Coin Concepts 

A basketball game designed 
specifically for kids, featuring a 
lower hoop and smaller basket- 
balls. A ticket dispenser comes 
standard. Operators can seta 
maximum win level to prevent 
game abuse. 
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Quicksilver Il 
GaMCO 

An updated version of the 
Original Quicksilver coin pusher 
with jam-free dual hopper 
system, coin lit bar that deflects 
coins backwards if the game is 
vibrated, two rotating pad- 
dlewheels, gold coin graphics 
on the playfield with six bright 
colors, and improved skill 
features. 


Bozo Basketball 
Single Hoop 
Design Plus 

A youth-sized basketball 
game named for the famous 
Bozo the Clown of TV fame. It 
has flashing lights, snappy cir- 
Cus music, and colorful detail- 
ing. The optional ticket system 
has adjustable ticket settings 
and a revolving, flashing winner 
light. The game is 89”’ in length. 
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Coin Pushers, Sports Games 


Hoop 
Acces Entertainment 

This sleek basketball game 
can be assembled with one tool 
in nine minutes. It’s being 
marketed for upscale locations 
that might not normally be in- 
terested in coin-op basketball. 
A skirt with logo is included; a 
dollar bill validator and ticket 
dispenser are optional. 


Bozo Basketball 
Double Hoop 
Design Plus 

A double-hoop version of the 
previously mentioned game. 
The game length and special 
features mirror the single-hoop 
version. Though aimed for pre- 
schoolers to pre-teens, the 
game is challenging enough for 
older folks. 





Hoops 
Adastra 

The original fold-up basket- 
ball game. One person can set 
it up in less than 30 minutes. 
Features include adjustable 
length and height, welded steel 
construction, two-player 
Capability, a built-in light 
chaser, backboard lighting, and 
photocell scoring. 


’ 





Bozo Biast Off 
Design Plus 

In this ball toss game, players 
hit the blinking lights to score 
points and win tickets. It 
features a four-color, 
silkscreened backboard with 
Bozo ‘‘blasting off’’ into space 
aboard a rocketship. There’s 
also catchy circus music, bright 
orange balls, and flashing lights 
on the backboard. 


“ YOUTH-SIZE” 
REDEMPTION GAMES 


featuring 


“The World’s Most Famous Clown” 











* Instant youth recognition * Circus Music 
* Played daily on the Emmy * Flashing Lights 
Award-winning “Bozo 
Show” which is seen * Fun To Play 
throughout the world % Easy To Win 
* Continuity with other : . 
licensed “Bozo” products * All-Steel Construction 
. ; : * Adjustable: Coins, 
* Optional ticket dispenser, Tickets, Time 
winner light 
By << 
80" H x 89" Lx 45" W 
“Bozo” Basketball Single Hoop “Bozo” Blast-Off—Ball Toss Game 


PROUDLY DESIGNED AND 


MANUFACTURED IN THE U.S.A. 





BY: 
DESIGN PLUS INDUSTRIES 


737 East Marietta Avenue 
Peoria Heights, Illinois 61614 
(309) 682-9359 
(800) 541-1288 
FAX (309) 682-9394 





80" Hx 89" Lx 32" W 75" Hx 72" Lx 32" W 


Hit Buttons * Score Points * Win Tickets 
and hear the original “Bozo” voice encourage 
shooters during game play. 


“BOZO” & ©1991 LARRY HARMON PICTURES CORP. ALL RIGHTS RESERVED. 
Licensed by Larry Harmon Pictures Corporation. Los Angeles, California 90004, U.S.A. 
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Quik Shot 4-Player 
Design Plus 

This basketball game has a 
galvanized steel frame with 
three-digit scoring, along witha 
bonus game score. Other 
features include large LED 
readouts, a tamper-proof gate 
mech, and adjustable game 
time and bonus. The height is 
adjustable. 





Doyle & Associates: 


Fast Break 
Doyle & Associates 

A non-redemption basketball 
game designed for street 
operators. It’s one foot shorter 
than Hoop Shot in depth and 
uses any size ball. Other 
features: digital audio sound, 
adjustable height, and carpet at 
the bottom for sound control. 
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Batter Up 
Doyle & Associates 

A coin-op baseball batting 
game for use indoors or out- 
doors. It comes with light and 
sound effects. Other features: 
CPU-controlled, softball-size 
polyballs, optional ticket 
dispenser and dollar bill accep- 
tor. Dimensions: 23’ deep, 10’ 
wide, and 9’2”’ high. 


Hoop Shot 
Doyle & Associates 

Features include top grid 
panels for safety, lighted 
backboard, a tamper-proof gate 
design that adjusts for ball size, 
and high-impact netting grid 
panels. The steel frame breaks 
down into eight major parts. 
Dimensions: 34’’ wide, 9’ deep, 
and adjustable height. 
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BullPen 
Doyle & Associates 

A baseball pitching game that 
challenges players’ accuracy. 
The game determines the 
speed of the pitch by using 
radar. Scoring is based on balls 
and strikes thrown. It is 
operator-programmable with 
variable dipswitch settings. 
Dimensions: 16’ deep, 5’ wide, 
and 6’ high. 


Lil’ Hoop Shot 
Doyle & Associates 

Has all of the reliable 
features found in Hoop Shot, 
the difference being that it’s 
designed for children. If two 
kids want to compete, a double- 
hoop version of the game is 
available. 


Sports Games 





Dump the Ump 
Doyle & Associates 

Players use baseballs to 
knock over umpire figures that 
appear in three rows on the 
back of the game. Tickets are 
dispensed according to which 
targets get dropped. Dimen- 
sions: 8’8’’ high, 41” wide, and 
10’ deep. A smaller version is 
available for kids. 





Panda Pitch 
Doyle & Associates 

A ball-pitching game with 
special panda graphics that ap- 
peal to kids. It’s been reduced 
in size for even greater appeal 
to children. 


Presents 
The Newest Member in our Lineup of 
SPORTS GAMES 





LI'L HOOP SHOT DOUBLE LI’L HOOP SHOT PANDA PITCH 





Consistent profit producing games for the family 





Redemption promotes repeat play 
Ticket redemptive games produce high revenues 
Short term results on long term investments 


Doyle’s New Products mean New Money for Operators 


HOOP SHOT FAST BREAK BULLPEN BATTER-UP 





The Doyle Dedication to Excellence 


Sarasota, Florida, Lewiston, Idaho 
P.O. Drawer 49467, Sarasota, FL 34230-6467 
1-813-366-3735 FAX: 1-813-366-5197 a 
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Pro Pitch 
Doyle & Associates 

Players are challenged to 
throw as many strikes as possi- 
ble within a set time. The game 
is constructed of steel, 
plywood, and formica. It’s 
operator-programmable with 
optional ticket dispenser and 
dollar bill acceptor. Dimen- 
sions: 10’9’’ deep and 8’8”’ 
high. 


Putting Challenge 
ICE 

This golf game comes in 
three modes: a total strokes 
game that shows average and 
total putts; a hole-in-one game; 
and a pick-a-putt practice green 
that allows players to choose 
any hole from 18 different con- 
figurations. The unit measures 
6’ by 11’. Ticket dispenser and 
bill acceptor are optional. 
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Championship Basketball 
Grayhound Electronics 

This basketball game 
features music enhancement, 
spotlight control for dark loca- 
tions, a high-score display, a 
free-game point setting, and ad- 
justable playing time. A ticket 
dispenser and dollar bill accep- 
tor are optional. Dimensions: 8’ 
high, 8’ long, and 3’ wide. 


Super Shot 
National Sports Games 

A lightweight steel frame, 
sound effects, and a bright 
scoreboard with solid-state 
electronics are among the 
features included in this basket- 
ball game. Other features: ad- 
justable height and length, easy 
installation, and steel rim with 
nylon net. A double-hoop model 
is also available. 
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Mulligan Golf 
Grayhound Electronics 

This mini putting golf game, 
which will be ready at the end of 
June, features nine holes. It’s 
designed to suit the needs of a 
sports bar and comes with one 
coin mech and a bill acceptor 
standard. A ticket dispenser is 
optional. The measurements 
are 3’ wide and 8’ long. 


Tee It Up 
National Sports Games 

A golf driving range is 
brought indoors with this game. 
Real clubs and balls are used in 
a fully enclosed spectator pro- 
tection cage. Microwave 
technology measures and 
evaluates each shot and in- 
forms the player of the speed 
and projected yardage on an il- 
luminated message board. Bill 
acceptor and stacker standard. 


Sports Games 





Wrist Shot 
Grayhound Electronics 

This hockey-themed game 
uses a ‘‘street’’ hockey stick 
and ball. Players try to shoot 
the ball into one of five holes on 
the backboard to gain points. A 
red light randomly shows up 
above each hole; when players 
get the puck into that hole they 
gain bonus points. Dimensions: 
7’ tall, 40” wide, 9’ long. 





Tot Shot 
National Sports Games 

This basketball game is 
designed specially for children. 
Among the features are a solid 
wood cabinet; adjustable set- 
tings for price, time, and tickets 
(including maximum ticket 
award); flashing lights; sound 
effects, and canopy top. A 
ticket dispenser is optional. 
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UB QB Football Challenge 
National Sports Games 

A one- or two-player game in 
which the player acts as the 
team’s quarterback. Footballs 
6-1/2’ in diameter are thrown 
through holes for completions; 
short yardage is gained using 
the larger hole, and vice versa. 
Other features: steel construc- 
tion, a moving message sign, 
and adjustable price and time 
settings. 


Super Pro Quarterback 
Smart Industries 

This one- or two-player foot- 
ball passing game features a 
moving Lexan target. Players 
must decide whether to shoot 
for the three-point field goal or 
the six-point touchdown, all 
while racing against the timer. 
Other features include a photo- 
eye sensor for accurate scoring 
and microprocessor 
gameboard. 


Thumb-B-Ball 
Nevis 

Players hold a miniature ball 
between their thumb and fore- 
finger and shoot it like a dart. 
The ‘‘sweet spot”’ is one inch 
above the center of the hoop. 
Among the electronic features 
are two- and three-point scor- 
ing, acheering crowd with 
every score, and adjustable 
volume control. 


Shoot to Win! 
Jr. Basketball 
Smart Industries 
A kiddie-sized basketball 


game that automatically awards 


players with six tickets after the 
coin is deposited. Features in- 
clude a sensor for accurate 
scoring; credit/score digital 
readout; microprocessor game 
board; all-metal frame; catchy 
music; top netting; and 7”’ 
basketballs. 


Pop-A-Shot 
Pop-A-Shot 

This basketball game 
features steel construction, 
tamper-proof gate assembly, 
12V power system, digital 
scoreboard and shot clock, 
automatic ball release, ad- 
justable timer, and a security 
system. Dimensions: 32’’ wide 
and 10’ long. Two adjustable 
models are available. 





Shoot to Win! 
Single Hoop 
Smart Industries 

Features include a photo eye 
sensor; steel frame; selectable 
coin mechs and music; ad- 
justable game timer, high 
score, and number of tickets 
per basket. The height is ad- 
justable, and 7”’ balls are in- 
cluded. Bubble light, ticket 
dispenser, and top-net cover 
are optional. 
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Pro Block-A-Shot 
Smart Industries 

Players control the 
movements manually rather 
than electronically in this ‘‘one- 
on-one”’ basketball/novelty 
game. They interact to pass, 
block, shoot, and score against 
the timer and each other. 
Features include a standard 
ticket dispenser, dual coin 
mechs, and adjustable high 
score and game time. 





Shoot to Win! 
Double Hoop 
Smart Industries 

Baskets made during the last 
10 seconds in this double-hoop 
game score three points. 
Features include a photo eye 
sensor, microprocessor game 
board, metal-ball locking gate, 
adjustable height, and Rowe 
$1/$5 bill acceptor and 525 bill 
stacker (both models). 
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Sonic Blast Man 
Taito 

The player selects froma 
total of five rounds in this 
punching game, which incor- 
porates a video screen to in- 
dicate scoring. He dons a pair 
of boxing gloves and strikes the 
punch pad, hoping to defeat the 
opponent with the three 
punches allocated. 





Kiddie Hoop 
Zamperla 

Has the same features as 
Shot Clock Basketball, but it’s 
made for younger players. 
Token acceptors and car 
trailers are available for both 


games. 
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Golf-O-Mat 
Vari-Tech 

This golf simulator offers 
18-hole play with big-screen 
viewing of major golf courses 
across the country, including 
Pebble Beach and Doral. 
Players hit the ball into a nylon- 
type screen. A film screen pro- 
jects actual golf holes, giving 
players a feel for how far the 
ball was hit, lie, etc. 
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Punchball 
Zamperla 

Coin boxes can be set for one 
to three punches for 25 or 50 
cents. Players select from 
several models, including the 
Superbox deluxe model with 
large, fiberglass canopy roof 
and special light effects. 
There’s also the 75L, 74N, and 
75LR reconditioned game. 
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Hot Shots 
Vari-Tech 

Heavy-duty steel tube con- 
struction highlights this basket- 
ball game. Features include 
easy-access coin doors; rope 
lighting; digital sound; and win-, 
coin-, and ticket-counters stan- 
dard. It comes with five balls. 
Dimensions: 120” deep, 105” 
high, and 32”’ wide. 





Shot Clock Basketball 
Zamperla 

A special shot clock allows 
for up to 25 seconds of extend- 
ed play. The newly designed 
chute allows for better ball 
feeding. A sound system shouts 
‘goal’ with every basket made. 
Two-player option, LCD screen, 
and dual scoreboards are 
included. 





Mini Pro Golf 
Vari-Tech 

A miniature golf game 
designed for one or two players 
to play up to 18 holes. Features 
include digital scoreboard 
display; securely attached put- 
ter; ‘‘on screen’”’ diagnostics; 
adjustable time limit for putting; 
a countdown timer; and stan- 
dard Mars $1/$5 bill acceptor. 
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Soccer 
Zamperla 

This game measures kicking 
strength. It comes complete 
with running lights and anti-skid 
selection buttons to determine 
the level of resistance. The 
kicks of youngsters and adults 
are both registered. The 
cabinet is bright red. 
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Fireball 
Alter Enterprises 

A one- or two-player, fast- 
action shooting game that 
challenges players to guide a 
rapid fire stream of 2”’ hollow 
balls at changing targets. 


Features: two ticket dispensers, 


operator-adjustable play time 
and price, steel frame and 
plywood cabinet. Dimensions: 


10’ long, 4’ wide, and 7’3”’ high. 
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Reel Poker 
Betson Enterprises 

A unique redemption game 
featuring poker play with cards 
appearing on reels in a fashion 
similar to a slot machine. 
Players can double their win- 
nings with a hi-lo feature; 
there’s also adjustable pricing 
and a skill feature. The cabinet 
is a standard upright size. 





Little Slugger 
American Sammy 

A baseball-themed child’s 
redemption game with flashing 
lights and digitized sound. 
Players swing at a pitched ball 
with a bat (flipper) and spaces 
light up on a baseball diamond 
to register ‘‘hit,”’ “‘run,”’ etc. 
High scores bring ticket 
awards. Dimensions: 48’’ tall, 
18” wide, and 18” deep. 


Skee-Toss B.C. 
Betson Enterprises and 
Skee-Ball 

Achild’s redemption game 
with a prehistoric theme. 
Features: microprocessor elec- 
tronics, attract mode with 
speech, colorful backglass 


graphics, side netting, and solid 


plywood construction with birch 
veneer. Dimensions: 3’ wide, 6’ 
high, and 5-1/2’ deep. 
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Gumball Rally 
Atari Games 

A driving-themed game with 
27 different sounds and 
phrases. Features: attract 
beacon, real horn, ticket 
dispenser, step-stool for tod- 
dlers, operator-adjustable ticket 
payout levels, ticket 
enable/disable option, and 
diagnostic self-test. 





Bowler Roller 
Bob’s Space Racers 

This is a skill testing game. 
Players must roll a 12 Ib. bowl- 
ing ball down into steel rails to a 
stop in the pocket area. It 
comes with winning beacon 
lights and a ticket dispenser. 
Both the rods and the ball are in 
an enclosed lane. 
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Magic Circle 
Betson Enterprises 

A magician-themed, cover- 
the-spot game that challenges 
players to cover certain items 
(such as a white rabbit, top hat, 
or dove) on the playfield. The 
ticket percentage can be ad- 
justed by the operator. Dimen- 
sions: 63”’ high, 31”’ wide, and 
26”’ deep. 





Can Alley 
Bob’s Space Racers 

Players toss balls into color- 
ful trash cans, with lids opening 
and closing at random. A side 
netting keeps balls inside the 
playing area. It comes in four- 
player size, with a larger model 
available. Other features: a win- 
ning beacon, adjustable scor- 
ing, and formica-finished 
construction. 
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Hot Spot 
Bob’s Space Racers 

This unit has electronically 
synthesized sound and pro- 
gressive difficulty levels. 
Among the other features are a 
coin box for one or two 
coins/tokens, a locking cash 
box, a selector switch, 
unlimited score, high score of 
the day, formica-finished con- 
struction, and a winning 
beacon. 


Super Shifter 
Bob’s Space Racers 

This is a speedway game that 
challenges players to shift 
gears with precise timing. Other 
features include automatic win- 
ner lights and bell, Hurst 
shifters, a coin box for one or 
two coins/tokens, drag strip 
Starting lights, a variable ticket 
dispenser, and four- or six- 
player models. 


PLAY METER 
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Pattie Cakes 
Bob’s Space Racers 

Players must touch the six 
lighted cupcakes that flash at 
random before they go off. 
There’s a selector switch for 
beginner, intermediate, or ad- 
vanced play. Other features in- 
clude progressive difficulty 
levels, unlimited score, and for- 
mica cabinet construction. 


Whac-A-Mole 
Bob’s Space Racers 

The classic mole-bopping 
game. Players whack clever 
moles as their heads appear 
randomly, defying players to 
catch them. There are safe rub- 
ber hammers, along with a sign 
and beacon on top. Options in- 
clude a variable ticket 
dispenser and parts kit. 
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Roll-A-Ball Derby 
Bob’s Space Racers 

Among the features on this 
unit, which is available in five 
different-sized models, are: 
roller chain and sprocket move- 
ment, player-counting systems, 
foot switches, indicating lights, 
individual unit activation, 
automatic game shutoff, ‘‘mini- 
mac’ sound effects, and win- 
ner lights and bell. 


Ghost Town 
Bromley 

A shooting/redemption game 
in an upright cabinet. Players 
get 20 shots and attempt to hit 
20 targets in a pre-set time 
frame (operator-adjustable). 
Tickets are awarded for every 
other target hit; a bonus of 10 
tickets comes with the perfect 
score. 





Sidewinder 
Bob’s Space Racers 

A challenging balance game 
that asks players to control a 
ball on a winding platform until 
it reaches the end and drops in- 
to a waiting basket. Cabinet 
construction is 3/4’ plywood 
covered with formica. Dimen- 
sions: 51”’ long, 22”’ wide, and 
4-1/2’ high. 





Rock-N-Bowl 
Bromley 

A fast, bowling-themed game 
in a plywood cabinet with solid- 
state electronics and ticket 
dispenser included. Players in- 
sert a coin, which rolls on its 
edge to the end of the playfield 
to strike pins of varying values. 
Operators can fine-tune difficul- 
ty levels. 


‘‘Rock ‘N Bowl week in and week out is at the top of the 
list in earnings. I highly recommend it to anyone 
seriously looking at redemption or enhancing their 
current mix. Seeing is believing... we're operating over 
50 units now!” 


—Ronald Malinowski 


Vice President Equipment Services 
Aladdin’s Castle 








Call us for the name of the 
Bromley Incorporated 
Distributor nearest you. 


In the United States: 


Joe or Frank Bundra 
3955 Suffolk 
Hoffman Estates, IL 60195 


(708) 705-5991 


Outside the United States: 
Lauran Bromley 
3231 W. Victoria 
Chicago, IL 60659 
(312) 267-6030 
(312) 509-9508 FAX 
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TMNT Pizza Drop 
Capcom 

Those pizza-loving heroes 
are back, asking players to drop 
pizza balls into manholes to win 
tickets; the balls are standard 
orange goif balls. The game is 
housed in an oversized 
pachinko-style machine. 
Dimensions: 30”’ wide, 23”’ 
deep, and 72”’ high. 
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Roosta Shoota 
Coastal 

A skill shooting game with il- 
luminated rotating timer, 
realistic sound effects, and 
ticket dispenser. Players shoot 
balls at barnyard graphics 
featuring a strutting rooster and 
are rewarded with tickets. 
Dimensions: 30-1/2”’ wide, 
42-1/2”’ deep, and 72” high. 
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Crazy Clown 
Coastal 

A game reminiscent of “‘Beat 
the Clock,”’ it asks players to 
move a colorful clown across 
the playfield to catch colorful 
balls as they drop from above 
through a pachinko-type board. 
Tickets are awarded for suc- 
cess. Dimensions: 76” tall, 33”’ 
wide, and 26” deep. 


Sheriff Shoota 
Coastal 

A skill shooter, similar to 
Roosta Shoota, that asks 
players to shoot lightweight 
balls into targets below figures 
of Old West sheriffs. Features: 
illuminated rotating timer, 
realistic sound effects, and 
ticket dispenser. Dimensions: 
30-1/2’’ wide, 42-1/2”’ deep, 
and 72” high. 
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Pop-A-Ball 
Coastal/SMS 

A redemption game that com- 
bines amusement only video 
poker with a bouncing ball that 
‘“‘pops’”’ cards onto a 13-inch 
color monitor. Features: double 
coin mechs, ticket dispenser, 
and new graphics. Balls are 
mechanically propelled onto a 
playfield with holes showing dif- 
ferent card values. 


Kron Duel 
Cofusa Enterprises 

An unusual and futuristic 
ticket-dispensing game in 
which two players control robot 
combatants. Features: laser 
targeting and firing, adjustable 
speed controls, liquid crystal 
status displays, multi-channel 
digital sound, and single or 
multi-coin activation. 


Robo Bop 
Coastal/SMS 

Anovelty striker game ina 
robot-style cabinet that stands 
8’ tall. Features: over 100 
lights, a revolving beacon, and 
strobe light. Players indicate 
age level, boy or girl, then hit 
the striker with a rubber ham- 
mer. Tickets are awarded, 
music plays, and the robot talks 
to the player. 





Body Match 
Coin Concepts 

A skill-stop game that invites 
players to match-up the head, 
torso, and legs of a seashore 
character. A horizontal wheel 
game, it involves the player with 
starting, stopping, and holding 
the ‘‘second spin’’ phases of 
the game. It is available in 
either ticket or token award 
models. 
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Cat ’N Mouse 
Coin Concepts 

A timed reaction game hous- 
ed in a castle-style cabinet with 
a low bench seat. A mouse ap- 
pears in one of the top windows 
as a Cat tries to catch him by lin- 
ing up below. Catching the 
mouse means a faster pace and 
more tickets. Dimensions: 52”’ 
high, 29” wide, and 39”’ deep. 





Rebound Il 
Coin Concepts 

A coin-op ‘‘cover the spot”’ 
game in which players attempt 
to land their coin on various 
playfield targets. Covering the 
bullseye with the coin scores a 
win; there’s also a bonus 
feature and coin interaction. 
The one-player game offers 
operator-adjustable features. 


Fire Fighter 
Coin Concepts 

A one- or two-player com- 
petitive game where players 
rescue a damsel from a burning 
building. Each player station 
has a hand control that directs 
water to a target, causing a 
fireman to move up a ladder, 
save the damsel, and win 
tickets. Dimensions: 84” deep, 
42-3/4”’ wide, and 95”’ high. 





Pig Racing 
Coin Concepts 

A one- to four-player competi- 
tion game with adjustable race 
speeds and adjustable ticket 
awards. Players use a skill pin- 
ball table to advance pigs on 
the playfield. Options: 
showcase and bench seat. 
Dimensions: 82-1/2’’ long, 56”’ 
deep, and 78”’ high. 


Five Card Draw 
Coin Concepts 

A skill-stop card game that 
allows the player a second card 
draw to win either tickets or 
tokens. The game’s two coin 
entries will accept from 10 
cents up to $1 per play. Other 
features include percentaging 
and hi-lo double-up. 





Prize Bingo 
Coin Concepts 

An upright one-player game 
that invites players to fill bingo 
cards by skillfully stopping 
flashing numbers to gain a win- 
ning combination. An ad- 
justable award schedule and 
timed play add to the excite- 
ment. Dimensions: 79”’ high, 
32”’ wide, and 36”’ deep. 
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Luigl’s Corner 
Coin Concepts 

Players must skillfully shoot 
coins or tokens into two moving 
targets: the hat of an organ 
grinder or the cup of his 
monkey to win tickets. Dimen- 
sions 73” high, 26” wide, and 
20” deep. Available in a free- 
standing, crane-size cabinet or 
half-size countertop unit. 





Toss Em 
Coin Concepts 

An easy to play and unders- 
tand ball tossing game design- 
ed for children. Youngsters 
gain tickets by tossing balls into 
holes with graduated point 
values. Operator adjustments 
can set a maximum win level to 
prevent game abuse. 
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Cosmo Gang 
Data East 

A team game for two players 
who work for a combined score 
and tickets. The object: use 
mounted space guns to prevent 
five little aliens from stealing 
energy cubes. Colorful cabinet 
with seats; mechanized guns 
use light beams. Dimensions: 
16” long, 37” wide, and 71” 
high. 





Four by Four 
Exidy 

Miniature 4x4 trucks are the 
moving objects in this game, 
which challenges players to 
drop lightweight balls into slots 
that cause the trucks to race 
across an elevated playfield 
with plexi hood top. It accom- 
modates from one to four 
players at a time. 
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Hop-A-Tic-Tac-Toe 
Data East 

Players pop balls and try for 
the classic match-up of Tic-Tac- 
Toe after skillfully holding some 
and ‘‘re-popping’”’ others. 
Features: bonus jackpot, mini 
over/under door, and computer- 
controlled attraction lights. 
Dimensions: 34” long, 27” 
wide, and 81”’ high. 


CAMP TOWN 





Camptown Races 
Exidy 

A one- to four-player redemp- 
tion horse race game. It invites 
players to choose one of four 
color-coded playing stations, 
then move flippers to advance 
the horse, whose colors match 
that of the player’s station. 
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Wacky Gator 
Data East 

Players are challenged to 
‘“‘whack those gators” in this 
colorful game housed in a 
bright blue cabinet with 
cartoon-like graphics. Players 
use a soft mallet to pound 
alligators that slide out intermit- 
tently. The player’s score 
registers on the back panel 
along with the day’s high score. 





Action Lotto 
GaMCO 

Available in four models: 
coin-dispensing, ticket- 
dispensing, credit- 
accumulating, and the four-by- 


four that accepts multiple coins. 


Players direct plastic balls onto 
a lighted playfield of numbered 
pockets. Coming new this fall: 
Boogie Men, a unique and 
challenging redemption game. 


Dinamic Shot 
Dynamo 

A laser-shooting game featur- 
ing an overhead monitor and a 
unique speaker system. 
Players aim at targets on the 
colorful backboard and see the 
results on the monitor. 





Dyno Bop 
Grand Products 

Video and redemption come 
together in a Stone Age-themed 
game with flashing display sign, 
19’’ color monitor, and ticket 
dispenser. Players roll balls 
across the playfield at Dyno 
Eggs. The balls become rocks, 
which hatch comical prehistoric 
animals and birds when they 
bash into the eggs. 
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ALL TIME CARNINGS LEADER | Cs ROOKIE OF THE YEAR” 


Meltec has just hit a grand slam! From BOOMBALL,"The Ageless Veteran”, to SHOOT OUT, "The 
Rookie of The Year", Meltec has continued to provide long lasting, high earning ticket redemption 
games that have endeared themselves to the playing public. Quality, high profits and player 
appeal are trademarks of this line up. For more information on Meltec’s ALL-STAR LINE UP contact: 


Meltec Inc. 15508 Las Plumas Ave., San Jose, CA 95133 Tel: (408) 923-1302 Fax: (408) 923-0835 Outside Ca: (800) 356-4777 
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Shuttle Launch 
Lazer Tron 

A laser race game that 
rewards skill by launching a 
space shuttle into orbit and 
gaining tickets. The game 
comes as a two-player unit and 
multiples up to 14 player sta- 
tions. Features: winner lights 
and bells, synthesized sounds, 
and adjustable ticket distribu- 
tion. Many options are 
available. 





Knock Down 
Meltec 

Features include auto reset 
system, double-stitched cat 
targets, Z-80 microprocessor- 
based electronics, heavy-duty 
aluminum castings, and 
operator-adjustable number of 
balls, coinage, and ticket- 
dispensing levels. Available in 
Little Ace, Little Deuce, or in- 
dividual units. 
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Pot O’ Gold 
Leprechaun 

A redemption game for all 
ages. Roll the ball all the way 
across the clear tube without 
falling through any of the holes. 
The further you progress, the 
more tickets you win. Features: 
Irish music and graphics, ticket 
dispenser, neon light, and 
bonus tickets for three comple- 
tions in a row. 


Lunar Golf 
Meltec 

Players race against the 
clock and maneuver golf balls 
on a moving playfield of lunar 
craters. Operator-adjustable 
features: play length, coinage, 
double coin drop, LED display, 
and digital audio. 
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Big Mouth 
Meltec 

Players try to knock the teeth 
out of a big clown mouth to win 
tickets. Features: 
microprocessor-based elec- 
tronics, automatic teeth reset, 
unbreakable Lexan clown, and 
adjustable coinage, ticket- 
dispensing levels, and number 
of balls. It is available in a one- 
or two-station package. 


Shoot Out 
Meltec 

A midway-style redemption 
gun game featuring a rapid-fire 
gun mechanism and non-stop 
pop-up targets. Players race 
against the clock to gun down 
Western outlaws as they ap- 
pear on rooftops, in windows, 
and in saloon doorways. 
Dimensions: 12’ long, 2-1/2’ 
wide, and 7-1/2’ high. 
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Boom Ball 
Meltec 

Players propel balls froma 
cannon down a lane and into 
target holes with different point 
values. A ticket-dispensing 
game that appeals to all ages, it 
is available in a cabinet size 
geared to taverns as well as a 
regulation length. 


Awesome 
Quicksilver | 

A skill track game available 
as a kit to interchange with Hi 
Tension. Players are asked to 
maneuver a 3/4”’ stainless steel 
ball around the track to gain 
tickets. It is a solid-state 
mechanical game. Dimensions: 
25” wide, 31”’ deep, and 59”’ 
high. 
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Hi-Tension 
Quick Silver Development 

A solid-state mechanical 
game that asks players to guide 
a 3/4”’ stainless steel ball 
through a maze without it drop- 
ping off the playfield. A 
mechanical joystick is used to 
tilt the playfield and keep the 
ball in play. It is a kit that easily 
interchanges with Awesome. 





UFO Mogura 
Taito 

Flying saucers provide the 
artwork and theme for this 
space character mashing game 
as players hit the characters 
over the head when they pop up 
in five different spaces. Digital 
scoring on the backglass 
registers the player’s score and 
high score. 
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Peggie 
Strata 

A humorous video/novelty 
game that has as its object 
keeping the Peggle character in 
play as he moves down a spinn- 
ing wheel of pegs and into cars 
of a moving train below. It can 
be a fast-paced redemption 
game or an upright, vertical 
monitor video kit. 


Animal Festival 
Vari-Tech 

A single-player game that 
tests quickness and coordina- 
tion as players ‘‘bop’”’ animal 
heads and beat the clock to 
gain bonus time. Features: 
digital sound package, ticket 
dispenser, adjustable play and 
bonus play time, and adjustable 
payout and price per play. 
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Showdown 
Skill Games 

Challenge friends to a quick- 
draw contest in this gunfight 
simulation game. It’s sold with a 
tournament kit that includes a 
poster, sign-up sheets, and 
charts. Features: heavy-duty six- 
gun with digitized sound, modular 
electronics, and ticket dispenser 
optional. 


B.C. Bash 
Vari-Tech 

An ascending race game for 
one or two players. It features a 
prehistoric theme and asks 
players to hit the heads of 
target characters as they light 
up, thereby causing a caveman 
to climb a jungle vine and 
rescue the Jungle Queen. A 
brightly colored volcano is on 
the backglass. 


Rock ’N Mole 
Taito 

Cool dude characters pop up 
at random in five different 
holes. Players are asked to 
smack them as they come up in 
order to gain points registered 
on the backglass. A winner bub- 
ble light is on top. 


BeeWare 
Vari-Tech 

A reaction game in which 
players must swat a bee before 
it stings a man enjoying a pic- 
nic. Three bees attack 10 times 
in random order at various 
speeds. The player’s score is 
based on the amount of time it 
takes to stop the bee before it 
ruins the picnic. 
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Dip Bowler 
Vari-Tech 

A skill game available in 
single or multiple roll models. 
Features: adjustment-free 
photo electric cells, rails and 
returns of stainless steel, win 
and beacon bell, automatic ball 
return, automatic reset and ball 
stop, and several options and 
custom lengths. 





Water Race 
Vari-Tech 

Players shoot a water gun to 
move a target while advancing 
the player’s character. Com- 
petitive play for two or more 
players is possible, as well as 
playing against the ‘“‘house 
clock.’’ Standard features: coin 
mech, ticket dispenser, digital 
sound, winner bell, and internal 
timer. 


Treasure Hunt 
Vari-Tech 

Players follow a map to find 
buried treasure in this game, 
housed in a real treasure chest. 
Sound effects include a 
squawking parrot, pirate 
laughter, and clanging chains. 
At the end of the search, 
players are awarded a bonus 
chance to reveal the hidden 
treasure under one of eight ‘‘X’’ 
marks. 


Bozo Grand Prize Game 
Yankee Games 

Bozo’s voice and theme song 
highlight this child’s game. 
Players toss balls into 
numbered buckets to gain 
tickets. Features include solid- 
state electronics, ticket 
dispenser, and colorful Bozo 
backboard. Dimensions: 
39-1/4’’ wide, 90-1/2”’ long, and 
60”’ high. 


Novelty/Redemption 


Space Shapes 
Vari-Tech 

The youngest players were 
kept in mind in this shape 
matching game that’s also 
educational. Players score by 
matching the shape on the 
screen with one on the control 
panel. It’s a test of hand-eye 
coordination and memory. The 
backglass shows a boy in a fly- 
ing saucer. 


Are You Compatible? 
A.C.S. Corp 

Customers can get a per- 
sonal personality printout with 
this machine as they interact 
with the computer and find their 
‘compatibility quotient.’’ Also 
available: the Love Meter, 
featuring an LED readout and 
120-character message. 


PLAY METER 


Truck Race 
Vari-Tech 

A two-player game based on 
three-level Roll-A-Ball scoring; 
played against the clock or 
another player. Gears grind and 
engines roar as the trucks as- 
cend rugged terrain. Standard 
features: coin mech, ticket 
dispenser, digital sound, winner 
bell, and internal timer. 


The Head Shrinker 
Adrian Enterprises 

This novelty piece takes a 
humorous turn, with a cartoon 
psychiatrist analyzing a patient. 
The program is a comprehen- 
sive scientific test designed to 
deliver a candid mood analysis, 
with thousands of possible 
mood profiles. There’s an all- 
steel cabinet and $350 capacity 
coin box. 
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Stargazer 
Adrian Enterprises 

The player’s daily horoscope 
and lucky lotto numbers are 
displayed with a backlit LCD 
module. The birthdate and 
chosen forecast date are 
entered by way of five mem- 
brane switches and a flashing 
“enter’’ button. The machine 
returns a verbal greeting. The 
attract mode has green lights. 


Lectro Beans 
Bean Industries 

The game of beanbag toss 
comes to coin-op. An automatic 
electronic scoreboard, equip- 
ped with digital readouts, keep 
track of each player’s score 
through five frames of play. As 
many as six players can com- 
pete at one time. It measures 22 
inches wide, 42 inches deep, 
and 73 inches high. 
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Splash Guns 
Alter Enterprises 

Mounted guns fire a stream 
of water at 28 animal targets; 
when they are lit, flags spin or 
knights fall down. A plastic 
covering protects the coin 
mechs. Animations are snap-on 
sections and can be changed. 
Alter also manufactures an ex- 
tensive line of remote-control 
cars and boats. 


Mighty Mack 
B & B Sales 

A “‘digger’’ game for children 
that’s reminiscent of hand- 
crank cranes of yesteryear. 
Features: all-metal cabinet with 
Lexan windows, storage space 
for extra toys, and optional 
alarm system. Dimensions: 27” 
wide, 21’’ deep, and 60” high. 
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Love Doctor 
Astro Vision 

A novelty countertop that 
combines two successful 
themes: sex and humor. Hun- 
dreds of questions and answers 
are included, directed to all age 
groups. Also available: Lotto 
Love, which gives a love 
analysis and the day’s lucky lot- 
to numbers. 





Jumbo 
Coin Concepts 

This is a toy vendor that 
features a playful elephant 
which dispenses a variety of 
items. It uses a vacuum system 
to pick up prizes with the 
elephant’s trunk and place 
them in the prize chute. There’s 
a voice-attract play mode, dou- 
ble coin mechs, and a three- 
sided view of the prizes. 





Memory Tester 
Astro Vision . 
A countertop game that tests 


‘memory skills. Possible loca- 
tions include bars, diners, truck 


stops, bowling alleys, and shop- 
ping malls. Dimensions: 13 
inches high, 15 inches long, 
and 11 inches deep. 





Remember 
the ACME! 


Sunday, March 15 
Tuesday, March 17 


San Antonio, Texas 


Join us for 
games exhibits, 
seminars, 
special events, 
and a big Texas 


}?? 


‘‘Welcome, podner 
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Love Meter 
Coin Concepts 

The ratings range from shy to 
sexy, wimp to wolf, and all 
places in between for male and 
female categories. The unit 
talks to players during attract 
modes and game play. Also, 
players receive amusement 
from comical graphics. 


Turbo Drive 
ICE 

This is a dome-topped car 
racing game with an adjustable 
number of turns and game tim- 
ing. There are three buttons 
and two joysticks on the control 
panel, checkered racing flags 
near the controls, and a heavy 
cabinet base with bright green 
colors. Two coin mechs are 
included. 


The Monkey 
Coin Concepts 

As the name indicates, a T- 
shirt-clad monkey sits inside 
this unit. It’s suitable for eggs or 
capsules and has a capacity of 
1,500. Different jokes are told 
with each inserted coin. Other 
features include a talking at- 
tract mode, adjustable pricing, 
and foreign language 
Capability. 


Lucky Eggs 
Innovative Industries 

This egg vending unit has the 
ever-popular Fred Flintstone in- 
side. He talks with players and 
serves as an attract mode in 
this brightly colored cabinet. It’s 
decorated with Dino and other 
familiar inhabitants of Bedrock. 
Achicken vending unit is also 
available. 


Power House 
Coin Concepts 

This is a talking strength 
tester with adjustable grip. An 
attract mode calls the players, 
then ranks their ability on a ver- 
tical meter. A comical phrase is 
tossed in for humor. Suitable 
for men, women, and children, 
the unit also features color 
graphics and adjustable 
pricing. 


Big Top 
Johnston Products 
Acombination shooting 
game and vendor, it awards the 
winner either gum, candy, or 
toys. Ten shots are fired at mov- 
ing targets for a score. It’s an 
entirely mechanical game with 
a circus-themed cabinet that at- 
tracts children. Non-vendor gun 
games are also available. 


PLAY METER 


Love Analyzer 
Communidyne 

A countertop that provides 
one’s “‘love quotient”’ in six 
ranges: chilly, romantic, warm 
vibes and passionate, look-out 
sexy, sizzling hot, and incredi- 
ble. The game operates on 
25-cent play and is housed ina 
cabinet of red, blue, and 
lavender. Also available: 
Physical Fitness. 





Sliver Dollar Saloon 
Johnston Products 

This rugged, Western- 
themed cabinet houses a 
mechanical gun with a low 
noise level. It also has 
tempered safety glass. There’s 
an optional security lock and 
product hopper that holds can- 
dy, gumballs, superballs, or 
toys. 
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Kick 'N Catch 
Johnston Products 

This unit is a combination 
novelty skill game and prize 
vendor. It has double coin 
mechs and digital scoring to 
show the number of points 
scored and shots left. Options 
include an immediate prize with 
coin insertion, bonus prizes, ex- 
tended play, or free game for 
any score level. 


Big Top Mini Pinball 
Mayoni 

This game/vendor targets 
youngsters from four to 15 
years old. With each quarter, 
the customer receives a gum- 
ball, one-inch capsule, and pin- 
ball game; the hopper holds 
from 750 to 1,800 pieces. The 
mechanically operated game 
has colorful artwork and a cir- 
Cus animal theme. 
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Lazer Tron 
Lazer Tron Corp. 

Players are challenged to 
race space shuttles up a track 
in this midway game. Each 
player mans a laser gun and 
shoots a set of targets that 
elevates his/her shuttle further 
up the track. The first one to 
dock at the space station atop 
the station wins. Winner 
lights/bells are included. 


New Generation 
impulse Machines 
Mayoni Enterprises 

A library of impulse machines 
can be used as single-, double-, 
or triple-mount units with or 
without stand. Choose from 
Carmen the Talking Gypsy, Per- 
sonality Analyzer, Perfect 
Match, Sex Reactor, Bio 
Rhythm, Love Meter, Memory, 
Physical Fitness, Lucky Lotto, 
and more. 
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Impulse Machines 
Golden Years 

A series of impulse machines 
available as countertop units, 
on footed stands, or in upright 
cabinets. Features: 
maintenance-free electronics, 
light display in attract mode, 
and one-year factory warranty. 
Choose from Love Tester, 
Mystic Lady, and more. 


Sergeant Major 
Mayoni 

A double vend unit within a 
soldier-styled cabinet. 
Features: holds up to 1,000 
items per side, all-mechanical 
operation, rugged steel con- 
struction, and battery-operated 
voice option. Dimensions: 54’’ 
wide, 18’’ deep, and 20-1/2”’ 
wide. 





Lucky Ducky 
Lucky Associates 

This egg vending machine is 
based on the famous children’s 
story, ‘“The Legend of Lucky 
Ducky.’ The unit holds 600 
eggs and is constructed of 
steel, high-impact plastic, and 
plexiglas. Coinage can be set 
for 25 or 50 cents or a quarter 
size token. 





Ziggy the Clown 
Mayoni 

The new and improved Ziggy 
has a large capacity toy bin and 
will vend any size capsule or 
egg. Features: solid-state 
audio, product filled from front, 
rugged steel construction, 
coins collected in front, and 
self-cleaning and anti-jamming 
mechanism. Dimensions: 61”’ 
high, 22”’ wide, and 22” deep. 


Big Top Mini Pinball 
Kids will love this rugged new 
pinball game because it always 
gives them a toy. Earn 
consistent pinball profits and 
count on Mayoni’s unique 
features: 


w Play with Every Purchase 

= Sturdy Steel Construction 

w Power-Free, All-Mechanical 
Operation 

= 1 Year Warranty 


Call Mayoni today for more 
information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


Impulse Machines are Hot! 


And we have the best with the 
biggest selection. You can 
maximize your profits in any 
location with our eleven models. 
Check Mayoni’s unique features: 


@ Digital Voice—Sounds Like the 
Original 

w Very Attractive Graphics 

@ Many Lights for Added 
Attraction 

@ One Year Factory Warranty on 
Parts and Labor 

@ Heavy Duty Steel Construction 

@ Trouble Free Solid State 
Electronics 


Call or write today for a full 
brochure. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 





BROCHURE 


ON THESE 





PRODUCTS 


PLEASE 


CALL OR 





WRITE 


Pacoima, CA 91331 





















Turn this dual bulk vender 
loose on any location and 
increase your profits fast. 
A 2000 unit capacity in 
each side vends your 
choice of small capsules 
or rubber balls. 


# High Visibility Graphics 
= Battery Operated Voice 
Option & L.E.D. Eyes 
= Extra Large Capacity 

= Trouble Free All 


Mechanical Operation 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. 











Compuscale 

Weighing machines are proven 

performers and the 

Compuscale is the industry 

standard. You'll get a fast 

return from a low investment 

thanks to these unique 

features: 

w Heavy Duty Steel 
Construction 

w Easy Portability For Any 
Location 

= Long Life Battery or Optional 
AC Operation 

Call Mayoni today for more 

information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. 












































Pacoima, CA 91331 


Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
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Zord 
Mayoni 

A two product choice vendor 
in a blue and silver robot 
cabinet. Features: high visibility 
graphics, all mechanical opera- 
tion, rugged steel construction, 
extra-large item capacity per 
side (2,000), and battery- 
operated voice option. Dimen- 
sions: 56’’ high, 19’”’ deep, and 
24” wide. 





Egyptian Mummy 
Mike Munves 

Ramses the Mummy answers 
questions by nodding his head 
“yes”’ or ‘‘no.”’ The unit 
measures 84” high x 24”’ wide 
x 18”’ deep. Options include a 
fortune card feature and 25- or 
50-cent play. Also available 
from the company are Artist’s 
Reception, Bat-A-Ball, Grip 
Test, and Love Tester. 
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Love-O-Meter 
Mr. Vend 

Players insert a quarter and 
position their hand on the sen- 
sor. After a few seconds, the 
LCD screen indicates the pas- — 
sion diagnosis. Ratings include 
Romeo, super stud, foxy lady, 
and angel baby. The cabinet is 
constructed of steel and there’s 
a one-year factory warranty. 


Fun Egg 
National Entertainment 
Technologies 

A prize-vending unit with a 
chicken that clucks as it 
dispenses desired eggs. 
Features include heavy gauge 
steel construction and baked 
enamel finish, solid-state cir- 
Cuitry, optional push/pull slide, 
and 25-cent, 50-cent, or token 
vending available. 
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Match Maker 
Mr. Vend 

Flashing lights draw players 
to this impulse machine, which 
features a human voice produc- 
ed by a microchip. There are no 
moving parts to wear out or 
break. The cabinet is colorfully 
decorated with humorous 
graphics and a ratings chart. 


Mr. Six Gun 
Vari-Tech 

This ‘‘quick draw”’ skill game 
features a fully automated 
Western character. Available in 
economy or deluxe models, the 
game has solid-state elec- 
tronics and digital sound. Op- 
tions include a ticket dispenser 
and a mannequin-operated 
water gun. 


The Talking Gypsy 
Mr. Vend 

Features of this fortune tell- 
ing machine include a special 
effects crystal ball with a spec- 
trum of colored lights, LCD 
display screen, six-category 
flashing LED bar graph, 25-cent 
vend, coin counter/meter, built- 
in security, and one-year fac- 
tory warranty. 


Pop Gun 
Vari-Tech 

Players fire plastic balls at 
acrylic target cylinders in this 
novelty shooting game. A heavy 
duty, pneumatic steel gun is us- 
ed; it’s securely chained to a 
counter. Also available: group 
race and derby midway games, 
which can be customized. 
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Speed Tester, Memory 
Tester 
Vari-Tech 

A new line of impulse 
machines with steel-plated 
stands. Features: complete 
sound package, secure coin 
box that holds up to $1,000 in 
quarters, metering for revenue 
accountability. Dimensions: 
16”’ wide, 12”’ deep, 46” high. 
Also available: Sex Tester. 


The Bull 
Zamperla 

A skill game that tests hand- 
grip strength. It comes with a 
bellowing bull sound, automatic 
reset for faster replay, and has 
low maintenance upkeep. Also 
available is The Bull 90, witha 
new fiberglass body. Both 
measure strength on a scale. 


Gorilla Grip 
Zamperla 

A grip-testing machine with 
16 different strength classifica- 
tions, select button for 
male/female/child, and flashy 
silver fiberglass body. The 
lightweight unit—on wheels— 
plays music and talks. 


Mr. Muscle 
Zamperla 

Players test their strength 
against an arm wrestler by tak- 
ing hold of his outstretched, 
muscular arm. They can 
choose the skill level: boy, nor- 
mal, strong, or superman. The 
unit comes complete with a 
detailed scoreboard to measure 
strength. 





Gypsy Paim Reader 
Zytronics 

Bright colors and illumination 
highlight this upright cabinet 
game with 50-cent or $1 options 
for the players. Also available: 
electronic horoscope and palm 
reading, and weight and fortune 
scale. 


Sex Analyst 
Zytronics 

A unit that dispenses comical 
answers to questions about 
sexual behavior. Players put 
one of their hands on the con- 
trol panel and press the start 
button. A sex analysis is return- 
ed on acomputer punch card. It 
operates on 50-cent play. 


People Postcards 
Alter Enterprises 

The unit occupies just 16 
square feet of floor space, the 
same as traditional photo 
booths. Customers select a 
postcard background; the pic- 
ture prints automatically. It uses 
a new thermal process that 
eliminates the need for messy 
chemical solutions. 


PLAY METER 


Breath Alcohol Tester 
Amavend 

A machine that accurately in- 
dicates alcohol levels. Features 
include built-in calibration, a 
metal coin box that holds up to 
$400 in quarters, and a one- 
year warranty under normal 
usage. It may be used as a 
countertop or on a stand. 
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Astro Scale 
Astro Vision 

Features include solid steel 
construction, shatterproof 
plastic protective decals, ad- 
justable feet for leveling, 
flashing LED on the front, a 
reliable coin mech, rubber mat 
on the platform, and high 
security lock. 





Kola-Kron 
Cofusa Enterprises 

Futuristic novelty drink ven- 
dor puts on a continuous show 
of light, sound, movement, and 
robotic interaction. It can sell up 
to 1,400 drinks every 10 hours 
without operator assistance 
and can serve two customers 
simultaneously. System per- 
forms self-diagnostics. 


PLAY METER 
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Photo Booths 
Auto Photo Systems 
Acomplete range of ‘‘tradi- 
tional’ photo booth products 
and exterior designs. All units 
available in color, black and 
white, passport, or souvenir 
configurations. New and used 
equipment available. 


ELECTRONIC 
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Breath Analyzer 
Communidyne 

Features include digital LED 
readout of the percent of blood 
alcohol concentration and five 
visual displays to reinforce 
audio instructions and results. 
The machine promotes 
customer awareness and helps 
reduce bar liability. Coin- 
operated, it adjusts from one to 
seven coins. 
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Make your own 
Business Cards 
and invitations... 
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Express Card 
Auto Photo Systems 

The latest in “‘self-service”’ 
print technology, this machine 
designs and prints 50 business 
cards or 25 invitations in just 60 
seconds. Adjustable vend price 
and quantity. 





2000 Turbo Breath 
Analyzer 
Communidyne 

Advanced, computerized 
breath tester. It is self- 
diagnostic and self-calibrating. 
New features include automatic 
coin credit, unbreakable front 
panels, and automatic legal in- 


toxication level status. A 15 per- 


cent liquor liability insurance 
discount available to bar 
owners who install this unit. 





Specialties 


Express 2000 
Auto Photo Systems 

The photo booth of the 
future—today. Complete solid- 
state, fully electronic unit (no 
chemicals) featuring a choice of 
four different photo options, 
unlimited background/souvenir 
potential, and high image quali- 
ty. All photos printed on 
souvenir postcard stock. 





Bigfoot 
Exhibit Mfg. 

Offers customers a chance to 
view physical evidence that 
substantiates the existence of 
the legendary creature Bigfoot. 
Patrons are treated to a history 
of the creature and notable 
sightings of the past. 
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Photo Booth 
Foto Fantasy 

A unique photo booth offers 
instant portraits with computer- 
generated fantasy setting. 
Computer merges the ‘‘frozen’”’ 
portrait with selected fantasy 
backgrounds right on the 
monitor screen generating a 
color photo in just six seconds. 
Various booth designs are 
available. 


Beaver Bulk Vendor 
Machine-O-Matic 

More than a dozen models 
available. Includes gumbaill, 
toy, and candy vending 
available in various configura- 
tions. All are made of durable, 
hand-polished, chrome-plated 
parts and coin tested six times 


to insure trouble-free operation. 
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High Five 
GaMCO 

An economically priced game 
that features bouncing balls im- 
printed with playing cards. Balls 
come up into tubes and 
translate to poker hands. Each 
player gets three hands of 
poker for 25 cents. The cabinet 
is upright in black, red, and 
white. 





Compu-Scale 
Mayoni 

A scale constructed of 
durable steel with a modern 
design: it computes weight and 
health data based on customer 
entries. Features include solid- 
state electronics, a one-year 
battery for power (though the 
unit can be supplied in standard 
AC current if requested), and 
trouble-free performance. 
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Lotto Picks 
GaMCO 

Asmall, inexpensive lotto 
pick machine. Different models 
available for every state with a 
lottery. Pick 3, 4, 5, or 6. Aside 
pocket houses lottery slips. 





Blimpo Jr. 
Mr. Vend 

This talking vendor utilizes a 
human voice. Available with or 
without a stand, the unit is ap- 
propriate as an add-on to ex- 
isting standard bulk vending 
stands or it can be used as a 
single. It holds toys, candy, and 
gum. 





Specialties 





Floating Flowers 
God’s Little Gift 

The unit features helium 
balloons dispensed from a free- 
standing machine that looks 
like a traditional bulk vendor on 
top. It’s childproof and meets all 
safety requirements. System 
operates on a lantern battery. 
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Computerized Scale 
Mr. Vend 

Among the features are a 
dual calibrating system and 
LCD display screen that flashes 
“overweight/underweight”’ 
before the quarter is dropped. 
After the quarter is inserted, the 
player’s weight and lucky 
numbers appear; also, battery 
operated (standard). 
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Scale/Heart Rate 
and Fitness 
Mr. Vend 

This unit offers two tests in 
one machine at 25 cents per 
test. Once a quarter is inserted, 
the “‘select-test’’ button starts 
flashing. After the player 
selects the test, he rests a 
fingertip on the sensor; then the 
machine gives an LED reading. 
A variety of units may be 
mounted on the base. 


VEND- A-STICKER 
$4 
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Vend-A-Sticker 
National Entertainment 
Technologies 

Four columns of stickers 
stacked two-high are featured 
on the front of this machine. 
Eight different selections can 
be vended. Features: large coin 
box, die-cut quality stickers, 
and all-mechanical operation 
(no electricity needed). It can be 
a floor stand or serve asa 
countertop. 


Balloon Stuffing Machine 
PMI Toys & Novelties 

This unique promotional 
item, Stuff It Time, comes in six 
colors. It allows placement of 
plush prizes and other items in- 
side balloons. A starter kit 
comes with all the materials 
needed to prep balloons, plus 
other supplies. 


Unclaimed Fortunes 
National Search Co. 

A video unit that allows 
patrons to trace names of 
unclaimed property owners 
from all 50 states. Cost is 50 
cents per name to be traced. 
The unit is housed in a cabinet 
with leather-like finish and ex- 
amples of unclaimed property 
on the front. 





Breath Alcohol Scanner 
National Entertainment 
Technologies 

A machine that assists 
customers in determining their 
ability to drive safely, it offers 
dual sensor system, fast 
recovery time, straw disposal 
bin, a coin box that holds $400 
in quarters, and availability as a 
wall mount unit or on a floor 
stand. 


Masseuse 
Northwest Manufacturing 

A coin-op massage machine 
that requires only a three-foot 
by five-foot area. Features in- 
clude adjustable pricing and 
timing, standard colors and op- 
tional colors, and operable 
works on 110 volts. It is suitable 
for clubs, gyms, factories and 
offices, among other locations. 
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Tobi 
National Entertainment 
Technologies 

A robot sticker-dispensing 
unit available in four colors, it, 
features mechanical operation, 
die-cut quality stickers, flashing 
face and belly, and floor stand. 
Stickers are constantly updated 
to meet demand. 





Model 180 Shoe Polisher 
O-Sun 

A coin-op shoe polishing 
machine that houses 13-ounce 
aerosol polish in brown, black, 
and neutral colors (the machine 
holds two colors). The cabinet 
has a commercial grade for- 
mica finish. Also available: the 
Model 90 Shoe Polisher. 
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Instant Photo Booth 2000 
PVI Inc. 

A photo booth that vends the 
largest format color Polaroid 
print available. It’s 60 percent 
of the standard photo booth 
size. The design and construc- 
tion is modular, with easily ac- 
cessible component parts. In- 
cludes voice instruction and in- 
stant picture delivery. 





Selectron Stamp Vendor 
Selectra Int’l Designs 

Model 1000 is a one-column 
vendor in black/white weighing 
23 Ibs. Model 2000 is a two- 
column vendor in 
red/white/blue weighing 26 Ibs. 
Model 3000 is a three-column 
vendor in red/white/blue 
weighing 36 Ibs. All feature coin 
settings from 35 cents to $1.85. 


PLAY METER 


144 


Lucky Lotto Pic 
Quality Mfg. 

This unit uses air-driven 
bouncing balls to select lucky 
lotto numbers. It’s available in 
either the Pick 6 or Pick 3 & 4 
formats; both are solid-state 
and computer controlled. 
There’s also an LED light 
display, two side pockets for lot- 
to slips, and one or two plays for 
25 cents. 


Standard Metal Typer 
Standard Metal Typer 

Custom logos can be im- 
printed with this unit, in the 
center or both sides of an 
aluminum disc. It comes in 
either a natural finish (silver) or 
assorted finishes (blue, gold, 
red, and green). It operates on 
25-cent vend and requires no 
electrical outlet. 
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Express Video 
Seel Novelties 

A unit that offers a high- 
quality, industrial video 
cassette recorder and tape, 
14-inch, high-resolution color 
monitor, CCD camera, stereo 
capability, color balanced 
lighting, bill validator for $1/$5 
bills, either wide-angle or close- 
up lenses, and digital timer with 
LED readout. 


Stamp Machine 
Steiner Mfg. & Sales 
Available in one-, two-, and 
three-column models with coin 
mechanisms accepting from 25 
cents to $2 available. Each col- 

umn has its own coin 
mechanism. Can vend from one 
to four stamps at a time in 
sanitary cardboard folders. 
Manually operated and can be 
placed on a counter or hung on 
a wall. Chrome floor stands 
optional. 
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Specialties 


Selectron 600 
Selectra Int’| Designs 

Plastic laminating/decal ven- 
dor that comes in black/white 
cabinet with a chrome/black 
base. It features a full-hinged 
door, side and front panels, 
heavy 13-gauge steel construc- 
tion, 1,400-piece vend capacity, 
and optional self leveling 
wheels. 


Fun Sticker Vendor 
Steiner Mfg. & Sales 

Available in two-, three-, four- 
and six-column models. Each 
features all-steel construction 
with two high-security locks 
with personal key code. Stan- 
dard price vends are 25 cents 
or 50 cents. Each column has 
its own coin mech. Can also 
dispense Peel ‘n Seal Plastic 
Laminate. 


Introducing 


B.C. Bash 

Features include: 

= Coin operated 

= Ticket dispenser 

® Digital sound with 
verbal instructions 
and jungle sound 
effects 

@ [luminating winner 
verification lights 

= Approximate Size: 


48” W x 48” D x 96” H 

































VARI-TECH & 
INTERNATIONAL 
4520 Spartan Industrial Dr., S.W. 
Grandville, M!| 49418 


FAX 616-538-1281 
Phone 616-538-4088 


Vari-Tech International 


engineered and is the contract 
manufacturer for the Fire 
Fighter Water Race. 
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Sports Card Center 
Steiner Mfg. & Sales 

Two basic models come in 
two-, three-, four-, and six- 
column versions. Vends two to 
seven cards per sale in folder- 
less model or one to five cards 
with folders. Constructed of 
high-quality steel with two high- 
security locks with personal key 
code. Can be placed on acounter 
or hung on a wall. Chrome floor 
stands are optional. 
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BP 5000 and BP 5000DL 
Tech Vend Marketing 

A blood pressure and heart 
rate computer that gives a read- 
ing in less than a minute. It 
comes with solid oak sit-down 
booth and a supply of merchan- 
dising aids. The unit is best 
suited to pharmacies, health 
clubs, malls, and grocery stores. 


Ones hu near tone 
tow Pe 
PRESET 


bre eu? a 
PRETER | 
fren en 


Pulse Meter 
Tech Vend Marketing 

An electronic pulse rate in- 
dicator, the machine operates 
on 25-cent vend, can be placed 
anywhere, and offers computer 
controlled, minimal 
maintenance. Readings are ac- 
curate and reliable. Also 
available: Stress Rate Com- 
puter, Physical Fitness Com- 
puter, and other units. 






New 10 and 13-foot 
SKEE-BALL 


Specialties 





Cash Cube 
Worldwide Specialty 

A lexan and aluminum booth 
with mirrored back panel, a 
digital countdown, sound ef- 
fects, and a top winner light. 
Players enter and catch cash or 
coupons flying about inside. 





with sound, flashing lights 
and digital scoring! 


... @ proven money maker. 





The game they've known and loved for 
nearly a century is now better than 
ever with electronic audio scoring and 
flashing lights. 


New Audio Skee-Ball is available in a 

broad range of sizes—from small 

models 6 or 8 feet long, ideal for kids, 

to larger models ranging from 10 to 13 
feet. 


To operate, players simply drop 
acoin into a slot, and they’re 
served 9 balls — anda lot of 
fun. Every round is tallied 
by a “big brother’ electronic 


Kee Bi 


... the game they keep coming back to. 
Skee-Ball, Inc. 
121 Liberty Lane, Chalfont, PA 18914 © (215) 997-8900 ¢ Fax (215) 997-8982 


scoreboard. (Mini Skee-Ball works the 
same way.) 

A variation of the standard game is 
also available: Bonus Ball, with two 
more scoring pockets that can deliver 
100 extra points per pocket. 

Contact Skee-Ball for information and 
literature. 

Now there’s also a Mini Skee-Ball 
forthe kids. But don’t let the little size 
fool you, for even adults can find it an 
exciting challenge. 


HE 
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Acces Entertainment 
3335 E. Mira Loma 

Suite 142 

Anaheim, CA 92806 
(800) 444-6677 

(714) 572-1972 

FAX: 714-572-1971 


A.C.S. Corp 

P.O. Box 25306 

1339 Sassafras St. 
Cincinnati, OH 455225 
(513) 542-1000 


Adastra Inc. 

720 Corporate Circle 
Golden, CO 80401 
(303) 278-3044 

FAX: 308-279-5447 


Adrian Enterprises 
49 Radtke Road 
Randolph, NJ 07869 
(201) 377-6946 


Altec Mfg. 

P.O. Box 20215 

24 Vine St., 

Suite A 

Reno, NV 89503 
(702) 323-2900 
FAX: 702-323-5333 


Alter Enterprises 
Westpark Business Center 
210 West Parkway #7 
Pompton Plains, NJ 07444 
(201) 616-1111 

FAX: 201-616-1415 


Amavend 

750 W. Cleveland Ave. 
Suite A 

P.O. Box 24 
Fayetteville, AR 72702 
(501) 443-6791 

FAX: 501-443-2329 


American Sammy 
2421 205th St. #D104 
Torrance, CA 90501 
(213) 320-7167 

FAX: 213-320-25597 


GAME MANUFACTURERS (listed in alphabetical order) 


AMTEC 

#1 Executive Center 
Ocean, NJ 07712 
(800) 272-1371 
(201) 919-0300 


Astro Vision 

145 Bentley Ave., 

Unit 9 Nepean, 

Ontario, Canada K2E 617 
(613) 226-7515 


Auto Photo Systems 
272 Walnut Ave. 

Tustin, CA 92681 

(714) 731-3121 

FAX: 714-731-3121 


Bay Tek 

1077 Sunlite Drive 
Oneida, WI 54155 
(414) 822-3951 
FAX: 414-822-8936 


B&B Sales 

7710 Summer Glen 
Houston, TX 77027 
(800) 367-2706 
(713) 498-5977 
(713) 879-6515 


Bean Industries 
10545 W. Glenbrook 
Milwaukee, WI 53224 
(414) 354-9669 

FAX: 414-354-3161 


R.H. Belam 

Nassau Plaza 

One Fulton Ave. 
Hempstead, NY 11550 
(516) 292-2670 

FAX: 516-488-0957 


Betson Enterprises 
6 Empire Blvd. 
Moonachie, NJ 07074 
(800) 524-2343 

(201) 440-2200 

FAX: 201-440-4463 


Bob’s Space Racers 
427 15th St. 

Daytona Beach, FL 32017 
(904) 677-0761 

FAX: 904-677-0794 


Bromley Inc. 
3231 W. Victoria St. 
Chicago, IL 60659 
(312) 267-6030 
FAX: 312-509-9508 


Capcom USA 

3303 Scott Blvd. 

Santa Clara, CA 95054 
(408) 727-0400 

FAX: 408-496-5720 


Carousel Intl. 
701 E. Eighth 

P.O. Box 307 
Eldon, MO 65026 
(314) 392-7122 
FAX: 314-392-7125 


Coastal Amusement 
601 Prospect St. 
Lakewood, NJ 08701 
(908) 905-6662 

FAX: (908) 363-6329 


Cofusa Enterprises 
649 Anita St. Ste. A4 
Chula Vista, CA 91911 
(619) 424-9460 

FAX: 619-424-7562 


Coin Concepts 

16 Edgeboro Road, 

Unit 5 

East Brunswick, NJ 08816 
(800) 462-COIN 

(201) 390-9009 

FAX: 201-390-3373 


Communidyne 
636 Anthony Trail 
Northbrook, IL 60062 
(800) 637-8363 

(708) 498-2444 


Daemco Fun Riders 
1603 Tarrant Lane 
Suite 100 

Colleyville, TX 76034 
(800) 583-6066 

(817) 481-3273 


Data East USA 
1850 Little Orchard St. 
San Jose, CA 951255 
(408) 286-7080 

FAX: 408-971-0722 
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Design Plus 

737 E. Marietta Ave. 
Peoria Heights, IL 61614 
(309) 682-9359 

FAX: 309-682-9394 


Doyle & Associates 
P.O. Drawer 49467 
Sarasota, FL 34230 
(800) 237-2254 

(813) 366-3735 

FAX: 813-366-5197 


Dynamo Corp. 

2525 Handley-Ederville Rd. 
Richland Hills, TX 76118 
(800) 527-6054 

(817) 284-0114 

FAX: 817-284-7606 


Exhibit Mfg. 

P.O. Box 481 
Yankton, SD 57078 
(605) 665-7590 
(605) 665-2062 


Exidy Inc. 

2688 C Middlefield Road 
Redwood City, CA 94063 
(415) 364-5201 

FAX: 415-364-5286 


F.A.B. Electronics 

1 Vanderbilt Ave. 
Pleasantville, NY 10570 
(914) 769-5104 

FAX: 914-769-0405 


Foto Fantasy 
302 Winchester St. 
Newton, MA 02161 
(617) 332-9270 
FAX: 617-969-0291 


GaMCO 

2153 10th St. 
Sarasota, FL 34237 
(800) 642-7763 
(813) 366-1133 
FAX: 813-366-1134 


God’s Little Gift Inc. 
12615 Steele Creek Road 
P.O. Box 410667 
Charlotte, NC 28241 
(704) 588-4358 
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Grand Products 

775 Nicholas Blvd. 

Elk Grove Village, || 60007 
(312) 593-2770 


Grayhound Electronics 
Rt. 37 & 

Germania Station Road 
P.O. Box 1697 

Toms River, NJ 08754 
(908) 341-5200 

FAX: 908-341-6560 


ICE (Innovative Con- 
cepts in Entertainment) 
101 Kensington Ave. 
Buffalo, NY 14215 

(800) 342-3433 

(716) 833-0481 

FAX: 716-833-1342 


Innovative Industries 
2605 Grand Ave. 
Carthage, MO 64836 
(800) 344-7467 

(417) 358-6891 

FAX: 417-338-1849 


Johnston Products 
627 16th Ave. 

East Moline, Il 61244 
(800) 447-6768 

(309) 755-5021 


Kiddie Amusements 
(Dudley’s) 

P.O. Box 939 

Florence, MS 39073 
(800) 647-6460 

FAX: 601-845-8338 


Kiddie’s Mfg. 

P.O. Box 1146 

Lares, Puerto Rico 00669 
(809) 897-3180 

(809) 897-3605 

FAX: 809-897-3377 


Kiddie Rides & More 
8024 W. 21st Court 
Hialeah, FL 33016 

(305) 557-8356 

FAX: 305-821-0609 
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Kiddie Rides USA 
604 Main St. 
Davenport, IA 52803 
(800) 553-8000 

(319) 326-6060 

FAX: 303-771-7567 


Kramer Mfg. 

451 Magnolia Ave. 
Croydon, PA 19020 
(800) 631-2126 
(205) 788-8516 
FAX: 215-788-8953 


Lazer-Tron Corp. 
7042B Commerce Circle 
Pleasanton, CA 94566 
(415) 460-0873 

FAX: 415-460-0365 


Leprechaun 

40 Lake Bellevue Suite 100 
Bellevue, WA 98005 

(206) 454-4052 

FAX: 206-451-9438 


Lucky Associates 
State Highway W. 
Route 2 

Conway, MO 65632 
(800) 468-5825 

(417) 589-6700 

FAX: 417-589-3031 


Machine-O-Matic 
51 Bertrand Ave. 
Scarborough, Ontario 
Canada M1L 4P3 
(416) 750-4900 

FAX: 416-750-1175 


Miracle Recreation 
P.O. Box 420 

Monett, MO 65708 
(800) 523-4202 

(515) 236-7536 

FAX: 417-235-3551 


Mayoni Enterprises 
10340 Glenoaks Blvd. 
Pacoima, CA 91331 
(800) 899-2488 

(818) 899-0152 

FAX: 818-899-0152 
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Meltec Inc. 

1550 B Las Plumas Ave. 
San Jose, CA 95133 
(800) 356-4777 

(408) 923-1302 

FAX: 408-923-0835 


Mike Munves Corp. 
41 Relyea Place 

New Rochelle, NY 10801 
(914) 347-3777 


Mr. Vend 

9601 Owensmouth Ave. 
Chatsworth, CA 91311 
(818) 718-6061 

FAX: 818-7180712 


National Search Co. 
P.O. Box 481 

Yankton, SD 57078 
(800) 829-6520 


National Sports Games 
3669 E. La Salle St. 
Phoenix, AZ 85040 

(602) 470-1490 

FAX: 602-470-1495 


National Entertainment 
Technology 

State Hwy. 38 E. 

P.O. Box 648 

Marshfield, MO 65706 

(800) 458-4116 

(417) 468-2900 


Nevis Inc. 

1130 E. Sleepy Hollow 
Suite A 

Olathe, KS 66062 
(913) 764-5554 

FAX: 913-764-0540 


Northwest Mfg. 
102 Drennen Road 
Suite B-3 

Orlando, FL 32806 
(800) 624-1672 
(914) 562-6722 


Golden Years Amuse. 
(408) 384-5800 
FAX: 408-633-5494 


0-Sun Co. 

P.O. Box 334 
Mequon, WI 53092 
(414) 242-6200 
FAX: 414-375-9116 


Pop-A-Shot 

1050 E. Pacific 
P.O. Box 1073 
Salina, KS 67402 
(913) 827-6229 
FAX: 913-827-6336 


PVi Inc. 

3363 La Clenega Place 
Los Angeles, CA 90016 
(213) 559-0596 

FAX: 213-559-1210 


Quality Mfg. 
1334 64th Ave. 
Surrey, BC Canada V3W 1X9 
(604) 594-4274 


Quick Silver 
Development 

1903 Fairway Drive 

San Leandro, CA 94577 
(415) 895-9699 

FAX: 415-483-1306 


Rainbow Amusements 
114 Roseville Road 
Westport, CT 06880 

(203) 454-2179 

FAX: 203-454-2584 


Roth Novelty 

33 N. Pennsylvania 
Wilkes-Barre, PA 18702 
(800) 432-8030 

(717) 824-9994 

FAX: 717-829-4441 


Seel Novelties 

16 Sunny View Drive 
Albuquerque, NM 87192 
(505) 298-6994 

FAX: 505-291-0052 


Seidel Amusement 
P.O. Box 11162 
Albuquerque, NM 87192 
(505) 298-6994 

FAX: 505-291-0052 
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Selectra inti. 
2329 Story Ave. 
Bronx, NY 10473 
(212) 931-4800 
FAX: 212-931-4802 


Skee-Ball Inc. 
121 Liberty Lane 
Chalfont, PA 18914 
(215) 997-8900 
FAX: 215-997-8982 


Skill Games Inc. 
2385 Pacific Ave. 

Unit D 

Long Beach, CA 90803 
(213) 988-8977 

FAX: 213-988-8979 


Smart Industries 
1626 Delaware Ave. 
Des Moines IA 50317 
(800) 553-2442 

(515) 265-9900 

FAX: 515-265-3148 


A&ACo. 

1930 Greenspring Dr. 
Timonium, MD 21093 
(301)252-1020 

(800)638-6000 

Telex: 4990868 AACOMD 
Fax: 301-252-7137 

Product Line: capsules, eggs, 
stamp vendors, video games, 
cigarette and candy 
machines, pinballs, coin 
counters and drink vendors 


A & G Dist. Co. 

1321 S. 30th Ave. 
Hollywood, FL 33020 
(305)923-5815 
(800)228-0925 

Fax: 305-923-5894 

Product Line: cranes, plush, 
pre- packs 


SMS Mfg. 

601 Prospect St. 
Lakewood, NJ 08701 
(800) 221-0138 

(908) 370-3030 

FAX: 908-363-6329 


Standard Kiddie Rides 
8384 Frankstown Ave. 
Pittsburgh, PA 15221 
(412) 243-6700 

FAX: 412-243-6710 


Standard Metal Typer 
3725 N. Talman Ave. 
Chicago, IL 60618 

(800) 782-1100 

(312) 935-8295 


Steiner Mfg. 
617 Sackett St. 
Brooklyn, NY 11217 
(800) 445-4321 
(718) 875-0835 


A.L.D. Services Inc. 
519-A & B Rudder Rd. 

St. Louis, MO 63026 
(314)349-5050 
(800)77P-LUSH 

Fax: 314-349-5137 

Product Line: equipment job- 
ber, supplies, plush, and 
pre-packs 


Accessories Unlimited 
Inc. 

20526 N. Milwaukee Ave. 
Dearfield, IL 60015 
(708)520-4180 

Product Line: crane and 
rotary supplies and jewelry 


Strata Group 

709 W. Algonquin Road 
Arlington Heights, IL 60005 
(800) 262-0323 

(708) 437-2704 

FAX: 708-437-2473 


Taito America 
390 Holbrook Drive 
Wheeling, IL 60090 
(708) 520-9280 
FAX: 708-520-1309 


Tech Vend Marketing 
77 Accord Park Drive 
Norwell, MA 02061 

(800) 554-4325 

(617) 878-7330 

FAX: 617-878-1608 


Vari-Tech inti. 

4520 Spartan Industrial Drive 
Grandville, MI 49418 

(800) 245-2737 

(616) 538-4088 

FAX: 616-538-1281 


Ace Novelty Co. 

3815 S. Ashland 

Chicago, IL 60609 
(312)847-2600 
(800)621-1570 

Fax: 312-847-7942 

Product Line: crane and 
rotary merchandise; stuffed 
toys for redemption and 
premiums 


Ace Novelty Co. 

1855 Industrial St. 

Los Angeles, CA 90021 
(213)626-0500 
(800)421-4226 

Fax: 213-625-0743 

Product Line: crane and 
rotary merchandise; redemp- 
tion center merchandise, 
plush toys 
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Worldwide Specialty 
601 Brady, Suite 304 
Davenport, |A 52803 
(319) 323-7511 

FAX: 319-322-8548 


Wedges/Ledges of Calif. 
123 Intl. Boardwalk 
Redondo Beach, CA 90277 
(800) 553-3439 

(213) 374-9982 

FAX: 213-374-2387 


Yankee Games 
4520 W. Dickens 
Chicago, IL 60639 
(312) 292-4499 
FAX: 312-292-4543 


Zamperla inc. 

P.O. Box 5545 
Parsippany, NJ 07054 
(800) 888-8878 

(201) 334-8133 

FAX: 201-334-6880 


Zytronics 

8823 S.W. 129 Terrace 
Miami, FL 33176 

(305) 251-3775 

FAX: 305-254-1763 


MERCHANDISER SUPPLIES (listed in alphabetical order) 


Ace Novelty Co. 
13434 N.E. 16th St. 
Bellevue, WA 98005 
(206)644-1820 
(800)426-0076 

Telex: 3729-480 

Fax: 206-641-0195 
(604)299-7511 (Canada) 
Product Line: crane and 
rotary merchandise 


Acme Premium Supply 
4100 Forest Park Blvd. 

St. Louis, MO 63108 
(314)531-8880 
(800)325-7888 

Telex: 447231 

Fax: 314-531-2106 

Product Line: crane and 
rotary merchandise, redemp- 
tion items 
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Angel’s Toys Ltd. 

9822 Glenoaks Blvd. 

Sun Valley, CA 90505 
(818)768-1393 
(800)229-1393 

Fax: 818-768-4043 

Product Line: novelty items 
geared toward cranes & 
rotaries 


B& C Toys 

Route 37 & 

Germania Station Rd. 

Toms River, NJ 08753 
(201)341-5200 
(800)222-0491 

Product Line: premix stuffed 
toys for cranes 


Best Mfg. Co. 

914E. Moreland Blvd. 
Hwy. 18 

Waukesha, WI 53186 
(414)547-5051 
(800)962-4486 

Fax: 414-547-0905 
Product Line: plush for 
cranes and redemption 


Betson Enterprises 

6 Empire Blvd. 

Moonachie, NJ 07074 
(201)440-2200 
(800)524-2343 

Fax: 201-440-4463 

Product Line: assortments of 
crane & rotary prizes 


Bonita Marie Co. 

1540 Rt. 37 W. 

Suite 2 

Toms River, NJ 08755 
(201)349-1994 
(800)272-6375 

Fax: 908-341-4056 

Product Line: novelties, 
jewelry, licensed merchan- 
dise for redemption centers & 
specially packaged products 
for cranes, rotaries & dozers 
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Brady Novelty 

P.O. Box 19269 

Charlotte, NC 28219 
(704)357-6284 
(800)451-8697 

Fax: 704-357-1243 

Product line: crane prepacks, 
redemption merchandise, 
novelties 


Dan Brechner & Co. 

31 Stewart St. 

Floral Park, NY 11001 
(516)437-8400 

(800)645-8142 

Fax: 516-352-1744 

Product Line: redemption 
merchandise for arcades, 
family fun center, amusement 
parks and vending operators 


Button Master 

P.O. Box 129 

Bridgeport, PA 19405 
(215)277-1966 
(800)523-1197 

Fax: 215-277-7695 
Product Line: rock ’n roll 
artist buttons assortments 
for cranes and rotaries & 
redemption 


Cc. O. T. Inc. 

597 E. Crosstimbers 
Houston, TX 77022 
(713)695-4220 

Fax: 713-695-1145 

Product Line: new and used 
cranes; toy/plush sales; 
merchandising 


Carousel Industries, Inc. 
1757 Winthrop Drive 

Des Plaines, IL 60018 
(708)390-9030 
(800)ILU-VGUM 

Telex: 270590 

Fax: 708-298-1515 

Product Line: egg/capsule 
vending machine, capsule 
vending game, sale incentive 
premium systems, crane mer- 
chandise, gumball machine 
gumballs, etc. 
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China Source 

3600 S. Harbor Blvd. 

18 Channel 

Islands Harbor, CA 93035 
(805)984-0871 

Fax: 805-985-5866 
Product Line: plush 


A-1 Chulani inti. 

35 N. Middaugh St. 
Somerville, NJ 08876 
(201)704-0201 

(800)248-5264 

Fax: 201-704-0205 

Product Line: full line of 
prizes for cranes, redemption 
merchandise, gifts, neon 
goods and more 


Coast to Coast Amuse- 
ment Game Dist. 

503 Giuseppe Ct. 

Suite #5 

Roseville, CA 95678 
(916)722-1147 
(800)752-9879 

Fax: 916-784-6887 

Product Line: plush pre- 
packs 


Cranes of Texas 

597 E. Crosstimbers 
Houston, TX 77022 

(713) 695-4220 

Fax: 713-695-1145 

Product Line: full-line dealers 
in supplies for all redemption 
machines 


Creative Products Mfg. 
Co. 

946 Seneca St. 

Bethleham, PA 18015 
(215)866-2001 
(800)527-6685 

Fax: 215-866-8312 

Product Line: gag gifts for 
cranes and practical jokes 


Davis Music Co. Inc. 
3515 McCrays Mill Rd. 
Sumter, SC 29154 
(803)494-3333 
Product Line: nylon carrying 
bags for plush toys 


Debbie’s Amusements 
237 W. Evans St. 

P.O. Box 1829 

Florence, SC 29503 
(803)664-8808 

(800)446-4569 

Fax: 803-664-1834 

Product Line: plush and 
novelty supplies for crane and 
redemption equipment 


Etone/Shilla 

223 Park Ave. 

Rutherford, NJ 07070 
(201)507-1776 

Product Line: plush toys for 
cranes 


Frey & Frey Ent. Ltd. 

186 Park Lane 

Middle Island, NY 11953 
(516)924-8574 

Product Line: jewelry & novel- 
ty in 2.5” and 3.5” plastic 
cases 


Gift Creations Inc. 
10301 Norris Ave. 
Arletta, CA 91331 
(818)896-7466 


Good Stuff Corp. 

47-00 33rd St. 

Long Island City, NY 11101 
(718)937-3333 

Fax: 718-937-1037 

Product Line: quality stuffed 
animals for the crane in- 
dustry, amusement parks, 
redemption centers 


Graco Vending Co. 
3780-C Bethania 

Station Road 
Winston-Salem, NC 27106 
(919)924-5552 

(919) 924-2558 

Product Line: bulk vending 
products; Bucky’s Balloon 
vendors 






Which of these prizes is worth 
15 tickets? | 








With Acme's new redemption catalog 
youll Know. 


No more hunting or calculating. 

Plus, we've included a lot of 
new items and some of the 
current best-selling merchandise 
in this catalog. 

Order your copy of the new 
catalog now! It's going to print 
now and we'll send you a copy 
as fast as it comes off the presses. 
Call Jack Kelly 800-325-7888, 
ext.422 and ask him to send 
you your copy. 


6, 


Until now you had to hunt 
through an entire catalog to 
find items with the right cost 
for each ticket value. It meant 
bouncing back and forth calcu- 
lating ticket value and merch- 
andise cost. Life shouldn't have’ 
to be that difficult. 

With our new redemption 
catalog you'll find merchandise 
arranged by ticket values. You'll 
also find your cost for each 
ticket value will be consistent. 
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Grayhound Electronics 
Route 37 & Germania 
Station Rd. 

Toms River, NJ 08753 
(201)341-5200 
(800)222-0491 

Fax: 201-341-6560 

Product Line: stuffed toys, 
pre- mixes for skill crane in- 
dustry (regular, premium, 
jumbo packs) 


Hayes Specialties Corp. 
1761 E. Genesee 

Saginaw, MI 48601 
(517)755-6541 
(800)248-3603 

Fax: 517-755-2341 
(800)248-3603 

Product Line: cranes and 
rotary merchandise 


HMS Monaco Et Cie Ltd 
135 W. 20th St. 

New York, NY 10011 
(212)691-9000 
(800)777-0901 

Fax: 212-727-1382 

Product Line: costume 
jewelry and a full line of wat- 
ches packaged for use in 
crane, redemption, and rotary 
machines 


Hollywood Creations Co. 
135 W. 20th St. 

New York, NY 10011 
(212)924-2122 

Product Line: crane, novelty 
and rotary supplies; novelty 
pack for bars and lounges 


impressment Plus Inc. 
6217 Factory Rd. 

Crystal Lake, IL 60098 
(815)455-2031 

(800)441-5769 

Telex: 373 4718 

Fax: 815-455-2074 

Product Line: plush and 
plastic toys and boxed jewelry 
for cranes 4”’ to 6-1/2’ 
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Innovative Industries 
Inc. 

2605 Grand Ave. 

Carthage, MO 64836 
(417)358-6891 
(800)344-7467 

Fax: 417-358-1849 

Product Line: prize filled cap- 
sules in bulk 


Jaisy Inc. (formerly 
Salkin & Assoc.) 

227 Broadway 

Santa Monica, CA 90401 
(213)395-3490 
(800)736-TOYS 

Telex: 403 549SOFTI UD 
Fax: 213-394-8516 

Product Line: promotional 
stuffed toys, crane specialties 


Kang’s Enterprise Inc. 
530 Washington St. 
Johnstown, PA 15901 
(814)536-7622 
(800)622-5443 

Fax: 814-535-2165 

Product Line: plush toys and 
novelties 


Laramie interests Inc. 
3635 Willowbend Blvd. 
Suite 318 

Houston, TX 77054 
(713)666-4945 
(800)521-8697 

Fax: 713-723-1831 
(800)237-5874 

Product Line: custom plush 
assortments 


Li’! Mort Sales Inc. 

4141 W. Belmont 

Chicago, IL 60641 
(312)545-4141 
(800)LIL-MORT 

Product Line: novelty sup- 
plies for crane operators and 
vendors 
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Lin Lyn Trading 

P.O. Box 67 

N. Salt Lake, UT 84054 
(801)298-5601 

Telex: 4944107 LLTD 

Fax: 801-292-6779 

Product Line: merchandiser 
supplies 


Marvel Trading Co. 
200 Fifth Ave. 

Suite 302 

New York, NY 10010 
(212)645-3113 

Telex: 237329 MARVL UR 
Fax: 212-243-6401 
Product Line: crane and 
rotary merchandise 


Merchandise Intl. 
91-246 Oihana St. 

Ewa Beach, HI 96707 
(808)682-2821 
(800)537-BEAR 

Fax: 808-682-4016 
Product Line: crane and 
rotary merchandise, plush, 
crane, slum & redemption 
merchandise 


Nadel & Sons Toy Corp. 
915 Broadway 

New York, NY 10010 
(212)254-1677 
(800)234-4697 

Telex: 426429 NADSON 

Fax: 212-505-7160 

Product line: a full line of mer- 
chandise for cranes, rotaries, 
and other vending machines 
and redemption 


NANCO/Nancy Sales Co. 
Inc. 

22 Willow St. 

IMCN P.O. Box 6477 
Chelsea, MA 02150 
(617)884-1700 
(800)626-2947 

Fax: 617-884-0171 

Product Line: plush and 
novelties for cranes, midway 
games, and redemption. 
Plush families, soft jumbo 
plush, also Pebbles, Bamm- 
Bmm, Magilla Gorilla, Top 
Cat, Wally Gator, and Rover 
Dangerfield. 


Nati. Enter. Tech. (NET) 
State Hwy. 38 E. 

P.O. Box 648 

Marshfield, MO 65706 
(417)468-2900 
(800)458-4116 

Product Line: toy filled and 
empty plastic eggs, sticker 
vendors 


National Merchandise of 
VA 

758 Westover Drive 

Danville, VA 24541 
(804)793-7072 

Product Line: merchandiser 
supplies 


The Nimbus Group 

2569 E. 219th Place 

Long Beach, CA 90810 
(213)549-5647 

Product Line: full line of plush 
toys; also game repair 
services 


Oriental Trading Co. Inc. 
4206 S. 108th St. 

Omaha, NE 68137 
(402)331-5511 
(800)228-2269 

Product Line: crane, 
novelties, toys and rotary 
merchandise, plush, sta- 
tionary, giftware, party sup- 
plies, balloons, seasonal sup- 
plies (Halloween, Christmas, 
etc.) 











New for 1991 — ‘‘Bigger and Better”’ 
ALL VARIETY PACKS ARE $99 


You choose the average price per piece 
ALWAYS SPECIFY TYPE OF LOCATION 


30% REVENUE INCREASES are nof uncommon 
when you use the right pack for your location 


$99 Variety Packs for your cranes 
We bag your packs for your convenience. 


TRUCK STOP PACKS: For travelers and truckers 
STANDARD PACKS: Good for all location 
BOWLING ALLEY PACKS: Your best accounts deserve special attention 


BAR TAVERN PACKS: GP (General Public, Ik (No Nudity), 
X (Has Nudity) 


ARCADE PACKS: Geared for younger audience 
HOLIDAY PACKS: Capitalize on these special times of the year 
JUMBO PACKS: 50 pieces average $2.00, $2.50, $3.00,etc. 


BAKER’S DOZEN: 13 pieces poly bagged; all different prices, 
always changing; 13 pieces = $14.95 


SAME DAY SHIPPING!!! 


519-B Rudder Road St. Louis, MO 63026 
(314) 349-5050 FAX 1-314-349-5137 1-800-77PLUSH 


12-YEAR MEMBER OF He bet beet i 
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Pachinko Palace 

8853 Wilbur Ave. 

North Ridge, CA 91324 
(818)772-0393 

Fax: 818-772-0395 

Product Line: plush supplies; 
direct importer of plush; bulk 
crane plush, plush pre-packs 


Pearson Products Inc. 
709 Hwy. 43 S. 

Picayune, MS 39466 
(800)969-7587 
(601)798-8889 

FAX: 601-798-1702 

Product Line: crane, novelty, 
and rotary supplies; lounge 
promotion paks, pulsating 
adult items, player appeal 
prepaks, holiday and special 
event paks 


Plush Appeal 

1021 St. Ferdinand St. 

New Orleans, LA 70117 
(504)945-1242 
(800)899-1869 

FAX: 504-945-1385 

Product line: prize merchan- 
dise and pre-packs 


Plush-4-Play 

15661 Producer Lane 

Suite M 

Huntington Beach, CA 92649 
(714)893-8099 
(800)252-3687 
(800)25CENTS (outside CA) 
Product Line: plush toys; 
kids’ novelties and toys; adult 
bar novelties; adult novelties 
(risque and non-risque); pre- 
packs; bulk 


P.M.I. Toys & Novelties 
4310 Tejasco 

San Antonio, TX 78218 
(512)829-4666 
(800)562-5266 

Telex: 510-600-5726 

Fax: 512-824-6565 

(800) 562-5266 

Product Line: Plush toys for 
cranes and amusement in- 
dustry 
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Prizes! 

5452 McFadden Ave. 
Huntington Beach, CA 92649 
(714)891-1710 
(800)992-2388 

Fax: 714-897-5260 

Product Line: merchandise 
for cranes 


Quality Plush 

430 Main St. 

Jefferson, LA 70121 
(504)833-8432 
(800)458-4354 
(504)833-8448 

Product Line: assorted plush, 
balloon stuffers and retail 


Rosette Inc. 

P.O. Box 2325 

Bala Cynwyd, PA 19004 
(215)668-8392 
(800)426-6665 

Fax: 215-664-0125 
Product Line: crane and 
rotary merchandise 


Soft Things Inc. 

55 Franklin Ave. 
Brooklyn, NY 11205 
(718)624-3448 

Telex: 429 900 

Fax: 718-625-3407 
Product Line: crane and 
rotary merchandise; 
carnival line 


Star Track Plush 

148 Allen Blvd. 
Farmingdale, NY 11735 
(516)293-6654 
(800)733-5013 

Fax: 516-)293-5203 
Product Line: novelty items 
and plush in capsuled form 
for cranes 
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Steiner Mfg. Co. Inc. 

617 Sackett St. 

Brooklyn, NY 11217 
(718)875-0835 
(800)445-4321 

Product Line: sticker, bumper 
sticker, postage stamp, and 
baseball card vending 
machines; a full line of 
stickers and photographs in- 
cluding licensed items 


Stuck-On-Stickers 

350 Coney Island Ave. 
Brooklyn, NY 11218 
(718)851-5100 

Product Line: vending 
machines for stickers & 
plastic laminates; stickers for 
such machines and for bulk 
vendors; exclusive license for 
Betty Boop & Popeye 
characters; 25 & 50 cent 
vends in stock 


Superior Toy & Novelty 
1117 W. 8th St. 

Kansas City, MO 64101 
(816)842-2653 
(800)821-7565 

Telex: 6714669SUPTOY 
Fax: 816-472-0676 

Product Line: crane and 
rotary merchandise 


Terminal Amusement 
Co. | 

301 W. Clinton Ave. 

P.O. Box 98 

Oaklyn, NJ 08107 
(609)854-2100 
(800)544-4388 

Fax: 609-858-1765 

Product Line: crane and 
rotary merchandise; jewelry, 
plush toys, watches, lighters, 
novelties 


Toy House 

612 N. Rampart St. 

New Orleans, LA 70112 
(504)524-8822 
(800)343-9990 

Product Line: plush toys; 
pre-packs 


United Dist. Co. 

420 S. Seneca St. 

Box 1995 

Wichita, KS 67213 
(316)263-6181 

Product Line: crane and 
rotary merchandise 


Video Americano (Toys 
& Tools for Us, Inc.) 
Pontezuela Plaza 

16 V1 Ave. 

Carolina, PR 00630 

Puerto Rico 

(809)257-1000 

Fax: 809-750-5415 

Product Line: crane and 
rotary supplies; parts 


Wholesale Toy Club 

329 W. Mira Loma Ave. 
Glendale, CA 91204 

Info: (818)767-5552 

Order: (800)783-7670 
Product line: prize merchan- 
dise and pre-packs 


Windy Balloon Corp. 
106 W. Gardena Bivd. 
Gardena, CA 90248 
(213)532-5353 
(800)421-1980 

Fax: 213-532-5328 
(800)523-8300 (CA) 
Product Line: Fanky Malloon 
balloon vending machines; 
sales, parts, supplies, and 
service 





| ee AND LEAGUES 


Aracnnid tour 


makes three 





stops in March 


A rachnid staged three regional dart 
tournaments in March, drawing ever 
Closer to the BullShooter VI Finals in 
Chicago during Memorial Day weekend. 
Over 128 English Mark Darts games will 
be used for that competition. 

Lieberman Music co-sponsored the 
Minneapolis, Minn., tournament on 
March 1-3, which offered $5,000 in prize 
money. St. Paul’s Lane Helgeson captured 
first place in the Pro Singles division, with 
Peter Reid of Richfield, Minn., placing se- 
cond. Helgeson also took top honors in 
Cricket Singles and the new High Noon 
Shoot event. 

Denise Grundstrom of Coal Valley, Ill., 
won the Women’s Singles title and team- 
ed with Sandy Willis of Milan, Ill. , for first 
place in Women’s Doubles. Dean and 
Chris Blake of Bloomington, Minn., won 
the Mixed Doubles event; Patricia and 
Peter Reid placed second. 

Birmingham Vending Co. co-sponsored 
the season’s largest tournament on March 
16-17 in Birmingham, Ala. Soft-tip 
players from 11 different states competed 
for the $5,000 in prize money and a spot in 
the BullShooter VI Finals. 

John Thomas of Marietta, Ga., won the 
Pro Singles event. But the tournament’s 
big winner was Eva Grigsby of Smyrna, 
Ga., a world-class steel-tip player. She 
posted first place finishes in Women’s 
Singles, Women’s Doubles, and Mixed 


Cricket, along with third place in Mixed 
Doubles. 

Carl Parsley of Soddy Daisey, Tenn., 
also had a successful regional. He took 
home trophies for finishing first in Mixed 
Cricket, second in Pro Singles, and third 
in Mixed Doubles. Former BullShooter 
champion Tom Pace of Nashville won the 
Men’s Doubles and Mixed Doubles events 
and placed second in Mixed Cricket. 
Diane Queijsen of Pensacola, Fla., cap- 
tured first place in Mixed Doubles, second 
in Mixed Cricket, and fifth in Women’s 
Doubles. 

The Second Annual Canadian Regional 
took place on March 22-24 in Montreal. 
The tournament, co-sponsored by Laniel 
Canada, featured players from New 
Hampshire, New York, Maine, Ohio, Il- 
linois, and Canada. 

New Hampshire’s Chet Caron won both 
the Pro Singles and Open Doubles events, 
teaming with fellow New Hampshire 
native Joe Futima in the latter category. 
Futima had quite a weekend himself, 
finishing first in Cricket Singles and sec- 
ond in Pro Singles. 

Terri Leblanc, a 16-year-old from 
Quebec, placed second in Women’s 
Doubles with partner Diane Brassard. 
Leblanc also took second place in Mixed 
Doubles and Mixed Cricket with partner 
Carol Brassard, as well as the Canadian 
Championship in Women’s Singles. 1] 








Minnesota Mixed Doubles winners Chris and Dean Blake 
with Arachnid tournament director Dave Schultz. 





Birmingham Pro Singles champ John Thomas with 


Arachnid’s Debbie Lamont. 


Pierre Hardy of Laniel Canada with Terri Leblanc, who 
racked up the trophies at the Canadian regional. 
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C & N Sales raises money 


through dart tourneys 
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Marty Pogeler (I) and Steve Armstrong, winners of the lowa Men’s A Doubles event. 





lowa Men’s B Singles champ Mike Neilsen. 





wo recent dart tournaments spon- 
sored by C & N Sales of Mankato, 
Minn., for its league members in Min- 
nesota and Iowa raised over $1,500 for the 
American Heart Association. The tourna- 
ment in Mankato was called ‘‘Darts for 
Hearts,’’ while the one in Sioux City was 
pegged the ‘‘Winterfest of Darts.’’ 
Among the winners from both dart tour- 
naments were: 
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Minnesota Men’s B Doubles champs Pete Teubert (I) and Mike Pomerleau. 


Minnesota 

Men’s A Singles: Kevin Sime’ 

Men’s B Singles: Tim Benning 

Women’s A Singles: Julie Feye 
Women’s B Singles: Sheri Prosch 

Men’s A Doubles: Dwayne Dugan and 
Kevin Sime 

Women’s A Doubles: Sis Chatleain and 
Bee Michels | 

Mixed A Doubles: Kevin Sime and Bee 
Michels 


lowa 

Men’s A Singles: Steve Armstrong 
Men’s B Singles: Mike Neilsen 
Women’s Singles: Lashanna Hogan 
Men’s A Doubles: Marty Pogeler and 
Steve Armstrong 

Women’s Doubles: Lashanna Hogan and 
Monica Reese 

Mixed Doubles: Sue Quail and Ron Von 
Holdt LJ 





_ ik: TIPS 


Irving Blackman 


The best way to deduct 


business expenses 


f) O you travel on company business, 
entertain, use your auto, or incur 


other business expenses? Of course you 
do. And most likely your company’s 
policy—because of a written plan or 
custom—is to reimburse employees for all 


business expenses incurred in the course of . 


employment. This is definitely the best tax 
course to follow. 

But what do we see all too often in the 
busy real world of business? Since you 
own the company, the reimbursement 
seems like you’re paying yourself. So you 
foot the company expense out of your 
pocket, figuring you’ll deduct those ex- 
penses on your personal tax return. 

Maybe the business logic is sound, but 
according to the Tax Court (Cavitt, TC 
Memo 1990-366), your personal deduc- 
tion for business expenses is simply not 
allowed. Ouch! Here’s the sad story. 

An employee claimed deductions for 
legitimate meals and lodging expenses that 
his employer would have reimbursed if 
asked. Thumbs down, the court said. 
Why? Even though the expenses were en- 
titled to be deducted, the fact that the 
employee chose to pay them out of his own 
pocket was unnecessary. The law in this 
area is clear—only ordinary and necessary 
expenses are deductible. As a result, the 
court ruled these expenses nondeductible. 

What should you do? Always—and I 
mean every single time—take the reim- 
bursement. How often? Either every time 
you incur an expense or one reimburse- 
ment check at least monthly or more often. 
That way, the company is assured of its 
deduction and, best of all, the reimburse- 
ment is tax-free to you. 


Estate planning can give current in- 
come tax deduction 

With estate taxes at a sky-high top rate 
of 55 percent, estate planning has become 
a favorite, albeit expensive, taxpayer 
sport. Professional fees for competent ex- 
pertise comes high. Can the estate plann- 
ing process yield any current income tax 
deductions? Yes—if you do things right. 

As a general rule, fees for estate plan- 
ning are not deductible. But fees for the tax 
aspects of tax planning are deductible as a 
miscellaneous expense. So have your 
professionals—lawyer and accountant— 
give you an itemized bill showing the 
specific amount for tax advice. 


“‘He has a valuable 
business that would be 
easy to sell, but it would 
be tax suicide. Many 
readers are in the same 
boat—they just don’t 
know it.”’ 


If you would like to leave a portion of 
your estate to charity, there is a neat way 
of getting both a current income tax deduc- 
tion along with a huge estate tax break. 
Here’s how: have an irrevocable trust buy 
insurance on your life and name a charity 
as the beneficiary. 

Every year, when you give the trust the 
amount necessary to pay the premium, you 
get an income tax deduction. The charity 
gets the proceeds at your death, and none 





of those proceeds will be taxable in your 
estate. ; 

How to retire without selling your 
business 

A reader of this column (let’s call him 
Joe Business) recently called me with a 
typical request. ‘‘Irv, I want to sell my 
business and need you to value it profes- 
sionally, so that I know how much to sell 
it for,’’ he said. 

About seven minutes into the conversa- 
tion, two parts of Joe’s picture came into 
clear focus: 1) Joe has a valuable business 
that would be easy to sell, but 2) It would 
be tax suicide to sell it. Unfortunately, 
many readers are in the same boat with 
Joe—and don’t know it. 

Let’s take a closer look at Joe’s picture, 
developed during an in-depth consulta- 
tion. He’s 53 years old and has two com- 
petent sons in the business, along with two 
daughters who aren’t interested in it. Joe 
owns 100 percent of Success Co. stock, a 
C (tax-paying) corporation. 

Success Co. owns appreciated assets— 
land, buildings, and goodwill—that have 
significant value in excess of their book 
value on the company’s books. Goodwill, 
as is typical, is not even on the books, 
which means as a practical matter it is on 
the books for zero. Joe started the business 
22 years ago on a shoestring. To keep it 
simple, let’s say his tax basis for the Suc- 
cess Co. stock is zero. 

Now here’s the tax problem. The entire 
business, which includes the appreciated 
assets if sold by the corporation, would 
fetch a price of about $1.5 million. Great! 
The tax gouge to the corporation is about 
$500,000. What happens when Joe takes 
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the $1 million balance from the corpora- 
tion? Another tax gouge—this time about 
$300,000! 

I’ll agree, the $700,000 left is a nice 
bundle of cash, but not nearly enough for 
the investment income (estimated at 
$50,000 to $70,000 per year, depending 
on interest rates) to maintain the retirement 
lifestyle Joe and his wife have dreamt 
about. For Joe to pay over half of the 
business’ value in taxes to accomplish his 
retirement goal is nuts. What to do? The 
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ROLL WITH OUR TICKETS 


Keep your machines and your profits 
rolling with redemption tickets from 
“4 National Ticket Company. Our tickets 
me fit all skeeball machines and ensure 

‘ jam-proof dispensing every time. 


€@ WONDERFUL CUSTOMER 


answer lies in keeping the entire $1.5 
million business value working for Joe. 
Without getting into all the details, here’s 
the basic plan. 

Success Co. elected S corporation 
status. Joe quit; now the boys really run the 
business. Sure, Joe watches and 
consults—about three to four days a 
month—but the boys are in control. Suc- 
cess Co. usually made $200,000 to 
$350,000 per year before any salary or 
fringe benefits to Joe. That leaves plenty 
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Ticket Avenue PO. Box 547 
Shamokin, PA 17872-0547 
Telephone: 717-648-6803 

Toll free fax: 800-326-9320 








Michael Patz, Vice President 
Pocket Change America, Inc. 
Delaware 


aLOWN ROLLDOWN 


“It’s a necessary redemption piece for 

the family oriented arcade, that has 

an excellent return on investment.” 
—Michael Paiz 


Manufactured in Wisconsin by: 


W 
BAY RTEK 


1077 Sunlite Or. 
Oneida, WI 54155 


Call Collect: (414) 822-3951 * Fax: (414) 822-8936 
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of room for Joe to take $125,000 (more or 
less) of S corporation dividends to fund his 
annual retirement needs. Also, a stock 
transfer plan of Success Co. to the boys— 
via gifts over time by Joe and his wife— 
was put into place. 

There are many ways of skinning the 
retirement plan cat. Seek out the best pro- 
fessional help you can find before im- 
plementing your own plan. 

Use company cash to build your 
home 

You’ ve got the cash to buy or build your 
dream house—well, almost. It’s inside 
your closely held corporation. That’s one 
of the biggest problems facing successful 
business owners. How do you get surplus 
cash out of your corporation without pay- 
ing tax on it? 

If you take it as a salary or dividend, it’s 
taxable. If you take it as a loan, personal 
and investment interest rules eliminate or 
reduce your interest deduction. But here’s 
a winning way to take the cash, avoid pay- 
ing tax, and secure your personal interest 
deduction: give the corporation a first 
mortgage on your home. 

The current law severely curtails in- 
terest deductions for taxpayers. Personal 
interest is not deductible at all, and invest- 
ment interest is deductible only to the ex- 
tent of investment income. But interest on 
home mortgages is still fully deductible, as 
long as the home acquisition debt doesn’t 
exceed $1 million and the total amount of 
home equity debt, whether or not at ac- 
quisition, doesn’t exceed $100,000. 

But why borrow from the bank and let it 
earn the interest when you can borrow 
from your own corporation, perhaps at a 
more favorable rate? As long as you dot 
the ‘*i’’s and cross your “‘t’’s, you can nail 
down substantial tax deductions by letting 
your corporation finance your home. 

Be sure your corporation charges 
market-rate interest on the loan, 
documents the loan with a promissory 
note, and records the mortgage at the cour- 
thouse. Adhere strictly to the payment 
schedule called for in the note, and cor- 
rectly classify the loan and your subse- 
quent repayments on the corporate books. 
If you carefully follow the guidelines, you 
can dip into the company till and avoid 
paying any tax personally. LJ 


ANAGEMENT 





ankruptcy is a nasty word. If it hap- 
pens to the other guy, we worry 
about doing business with him as we 
would coming into contact with a leper. If 
it happens to an acquaintance, pity is the 
usual reaction, followed by a sense of im- 
pending doom. Only when it is actually ex- 
perienced can bankruptcy be seen for what 
it really is—a new beginning for a troubl- 
ed company. 





Mark Battersby 


Remember that voluntary bankruptcy 
means that the operation has several op- 
tions to restructure, reorganize, merge, or 
go out of business. If the creditors force the 
operation into bankruptcy, the principal 
option is liquidation. 

Failure is a broad term that can encom- 
pass financial difficulties that range from 
minor setbacks, such as operating or finan- 
cial problems, to the actual liquidation of 


Bankruptcy: the end 


or a new beginning? 


While few amusement machine 
manufacturers or operators like to con- 
template the possibility of either 
reorganization or bankruptcy, these are 
situations everyone should know about. 
You may never go bankrupt but some of 
your customers or suppliers may. Will you 
know how to handle relations with those 
bankrupt entities? Are you aware of the 
warning signs that might spell out the 
bankruptcy of your own business? 

Today, largely as a result of changes in 
bankruptcy laws, there are more bankrupt- 
cies than at any time in recent memory. 
Surprisingly, despite the fact that many 
companies have endured well-publicized 
bankruptcies, relatively little is known 
about the entire failure process, both 
before and after bankruptcy. 

Companies entering bankruptcy, par- 
ticularly Chapter XI of the bankruptcy 
code, usually do so in order to reorganize 
and survive as a going concern. In other 
words, the act of filing for bankruptcy 
does not have to represent total failure. 
Quite the contrary; many firms not only 
survive but prosper after bankruptcy. 





the business. It goes without saying that 
poor operating results inevitably lead toa 
scramble to maintain liquidity. 

In the normal course of events, com- 
panies in distress would attempt a number 
of turn-around options in an effort to once 
again become a viable, profit generating 
operation. Available options include ar- 
ranging debt accommodations with 
creditors, management reorganizations, 
discontinuance of unprofitable operations, 
or even a merger. 

A financially embarrassed company and 
its creditors may arrange a time extension 
of the due date of the debt (principal and/or 
interest), partial forgiveness of the debt, an 
exchange of one debt instrument for 
another, or consider other options. A com- 
mon factor of debt accommodations is the 
reduction or deferral of cash payments. 

Arrangements may call for lower (or 
higher) interest rates, pledged assets to 
serve as collateral, or restrictions on the 
business (example: limitations on incurr- 
ing additional debt). 

The basic question remains: How does 
a business fail? 
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Poor management or financial decisions 
top the list. Next come poor purchasing 
decisions (particularly those involving 
large, fixed assets), ignoring receivables, 
and poor record maintenance. Failure 
usually results when the cash burden plac- 
ed on normal operations makes it impossi- 
ble to sustain the business. 

Here is a time sequence listing of occur- 
rences that can bring about company 
failures: 
© Operating results fall short of 

expectations 
¢ Profitless accounting periods 
© Net loss and negative cash-flow trends 
¢ Lowered credit rating 
¢ Deteriorating operating results year after 

year 
© Debt accommodation 
¢ Loan default 
e Bankruptcy 
e Liquidation 

Fortunately, with voluntary bankrupt- 
cies, liquidation does not always have to 
result. The procedure for such bankrupt- 
cies follows. 

There are three major components of a 
successful debt restructuring under 
Chapter XI bankruptcy. First, the accoun- 
tants work to anticipate and control ex- 
penses and maximize cash flow. Second, 
the legal counsel deals with the courts and 
creditors to provide the business with pro- 
tection from suits or other actions that 
might prevent ongoing operations or force 
liquidation. Third, the company must 


work toward gaining the support of) 


employees, customers, 
creditors, and lenders. 

A failing company could be willing to 
merge with a more successful operation, 
or choose liquidation if the liquidation 
value of the business is greater than its 
earning power. 

Alternately, a financially strapped com- 
pany that eventually fails to meet its debt 
obligations may be forced into bankrupt- 
cy. Typically, the potential bankrupt 
operation is insolvent (liabilities exceed 
assets) and cannot pay its debts as they 
come due. The basic options are: 

1. Develop an out-of-court plan with 
creditors. 

2. Petition the courts for reorganization 
under Chapter XI. 


suppliers, 
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3. Voluntarily declare formal bankrupt- 
cy and guarantee liquidation of the 
operation. 

4. Do nothing and let the creditors force 
the company into involuntary bankruptcy. 

Further complicating the issue are our 
complex tax laws. It should be remem- 
bered that under our income tax laws the 
discharge of a company’s debt constitutes 
income to the company, just as if it had 
received earnings in the amount of the 
forgiven debt. 

However, a company’s gross income 
does not include any amount that would 
otherwise be included as income resulting 
from the cancellation of a debt if the 
discharge a) occurs in a bankruptcy case, 
b) occurs when the taxpayer is insolvent, 
or c) is of a qualified business indebt- 
edness. 


“Despite the fact that 
many companies have 
endured well-publicized 
bankruptcies, relatively 
little is known about the 
entire failure process. ”’ 


The tax rules concerning the treatment 
of a debt discharged in bankruptcy are in- 
tended to balance bankruptcy policy (that 
a debtor should not leave bankruptcy 
saddled with debt or tax liability) and tax 
policy (that a taxpayer should pay tax on all 
income realized from the discharge of a 
debt). 

To accomplish this, the tax rules provide 
that a debt discharge, although excluded 
from income, must be used to reduce the 
company’s net operating losses from 
business and certain other tax benefits. 
That is, unless the company elects to app- 
ly the debt discharge amount first to reduce 
the basis or book value of depreciable 
assets used in the operation. 

Normally, in Chapter XI cases, the deb- 
tor attempts to work out an accommoda- 
tion with creditors that will allow the 
operation to survive. It is hoped that the 
debtor will recover as a reorganized 


business operation. 

Three events may occur after a Chapter 
XI bankruptcy. First, reorganization 
under the protection of the bankruptcy 
court, or rehabilitation. This concept is 
associated with the idea that the ‘‘going 
concern’’ is of more value than the cash 
that might be received from liquidation. 

Some assets might be sold off, other 
operations may be streamlined, employees 
may accept pay cuts, or additional debt ac- 
commodations may be acceptable to 
creditors. But the business entity survives. 

Second, most of the companies that do 
not accomplish this goal must be liquidated 
to satisfy at least some of the creditor’s 
claims. And, finally, there is that third 
alternative: the bankrupt company may be 
acquired or merged with a successful 
operation. | 

If a company faces serious cash flow 
problems and the possibility of Chapter XI 
bankruptcy, this checklist might be 
helpful: 
¢ Evaluate whether the operation’s longer 

term prospects provide a strong argu- 
ment for debt structuring, and deter- 
mine the cash flow requirements and 
time needed to become solvent and 
profitable. 

e Assess the degree of support and com- 
mitment that can be expected from 
employees, suppliers, and customers. 

© Retain legal counsel experienced in 
bankruptcy cases. 

e Place a high priority on informing and 
influencing those important to the com- 
pany’s future operation. 

From the other side of the desk, dealing 
with a bankrupt firm or one that is on the 
verge of bankruptcy poses problems. 
Solutions rest with the legal advisor. Com- 
mon questions to ask are: Can I do 
business with the trustee in bankruptcy and 
be sure of being paid? What is the effect of 
filing a claim on a secured debt? If I had 
contracts to buy from the bankrupt organ- 
ization, must the trustee in bankruptcy 
sell? 

Chapter XI bankruptcy can offer a safe 
haven for the company attempting to 
reorganize. The protection and respite 
provided by our bankruptcy laws have 
enabled many formerly financially troubl- 
ed companies to survive. CL] 
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Copyright 1991 by Billboard Publications, Inc. Compiled by the Billboard Research Department and reprinted with permission. 


Hot SINGLES 


TITLE ARTIST 
Label & Number/Distributing Label 


1. Baby Baby 

A&M 1549 Amy Grant* 
2. Joyride 

EMI 50342 Roxette 
3. I Like The Way (The Kissing Game) 

Jive 1424/RCA Hi-Five 
4. Here We Go 

Columbia 38-73690 C&C Music Factory* 
5. Touch Me 

Polydor 879 466-4/PLG Cathy Dennis 
6. I Touch Myself 

Virgin 4-98873 Divinyls 
7. Cry For Help 

RCA 2774 Rick Astley* 
8. Rhythm Of My Heart 

Warner Bros. 4-19366 Rod Stewart* 
9. You’re In Love 

SBK 07343 Wilson Phillips 
10. I Don’t Wanna Cry 

Columbia 38-73743 Mariah Carey* 
11. Voices That Care 


Giant 4-19350 Voices That Care* 
12. I’ve Been Thinking About You 


Radioactive 54005/MCA Londonbeat 
13. Silent Lucidity 

EMI 50345 Queensryche 
14. Hold You Tight 

Giant 4-19458 Tara Kemp* 
15. More Than Ever 

DGC 19002 Nelson 
16. More Than Words 

A&M 1552 Extreme 
17. Sadness Part I 

Charisma 4-98864 Enigma* 
18. Save Some Love 

Arista 2153 Keedy* 
19. You Don’t Have To Go Home Tonight 

Mercury 878 864-4 The Triplets 
20. I Wanna Sex You Up 

Giant 4-19382 Color Me Bad 


* available on vinyl 


Compact Discs 


TITLE , ARTIST 
Label & Number/Distributing Label 


1. Mariah Carey — 

Columbia 45202 Mariah Carey 
2. Gonna Make You Sweat 

Columbia 47093 C&C Music Factory 
3. Out Of Time 

Warner Bros. 26496 R.E.M. 
4. Wilson Phillips 

SBK 93745 Wilson Phillips 
5. Shake Your Money Maker 

Def American 24278 The Black Crowes 
6. MCMXC A.D. 

Charisma 91642 Enigma 
7. Heart Shaped World 

Reprise 25837 Chris Isaak 
8. I’m Your Baby Tonight 

Arista 8616 Whitney Houston 
9. New Jack City 

Giant 24409 Soundtrack 
10. Empire 

EMI 92806 Queensryche 
11. Vagabond Heart 

Warner Bros. 26300 Rod Stewart 
12. Joyride 

EMI 94435 Roxette 
13. Coolin’ At The Playground Ya’ Know 

Motown 6318 Another Bad Creation 
14. Heart In Motion 

A&M 15321 Amy Grant 
15. The Doors 

Elektra 61047 Soundtrack 
16. Flashpoint 

Columbia 47456 Rolling Stones 
17. Into The Light 

Epic 46988 Gloria Estefan 
18. Five Man Acoustical Jam 

Geffen 24311 Tesla 
19. The Soul Cages 

A&M 6405 Sting 
20. To The Extreme 

SBK 95325 Vanilla Ice 
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W hen it comes to video game 

monitors, ‘‘bigger is better’’ was 
the overwhelming opinion of the operators 
that attended my recent seminar on video 
game conversions. Many reported mark- 
ed improvement in revenue when 25-inch 
monitors were installed in place of 19-inch 
monitors. Some told me they had increases 
of up to 20 percent! 

Is the industry ready for the next big 
jump? A jump to 33 inches? Chicago- 
based monitor manufacturer Wells- 
Gardner Electronics Corp. has taken a 
leap of faith and begun production of the 
K8000, 33-inch monitor. This is not simp- 
ly an updated K7000 with a larger picture 
tube. The K8000 is a completely new 
design utilizing five integrated circuits and 
27 transistors (up from four ICs and 14 
transistors in the K7000). It’s also no 
lightweight. The monitor and its heavy- 
duty, protective steel frame weigh in at 
over 100 pounds! 

One of the big changes is in the power 
supply. The K8000 has a separate power 
supply board that contains the main, 
‘*B+’’ power supply of +125 VDC and 
a low voltage supply of +24 VDC. This 
board is conveniently located on the side 
of the monitor, where it can be removed 
easily for servicing. The only two fuses in 
the monitor are also located on the power 
supply board. One is for the B+ supply, 
the other for the low voltage supply. 

The B+ regulator circuit is a series-pass 
regulator circuit with an unusual twist. 
The darlington pair (Q100 & Q101) are 
both PNP transistors. Most monitors will 
use NPN transistors here. According toa 
Wells-Gardner engineer, this was done to 
improve the efficiency of the circuit. The 
operation is basically the same, however, 
with the error amplifier (Q102 & ZD100) 
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providing a reference voltage for the darl- 
ington pair. 

The +24 volt supply is somewhat 
unusual as well. While most monitors 
derive alow voltage power supply from a 
winding on the flyback transformer, this 
monitor creates its low voltage supply 
from a separate, 28 VAC secondary win- 
ding on the power transformer. This 
reduces the load on the high voltage unit 
and the horizontal output circuit, and 
allows greater versatility in using this basic 
design with a variety of CRTs and con- 
figurations. The CRT heater is still driven 
by a secondary winding on the flyback, 
just as normal. 

It’s interesting to note that while at least 
two major manufacturers have new 
switching power supply designs that com- 
pletely eliminate the need for an isolation 
transformer, Wells-Gardner has gone the 
other direction and required an additional, 
low voltage secondary winding to provide 
power to the monitor. The transformer is 
not included with the K8000 and must be 


Randy Fromm 


Wells-Gardner’s “‘big’’ idea 


obtained separately. I have no doubt that 
the K8000 will be more reliable than a 
similar monitor designed with a switching 
supply. The question is, will the extra cost 
of the power transformer make it less at- 
tractive to manufacturers and operators? 

The +24 VDC power supply circuit is 
a textbook design that uses an LM317 ad- 
justable voltage regulator. Resistor R117 
(47 ohms, 5 watt) helps the regulator to run 
a bit cooler. The +24 VDC power supp- 
ly does a lot of work in the K8000. It is us- 
ed to power the horizontal oscillator and 
drive circuits, the high speed video pro- 
cessor (more on that later), and the entire 
vertical deflection circuit (including the 
vertical output transistors that drive the 
deflection coil in the yoke!). 

The shining star of the K8000 design is 
its versatility. The monitor circuitry can 
easily drive a conventional CRT at the nor- 
mal scan rate of approximately 15,750 
Hertz or a much higher resolution picture 
tube at correspondingly higher speeds for 
use in simulator games. The K8000 can 





Operators at a recent school reported higher revenues with the 33-inch monitor. 
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K8000 HORIZONTAL DEFLECTION CIRCUIT (Including High Voltage Shut Down) 
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K8000 +125 VDC POWER SUPPLY 
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even be used as a VGA monitor for a com- 
puter system! 

There are two new circuits that help to 
accomplish this adaptability. One is the 
horizontal deflection circuit. Instead of 
relying on a specialized ‘‘TV’’ type in- 
tegrated circuit for the horizontal 
oscillator, the K8000 uses a 555 timer. Just 
about anyone who has dabbled into elec- 
tronics is familiar with this integrated cir- 
cuit timer. It’s a very common component 
and electronics stores all over the world 
carry the part. 

Using a 555 timer in the horizontal 
oscillator circuit allows the K8000 to be 
adjusted to the higher frequencies required 
by medium or high resolution monitors. 
Just a few changes in component values 
and presto! You’re ready to drive a 
medium resolution CRT and deflection 
yoke in a combat simulator! 

The rest of the horizontal deflection cir- 
cuit is fairly straightforward but there is an 
interesting little design change here as 
well. The +24 VDC power supply is us- 
ed to power the horizontal drive circuit 
(Q704 and T700). Notice that the +24 
VDC must pass through a loop on the yoke 
and through pins 5 and 6 of the horizontal 
yoke connector (P700) to get to the emit- 
ter of Q704. This is a safety precaution that 
prevents the horizontal output circuit from 
operating without the yoke connected 
properly. 

The high voltage shutdown (sometimes 
know as the X-ray protector) is a very sim- 
ple circuit that samples the high voltage by 
way of alow voltage, secondary winding 
on the flyback transformer. The AC out- 
put of the transformer is rectified by D706 
and filtered by C729. This creates a low 
DC voltage that is directly proportional to 
the high voltage at the second anode of the 
picture tube. 

If the EHT rises above a safe level, the 
low voltage will rise as well, triggering the 
13-volt zener diode and energizing tran- 
sistor Q703. Q703 is connected to the 
‘‘control’’ input at pin 5 of the 555 timer 
IC. When the runaway high voltage trig- 
gers Q703, it will force the 555 to shut 
down. Since the high voltage unit is driven 
by the horizontal output circuit, shutting 
down the 555 horizontal oscillator will 
shut down the excessively high EHT as 


The Wells-Gardner 33-inch monitor. 





well! 

The other new circuit that is unique to 
this monitor is the video processor and 
video output circuitry. The K8000 uses a 
high speed, bi-polar integrated circuit that 
can process high resolution video at fre- 
quencies as high as 25 megahertz as well 
as standard resolution signals at less than 
half that speed. The video output circuit is 
also different from most other monitors. 
There are two transistors for each of the 
red, green, and blue video output circuits. 
Most monitors will use just a single video 


Series E 





Electronic Rack/Time Play 
Pool Table 


Make more 
money when your 


output transistor. This new output circuit 
is necessary to handle high speed video 
signals. 

Other features include an advanced pin- 
cushion correction circuit (very important 
to a monitor of this size as distortion 
becomes greater toward the edges of the 
screen) and a remote adjustments board 
for brightness, contrast, positioning and 
vertical size. Picture width is controlled in 
the conventional way by a width coil 
mounted on the main printed circuit board. 

Technicians will appreciate the straight- 
forward mechanical and electronic design 
of this monitor. Troubleshooting has been 
made much simpler by a well-drawn 
schematic diagram that clearly identifies 
each component in every section of the 
monitor by a ‘‘series’’ number. All of the 
components in the power supply are in the 
‘*100”’ series (Q100, D116, R120, C117, 
etc.) The ‘*200”’ series is the video pro- 
cessing circuit; “‘500’’ is the video output 
circuit, while ‘‘600’’ and ‘‘700”’ are for 
vertical deflection and horizontal deflec- 
tion respectively. It’s a great system for 
identifying each component and its rela- 
tionship to other components in a circuit. 

For further information about the 
K8000 series monitors, contact: Wells- 
Gardner Electronics Corp., 2701 N. 
Kildare Ave., Chicago, IL 60639; (312) 
252-8220, FAX (312) 252-8072. O 


pricing and play 
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to meet your location’s demand! 
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“UNITED BILLIARDS, INC. 


& 51 PROGRESS ST. UNION, NJ 07083 


1-800-526-0080 


"Built to last from the inside out" 
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DOTIT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 


Using a Digital Multimeter —____-_-_ $29.95 
Basic Electronics 29.95 
Semiconductors 29.95 
Linear Power Supplies. __>___ $49.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors 49.95 


X-Y Monitors 29.95 
Add $4.00 S&H to entire order C.O.D. orders OR! 


NOW AVAILABLE! 


Randy Fromm’s Big Blue Book of 


Really Great Technical Information 


This is the same book I use for my Arcade School class. It’s 
full of useful information, troubleshooting shortcuts, parts 
sources etc. Includes schematic diagrams for monitors and 
power supplies. $24.95 (plus $4.00 S&H) 


1991 CLASS SCHEDULE 


All classes taught by Randy Fromm - Accept no substitutes! 
2 DAY WEEKEND CLASSES 6 DAY CLASSES 








Can’t spare a full week? This special 2 day course 
covers the most important aspects of videogame 
service: Power supply repair, monitor repair and 
effective use of the digital multimeter in general 
troubleshootng. Bring your bad power supplies 
to repair during the "hands-on" lab session! 


Fargo, ND _______ __ June 8-9 


Louisville, KY To be announced 
Seattle, WA July 6-7 
Pittsburgh, PA To be announced 


RANDY FROMDTS 


ARCAD 









For further 
information call: 
(619) 593-6131 


The six day course covers everything the week- 
end class does and includes videogame conver- 
sions, pinball board repair, linear power supply 
repair, a detailed look at electronic components 
and component replacement, videogame trouble- 
shooting tricks, and lots more hands-on work! 


Charleston, SC —————_June 24-29 
Columbus, OH ——___ August 12-17 
Las Vegas, NV ___ September 16-21 
Chicago, IL October 14-19 





Customized classes also avail- | 
able for operators and ove 
‘tnibutors, 1 to 6 days. Call 
| Randy to discuss your needs. | 


Randy Fromm’s Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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Frank Seninsky 


Quick fix when you 


need -12 volts 


he presence of older games on many 
routes can pose dilemmas when it 
comes to repairs. Creativity is the key in 
this example of the perplexing -12 volts. 

Problem: Many of the older video 
games require -12 volts DC for their 
analog audio circuitry. The power sup- 
plies in these games are the less efficient 
linear ones, which really present a pro- 
blem for the average route technician 
when one ‘‘blows’’ in the field. 

If you don’t have an identical spare 
power supply in your truck, the only solu- 
tion for getting the game up and running is 
to pull out the bad power supply board and 
get it to the shop for repair. Or you could 
try to troubleshoot the board right there. 
Don’t even attempt this unless you have a 
good supply of regulators, zeners, 
resistors, and other components in your 
tool box and plenty of time to kill. 

If not for the presence of the required 
-12 volts, the average route technician 
wouldn’t have any problem in replacing 
the old, bad supply with a new switching 
power supply (you probably carry an ex- 
tra one) as long as the wiring diagram is 
available. The problem is, the standard 
switching power supplies that are common 
to our business don’t have a -12 volts! 


Solution: Again, our chief technician 
Ramon came up with a creative answer (so 
he won’t be called late on Saturday night 
as often). Use two switching supplies. 

The first supply is hooked up the normal 
way, taking care of the +5V, +12V, and 


-5V. At this point, if done correctly, the 
game should work but without the sound, 
because the -12V is only used for the 
analog part of the audio circuitry. 

Now, if you hook up a second switching 
supply in a very unorthodox way, you will 
be able to derive the -12V. Hook up the 
+ 12V of the second supply to the common 
(ground) of the first supply and then use 
the ground of the second supply as your 
-12V. 

Confused? OK, here is the explanation. 
The + 12V of the second supply is + 12V 
with respect to its own ground or common 
terminal. However, you can also look at it 
from the other way around: the ground ter- 
minal is -12V with respect to the +12V 
terminal. 

With reference to the system common 
where the + 12V of the second supply is 
hooked up, its ground terminal becomes a 
-12V. See the diagram, which shows this 


12 Volt Battery 
as + 
SYSTEM 
GROUND 12 Volt Battery 
FIGURE 1 


logic using batteries to illustrate the 
theory. 

For some, the cost of installing an addi- 
tional $30 switching supply may seem ex- 
cessive. But if you consider the cost of 
down time for the game while the original 
power supply board is being repaired, plus 
the cost of the parts and time spent by a 
highly-paid technician in the shop, it might 
be a worthwhile investment. 

After that, you can be assured that even 
if any of the two supplies ever goes bad, 
even your collector can replace it. And 
maybe your head technician won’t get call- 
ed after hours because you planned ahead. 

We did the above procedure on a 
Williams Sinistar last summer. The 
game’s audio amplifier is still going 
(without a service call) up to the time of 
this writing, nine months later. 

As always, keep cranking! LJ 


ei2V°% 
+5V \ 
4 
5 Volt Battery 
- 12V 
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Bonnie Theard 


Teen-pleasing items 


_ start summer season 





f your redemption center or your cranes 

are crying out for something new and 
different that will appeal to the preteens 
and teens who frequent your locations, this 
month’s selections are the answer. Keep in 
mind, there’s hardly a young person today 
who doesn’t consider earphones and a tape 
player as life’s basic necessities. 

HMS Monaco capitalizes on the music 
craze with licensed Backstage Passes 
featuring six hot stars: Madonna, MC 
Hammer, Paula Abdul, Vanilla Ice, Janet 
Jackson, and The Doors. The laminated 
color photo press passes (2-3/4’’ by 4- 
3/4’’) come with attached lanyard and are 


available two ways: 1) retail or redemption 
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in a 72-piece kit with wire display rack, 
priced at $180 per kit or $2.50 each pass; 
2) crane capsule kit, a 36-piece butterdish 
capsule kit at $96 for 1-4 kits, $93 for 5-9 
kits, or $90 for 10 or more kits. Call (800) 
777-0901 or (212) 691-9000. 

Bonita Marie features full cassette 
tapes or singles that fit its mid-size peanut 
capsule, which measures 7-1/2’’ long by 
4-1/2’ wide. Other peanut capsule sizes 
are the standard, 4-1/2’’ long by 3-1/2”’ 
wide, and the jumbo, 10’’ long by 6-1/2”’ 
wide. 

_ In addition, the company offers neon 
colored fanny packs, sunglasses, head- 
bands, wristbands, and ribbon and bow 





barrettes. There’s also the popular Crazy 
Blaster clackers and hand blasters to 
match, mini clackers to hang around the 
neck, keychains, and real rope jumpropes. 
Call (800) 272-6375 or (201) 349-1994. 
P.M.I. Toys & Novelties has the new 
plush Harley Hogs in either a sitting or 
standing position. Choose the sitting 
figure in7, 10, 14, 21, and 32 inches tall; 
the standing figure in 8, 11, 15, 24, and 36 
inches tall. All have the Harley Davidson 
logo and tie-in perfectly with the Bal- 
ly/Midway pinball, Harley Davidson. Call 
(800) 562-5266 or (512) 829-4666. LI 


HAT’S NEW 











Gals Panic 


Kaneko has developed a 
game of strategy and skill in 
Gals Panic, a two-player in- 
teractive video kit that invites 
players to ‘‘chisel away”’ 
portions of the screen to 
reveal a female figure. 

Players can choose from 
the faces of six different 





women. First comes the in- 
triguing shadow of the 
woman, then players com- 
plete box shapes to reveal 
parts of the lady. The game 
also offers a between-stage 
roulette screen to enhance 
game play. 

The difficulty level in- 
creases as Gal’s Panic pro- 
gresses. In the ‘‘nude’’ 
mode, the final screen scene 
is a digitized photograph of 
the lady in the nude. The 
game has been designed for 
adult locations. 

For more information, or 
distributor referral, write 
Kaneko USA Co. Ltd., 1370 
Busch Parkway, Buffalo 
Grove, IL 60089; (708) 
808-1370; FAX (708) 
808-1375. 





Maverick 


Joker Poker 


Bally Gaming debuts the 
Maverick Joker Poker video 
lottery terminal with casino- 
style cabinet and optional ex- 
ternal $1-$5-$10-$20 bill ac- 
ceptor with stacker. 


The unit features one easy- 
to-read board with the elec- 
tronic components of game 
logic, power supply, and 
printer drive. Audio, keyed 
to game play, includes win- 
ner songs, coin-in sounds, 
and game-in-progress 
sounds. The ticket printing 
mechanism comes with built- 
in cutter and a paper supply 
for up to 400 vouchers per 
roll. 

In addition, there are built- 
in diagnostics and game 
security, as well as a menu- 
controlled setup and per- 
sonalized attract mode. 
Cabinet dimensions are 41”’ 
high, 20-3/4’’ deep, and 
17-3/4’’ wide. 

For more information, or 
distributor referral, write 
Bally Gaming Inc., 6601 S. 
Bermuda Road, Las Vegas, 
NV 89119; (702) 896-7744; 
FAX (702) 896-7770. 





Strike Force 


. Midway Manufacturing in- 
troduces a one- or two-player 
video that focuses on an in- 
tergalactic battle in the New 
Earth Solar System colonies. 

Named Strike Force, the 
game features horizontal 
scrolling action as players 
fight off their Saurian at- 
tackers, who are bent on 
mutating human captives into 
reptiles for slave labor. 

Action occurs on a 
backdrop of 22 planets, in- 
cluding Dryan, Pterra, and 
Phobus, all of which are 
under attack by the mobile, 
planet-sized war factory 
Apocalypse. 

Players can choose from an 
arsenal of weapons that in- 
clude timewarps, firestars, 
megabombs, shields, 
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photons, and star gems. A 
unique joystick control gives 
full maneuverability, allow- 


_ing players to fly in any 


direction over the iandscape 
of all the planets. For max- 
imum versatility, players can 
transform their jet fighters in- 
to mobile cannons or turrets 
in a totally cooperative 
assault. 

The game, inspired by the 
classic Defender, is a 
JAMMA-compatible 
horizontal conversion kit. 

For more information, or 
distributor referral, write 
Midway Manufacturing Co., 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
27-2240; FAX (312) 
267-8435. 
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Batman 


Holy video, Batman! 
We’re in the arcades! 

Atari introduces Batman, 
the game, a one-player unit 
with a joystick, punch/shoot 
and jump/kick buttons that 
allow the players to take on 
The Joker and his goons with 
Batrope, Batarang, and Gas 
Grenades. 

Players fight throughout 
Gotham City, from the Axis 
Chemical Co. to the art 
museum, while either driving 
the Batmobile or flying the 
Batwing. In the end, players 
share in Batman’s victory 





over The Joker atop Gotham 
Cathedral. 

Available as a universal kit 
to convert both 19”’’ and 25”’ 
monitor games, the Batman 
kit includes PCB, joystick 
and buttons, JAMMA 
harness, header artwork, 
control panel, bezel, and side 
decals. 

For more information, or 
distributor referral, write 
Atari Games Corp., 675 
Sycamore Drive, Milpitas, 
CA 95035; (408) 434-3700; 
FAX (408) 434-3776. 


Bowl-O-Rama 


A nostalgic ‘50s theme, 
artwork, and music highlight 
Leprechaun’s vertical 
monitor video kit, 
Bowl-O-Rama. 

Players can choose from 
three competitive games in 
one: Regulation Bowling, 
which accommodates up to 
five players in the standard 
10-frame format; Flash-O- 
Matic, a skillful comparison 
of best shots while the highest 
score flashes across the lane; 
and Black Jack Bowling, a 
unique version of the card 





game that allows up to four 
competitors bowling down 21 
pins or less. 

Humorous graphics for 
each game adds to the fun of 
this trackball-controlled 
video. Players of all ages and 
both sexes will find it easy to 
understand and enjoy. 

For more information, or 
distributor referral, write 
Leprechaun Inc., 40 Lake 
Bellevue, Suite 100, 
Bellevue, WA 98005; (206) 
454-4052 or (206) 451-9438. 





Slugfest 


A new dot matrix system 
makes the scoreboard come 
alive in Williams’ novelty 
baseball game, Slugfest. Styl- 
ed like a pinball game, it 
utilizes a series of buttons in 
game play and can dispense 
Topps baseball cards for high 
scores. 

One or two players can step 
up to the plate in Slugfest. 
Opposing teams have lineups 
featuring hitters with unique 
batting statistics, strengths, 
and weaknesses. The result: 
values of the seven targets at 
the top of the playfield 
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change from batter to batter 
for possible ‘‘hits’’ or 
*‘outs.”’ 

Players can also use a pinch 
hitter at critical times during 
the game and raise the center 
ramp for a shot at an upper 
deck home run. Pinch hitters 
don’t have any ‘‘out’’ targets 
lit—only possible hits! 

Pitchers can still get the up- 
per hand with moves such as 
a fastball, curve, change-up, 
or screwball with four 
separate buttons on the con- 
trol panel. Extra buttons 
allow for fast-paced running 
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and throwing to advance 
players into scoring position, 
or a daring steal of home. 

Options include a bill ac- 
ceptor, ticket dispenser, and 
baseball card dispenser. 
Dimensions are 63”’ high, 
25-3/4’’ wide, and 57’’ deep. 

For more information, or 
distributor referral, write 
Williams Electronics Games 
Inc., 3401 N. California 
Ave., Chicago, IL 60618; 
(312) 267-2240; FAX (312) 
267-8435. 
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Cat ’N Mouse, Luigi’s Corner, Prize Bingo 


Coin Concepts introduces a 
trio of redemption games 
designed for use in arcades 
and amusement parks. 

Cat ‘N Mouse is a 
children’s beat-the-clock- 
reaction game housed in a 
castle-style cabinet with a low 
bench seat. Game action oc- 
curs in the 10 windows of the 
castle. A mouse appears in 
one of the top windows and a 
cat moves quickly through 
the bottom windows. 

The object of the game is to 
catch the mouse. The cat 
must stop in the window 
below the mouse by use of a 
stop button. 

As *‘catches’’ are registered, 
the game moves progressive- 
ly faster and issues tickets. 
Dimensions are 52” high, 
29°’ wide, and 39’’ deep; the 
cabinet is constructed of 
high-impact molded plastic. 

Luigi's Corner challenges 


players to skillfully shoot 
coins or tokens into two mov- 
ing targets: the hat of a kindly 
organ grinder, the cup of his 
pet monkey Jocko, or one of 
six other targets. Each suc- 
cessful hit awards tickets, 
depending on target value. 

The game is available in 
either a free-standing, crane- 
size cabinet or half-size 
countertop unit. Dimensions 
are 73’’ high (in crane-size 
version), 26’’ wide, and 20’’ 
deep. Features include 
customized animation, a full 
sound package, and ticket 
dispenser. The cabinet is 
covered in double-sided 
formica. 

Prize Bingo is a universally 
appealing game that gives 
players a new bingo card with 
each coin. An upright, single 
player game, it invites 
players to fill their cards by 
skillfully stopping the 


flashing numbers to gain a 
winning combination. Multi- 
ple coin play is encouraged as 
players try for lucky bonus 
numbers and bonus awards. 
An adjustable award schedule 
and timed play all add to the 
excitement of this game. 

Dimensions are 79”’ high, 
32’’ wide, and 36”’ deep; 
cabinet construction is 
lightweight extruded 
aluminum framework, Lexan 
front and side viewing 
panels, and a detachable for- 
mica base unit. The game is 
also available as Prize Lines. 

For more information, or 
distributor referral, write 
Coin Concepts Inc., 16 
Edgeboro Road, Unit 5, East 
Brunswick, NJ 08816; (800) 
462-COIN or (908) 
390-9009; FAX (908) 
390-3373. 





Electronic 
Dartboard 
System 


T.O.P. Distributing is 
marketing the Wellow Elec- 
tronic Dartboard System 
(EDS), an automated dart 
game with nine skill levels 
for both steel-tip and soft-tip 
darts. 

Features of the EDS in- 
clude fully automated scor- 
ing, coin or free play option, 
game selection (301, 501, 
701, and Cricket), and 
satellite link-up. 

The game was developed in 
England by Wellow Leisure 
Products. It offers a tradi- 
tional bristle board and can 
be played by up to four 
players, with a solo option 
(against the board). 

Available as wall-mounted 
or free-standing, it also has a 
modem link-up option that 
enables a team or individual 
player to compete with others 
in the next town, state, or 
country. 

For more information, 
write T.O.P. Distributing 
Co. Inc., 739 Linden Ave., 
Rochester, NY 14625; (716) 
586-1100. 
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UB-QB 


National Sports Games 
debuts a football passing 
game for one or two players 
in UB-QB. 

The game invites players to 
throw footballs through holes 
for completions. Short yar- 
dage results from a successful 
pass into the larger hole; long 
yardage results from the 
smaller one. 

Players hustle against the 
clock to gain yardage and 
score touchdowns in the one- 
player game. Players move 
up and down the field to gain 
first downs, score field goals, 
touchdowns, and extra points 
in the two-player mode. 

Game construction is high- 
quality steel; the sound 
system features crowd noises 
and music. Price and time 
settings are operator- 
adjustable. Options include a 
bill acceptor and ticket 
dispenser. Dimensions are 
31’ wide, 7’ 11’’ high, and 
ll’ deep. 

For more information, or 


distributor referral, write Na- 


Kramer Top 


Kramer introduces the 
Kramer Top, a countertop 
unit with a swivel base, nine- 
inch color monitor, and a full 
library of 8-line games and 
pokers. 

The Kramer Top features a 
lightweight yet durable 
cabinet that measures 16”’’ 
high, 18’’ wide, and 20”’ 
deep. It can be conveniently 
shipped via UPS. 

In the poker category, 
game choices include Draw 
Poker, Bonus 21, Kramer 
Kasino, Joker Poker/Black 
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tional Sports Games, 3669 E. 
LaSalle, Phoenix, AZ 85940; 


(602) 470-1490; FAX (602) 
470-1495. 
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The Machine 


The 1986 classic Williams 
pinball, Pin-Bot, now has a 
sequel in The Machine, Bride 
of Pin-Bot. 

Pin-Bot looks on from his 
own mini playfield to see his 
bride in action. Special shots 
include the Shuttle Ramp to 
her mouth, which spins her 
head and activates her vocal 
circuits. Two balls to her 
eyes gives another turn and 


the start of two-ball multiball. 


Another two balls up the, 
Shuttle Ramp to her neck 
turns her head for the final 
spark of life. 

During multiball, when all 
playfield values are doubled, 
repeating the shot sequence 
spins the Big Wheel for the 


largest scoring rewards ever, 
including the billion point 
shot and a chance to enter the 
player’s initials in the 
Billionaire Club. 

Among the other features 
are a Heart Ramp for 
unlimited millions, a pro- 
gressive build-up loop for a 
chance at an eight million 
point jackpot, plus a small 
wheel where players can earn 
from 50,000 points to extra 
ball or a Shuttle Skill Shot. 

For more information, or 
distributor referral, write 
Williams Electronics Games 
Inc., 3401 N. California 
Ave., Chicago, IL 60618; 
(312) 267-2240; FAX (312) 
267-8435. 


Jack, Riverboat Poker, Hi-Lo 
Double Up Joker Poker, 
Super Dominos, and Trivia. 

In the 8-line category, 
games include W4, F5, W6, 
W7, W8, and Cherries. Each 
unit comes with a full factory 
warranty and bill acceptor 
with stacker. 

For more information, or 
distributor referral, write 
Kramer Mfg., 451 Magnolia 
Ave., Croydon, PA 19020; 
(800) 631-2126 or (215) 
788-8516; FAX (215) 
788-8953. 
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Trog 


Midway Mfg. presents a 
one- to four-player video kit 
in Trog, a humorous Stone 
Age-themed game with 
digitized graphics. 

Trog takes players on a 
journey through 49 different 
islands trying to pick up eggs 
and steer Dinos home while 
avoiding the evil clutches of 
the hungry one-eyed 
character, Trog. 

Players maneuver their in- 
dividual Dinos using a single 
action button and joystick. 
Travels take them through 
blazing fires, bottomless pits, 
sticky tarpools, and 
mushrooms that slow down 
the progress. 


In the meantime, Trog and 
his twin are in hot pursuit, in- 
tending to feast on the Dinos. 
They use clubs, fire, rolling 
wheels, and spring shoes to 
capture the four Dinos: Rex, 
Bloop, Spike, and Gwen. 

Dinos can fight back with 
speed, a lucky horseshoe, and 
hot chili peppers that can turn 
a Dino into a fire-spitting 
‘*dragosaur’’ or a Trog- 
devouring T-Rex. 

For more information, or 
distributor referral, write 
Midway Mfg. Co., 3401 N. 
California Ave., Chicago, IL 
60618; (312) 267-2240; FAX 
(312) 267-8435. 


TOP DINO! 





Ff 


75,000 POINTS FOR WINNING. 





Desert Assault 


Data East debuts Desert 
Assault, a one- to four-player 
dedicated video that puts 
players in the middle of 
Operation Desert Storm. 

In Desert Assault, players 
lead American forces ona 
dangerous hostage rescue 
mission in the Middle East. 
Players battle in enemy ter- 
ritory to eliminate terrorist 
forces and rescue captured 
POWs. 

Players are armed with a 
high-tech arsenal of weapons 
for air and ground battles. 


Players can upgrade their 
troop’s firearm supply by 
trading old weapons for more 
powerful ones. 

There are five levels of 
play and a multiple layer op- 
tion that allows a team of up 
to four players to battle 
against the enemy. 

For more information, or 
distributor referral, write 
Data East USA Inc., 1850 
Little Orchard St., San Jose, 
CA 95125; (408) 286-7080; 
FAX (408) 286-2071. 





Nacho Machine 


Vendtron brings a new 
vending machine to the 
market with Nachos, a unit 
that delivers a 3.5-ounce ser- 
ving of hot nachos with real 
El Loco jalapeno cheese or 
fresh vegetable salsa. 

The machine is bright 
orange and features a cartoon 
nacho character and Western 
scene on the front. Dimen- 
sions are 25-3/4’’ wide, 23”’ 
deep, and 65-1/4’’ high; a bill 
acceptor is standard. 

Four buttons control the 


Batts a 


way 
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choice of cheese or salsa and 
indicate heating time—a short 
30 second process. The unit 
is fully diagnostic and offers 
adjustable heating time and 
pricing in 25-cent in- 
crements. The suggested 
price per vend is $2. 

For more information, or 
distributor referral, write 
Vendtron Inc., 595 S.W. 
13th Terrace, Suite A, Pom- 
pano Beach, FL 33069; (800) 
422-6547 or (305) 783-0411; 
FAX (305) 783-8704. 
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B.C. Bash, BeeWare, Space Shapes, Treasure Hunt 


Vari-Tech introduces four 
novelty/redemption games 
designed to appeal to young 
players, but with adjustable 
playing times and difficulty 
levels that make them suitable 
for all ages. Each one has col- 
orful backlit graphics and 
digital sound. 

B.C. Bashis an ‘‘ascen- 
ding’’ race game for one or 
two players. It features a 
prehistoric theme and asks 
players to smack the heads of 
target characters as they light 
up, thereby causing a 
caveman to climb a jungle 
vine and rescue the Jungle 
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Queen. The backglass has a 
brightly colored volcano that 
erupts during play while 
dinosaurs roar. 

BeeWare is a reaction game 
in which players must swat a 
bee before it stings a man en- 
joying a picnic. Three bees 
attack 10 times in random 
order at various speeds. The 
player’s score is based on the 
amount of time it takes to stop 
the bee before it ruins the 
picnic. 

Space Shapes is an educa- 
tional game. Players score by 
matching the shape on the 
screen with one on the con- 
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trol panel. It’s a test of hand- 
eye coordination and alert- 
ness as the shapes light up at 
varying speeds. The 
backglass shows a boy ina 
flying saucer and space 
creatures below. 

Treasure Hunt invites 
players to follow a map to 
find buried treasure. Sound 
effects include a squawking 
parrot, pirate laughter, and 
clanging chains. ‘‘X’’ marks 
the spot for real in this game, 
housed in a chest-like 
cabinet. At the end of the 
search, players are awarded a 
bonus opportunity to reveal 





the hidden treasure concealed 
under one of the eight X- 
marks. Find that treasure and 
tickets are doubled! 

All of the games have il- 
luminating winner verifica- 
tion lights and dispense 
tickets. 

For more information, or 
distributor referral, write 
Vari-Tech International, 
4520 Spartan Industrial 
Drive, Grandville, MI 
49418; (800) 245-2737 or 
(616) 538-4088; FAX (616) 
538-1281. 
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Validator door 





Happ Controls has unveil- 
ed a door that contains a bill 
validator with stacker and 
coin acceptor. The door, 
which fits the standard 
over/under door mounting, 
lets operators move the stack- 
ing validator from one game 
to another. 

The unit allows for dis- 
counted play when bills are 
used. For example, with this 
door the game can be set to 
allow 50 cents per play on 
coins and 33 cents per play on 
bills. It accepts $1 and $5 
bills, is adjustable to give one 
to 10 pulses per dollar, and is 
fitted with a Dixie-Narco 
dollar validator with stacker 
(capacity up to 300 bills). A 
bill-counting meter is 
available as an option. 

For more information, con- 
tact Happ Controls Inc., 106 
Garlisch Drive, Elk Grove, 
IL 60007; (708) 593-6130; 
FAX (708) 593-6137. 


Game monitor 


Wells-Gardner’s 
UL/CSA/VDE-listed 
Customiser III monochrome 
monitors with P4 phosphor 
provide a resolution of 900 
(center) and 750 lines (cor- 
ners). Other phosphors are 
available as an option. 

CRT sizes are five-, seven- 
, nine-, 12-, or 14-inch 
(diagonal measure). Fixed 
horizontal frequencies are 
between 15.7 kHz. Linearity 
is better than 10 percent; the 
operating temperature range 





is 5 to 55 degrees Celsius. A 
10-pin edge connector is stan- 
dard (others optional). 
Various faceplate finishings 
are also available. 

This series is ideal for ap- 
plications where low power 
consumption is required. 

For more information, con- 
tact John Pircon, Wells- 
Gardner Electronics Corp., 
2701 N. Kildare Ave., 
Chicago, IL 60639; (312) 
252-8220; FAX (312) 
252-8072. 





Ticket dispenser 


Coin Controls’ new ticket 
dispenser, Model CC2000, 
offers the flexibility of two 
models within one unit. By 
switching a jumper on the 
board, the dispenser can 
either operate on one pulse 
per ticket or continuously. It 
can also be run in both modes 
for the same game. Payout 
one ticket every time a coin is 
deposited and multiple tickets 
when the player attains a cer- 
tain number of points. 

With the automatic ticket 
embossing feature, a mark 
similar to a tire track is left 
on the ticket. When a ticket is 
embossed, the operator 
knows it was paid out of a 
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dispenser, not stolen. Also, 
Model CC2000 recognizes 
the end of a roll of tickets and 
stops; the motor doesn’t run 
continuously. 

Other features include an 
automatic ticket feeder but- 
ton; ticket stop adjustment; 
industry standard mechanical 
size; an output for ‘‘out of 
ticket’’ indicator; ticket 
meter voltage flexibility; and 
quiet operation. 

For more information, con- 
tact Coin Controls Inc., 1850 
Howard St., Elk Grove 
Village, IL 60007-4922; 
(708) 228-1610 or (800) 
323-8174; FAX (708) 
228-1833. 
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Scoring system 


Classic Wood Products has 
released what it calls ‘‘a new 
dimension in shuffleboard 
scoring systems.’’ The 
scoreboard features program- 
mable time (15 minutes to 
one hour), programmable 
pricing (zero to 10 coins per 
game), a ‘‘time expired”’ 
warning via flashing 
displays, 24-hour battery 
back-up, coin count recall (up 
to 9,999 coins), and easy 
hook-up with a card 
connector. 


The completed scoreboard 
is compatible with most ex- 
isting shuffleboards and 
available as a replacement 
unit. The company also 
markets complete shuf- 
fleboards and will build 
replacement cabinets, leg 
systems, and coin systems. 

For more information, con- 
tact Classic Wood Products 
Inc., 1181 State Road 9 
South, Columbia City, IN 
46725; (219) 248-2958. 





Soft-tip darts 


Bottelsen Dart Co. has 
designed a new line of high- 
tech, soft-tip darts for use on 
coin-op dart machines. They 
are made from high-quality, 
surgical stainless steel with 
computer accuracy. 


For more information on 
all Bottelsen dart products, 
write the company at 945 W. 
McCoy Lane, Santa Maria, 
CA 93455; (800) 537-2164 or 
(805) 922-4519; FAX (805) 
922-5961. 






* 7] (au) 596-1212 _ 
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ABC COIN 


2839 Biscoyne Dr. * Plano, TX 75075 





* FAX (214) 867-8119 
* CALL (214) 596-1212 


Product catalog 


ABC Coin Sorting & 
Counting Co.’s new eleventh 
edition catalog features a full 
line of coin counters, sorters, 
coin scales, belt changers, 
currency counters and scales, 
‘*Kwik Koin’’ dispensers, 
coin wrappers, telephone 
coin box security seals, and a 
crimper using two dual heads 
for cartridge coin wrappers. 





Also pictured in the catalog 
are a full line of coin trays— 
including ones made of 
plastic, aluminum, and 
cardboard—and a parts sec- 
tion for coin counters. 

For more information, con- 
tact Marcia at ABC Coin, 
2839 Biscayne Drive, Plano, 
TX 75075; (214) 596-1212; 
FAX (214) 867-8119. 





Rust prevention 


Cortec Corp.’s ElectriCor 
VCI-237 provides an effec- 
tive way to fight rust and cor- 
rosion for hard-to-protect 
electrical and electronic parts 
while in use. The non- 
flammable, non-conductive 
product can be sprayed on 
live circuits, immediately 
protecting them from rust and 
corrosion. 

ElectriCor VCI-237 dries 
to a non-tacky, clear film that 
doesn’t change electrical 
resistance or magnetic, op- 
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tical, or thermal properties of 
metal surfaces. It is suited for 
a wide variety of parts made 
up of multi-metals, such as 
printed circuit boards, con- 
tacts, relays, motors, and 
generators. The product, 
available in 12-ounce spray 
cans, provides protection for 
up to six months. 

For more information, con- 
tact Boris Miksic, Cortec 
Corp., 310 Chester St., St. 
Paul, MN 55107; (612) 
224-5643. LJ 


CASSIE 


PLAY METER’S classified ads are sold by the column inch ($30 per column jnch witha | inch minimum). 
Prepayment must accompany ad. You may pay by check, money order, Visa or Master Card. The deadline 
is one month before you want the ad to appear (example: August ad must be in by July 1). Send ad orders 
and payment to: PLAY METER Magazine, P.O. Box 24970, New Orleans, LA 70184; FAX 


504-488-7083. For more information, contact Carol Lea LeBell (504) 488-7003. 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 


Distributors For Leading 
Coin Machine Factories! 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 





READERS/ADVERTISERS: 


Please note that we do not 
solicit or knowingly accept 
advertising for Parallel PC 
Boards. However, we cannot 


screen every advertisement and 
advise buyers of used games to 
stay informed of the latest rul- 
ings. Ask questions before you 
buy! 
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WANTED 
Dedicated Operation Wolf Boards 
717-848-1846 


Phil-Terry-Mike 





KLOPRP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 










Service 
Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 







SUMMER CLEARANCE SALE 
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COIN-OP 


On Location Throughout the United States ¢ Immediate Availability While Quantities Last 


PIT FIGHTER SPECIAL $1795 


Call Toll Free (800) 424-5050 To Find The Game Nearest You 


DEDICATED/COMPLETE GAMES 


Afterburner (U/R) 
Arch Rivals 
Combatribes 


Atlantis 
Black Belt 
Elvira 


$995 Escape 
$345 F-14 Tomcat 


$1395 Goldwings 


$895 Midnight Resistance 
$795 Moonwalker 
$1095 Ninja Turtles 


$995 
$1195 Pit Fighter 
$1895 Pole Position 


ite 


$595 High Speed 
$445 Jokerz 
$295 Monte Carlo 


KITS 


Operation Wolf 


$695 Road Blaster 
$1795 Rolling Thunder 
$595 Super Off Road 


$395 Police Force 
$995 Pool Sharks 
$395 Taxi 


Call & Inquire about Volume Discounts! Assorted Neo-Geo Cartridges . . . Call & Inquire! 


Cadash 
Crime City 


Ataxx 
Arch Rivals 
Bottom of the Ninth 


Cabal Escape 


Double Dragon 3 


$1345 
$395 
$595 
$395 


Final Fight 
Final Round 
Growl 
Heavy Barrel 


$1095 Ninja Gaiden 
$395 Superman 

$1095 Twin Eagle 
$295 


A FREE call is all it takes to SAVE money! 


Prices do not include shipping and handling. 


Toll Free 1-800-424-5050 FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 
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TOMER SERVICE. 





y rresistible " 
aintenance |‘. ge. ii 
Free =| (gee it 
Electronics) “#r ep, 
roven 4 — 
Profitable | a 


nique, Colorful 
Graphics 






ight Displays 
Attract Attention 


everal Models to 
Choose From 


asy to Place, 
And Maintain 


Plus - 1 Year Factory Warranty 


Golden Yeans Amusements 


Call Today For Pricing And Information 
(408) 384-5800 FAX (408) 633-5494 
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KRAMERGAME 


BETTER THAN EVER !!! 
@GREAT PRICES AND 


COURTEOUS SERVICE ($1 & $5 ALSO AVAILABLE) 

@SAME DAY SHIPMENT TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 
OF PA RTS ORDERS for Mars ‘‘Amusement & Games’’ Bill Acceptors. 
eQ Ul CK TURNAR OUND TEKBILT is proud to announce 

ON REPAIRS it’s official appointment as: 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 


ask aBouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 
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MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 



























































* Great Price - Great Service - Same day shipping! 






* Let the quantities we purchase save you money! 











* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
x weweKe Ke Ke KKK KK 


Huntingdon Valley Industrial Center 
3979 Mann Rd. 
: Huntingdon Valley, PA 19006 
BILT inc ars 
(215)322-3232 
FAX (215)322-3238 


1-800-666-7776 









































End Ball Juggling Forever! 
“The Original Lane Retainer” 


Keeps the balls ‘« O 
where they belong. 
VIRTUALLY ELIMINATES | 


¢ Balls crossing into other lanes. i 
¢ Left-hand players rolling balls into 





« ripinda 









right-hand lanes. 
¢ Players taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND... 
Decrease expenses 
by reducing downtime 
Attractive, Durable Material 
LIFETIME REPLACEMENT 
GUARANTEE 




























Quantity 
Discounts 
In Use At: 
MALIBU CASTLE 
SHOW BIZ PIZZA 


_ SAME DAY UPS SHIPPING 













PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 ¢ Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


BUFFALO BILL’S (716) 838-3038 


$95 Boards 


TERE Centipede, Express Raider, Ghosts ’N Goblins, Ikari 
Warriors, Millipede, Time Soldiers, Top Gunner, VS Top Gun 



















President 


LPRA OMEGA SALES, INC. 


6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 


CALL 
ue EXPERT’ 


Frank ‘‘The Crank’’ Seninsky 














FAX # (908) 287-3079 
SUPER ‘‘CRANK’’ SPECIALS 


Great Deals on Redemption 
Equipment — Try us first!! 
You will be surprised at the 

savings: Skee-Ball, Cranes, 
Rotaries, Token/Ticket 
Games, Pushers, Basketballs 
(all sizes). We also sell tokens 
New Redemption 


EXPORT—FREE 
OCEAN CRATING 


‘‘Hablamas Espanol 


un poco 











High Impact — $1895 Pit Fighter — $2195 
Overdrive — $1795 Super Off Road — $1595 
Final Fight — $1595 Super Monaco GP — $1995 
Gals Panic — $1295 Hit the Ice — $1695 
66 99 ; 
CRANK” SPECIALS: 
American Horseshoe’s 695 Gates of Doom u/r 1295  Pigout 1495 
Arch Rivals 895 Golden Axe u/r 1295 Pigskin 695 
Ataxx u/r 795 Growl 1595 Punk Shot 1795 
Basketball (2 pl.) 795 Hydra 1595 §=$.C.I. 2095 
Bowlarama u/r 1195 Magic Sword u/r 1295 Sly Spy u/r 995 
Chase H.Q. 1795 Majestic 12 1295 SmashTV 1995 
Combatribes 795 Narc 1195 Turbo Drive 1995 
ESWAT u/r 995 Ninja Turtles 1795 WWFulr 1395 
VIDEO GAMES Space Gun s.2. 4 5444 60 2995 Pigskam s véic deed wat Vaden 595 REDEMPTION GAMES 
Speed Buggy .......... 995 PLOUW 65:40 toes 295 Reconditioned-Warranteed 
Ameri-Darts ........... 695. . Super Sprint ......... $1195 RoboCop c44540<6000%% 395 Batter Up... ces cues 2495 
Pe Ben eed ob ckaeddedee 695 Team Quarterback ..... L79D:  SWSDY io0ek onc sade es 395: BoomvBall ............. 895 
Arkanoids . .....2%4 6.0 495 Turbo Outrun mini..... 2NS> “Twin Bache: oc sk eee ass 295. SkilDozer ........... 1195 
Assanlt Wi Re 25.3% 2d.00:0e 695 Volleyball U/R ......... G95 V Ball ccccewa se siend ss 295 
BIOCKOUL 2.6 65sec dee as 495 World Soccer Finalist .. 1995 WWF ................ 695 
Capcom Bowling ....... 995 ZETO: WINES size oc8cns’ 395 
Carrier Air Wing ...... 1695 | PCBOARD & HEADER NEW BASKETBALLS 
Continental Circuit U/R . 1195 American Horseshoes ... 395 NEW PUSHERS 
Crackdown ........... 1095 Arch Rival ......2..6.. 495 PINBALLS NEW CRANES! 
Cre Uy ..6.6s ewe sia wan TOS ARMAS 4 S050 e hanya 495 ___ Back to the Future ..... 1895 Fire Fighter 
Crime Fighter ...<..<+. 69S. Cabal o5.65.5545 0854665 395 Black Knight ......... 1295 New Skeeball 10’ & 13’ 
DE Boy UF 5.00344 cawed vs 795. Combatrides ........%4: 495 Bone Busters ......... 1295 BincChoice 2 Action CI 
Escape - Robots ........ 795 Crime Fighters ......... 495 Cyclone ............. 1495 | BIG UNolce & Action Claw 
Final Round ........... $05. DI Boy i cccsssesve ses 495 Diner ............... 1895 | Clean Sweep & Classic 
Gain Ground .......... 795 Escape - Robots ........ 395 Elvira............... 1995 | Single, Super Single 
a 595 ESWAE o5.66ccg.asene aw 495 Joker 446 ¢sscdeanvs 1295 and Jumbos Call 
Ninja Gaiden U/R ...... 395. -S0 Caliber... .. eee 495 Lights Camera Action .. 1395 | Jr. Basketballs - Dribbles 
Ninja Warriors ........ 1295 Final Fight ........... L195 “PinbOt «6 o6e0-c bs dcdwees 795 Shoot to Win Jr. 
Operation Thunderbolt . 1595  GatesofDoom......... D9) PONCE POPS 65:55 5.40% 1595 Bozo Basketball 
Operation Wolf ....... i953. - Golden AXE: «2 2025000. 495 Pool Shark ........... 1595 Jackpot Rotary 
One RUM .1846.644en-c4a 1795. Guerilla War .......... 295 Rollergames .......... 1795 | Animal Festival 
PlayChoice 10 ... 4.444: SUD RAK wich epee ember agate 295 _—=—“Silver Slugger ........ 1595 Pebound-Body Match 
Quarterback 2... 0.66.68 895 Neo Geo Games ..... CALL.  Taxt vs0ca0sannanneas 1595 Putting Chall y 
RoadBlasters ......... 1295 “OWZORE 94c3cn¢s0c8s4s G2) “VGGaS 4 cbc aie eeona 1595 utting Challenge 
Rowe BC 25MC...... 1795 Pigout.............00. 695 Whirlwind ........... 1895 | Dump the Ump 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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JENNINGS SLOT 


MACHINE BOARD REDEMPTION 
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=, “33 = 
35 => 
3. > 
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A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 MUNCIE NOVELTY CO. 


PH. 800-428-8640 
GOOD QUALITY—LOW PRICES 





Y I D EO COR NEC TION 930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter Il (2 pi. Latest HOT New Kit) ..... CALL Sky Adventure (Vert. 2 pl. Biplane Shoot Out) . . . $350 
Complete Counter Top Card Games .......... CALL Ajax (Helicopters VS Jet Fighters) ............ $350 
Gunforce (2 pl. Commandeer Enemy Vehicles!) . $1295 Super V-Ball (2 pl. Summer Time Volleyball Action) $350 
Final Fight (Brand New Factory Kit) .......... $1150 Pushman (Mind Boggling Maze Strategy) ....... $295 
Robo Cop Ii (2 pi. Exciting New Graphics) ...... $995 Perfect Billiards (Excellent Tavern Pool Game) . . $295 
WWE Superstars (2 pi. Hulkmania at it’s best) .. . $695 New Zealand Story (Bubble Bobble Part Il) ...... $295 
Golden Axe (2 pi. Top Earning Medieval) ....... $650 | Contra (Vert. 2 pl. Commando Adventure) ...... $295 
Arch Rivais (2 pi. A Basketball Brawi!) ......... $595 Altered Beast (2 pi. Half Man/Half Zombie) ...... $275 
Shadow Dancer (Ninjas and Vicious Dogs) ....... $595 | Silkworm (2 games in 1! Jeeps & Helicopters) ... $275 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $595 1943 (2 pl. simul.-hit like 1942) ............... $275 


Roller Games (2 pi. Roller Skaters Stunt Attack) . $550 Double Dragon (Top earning 2 pi. Karate Action) . $250 
Air Buster (2 pi. Namco’s Flying Masterpiece) .. . $550 Fighting Golf (Bar Piece for Cocktail Tables) .... $250 


Aliens (2 pi. Search & Destroy Mission) ........ $550 Dead Angle (Guns and Grenades in New York) .. . $195 
Michael Jackson Moonwalker (2 or 3 pl. Kageki (Vert. 2 pi. Boxing Action) ............. $195 

Shootin’ & Dancin’) ..............0 cee eees $495 | Guerilla War (2 pl. Jungle Rambo hostage rescue) $195 
Snow Bros. (2 pi. earns like Bubble Bobble) ..... $495 Sky Shark (Vertical Airplane Shooter) ......... $195 
Superman (2 pi. The Man of Steel) ............ $495 World Series (Baseball at its best) ............. $195 
Cabal (2 pi. Desert Storm Action) ............. $495 Black Tiger (Medieval Myst. Underground Caverns) $195 
ESWAT (2 pi. Police Force Action) ............ $495 UFO Robo Dangar (X-Former Robots Gone Wild!) $175 
Combatribes (2 or 3 pi. Motorcycle Gang Brawl) . $495 Ikari Warriors (2 pi. Rambo Style Combat) ...... $175 
Gates of Doom (2 pi. Medieval Action Adventure) $450 Time Soldier (2 pi. Medieval Ikari Warrior) ...... $175 
Buster Bros. (2 pi. Harpoon Ballons Woridwide) . $450 Top Gunner (2 pl. Ikari Warrior style) .......... $150 
Sly Spy (James Bond & Golden Gun adventure) . . $395 Last Mission (Space Weapons Galore) .......... $95 
Shinobi (All time top earner) ................. $395 Marble Madness or R/Runner or Indiana Jones . . . $95 
Double Dragon Il (The Revenge, Now a kit) ..... $395 VS Dr. Mario (Tetris Style Winner) ............. $375 
U.S. Classic Golf (Top Tavern Place) .......... $395 VS Super Mario Bros (All Time Greatest Hit) ..... $195 
Crime Fighters (2 or 4 pi. Battle Punk-Rockers) .. $395 | VS RBI Baseball (Top Earning Software) ....... $195 
Street Fighter (2 pl. The Original Top Earner) ... . $395 VS Golf (Excellent Tavern Piece) .............. $75 
Omega Fighter (New 2 pi. Vert. Space Odyssey) . $375 VS New Red Unisystem Gun .................. $75 
Bad Dudes (2 pi. Rescue the President from Ninjas) $350 VS TKO Boxing (Like Ring King Il) ............. $49 
ATAXX (Excellent Tavern Strategy) ........... $350 VS Freedom Force (Airliner hostage rescue) ..... $49 


Buy 2 kits & get a free control panel button label sheet or 50 push button 
Buy 3 kits & get a free Time Soldier, Gauntlet, Rampage, or Nintendo Unisystem PC Board or one 


of the following conversionkits: Yie Kung Fu, Commando, Karate Champ, Kicker, Rush n Attack, or Kung Fu Master 





We want to buy Super Mario Bros., Platoon, ice Climber and R.B.1. VS Software; plus Tetris 
Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.) ............ $29 


We Ship Worldwide Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER: Phone or FAX 
9 6/ 678-51 89 “‘The Conversion Kit Hit Parade-over 200 Kits Listed’’ 91 6/ 678-1 31 3 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software (et 


4 
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IMONEX” 


MAKING CHANGE 
ACCEPTABLE™... 


Introduced at NAMA (Orlando) and InterBev (Chicago), 
a 3-coin Contin-U-Op® for a variety of machines. 


Get the same 
dependability with 
your 3-coin 
acceptors as 
Vendors have been 
getting with their 
Contin-U-Op® 
Model #520 for 
cigarette machines. 


CALL TODAY TO FIND 
OUT WHICH 3-COIN IS 
AVAILABLE FOR YOU P.O. BOX 519 


KATY, TX 77492-0519 
1-800-446-2719 










PH. (713) 692-7021 
FAX (713) 391-4239 





© 1991, IMONEX SERVICES INC. 
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New Business Opportunity 


“SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 





ARACHNID LE 
oN English Mark Darts LA 


© 4500—$395.00 


Limited Number 
Last Chance at a dart under 4 bills 


© 6000—$1075.00 


Top Darters want this one 


© 4500 W/Crick-kit 


Sorry Guys, they’re all gone. 
Thanks for the great response! 








COMANDO JEEP 


KIDDIE S* 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢42 DIFFERENT MODELS AVAILABLE » PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 


GALAXY DISTRIBUTING MR. “BALL 


401 S. Elgin ¢ Tulsa, OK 74120 


1 - 800 - 678 - 7665 POLISHER” 


Fax: 918 - 584 - 4168 ONLY $395,00 


Jim Stansfield Vending, Inc. 
La Crosse, Wisconsin 
608-782-7181 


Or 
Fax Max For Facts 


608 785-7016 
































































Dedicated PC Boards Clearance Sale—Kits New Closeout 
w/Header & Used Acces. | Break Il............ $ 99 Factory Kits 90-day money-back guarantee 
Bad Dudes........... $295 | Cabal.............. 395 | Double Dragon 3..... $600 
Bionic Commando..... 149 
World Series... ee eee 79 | V-Ball (4 pl.) ........ 195 POLISHES 
Thunder Fox ......... 595 | Devastators......... 295 

oe COMPLETE SET 
Bottom of 9th........ 395 | Double Dragon ...... 79 ear ee eee | AT 
Street Smart ......... 345 | route yak 
Blockout ............ 250 seats ees ee Sports Match ....... 299 ee ONCE!!! 
Wie 5 cakeuadettenas 109, SE ROO NES aie ne Man vw 





Pinball Action ........ 199 | Gaplus............. 79 










(for VS system).... 295 Ps Poa 





























Black Tiger sas ihe Bee Sasi a 149 Guardian Set 79 = Lass 
Double:Play :. . e028: 195 . ; 
Super Dodgeball... 400 Ikari Warrior ........ 149 NEW 
Twin Eagle........... 295 | Karnov............. 195 
conc Sora bee Land Squad......... 159 POWER 
tered Beast......... 
Cadash.............. g50 | Legend of Kage ..... "9 SUPPLY 
HONE Bet. vn penn 245 | Life Force .......... 99 | WITH BUILT-IN FAN 
Sky Soldiers ......... 345 | Mat Mania.......... 49 21 AMP Makes Old Pool Balls 
50 Calle? 2.22... 4+. 495 | Mania Challenge ..... 49 1-Year Warranty Look Shiny and New! 
ASIVANAX pc ces os 345 |. $33.95 each 
Nastar Warrior........ 295 | Mission XX ......... 99 8 or more: $31.95 1-Year Warranty On Motor. 


es hiasen aera uetettans New Zealand Story... 149 
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(Phil) M & Pp AMUSEMENT (Terry) 


Se Habla Espanol (Mike) 
658 West Market St. ¢ York, Pennsylvania 17405 


(717) 848-1846 Fax #(717) 854-6801 


SUPER SPECIALS MUSIC SPECIALS Alley Master .................. 350 
(Complete Games) Rockola 468 ................. 395 GPE UL SIRs Fy nxn beh es bs 135 
Rockola447................. 495 AWGIDOASl.... sc abs dacee ea ces d 550 
Double Dragon ............%5. 550 Rockola 464.................. 495 Archrival Deena ee 895 
Frog Bog w/counter Rockola 470 ................. 495 Championship Sprint ........... 995 
and money drop Sasha die pases 5995 Rockola 474.................. 495 Chase e008 hark 34S Rap ad 1750 
Gates of Doom Kit............. 495 Rockola 480 ................. 550 EAMG, 3, Ggcte, sa cist 9, sone 6 apt nen esees 750 
Gates of Doom (ded. new) ..... 1295 Rockola 488 ................. 795 Double Dragon... . ... 66. ..s.. ss 550 
Grayhound Basketball Rockola 488 w/dollar kit ........ 895 Double Dragon Il.............. 695 
(w/dollar bill acceptor) ........ 995 Rockola 490 ................. 895 Empire City:............000e5500: 295 
Goblet Toss w/counter Rockola 490 w/dollar kit ........ 945 Enduro Racer (u/r)............. 850 
and money drop ........... CALL Rowe R-87 W/$1&5.......... 1050 Excitebike.................... 295 
Harley Davidson ............. 2195 OWS MOS oe icc dae tse hares 1150 Exterminator ................. 595 
Intermark Driving Range ...... 2995 Rowe R90 w/$1&5.......... 1350 Gates of Doom (ded./new) ...... 1395 
MC #35 Changer cre) Jen for oon OLD) tare iaw ce Nes he 1995 Seeburgs (as is-Working) oe akg 300 
ae Gauntlett l...6 cs cee ci cs 595 
Pitfighter (ded. game) ......... 1795 Ginins A Bissk 550 
Pop Gun w/counter Se Re Ee ne Ee 
and money drop ........... 2500 DEDICATED PC. BOARDS Ghost N Goblin ..............5. 395 
Gunsmoke 325 
Single Cranes w/dollar kit... .... 995 eh? RE MAR TENG $9 Saree 
SMS Poker Roll w/ticket ....... 1995 W/USED ACCESSORIES HangOn ... 2.55.62... tenes 845 
Street Fighter Kit.............. 395 a ade Heavy Barrel ................. 350 
Tetris Mini (New in lens (NeW) ................. Heavy Weight Champ .......... 595 
ded. minicab.)............. 1295 Bad Dude ................... 295 Hot Rod (3 player) ............. 695 
Thunder Jaws Kit ............. 495 re 150 IndianaJones................. 595 
TIGKGr TADS oc. ck cieawdckdeud. 500 Championship Wrestling (new) .. 395 IID ha he, Be ak 3h ak ene es 395 
WMI 056544 saidiwacaaneding 1695 Combatribe ns. csc ciwecaw es 395 Legend of Kage ................ 295 
CONMG Sich diea Cee eg aee ee baad 200 MEUIMOAM GS. sci osseous awk osu een 175 
PINBALLS FOR SALE Crime Fighter ................ 395 1942 (S/d) ...............2005. 495 
Double Dragon ............... 150 Operation Wolf ................ 995 
PUONE. fc 6.binis heretic eek 0 8 Hilo 595 Double Dragon | | eee, re 695 Out Run Mint «cdc ece eek eca os 1750 
Back to the Future SreOe> biel fay “een et oe 1995 Dynasty Wars (new) ee ea 395 Paper Boy a Mae Reet at e144 en erat ad for Sas Go) 4at<@? rte 850 
Big GUNS 02x 6s an wees See 795 Escape from Planet of Pole POSHION | iu. ccc eee as 595 
Comet Boe a ce Miae e BAe te acai hoe 595 Robot Monsters ............. 395 Pole Positioni2 ..........06.0008. 795 
UO cima hgh beak dee mala: 695 ESWAT 395 Quarterback .................. 995 
GONnesiS: oo xxsccmadeedebiwneun 550 : So ee fry 8, eB a Poet Rampage Re sh desl dl cachivak et Sed bk keene 550 
Gold WINQ.. 0.60 cie vee eea ees 550 ERE ea taitesd eOaeaias basis Rastan 00.2... ee. 595 
Harley Davidson............. 2195 Gauntlett II bennett ences 150 Road Blaster ................ 1095 
High Speed ................... 695 Gondo Mane: 60.6% i edacck aes 200 Rolling Thunder ............... 595 
OU DNC aii o 2 ie ndad awa RES oes 895 Guerrilla War . 20.6. 46s4 605.6 200 Rough Ranger................ 295 
SOKO Z oo ccc ec cucccacsanes 1295 Karate Champ Be he de Ades 50 : ‘ 
sae : DHINOO! 6.686 se kobe cud aw eleaw ded 495 
Millionaire 2.6. ode ek ce as 595 Kung Fu Master............... 50 POR Se ee 995 
Monte Carlo 650 
BiNNOL cece ad 795 Miss Pac Man ................ 300 Shy GRAM. fee des ee taode wes 395 
Police Force... ss... 1388 1948 eos ceeee eee 200 Spy Hunter (uit)... veces. 450 
Pool Shark ................. 1495 NinjaGaiden ................. 295 Spy Hunter(s/d)' 2... 0... 00.6. 550 
Secret Service ............... 795 PIG SHUN: cane chs wt os aee ceed os 495 Super Hang On (s/d) ........... 1995 
DOICOION 6 digi din Sha aweeenl 595 Play Choice vs Dual........... 295 Super Hang On (u/r)........... 1395 
Space Station ................ 995 POW 655.5046 dda waren ae eee 225 super-Off Road... 5... 0... ns 1750 
Spring BIGOK: £62 ddinckew ae vatewn 550 Rampage ................... 150 SUPOFSDIING . «6 cc. cease ewes 1195 
Li, ee 1250 Rastan...................... 395 SUPGIMGN Fe isis cas su adewe igs 595 
WIMWING: 3c bees cede chaee es 1695 Robo Cop................... 295 Tecmo Bowl... . 6. ei nae aas 895 
Shoot-out ................... 195 NAURGon'BIAGe (UI) cs se. eax 1095 
WANTED Sly Spy occ cs ieee scene neues: 395 ee ae ae 
After Burner Sitdown/Galaxy Force (s/d) SPY (NOW) isc cir senses thew ay 395 9 ee pf et 
oie Time Soldier... 6. cick eeu 395 
Dixieland/Wacky Gator/Power Drift (s/d) SUPORMEN 6 5 ids ow hive hous eauk 395 TMNT 1695 
Thunder Jaws ................ 495 ; fh Me ee ene 
GIGI a.k.a Si dee in 20%, oS wa Ba 100 
CABINETS TrivWhiz.............------. 100 a pies 
’ TWO Crude: 2. i gisieeekekcbx 395° il) hae ok Sw ee, 
PURDOMUWIN) 5 eh ek nen oe 450 
(ready for conversions) World Cup Soccer ............ 795 i 
we ; TWinpEagle: ic... 654460 c60<e 045% 450 
With either Vertical or Horizontal Mount Vigilant 495 
Monitor working with 30 day guarantee ic alae ee ie es ee ar 695 
Jamma Wiring Harness Sele a, fe ae OOS: oe le, GME on ew 8 
Complete coin door VIDEOS FOR SALE Volly Ball PEE AAAS ROE RS 695 
Monitor Color 19 inch Arkanoid .................... 495 World Series .................. 295 
Switching Power Supply ........ 195 Afterburner (u/r)............. 1295 Wrestle War .................. 595 
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Eldorado Games Limited 


Used Video PC Board List 6-1-91 


All Boards in working condition with conditional 90 day limited warranty. 





Prices subject to change. 
TV TV 
_ Board name Mount Price Board Name mount Price Board name 
10 Yard Fight H $55 Contra Vv s233 —H-— 
10 Yard Fight (2 pl.) H 88 Cosmic Avenger H 55 Hal-21 
1942 V 133 Cosmos V 4h Haunted Castle 
1943 VY oo Crazy Climber H 66 HB’s Olympics 
Crown’s Golf 155 Head-On 
—-A— Cruisin’ H = 133 Heavy Barrel 
Aeroboto H 55 Crystal Castles H 77 Hero in the Castle of Doom 
Alien Sector H 255 ar V 177 Hole Land 
Alien Syndrome H 255 Dark Mist Vv s133 Hunchback 
All Star Baseball 77 Dark Warrior V 44 Hypersports 
Alpha Mission Vs 155 Dazzler V 55 
Alpine Ski V 66 Dead Angle H 211 —I- 
Altered Beast H 277 Defender H 55 I, Robot 
American Speedway H = 155 Demo Derby H = 133 Ikari Warriors 
V 4 Devastator V 199 Indoor Soccer 
Anteater V ca Devil Fish V 44 Intrepid 
Arabian V 55 Dig Dug V a Ixion 
Arkanoid V 177 Discs of Tron H 111 
Armour Attack H 77 Do! Run! Run! H 66 —jJ- 
Armoured Car V be Domino Man H 71 Jack the Giant Killer 
Asteroids HH 88 Donkey Kong v4 Jackler 
Asteroids Deluxe H 88 Donkey Kong, Jr V 44 Jail Break 
Astro Blaster V 55 Donkey Kong 3 V 55 Journey 
Astro Fighter V 55 V 88 Joust 
Astro Invader V 55 Double Dragon H 177 Joust I 
AstronBelt H = 133 Double Dribble H = 155 Survival of the fittest 
Atomic Boy H 77 Dragon’s Lair H = 155 Jr. Pacman 
Avengers Vv 155 Driving Force V 66 Jump Bug 
Azurian Attack V 99 Dyger Vv 299 Jumping Cross 
Jumping Jack 
—B-— —E- Jungle King/Jungle Hunt 
Badlands H 199 Eagle V 44 Jungler 
Bagman V 55 Eggs V 44 
Bank Panic H 66 Eight Ball V 88 —K— 
Baraduke H = 133 Eight Ball Action V 88 Kageki 
Battle Lane Vol. 5 vsill Elevator Action H 55 Kangaroo 
Battle Zone Hill Empire City 1931 H 155 Karnov 
Beastie Feastie V 77 Espial H 88 Karate Champ (1 pl.) 
Berzerk H 66 Exciting Soccer vy o677 Karate Champ (2 pl.) 
Bionic Commando H = 155 Exed Exes Vs133 Kick Start 
Birdie King I] V 99 Exerion V 88 Kick/Kickman 
Black Tiger HH 199 Express Raider H 99 Kid Nikki 
Black Widow H 66 Exterminator Vv 255 KillerKomet 
Blasted Dome H = 133 Eyes V 55 King of Boxing/Ring King 
Blasteroids H 99 Knuckle Joe 
Blue Print V 55 —F-— Kosmic Kroozer 
Body Slam H 211 Fairyland Story 99 Krull 
Boggy ’84 . V 77 Fantasy V dL Kung Fu Master 
Bomb Jack Vv osoill Fast Freddy V 55 Kyros 
Bone Crusher H 88 Fax Trivia H 55 
ia 7 as Fish Basketball v Lady B ie 
Bootcamp H 99 ighting Baske ug 
Bosconian H 77 Fighting Golf H 233 LSA Squad 
Bounty 44 Firefox H 177 Lasso 
Breakthru H 99 Firetrap V 133 Lazarian 
Brix/Zzyzzx Vv 55 Flash Gal H2193 Legend of Kage 
Bubbles H 77 Food Fight H 88 Legend of Makai 
Buck Rogers H 133 Freeze V 66 Legendary Wings 
Budweiser Tapper H = 133 Frenzy H 77 Legion 
Buggy Challenge Vv 155 Frisky TOM .cccssssssssmmmatd 66 Leprechaun/Pot of Gold 
Bump & Jump V 99 Frogger V 44 Lil’ Hustler 
Burgertime V 44 Front Line V 55 Liberator 
LifeForce 
—C-— —G— Lock & Chase 
Cabal H 375 Galaga Vi s233 Locomotion 
Calypso V 44 Galaga 3/Gaplus V 233 Lode Runner 
Cannon Ball V 66 Galaxian V 55 Looping 
Carnival 17 Galaxy Ranger H 177 Lost Tomb 
Centipede Vv 55 Gauntlet H 88 Lunar Lander 
Champion Baseball H 44 Gauntlet II H 155 
Champion Baseball (2 pl.) H 88 Ghosts and Goblins H ll —M— 
Champion Boxing H 66 Ghost Busters H 199 M.A.C.H. 3 
Changes V 44 Gladiator H 99 Mad Crasher 
Chinese Hero Vv s133 Gladiator ’84 H 88 Mad Planets 
Choplifter H 88 Goindol V 199 Mag Max 
Circus Charlie V 88 Gondomania Vv 177 Main Event 
Clash Road H 177 Gorf V 66 Major Havoc 
Cliffhanger H = 233 Gravitar H 71 Make Trax 
Cloak and Dagger H 77 Great Swordsman H 55 Mania Challenge 
Cobra Command H 199 Grobda 133 Mappy 
Commando V 99 Guerilla War Vv 177 Marine Boy 
Congo Bongo V 44 Gunsmoke Vs133 Magic Johnson 
Crime Fighter H 350 Guzzler V 55 Magical Spot 
Cycle Shooting H 133 Gyruss V 77 Mariner 
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TERABEABEAS 


ZARSI 


RBSHRE 


Mega Zone 
Megaforce/Starforce 
Mighty Monkey 


Mikie High School Graffiti 


Millipede 
Minefield 

Mirax 

Mission XX 
Mission 660 
Missile Command 
Mister Viking 
Moguchan 
Monsterland 
Moon Base 
Moon Cresta 
Moon Ealge 
Moon Patrol 
Moon Shuttle 
Moon War 
Motorace U.S.A. 
Motorcross 
Mouse Trap 

Mr. Do! 

Mr. Do!s Castle 
Mr. Do!s Wild Ride 
Ms. PacMan 
Munch Mobile 
My Hero 

Mystic Marathon 


a 
Naughty Boy 
Nibbler 
Ninja Kun 
Nova 2001 
NY NY 


=~O= 
Omega Race 


= 
PacLand 
PacMan 
PacMan Plus 
Pandora’s Palace 
Pengo 
Pepper II 
Perfect Billiards 
Phoenix 
Pinball Action 
Ping Pong King 
Pioneer Balloon 
Piranha 
Pit & Run 
Plieades 
Polaris 
Pole Position 
Ponpoko 
Pooyan 
Pop Flamer 
Popeye 
Poseidon 
P.O.W. 
Power Drive 
Pro Golf 
Progress 
Pro Wrestling/ 
Tag Team Wrestling 
Psycho Soldier 
Punch Out!! 


Pyros 


Quantum 
Q-Bert 
Qix 
Quartet 2 


—Q-— 


=, 
Rabbit Punch 

Rad Action 

Radar Zone 

Radical Radial 

Raiders 5 

Rally-X 
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OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST “= 
COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO 
SUPPLY YOU WITH THE MISSING PART 
THAT KEEPS YOU FROM MAKING MONEY! 


Conversion Items-Power Supplies, Joysticks, 
Buttons, Overlays, ... 
Video game P.C.B.s-Over 200 Kinds 
Power Supplies-Many types 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & P.C.B.s 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 
Test Fixture for Monitors-NOW ONLY $295 


WE BUY OLD 
P.C. BOARDS! 


ELDORADO GAMES LIMITED 
3385 E. Artesia Blvd. « Long Beach, CA 90805 


(213) 630-3300 FAX: 213-630-1566 


Return of the Jedi 
Revenge of Doh 
Ring Fighters 
Ring King II 


Ring King-King of Boxers 


River Ptrol 
Road Fighter 
Robot Defense 
Robotron 2084 
Roc & Rope 
Root Beer Tapper 
Rough Ranger 
Round Up 
Route 16 

Rug Rats 
Rush N Attack 


Satan’s Hollow 

Scion 

Scramble 

Sea Fighter 

Sea Wolf 

Section Z 

Sector Zone 

Seicross 

Sente system (no cart) 
Sente system (w/cart) 
Shangahi Kid 

Shark Attack 
Shootout 

Shinnihon Kikaku 
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Eldorado Games Ltd. (continued) 


TV 
mount Price 


Board name 
Shinobi 

Side Arms 

Silk Worm 
Sinistar 

Sky Soldiers 
Sky Shark 
Solar Fox 
Solar Quest 
Solar Warrior 
SonSon 

Space Age 
Space Battle 
Space Chaser 
Space Demon 
Space Duel 
Space Firebird 
Space Force 
Space Invaders 
Space Invaders Deluxe 
Space Panic 
Speed Rumbler 


Storming Party 
Strategy X 
Stratovox 
Strength & Skill 
Subroc-3D 
Super Bagman 
Super Basketball 
Super Bond 
Super Cobra 
Super Dodge Ball 
Super Rider 
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Board name 
Super Mario Bros. 
Super Moon Cresta 
Super PacMan 
Super Qix 

Super Zaxxon 
Swimmer 


Tank Batallion 
Tank I 

Tank Busters 
Targ 

Tazz Mania 
Tempest 
Terra Cresta 
Terra Froce 
Thayer’s Quest 
The End 

The Pit 

Thief 

Tiger Heli 
Tiger Road 
Timber 

Time Pilot 
Time Pilot 84 


Touchdown Fever | 
Track & Field 
Triple Punch 
Trojan 

Tron 

Tube 

Turbo 

Turtles 
Tutankhamen 
Twin Cobra 
Two Tigers 


= | 
Ultim 
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Board name 
Uni-Wars 
Up & Down 


V-Ball 
Vanguard 

Van Van Car 
Venture 
Victory Road 
Vigilante 

VS System PCB 
Vulgus 


WW = 
Wall Street 
War of the Bugs 
War of the Worlds 
Warlords 
Warp Warp 
Wild Western 
Wizard of Wor 
Wonder Boy 
Woodpecker 
World Series 
World Tennis 


Xenophobe 
Xevious 
Xybots 


os Y ae 
Yie Ar Kung Fu 


a om 
Zarzon 
Zaxxon 
Zero Hour 
Zoar 


Zookeeper 
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j= Gifts 


Capsules 


Novelties, yo-yo’s, watches, cameras, 
key chains, tricks, calculators, 
sunglasses, knives, hair fashions 


Dishes “S.. 


22”’ or 3¥2”’ 


CBMC2 BEST MFG. CO. 
1-800-962-4486 
(414) 547-5051 



















YOUR KEYS 
TO ARGENTINA 


lf you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 






Through our extensive network of more 
than 500 eager-to-buy clients in all of our ter- 
ritory and a staff of 20 highly qualified col- 
laborators — we can guarantee the best for 
your profits. 


Save time — save money — avoid trouble 
We'll do the work for you. 





Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 
581-1634 
581-5084 











582-9550 
583-9820 
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ws} (o} mV Coledaliat—rs 
me). 4=) =) (0 (01 4(ele COA), 
Aristocrat e Bally e IGT e CEI 
Jennings e Games of Nevada 
Vintage Slot Machines & Jukeboxes 


e For Export 
e For Home Use 
e Legal In Most States 


e Cleanest Shopped 
Machines 


s = Clayton, Ohio 45315 
ve ee COREK KESTER: 


Fax: (513) 833-4845 


Monitor Board 
Replacements 
with one year warranty 


e EYGOCHASSS!S are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 27 inch, and 33 inch 


e EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 
Phone (214) 986-9008 
Fax (214) 255-4007 





CAMES THAT ASSURE INTEREST OF 
YOURS AND TO PLAYERS 


3 BONUSES RENDER GREAT ATTRACTION 








APRA - 
Des FA 


Joker as any to give additional winnings 
Fever Line to give twice line score 

x2 to give double scoring 

Unconditional Free Plays to capture players’ interest 
and 

Last Chance in Double Up to regain from loss 








Games are now available in PCB, Kit or Dedicated Machine. 
Kit includes PCB, 13” or 19” fancy plexiglass, harness 

and lit buttons with legends. 

19” Dedicated Machine includes $1-$100 bill acceptor, 

5V 15A power supply and complete accessories for 
immediate operation. 


COINTEK (USA) CORPORATION 


& 216 ROUTE 206, SUITE 17 
HILLSBOROUGH, (SOMERVILLE) NJ 08876 U.S.A. 
TEL: (908) 281-0616 FAX: (908) 281-0316 


COINIEK ©1990 COINTEK (USA) CORPORATION 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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e choco pEerasars can offer their 
Pars Electronics ne neta 
Repair Center STEP-N-ROLL 


44 . 4/ 
Down Time is Money L) Pabwiite 


cnt ; pending 
e We specialize in ALL Poker - 
boards, monitors, power supplies 
and all your needs 


e Fast turn around 
e Flat Rate — plus parts 
e Satisfaction ALWAYS Guaranteed 


Pars Electronics Inc. 
9719 Interstate St e Fast -¢ One-person operation 
(pele bee e Easy ° Prolongs life of table 
P.O. Box 668604 ¢ Safe -¢ Saves time & money 


Charlotte, NC 28208 =a FOr more information call or write... 
1-800-245-4054 STEP-N-R@LL™ DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 


704-398-1177 FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


FAX 704-398-1577 A division of J.E.R.M. Enterprises 


PUURUATAUTLUUTULLERELULULRLEE LLC LLULLEL LLU LLCE LLL LLL. LLER CoE 


REDEMPTION x x FREE x 
EQUIPMENT $1000 


Worth of Toys 


With every box purchased, your name 
will be entered for a free drawing 


QUALITY PLUSH PRE-PACS™ 75¢ 
QUALITY PLUSH PRE-PACS™ $1.05 
QUALITY PLUSH PRE-PACS™ $1.30 

JUMBO PLUSH $1.50 
We are the only manufacturer of Quality 
Plush Pre-Pacs,” with Supreme quality 


at lowest prices and over night delivery. 
(We have all season of variations) 


*SEEBURG CD JUKEBOXES* 
$2500 
* KIDDIE RIDES * 
$900 


VIDEO VEND, INC. 
CALL CINDY OR DENNY AT: BEST MFG. CO. 


1-800-962-4486 
(808) 842-5155 (414) 547-5051 


OR FAX: (808) 848-2748 
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Slot Machines *.°" 
To Sell ae 


Bally’s 


+ Hadlow Wanted ihe% _ DEBBIE'S AMUSEMENTS ) 
Home Market ‘ ae | BECAUSE PLUSH IS NOT ENOUGH! 


PRE PACK SPECIALISTS! 


e Legal in most states 


For Home Use — =. e Assorted Pre Paks 


¢ Slots For Export a> = =e e Adult Novelty Pre Paks 


e Call For More 


Information and Prices e Trade Ups & Promotionals 


e Mylar & Latex Balloons 


R & J Amusement, Inc. 
5104 Park Dr. - Unit 104 FREE FREIGHT ON FIRST ORDER 


Fredericksburg, VA 22401 CALL TOLL FREE 
703-898-1570 — Tues.-Sat. 
703-786-4187 — Recorder 1-800-446-4569 

















EVERY 
MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES 
@ ARCADE NOVELTIES & SPECIALTY GAMES / 


9 PRICE 


OF WHAT THEY (gh 
wourD cosr i 
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AMERICA'S 

LARGEST “Aaa THE AMUSEMENT 
SELECTION 

rg ya EQUIPMENT EXCHANGE, INC. Le 
AMUSEMENT 

EQUIPMENT 





1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 


i i CRE C26 
ONE CO 
FOR ALL MER 
REDEMP 


NATIONAL TICKET CO., SHAMOKIN, PA 









MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 
Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 


Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 


Kit #202: For Wells-Gardner K4900 
Series color monitors. 17 parts. $7.95 
ea. Wico #36-0248 


Kit #203: For Wells-Gardner K4800 
Series color monitors. 17 parts. $7.95 
ea. 
Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 20 parts. $9.95 ea. 

































Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 
DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 












Electrohome Flyback #A29951-B .... $47.95 





eee ee eee eee ee eee eee eee eee eee eee eee ee ee ee 


ZANEN ELECTRONICS 
806-793-6337 


WE ACCEPT VISA AND MASTERCARD 
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10 — TMNT (Turtles) 
Like New 
$1500. each 
B&B Music & Video 


216-781-1090 


Tuey Gol Fy REST 
GARSH DR 


ny pee PLUSH IN TOWN / (on 
ae prizeSi SRE 


1 (800) 992-2388 








.- TALKING VENDOR DISPENSES 


4 
- 


%==22_ 1.5" (38 mm) Wheel Vends ons 







fs . ”" gv 
- ¢ 1.3” (33 mm) Capsule DSTRNTED 
—— ¢ Large Gum and Candy coe Sane 
1.125” (29 mm) Wheel Vends AND open 






¢ Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 
FOR: Machine size height 25” (63.5 cm) 
. Width 8” (20.3 cm) Depth 8” (20.3 cm 
Our All New | Pea \ 
2.3” Round 


Custom sounds — can have your own 
record made to say anything for 5 seconds. 
Clear Capsule 
Both Halves Same For: 



























Up to 4 different sayings on each side. 









$1.00 items; 50 items Rings in 
25 Feature items i" ? Holders 
cranes etc. i } Bulk or Assembled. 
= e Mixes 


1.3” Capsules (F-9\ ° |n-capsule - items 
Mixed colored top with clear is, ¢ Rings & Holders 
bottom. Filled or empty Bulk & Assembled. 


ACTIONMATIC LTD. 


P.O. Box 326 ¢ Chatham Ontario ¢ N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 










NEW 
POWER 
SUPPLIES 


Absolute Satisfaction Guaranteed 
1 Year Warranty 


Great Western, Inc. 


1300 Mohawk Blvd. 
Springfield, OR 97477 


($03) 726-1813 


UTIUALAUAUSUAUATOUOUATNUOUAUATAUOUOTTATOUAUOUOUVUVTOTVTVUVVVCUUVTVCUCUUAUVUTTUU TUT 


ORIGINAL WING 
8-LINE BOARDS 


All the latest and best 
models in stock 


Lucky 75 
Lucky 37 
Lucky 90 


Lucky 57 
Lucky 55 
Lucky 21-D 


Skill Chance W-7 


Call 


708-259-7878 


Or 


FAX 708-259-7726 


HHLUIMUOUULUOUODDULOOOOAUUUUUQVOUUVOOUUIVUAATVAYAOOSOOOO AUN EAPPT EPPA 





Pelle Se ee Oe ae 
{ DEBBIE'S AMUSEMENTS ]} 


BECAUSE PLUSH IS NOT ENOUGH! 


PRE PACK SPECIALISTS! 
e Assorted Pre Paks 
e Adult Novelty Pre Paks 
e Trade Ups & Promotionals 


e Mylar & Latex Balloons 


FREE FREIGHT ON FIRST ORDER 


CALL TOLL FREE 


1-800-446-4569 

















GAME 
LIQUIDATION 


100’S OF KITS AND 
GAMES TO CHOOSE 
Magic Sword .......... 645 Double Dribble ....... 145 
WOlA xx ciscatsadcewosnmdas 445 Smash TV .2..4.02.... 595 
Crime Fighters ........ BOS. EES GWA ocsiiSas crosses 495 
POW: sosiexctiawenidse 195 Ghostbusters .......... 245 
Rambo Tl .....3sc6.00:5 493: | THIOREE|S. ...nccccccscsace 


eeoeaneeeaneeeoeenoenee, CLs. BSS "VV WSS OCB CR OF OCC EES 


eevee eeew eee e eee es ot Aer jL4EBSBWAL ANA V CER eee eeeeeeee 


Altered Beast .......... 


WICKS cc crakcresiendnas 895 Ninja Gaiden .......... 395 
Silkworm .............. [SS WWE ssc adidostietins 595 
Kua Kanton ..........<. 195 ALLKITS: 

Golden Axe ............ 495 PCB, HEADER, AND 


Combatribes ........... 345 USED ACCESSORIES 













WE WILL MATCH ANY LISTED PRICE IN 
REPLAY OR PLAY METER AND PAY HALF THE 
FREIGHT, ON KITS TO ANY WHERE IN THE USA 
AVAILABILITY ONLY 


VIDEO VEND INC. (808) 842-5155 
DENNY OR CINDY FAX (808) 848-7748 
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LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 
Action Lighting, Inc. 
800-248-0076 Catalog 

















WANTED 


Vendall, Vendex & Easy 
Vend Machines Wanted. 
Top Dollar Paid 


Call 
213-453-8666 





YOUR OWN 
PAYPHONE 


YOU KEEP ALL THE MONEY 






Customers and employees make their 
personal calls without cost or bother to 
you. The unit pays for itself in a few 
months and generates 300% profit 










* INEXPENSIVE * DURABLE 
* FC.C APPROVED 
* LIMITS CALL TIME 


* MAKES $1000-$4000 PER 
YEAR IN CASH 


* PLUGS INTO ANY JACK 


















CALL FOR YOUR 
FREE BROCHURE 
1-800-282-0128 
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S570D LAL. Series 500 


JUNE 1991. 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
C O. 800-326-9320 





SAVE $AVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘“Wico”’, ‘‘American’’, ‘‘KD’’, ‘ESD’, ‘“‘Green- 
wald’’, “‘Baton’’, or any other manufacturer’s 
similar type lock directly from our factory. 







Coin | 
Counter $695.00 e ¢ 
ALARMS $79.95 Sorter $995.00 
for Vending 


} 
ao 
- 
a 
Exe 







1 and Amusement 
6 video 


Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 
i High Security Locks 
A tp Virtually Pick-Proof 
2 5 High-Security 


Cam Locks, Padlocks and 
T-Handle Locks At Prices “> "SK 













You Normally Pay “) Neosx SéLOF 
For PLUG LOCK 
Ordinary 
pica GET $ECURITY 


J & 
Ng SAVE MONEY TOO! 





LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2998 
. 7251 ‘‘M”" Garden Grove Blvd., Garden Grove. CA 9264] 


MIDWEST STATES 1-800-243-2418 


1-800-422-2866 


—r 








Duke Distributing 
210 Cherry St. 
Franklin, KY 42134 
(502) 586-1663 © (502) 586-9066 SALES ® (502) 586-1773 FAX # & SALES 

(502) 586-9058 SERVICE 


FREE Delivery on 4 or more pieces — UPS Shippable 
FREE Delivery on 4 or more pieces in a 20 State Area 


* * Now Buying «x x 
All used S & M Merchandiser Pushers & Motherlode Pushers 
Also Buying — Omega 903’s Pokers 
Used Pool Tables 

















* *« «x Lucky 8 Lines x x x 


W-7, W-8, W-6, 
W-4, F-5, Jumbo 







Cherry Bonus II 






















F-16, Lucky 75, Bingo 
Lucky 55, Lucky 90, W-11 


Shielded Isolation Transformers ... 


Complete Deluxe Game 
Complete Economy Game 
19” - 13”’ Uprights 
Cocktails - Countertops 
Minis - Kits 





Deluxe 8 Line: 2 Coin Mechs/Mars or EEI DBA/Wells-Gardner Monitor ..... 
Economy 8 Line: 1 Coin Mech/EEI DBA/Color Monitor .................. 
Bargain 8-Line: No Coin Mech/EEI DBA/Color Monitor .................. 


WA KAS skeet ee Vad ete tees es 365.00 Toggle Switches .............. 1.50 ea 
EG) DBA +06 ¢scy pee naee a eeekia 285.00 Coin Buckets ................ 1.99 ea 
MAIS SBS aiicirvasevanepesess 345.00 Coin Mechs & Channels ...... 13.75 ea 
Empty Cabinets ............... 265.00 “Coit Tubes ccs esaa ee fees ode 2.99 ea. 
Wells-Gardner Monitors 19’’-13’’ 235.00 8 Line Harnesses ............ 38.00 ea. 
Yamate W-4 Board ............ 295.00 Set of 6 Buttons w/legends ........ 18.00 
Yamate W-6 Board ............ 345.00 Tommy Gates ................. 945 .00 
Wing W-7 Board .............. 375.00 Klopp Coin Counters ........... 650.00 
Wing W-8 Board .............. 400.00 Omega 903 Keno’s............. 900.00 
Lucky 8 Plexis....... Ltot0:....33.00. (GT) D-80'S soc. einwciaacess 850.00 

11to25...30.00 Riviera Pokers ............... 1150.00 

26 &up...25.00 New Premier Car Hop......... 2250.00 
12 Amp Power Supplies .......... 29.95 Used Turbos ......... starting @ 750.00 
WMGLEIS. oh.c ep he so eee eas aves 4.50 ea New Pool Tables ..... starting @ 1395.00 
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WANTED TO BUY 


® Mechanical Pinball Machines 
1950 through 1970 

° Playfields, Blackglass & 

Related Items 


Call Rob: 


1-800-323-3547 


Don’t Forget: Pinball Expo ’91 
October 25th - 27th 








CD TITLE STRIP PROGRAM 


FREE CDtitle strips with the purchase of the Easy 
To Use CD TITLE STRIP PROGRAM. Print your 
own song titles with your personal computer. All 
popular title strips formats available on tractor 
feed continuous form. Inventory all your CDS and 
print reports on performance and locations. Over 
175 features, full color, bullet fast. $395. 
Voice or 24 Hr. FAX 
1-800-950-JUKE 
(301 ) 956-5856 (for information) 
VISA, MC, Diners, Am. Exp. 
Title Strip Co., P.O. Box 333 Riva, MD 21140 












Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 
large or small. 







| © Lightweight (only 9 Ibs) 

¢ Portable (take with you to location) 
| * Very inexpensive 

| ¢ Long lasting/low maintenance 

e Fast and easy to use 

| ¢ Automatic Stop for easy counting 

_ © Coin Tray Support Bag Holder 


| TRY A SAMPLE AND BE CONVINCED 











| Send Check for Sample 
MANUAL - $425 
ELECTRIC $550 (110V or 220V) 









FOR DETAILS CONTACT: 
R.H. BELAM COMPANY INC. 
ONE FULTON AVENUE 
HEMPSTEAD, NEW YORK 11550 


| TEL: 516 292 2670 
_ FAX: 516 486 0957 
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Recycle your 
old jukeboxes 


with our new 
CD Jukebox Conversion Kit 


Features: 

¢ Programmable Pricing 
¢ Bookkeeping Functions 
e Attract Modes 


¢ Programmable Disc 
(Undesirable songs can 
be programmed out) 


¢ 12 Month Warranty on 
CPU and Disc Player 


¢ Built by Operators for 
Operators 


¢ Easy Installation 
¢ User Friendly 


© Special Events 





e Easy Disc Change 


Kit includes: ¢ | (12) Compact Disc Player (Add-ons optional; 
up to 3 players) © CPU Board (USA Manufactured) 
¢ Selection Buttons © LED Readouts © Control Panel 
e Wiring Harness @ Decals and Instructions 


DISTRIBUTOR INQUIRIES WELCOME 





P.O. Box 747 ¢ Dresden, Tennessee 38225 
Phone 901 364-5140 or 901 364-5654 


















Amusement 
Auction 






All Auctions 
Saturday, 10 a.m. 


Last Auction 
till Fall! 


June 15th 


Over 500 games 
expected 


Indianapolis, IN 


June 15, Farm Bureau Bldg. on 38th St. 
Indiana State Fairgrounds ‘4 
Phone April 26 & 27: 317-927-7556 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 






2415 West Amherst 
Bloomington, IN 47404 


For Information 


Call Ric Stephan: 


Auctioneer: Bill Hughes §&$ 1 id med 3 3 3 a J 3 J 
502-451-6241 
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THE PUCK STOPS HERE BIO-RHYTHM 
"The Original Air Hockey Safety Shield" Compunetic & Destron 


1-800-933-0145 ‘Parts ‘Tickets 
‘Service 


Bio-Rhythm Sales 


2820-A Honolulu Avenue 
Verdugo City, CA 91046 


(818) 249-2077 


PlastiTech Products, Inc. REDEMPTION 
Longview, TX TICKETS 


ay | 
KY £2 | MUNCIE NOVELTY CO. 
ml Ss PH. 800-428-8640 
prjiczesi 558 
"THE LEADER IN PRE-PACKS" 
= FOOSBALLS sg 


__, REGULAR & JUMBO Smooth White 15¢ ea. 
(SZ) een Minimum order 100 


1 (800) 992-2388 (702) 387-8789 


muuiies) 49 CALLUS FOR ALL YOUR 


xk“*wKkk , kkk 


Introducing ; Call about 
Additional NEW Top Mall Quality Rides our Summer 


models soon. pI neUten age) Specials 
Je ae De Se ¢ Many coin box configurations Se adit ae ae 


e Custom manufacturing 
e 1 year warranty 
e Safety Engineered 


Dynamic Amusement Mfg., Inc. 
P.O. Box 596 ¢ Grapevine, TX 76051 


1-800-583-6066 


Remember, small spaces can make ‘‘Big Bucks’”’ 
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Call for 
Nominations! 


..fFor the AMOA Board of Directors 


It’s your chance to become involved and play a leadership 
role in the industry’s leading trade organization 
representing some 1,500 owners/operators, distributors and 
manufacturers in the coin-operated 
amusement, music & vending industry! 


Criteria: 
>Be an operator or distributor member of AMOA 
»>Be endorsed in writing by five (5) other AMOA members 


> Your name must be submitted to AMOA’s nominating 
committee by August 9, 1991 


» Three-year term; ten (10) new directors to be named at 
AMOA Expo ’91, September 12-14 in Las Vegas 


Get Involved! 
Be a Leader in Your State...and at the National Level! 


Applications and/or more information can be obtained 
by contacting AMOA headquarters: 





Amusement & Music Operators Association 


401 N. Michigan Avenue 
Chicago, IL 60611 
312/245-1021 
FAX: 312/321-6869 





COINS or BILLS 
Count/Sort/ Wrap 


PARTS—REPAIRS 


“ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 






FOR SALE 


Vendall/Vendex 
Machines Available 
Brand New 
Never on Location 


For Information call: 


1-800-235-5471 


California Games, Inc. 


NEO-GEO 1-Slot 
NEO-GEO 2-Slot 
NEO-GEO 4-Slot 
Alpha Mission 2 
Sengoku 

King of Monsters 
Cyberlip 

Ninja Combat 
Riding Hero 
Puzzled 

Ghost Pilot 
League Bowling 
Super Spy 

Nam 75 

Air Buster 

Snow Bros. 
Dragon Breed 
Final Round 


$875.00 


$1075.00 
$1150.00 


$265.00 
$265.00 
$265.00 
$135.00 
$135.00 
$149.00 
$199.00 
$229.00 
$229.00 
$125.00 
$135.00 
$469.00 
$398.00 
$350.00 
$399.00 


Task Force Harrier $389.00 


Eswat 

Golden Axe 
Thunder Jaws 
Ninja Gaiden 
Spy 

R Type 2 

Final Fight 
Street Fighter 2 
Merit Superstar 
Merit Pitboss 
T.M.N.T. 

Double Dragon 3 
Combatribes 
Altered Beast 
Rastan 

Ghouls & Ghosts 
Blood Bros. 


$450.00 
$450.00 
$599.00 
$369.00 
$289.00 
$369.00 
$899.00 

CALL 


$1450.00 


$495.00 
$849.00 
$479.00 
$489.00 
$289.00 
$250.00 
$449.00 
$749.00 


Lightning Fight 
Moonwalker 
Magic Sword 
Growl 
Hipperdrome 
Crime Fighter 
S.P.Y. 

Shinobi 

Toki 

Truxton 
Assault 
Double Dragon 
WWF 

Haleys Comet 
Stryder 
Caveman Ninja 
Raiden 

Pit Fighter 


California Games, Inc. 
(714) 949-3499 Fax (714) 629-4090 


Call Us! We Have the Best Prices!! 


30 Day Money Back Guarantee 


$729.00 
$539.00 
$750.00 
$899.00 
$450.00 
$299.00 
$239.00 
$299.00 
$495.00 
$395.00 
$395.00 
$179.00 
$539.00 
$295.00 
$495.00 
$795.00 
$775.00 
$795.00 





AT LAST...AN AFFORDABLE COMPUTER PROGRAM! 


GAMESTAR 


Now YOU can enjoy the benefits of ROUTE MANAGEMENT PROGRAM! 
Save hundreds of hours in labor each year. Increase accuracy and 
productivity with computerized route slips and sales reports. 

Monthly commissions are a snap with the automatic statement 

printout. No special training is needed...simple, easy-to-use and 
comprehensive. 


ALSO 
AVAILABLE 
NOW IS 


VENDSTAR 


FOR 
SODA & SNACK 
MACHINES 


Daily Route Slips 

Route & Inventory Control 
Sales History-Monthly 
Commissions Calibrated 


Completely Menu-Driven 
Easy to Install & Use 
IBM or Compatible 

Over 3000 copies sold 


ONLY 


$4 2500 


Please specify disk size needed. Send check or money order to us today: 


— VENDSTAR SOFTWARE 


GME) > ©. Box 3396 » Humble, TX 77347 ... or call us at (713) 876-4708 
e VISA & MASTERCARD ACCEPTED 





MasterCard.. 
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“THE SILENT PARTNER” 
Computer Software. . . 


Let it help you manage and control your business. 


e It will tell you where a machine is, where it has been, life 
time income, year-to-date income, and weekly average 
with a keystroke. 


e It will watch your money, check your service calls, give 
mileage reports on your trucks. 


¢ It will give instant graphics showing monthly income for 
three years on every machine you have. 


e It will give you a line graph on every machine in every 
location with just a keystroke. 


e It will allow comparison with other like machines. 


¢ It will allow comparsion with every pinball, video game. 
etc. that any specified location has ever had. 


If that is not enough there are 789 additional reports 
available at the touch of a key. The only requirements are 
that you enter the incomes of each machine and the 
computer will do the rest. 


JUST ONE ENTRY... . 


In an operation of 1000 machines, it usually takes one hour 

a day to post income. 
The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 425 operators worlwide. 


Here is our guarantee. Not 30 days but 365. That's right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
you find something faster and better, we will also purchase it 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, Illinois 62704 


(217) 793-3350 or Fax: 217-793-1842 
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NEW KITS 


NEW KIDDIE RIDES Gun Force 


Street Fighter II (H) 


MADE IN THE U.S.A. ny yee Oe 


Solid State Engineering ® Lightweight ¢ Durable USED KITS 
Weatherproof ¢ American made replacement parts Aliens (H) 
Universal base for all rides © High-security coinbox Bloxeed (H) 
; ‘ Combatribes (H) 
Heat-treated strips for construction Gate of Doom (H) 


SPACE SAVER RIDES 
These newly designed small 
rides still offer solid state sound 
and mechanics, heat-treated 
steel strips on coin post, and 
American made replacement 
parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, 
Carousel Horse 18 x 36 inches) 
saves you money as well as 
space. 


4X 4BIG FOOT 

This Classic 4 X 4 Bigfoot truck 
has solid state sound, seats 

two, and has a standard state of 

the art security box making it our 
most popular ride. It is available 

in red and blue. Also available are a 
Kiddie Car and a Biplane. 


18 WHEELER 

This ride is made with indivi- 
dually molded tires for realism. 
It shares all the standard char- 
acteristics of our other rides; 
seats two, fits on a universal 
base, high-security coinbox, 
heat-treated strips, replace- 
ment parts are American made. 


HYDRO BOAT 

This all new speed boat will be a 
favorite of all water-loving chil- 
dren! It has the same solid state 
sound and mechanics, and high 
security features of our other 

rides. It is available in eye-catching 
yellow, blue, or red. 








Golden Axe (H) 

Magic Sword (H) 
Midnight Resistance (H) 
Pitfighter (H) 3P 

Smash T.V. (H) 

Snow Bros. (H) 

Task Force Harrier (V) 
Two Crude (H) 


USED GAMES 


Bad Dudes (25’’) 
Battle Shark 
Blasteroids 
Bloxeed 
Combatribe 
Crime Fighters 
Guerilla Wars 
Heavy Barrel 
Mechanized Attack 
Night Striker S/D 
Operation Wolf 


Quarterback 
Radmobile 
Road Blaster 
Power Drift 
Shooting Master 
Speed Rumbler 
Time Soldier 


Twin Eagle 
Victory Road 
Vigilante 

Yie Ar Kung Fu 


REDEMPTION GAMES 


Dynobop (New) 

Ghost Town (NEW) 

Pop Tops (Used) 

Rock & Bowl (New) 

Turbo Drive (Used) 

13’ Norton High Ball (Used) 


THE GAME EXCHANGE 


Kiddie Amusements 


P.O. Box 939 ¢ Florence, MS 39073 P. O. Box 09598 
Columbus, Ohio 43209 
601-845-7501 ¢ 800-647-6460 (614) 258-2933 
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Have your own copy of Play Meter 
Magazine delivered to your home 
or office. Call (504) 488-7003 to 
start your subscription today. 
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DIGITAL DISC AMERICA 
DON’T BE HELD CAPTIVE BY 45 RECORDS. .. 


GET OUR CD-CONVERSION KIT 


Will Convert Most Any Type Phonograph 
Compatable To Any Existing Sound System 
Call For Details On Your Application 
Optional Accessories Available 

Toll Free Service Number 

1 Year Warranty On Mechanism & CPU 


FEATURES INCLUDE: 
1. 100 Disc CD-Player 
2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 
5. Background Music System 
6. Easy Loading and Unloading of Disc 


KIT INCLUDES: 


1. 100 Disc CD-Player 

2. CPU Logic Board 

3. Complete Control Panel With L.E.D. Readout 

4. Complete Wiring Harness With Connectors Compatible To Existing One 
5. Complete Mounting Harness 

6. CD-Phonograph Marquee 


Rich Grant GET ON THE BANDWAGON NOW FOR A SOUND INVESTMENT 
Ron Starwalt 


Sales DIGITAL DISC AMERICA 


314/531-8777 
St. Louis, MO 63103 5617 Business 50 West ¢ Jefferson City, MO 65109 


FAX 314-531-7814 1-800-543-0032 
FOR SERVICE 
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CATCH THE 
ACTION ... 


FROM LEISURE 





SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


L ANY DIRECTION WSERT 8 | ? 
SEAT, oT FOLD BILL 00 NGT FOLD BRE eTION 
AR 
Te 
$1.5.10.20 BILL 





¢ SIMPLE ONE PIECE UNIT * SAME DAY SHIPPING 

¢ SIMPLE INSTALLATION * PROMPT SERVICE 

¢ SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE 
ENTERTAINMENT, LID. 


For amusement only. Not intended for sale or use in st 


PLAY METER 902 JUNE 1991 


Purchase Direct From 
The Factory! 





wr LUCKY NUMBERS 





It's so simple . . . it simply earns $ $ $ 
The Newest Game in Town! LUCKY 8-LINE 
Also Available: Selb le 


¢ Hilo Double-Up Joker Poker 
¢ Dual Tank Game 

¢ Countertop Cabinets 

¢ Kits - Kits - Kits 


Sa ™ ~ WINNER 8 LINE 
owest Prices - Fastest Delivery! LUCKY A 


] YEAR WARRANTY ROULETTE JUMBO 8 LINE 


Call Toll Free: Ed 


municipalities where such games are prohibited by law. 
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FOR SALE 


Pop-A-Shot 
Basketball 


* Steel Game 
* Reconditioned 
* Like New 


CALL: 
(913) 827-6229 









CD & 45 RPM STORAGE BOXES 
CD Box Holds 70 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable « 
White Color © 200 Lb. Test 
Corrugated ¢ Lift Off Lid ¢ Tote Grips « 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 

OD 


VOICE or 24 hr. FAX © 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 





2 
he Or ginal. Best 2 ywest Priced! 
ahs 


MONEY MACHINE 


foe | | For the last 10 years the 
on greatest promotion ever! 






¢ Blows money and/or 
mee’? coupons. 

' te . 

ms Saed J © Your patrons try to catch 
» as many as they can. 


(309) 788-0135 


BC-9 Conversion Kit 

SAVES HUNDREDS OF DOLLARS 

FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 

e 55 Acceptance 


¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 
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R89-90-91-92-93.94 & 
CD COMBO KIT 


10 Disc CD player added to your jukebox 





“fs 


For 









Kit includes: Sony CDPC 900 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 





Sw. 
% 
ws 


Call or Fax: 


Cec Games s 
,, (219) 238- ats 


JAMMA/GENERIC HARNESSES 


Plastic label insert kits available 






\ 
a 








CUSTOM & 8-LINE HARNESSES 
W-4 ¢ W-6 « W-8 




















8 Line Conversions Kit Plugs directly 
into the Jamma Harness. 
Conversions Made Simple With 
Interface Boards 

Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 
Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 

Nintendo Monitor Color Conversion 
PCB. 


Quantity prices on request. 


LOUISE’S HARNESS SHOP, INC. 
712 Country Rd. 58 ¢ Prattville, AL 36067 
Tel.: 





800/365-1941 ¢ 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 






ro WHY CONVERT? a9, 
OMNI 


WILL SELL ANY CABINET READY TO PLUG IN 


% 


FOR ONLY $895.00 
INCLUDES EVERYTHING BUT BOARD & BILL ACCEPTOR. 
| e Monitor 
; e Cabinet 
| © Harness 
U e Buttons 


c ° Plastic Screen 


S @ Coin Acceptor 





Omni Mfg. 
night St. 
Piste RI Son $895.00 


401-732-2780 


—9o5>0O0-—-eT QO =O fP@T@AnNana YP ——=wB+antnow 
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electronics 


oe MAX). REDEMPTION cames 


Super MAX i” 4 
Features: 


e Special Skill Stop Program 
e Five Card Draw Poker 
e Super Bonus Multiplier 





e Bonus Draw 
e Automatic Speed Bet 
e Raise Bet (Selectable) 


e Great Choice of Double up or 
Progressive Hi/Lo we 


e Enhanced Statistics 
e Ticket Dispenser (optional) 
e Bill acceptor (optional) 


\ 








Available in Dedicated Upright 
Universal Kit & Kwik Change 
Kit for Omega’s 903 & 905 Games 


Call For Details 


1-800-726-5784 


or 


1-800-245-4054 





Satisfaction Always Guaranteed 





Distributorships Available Now 
Made in the USA 
For Amusement Only 


PARS ELECTRONICS, INC. ¢ 2719 INTERSTATE STREET ¢ P.O. BOX 668604 
CHARLOTTE, NC 28208 ¢ 704-398-1177 © FAX 704-398-1577 


— DAR 


June 14-15 

The Second Annual Pinball Show, 
Safari Resort Hotel, Scottsdale, Ariz. 
Contact Mark Pratt (800) 824-4356 or 
(602) 264-1217. 


June 14-16 

Illinois Coin Machine Operators 
Association (ICMOA) Annual Meeting, 
Oak Brook, Ill. Contact Adonna Jerman 
(708) 369-2406. 


June 20-23 

California Coin Machine Association 
(CCMA) Annual Convention, Hyatt 
Lake Tahoe, Incline Village, Nev. Con- 
tact Cindy Urcan or Kathy Waldie (916) 
441-5451. 


July 11-13 

8th Annual Billiard Congress of 
America International Trade Expo, 
Downtown Nashville Convention 
Center, Nashville, Tenn. Contact Frank 
Zdy (619) 278-3877. 


July 12-14 

Amusement and Music Operators of 
Idaho (AMOI) Annual Convention, 
Cour d’Alene, Idaho. Contact Brett 
Yagues (208) 587-7000. 


July 19-20 

Oregon Amusement and Music 
Operators Association (OAMOA) An- 
nual Convention, Bend, Ore. Contact 
Cheryl McCown (503) 343-6642. 


July 19-20 

Pennsylvania Amusement and Music 
Machine Association (PAMMA) An- 
nual Trade Show and Convention, 
Seven Springs Mountain Resort, Cham- 
pion, Pa. Contact PAMMA (800) 
521-7778 or (717) 232-5322. 


July 19-20 

Amusement Operators of Texas 
(AMOTX) Annual Convention, 
Radisson Hotel, Austin, Texas. Contact 
Verl Burnaugh (214) 741-6381. 


July 24-25 

Latin American Amusement Music & 
Games Expo, Sheraton Maria Isabel, 
Mexico City, Mexico. Contact AAMA 
(703) 494-2758. 


September 12-14 

Amusement and Music Operators 
Association (AMOA) Expo, Las Vegas 
Convention Center, Las Vegas. Contact 
AMOA (312) 644-6610 or (312) 
565-4602. 


October 3-5 

West Virginia Music & Vending 
Association (WVMVA) Annual Con- 
vention and Expo, Ramada Inn, South 
Charleston, W. Va. Contact WVMVA 
(304) 949-3289. 


October 3-6 

National Automatic Merchandising 
Association (NAMA) National Con- 
vention and Exhibit, McCormick Place, 
Chicago. Contact NAMA (312) 
346-0370; FAX (312) 704-4140. 


October 24-26 

Michigan Coin Machine Operators 
Association (MCCOA) Annual Con- 
vention, Radisson Resort, Ypsilanti, 
Mich. Contact MCCOA (517) 
372-2323. 


October 24-26 

Fun Expo, First International Family 
Fun Center and Miniature Golf Show, 
Market Center, Atlanta. Contact 
Bellwether Expositions, (914) 
923-0129; FAX (914) 762-8751. 


October 24-27 

North Carolina Amusement Machine 
Association (NCAMA) Annual Con- 
vention, Omni Hotel, Durham, N.C. 
Contact Bobby or Cindy Earp (919) 
584-4833. 


November 13-16 

International Association of Amuse- 
ment Parks and Attractions (IAAPA) 
73rd Annual Convention, Orange 
County Convention/Civic Center, 
Orlando, Fla. Contact Chuck Simanek 
or Ernestine Phillips (703) 671-5800. 


June 4-5 

European Trade Conference and Show, 
Amsterdam. Contact Michael Shefras, 
33 Kingston Road, Kingston-upon- 
Thames, Surrey KT2 7BA. No. 
2428264 England. Tel. (0) 3727 43 200; 
FAX (0) 3727 40 925. 


October 17-20 

ENADA 19, Italian Trade Association 
Expo, Rome. Contact SAPAR-AGIS, 
Via di Villa Patrizi, 1000161 Rome, Ita- 
ly. Tel. 4402718-4403686-88473217; 
FAX 4402718. 
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a Pee WORD 


Do people write 





letters anymore? 


| et me say from the outset that I’m not 

one who would like to see techno- 
logical advancements impeded. I love be- 
ing able to tote along a Sony Watchman 
when a 19-inch color TV isn’t available 
and an afternoon World Series game is on 
the tube. Also, if the government can 
perfect and deploy ‘‘Star Wars’’ to defend 
U.S. cities from incoming nukes, I say 
spend the money. 

Technological advancements, 
however, don’t necessarily translate into 
societal improvements. Are we better off 
with the ability to telephone someone 
from the bathroom, in a speeding 
automobile, or up 30,000 feet in the big 
blue sky? I’m not saying this is a bad 
thing, but I do believe that more chances 
to use the telephone will only weaken 
another dying form of communication: 
the writing of letters. 

I’m quite the letter-writer myself. 
When I was in eighth grade I wrote a fiery 
letter to Inside Wrestling magazine, 
trumpeting my belief that a Japanese 
wrestler named Aioki could beat Muham- 
mad Ali in their bout—which turned out 
to be a farce. (Hey, cut me some slack. I 
believed wrestling was legitimate back 
then.) When they published my letter, 
you’d have thought I won the Pulitzer 
with the way I made everyone read it. 
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My love letters to the chicks are works 
of art. Let me give you an idea of a typical 
letter and the resultant response from the 
lucky female, no doubt swept away by the 
lilting prose. 

‘‘Dear Amber, 

Mere words don’t describe your beau- 
ty, but alas, they are the only means I 
have. Your eyes are like emeralds glisten- 
ing beneath a rolling brook. Your voice is 
the music of angels. If ever we meet 
again, I will thank the Creator for allow- 
ing me to look once again at his most shin- 
ing example of womankind.”’ 

‘*Dear Chris, 

Are you the chunky guy with glasses? 
I thought your name was Craig. Anyway, 
don’t ever write me again, you pervert, or 
I’ll have the cops put you under a peace 
bond.’’ 


getting letters. Do you ever wonder why 
Play Meter only runs one or two letters a 
month? Simple answer: that’s all we get! 
A few people in the industry write us fair- 
ly regularly, such as Louis Boasberg and 
John Margold (who, by the way, does an 
‘‘egg’’-specially good impersonation of 
an attorney; have him do it for you 
sometime). Most of the time, though, we 
don’t hear a peep. 

Let me clarify that. We do hear from 


Amber isn’t the only one who’s mia 


people, but it’s usually by phone. No, 
what we want are hand- or type-written 
letters. Use a crayon if you’d like! Letters 
give us a tangible response to an item that 
appeared in the magazine. We can print 
the letter and give a forum to the oppos- 
ing view—assuming that’s the case. The 
letter-writer may actually—gasp!—agree 
with what was written. That would be 
great; we appreciate any kind words sent 
our way. But be venomous if you want; 
we can take it. And let’s be honest: nasty 
letters are more fun to read, aren’t they? 

OK, don’t procrastinate. Read through 
the rest of this issue, find something you 
want to comment on, and fire off a letter 
filled with wit and style. Hell, write a let- 
ter to me about my lessens colmmn, 






apts cui 


Christopher Caire 
News Editor 
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OPERATORS 
SELECT THE BEST 


Dear Music Operators: 


We the employees of Rowe/AMI, 
thank you. With great pride we 
accepted The Play Meter Award of 
Excellence for the Rowe LaserStar” 
CD Jukebox. It was voted as the “Best 


Jukebox of the Year” by you, the 
American Operators. Only six months 
ago, operators honored Rowe with 
the AMOA 1990 Most Played Jukebox 
Award-—LaserStar* CD-100. 

The Rowe/AMI, Grand Rapids, 


Michigan factory has been designing 
and building jukeboxes for more than 
60 years. It is a labor of “love and 
pride” We understand that crafts- 
manship, reliability, value and careful 
planning represent the Rowe tradition 
of building “The Best There Is”. 
While recognition by members of 
our own industry is the highest form 
of praise, we know we have a respon- 
sibility to pay constant attention to 
your needs. We pledge to continue 





manufacturing jukeboxes that will 
contribute to your strong and profit- 
able future. 
We appreciate your confidence and 
thank you for your support. 
The Employees of Rowe/AMI 


® 


Rowe International, Inc. 
75 Troy Hills Road, Whippany, NJ 07981 
(201) 887-0400 Fax: (201) 887-2851 
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Three twenty-five inch 
monitors 

Center-feel steering with 
continuous force feedback 
Adjustable swivel seat 
Gas, brake and clutch 
pedals 

Four-speed stick’ shift 
with reverse 

Authentic ignition key 
start_switch 

Real-time video graphics 


Five competing 
tracks: 


a 


A 


A 


Ly CARS) Color @l OF: lang: [et » track 
features intense interaction 
and rivairy with the 
computer-controlled cars 
Race Drivin’s super stunt 
and autocross tracks, _ 
The original speed and 
stunt tracks from Hard © 
Drivin’ : 


Software features: 


A 


fei sTe)(er-me) Mich immeliiiztaqyal' 
high-performance 


_ sports cars 


A 


A 
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Functional.rearview 
ligne) s 

Instant replay 

of crash 
sequences 
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Race Drivin’ Panorama 
includes jall of the driving 
game innovations that made 
Hard Drivin’ and Race Drivin’ 
"| the industry’s only true 
_ | driving simulation games, 
plus a wide-angle view of 
the video world and a new 
competitive stock car track. 


Race Drivin’ Panorama has 

been designed to be a major 
attraction piece. The dynamic 
and colorful cabinet will; 7 
attract race drivers of all ages, 


When seated behind the 
wheel of [Race Drivin’ 
Panorama, the player will 
find himself almost completely 


vA cs enclosed within the game. 





5 COC Soa To enhance the driving L, 





Height: 67/00 
Width: 81,5 


<a  e 


So 9 


Gh > AOE OE SEE Be simulation, the three =|” 

; monitors together display 
a sweeping 170-degree y, 
view that provides driving 
realism|never before // 
available in the , 
amusement industry! 


inches; 170cm | Depth: 62.3. inches; 158 cm 
inches; 207 cm | Weight: 1125 pounds; 510 kg 





Race Drivin’ (Panorama 
P ee might look like an 
Ea: arcade attraction 
14 piece but it drives 
like ja real car. 


= 


Atari Games Cérporation 675 Sycamore Drive P. O. Box 361110 Milpitas, California 95035-1110 (408) 434 3700 


P | 


“ 





